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KANSAS CrT'y 


Now one station dominates the fabu- 
lous Kansas City market. WHB, with 
38.1% of the audience, has — 


than twice its nearest competitor. 


There’s a new mouthful of percentage points 
for WHB in the newest ratings. It’s the 
Mid-Continent formula at work. It worked in 
Omaha. It worked in New Orleans. Now the 
result in Kanses City is 38.1% average all-day 
audience for WHB. Second station’s share is 
18.8%. Get the juicy morsels from John 
Blair, or WHB General Manager 


George W. Armstrong. 
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HOOPER RADIO INDEX—7 a.m. to 6 p.m., Monday-Friday, Nov.-Dec., 1954 


President: Todd Storz 


KOWH, Omaha WTIX, New Orleans WHB, Kansas City 
Represented by Represented by Represented by 
H-R Reps, Inc. Adam J. Young, Jr. John Blair & Co. 


10,000 watts on 
710 kilocycles 
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It's Better when it's BIG! 


the BIG station the BEG station 


in Hawaii is in Eastern Michigan is 


KPOA WTAC 


Honolulu Flint 


Bigger than ever in ratings! Where “Sleepyhead”’ 
In the newly-released PULSE Ted delivers more 
... KPOA has more morning listeners per dollar 
listeners than any station... than any other morn- 
more than all other network ing program, accord- 
stations combined for three ing to the latest 
solid hours every morning. HOOPER. 


BIG coverage means BIG sales on the BIG Stations 


KPOA Honolulu WTAC Flint 
5000 watts at 630 1000 watts at 600 


nationally represented by nationally represented by 
George P. Hollingbery Co. The Bolling Company, Inc. 


RADIO HAWAII, INC. 
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75,730 


IF YOU’RE THE ANALYTICAL TYPE 
47,173 


. $284,080,000.00 
McALLEN @ @) @ HARLINGEN 


Retail Sales . « 
Ww oa ~ BROWNSVILLE 
KRGV-TYV Channel S NBC 
THE VALLEY’S MOST POWERFUL TV STATION 
KRGV NBC 5000 Watts TQN 
THE VALLEY’S PIONEER STATION 


the Lower 


Coverage of 


Complete 
Rio Grande Valley 


(he Ubice off the Villey 


very Monday, with Yearbook Numbers (53rd and 54th issues) published in January and July by Broapcastinc Pustications, Inc., 1 
Entered as second class matter March 14, 1933, at Post Office at Washington, D. C., under act of March 3, 1879 
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ATOMIC ¢ Biggest blast to hit broad- 
castingdom in years expected when Sen- 
ate’s Magnuson committee releases report 
on overall network-FCC study. With spe- 
cial counsel Harry Plotkin urging banning 
of option time and exclusivity (see lead 
story page 27), fur is bound to fly. Plot- 
kin draft, according to those who should 
know, is most provocative document on 
network-business reforms ever to reach 
Senate committee level. 


BeT 


PROCTER & GAMBLE, Cincinnati, un- 
derstood to be considering dropping sev- 
eral daytime radio series on both CBS 
Radio and NBC Radio and will divert this 
money into network television and radio 
spots. Firm currently is sponsoring more 
than dozen daytime radio series on both 
networks. Decision to divert budget would 
not be made effective until after end of 
company’s fiscal year, July 1. 


BeT 


THOSE NEW HOOPERS e« C. E. Hooper 
Inc., with newly elected President James 
L. Knipe at helm and with re-entry into 
national rating picture timed for sometime 
in March, will step cautiously at first. Plan 
by company, relieved of contract commit- 
ments to A. C. Nielsen Co. on Feb. 28 
[BeT, Jan. 17], is to issue initial ratings for 
key markets, grouped regionally or on size 
basis, then follow up with national pattern. 
Various rating methods are under consid- 
eration with no firm procedure yet decided. 


BeT 


TO ARBITRATE dispute between Whit- 
ney & Co. (investment bankers and own- 
ers of KOTV [TV] Tulsa) and Jerrold 
Electronics (tv community antenna pio- 
neers) on cost for installation of system 
in Richland, Wash., George E. Sterling, 
former FCC member, has been retained by 
both sides. His judgment in appraising 
installation will be final. Mr. Sterling re- 
cently took on his first consultancy since 
leaving FCC last fall—with Northwest 
Radio & Television School. 


BeT 


KILGORE IN PERSON « Sen. Kilgore 
(D-W. Va.) has decided to assume chair- 
manship of Judiciary Committee’s subcom- 
mittee which proposes to go into purported 
monopoly aspects in communications, 
broadcasting and manufacturing, including 
newspaper ownership. Both Sens. Langer 
(R-N.D.) and Kefauver (D-Tenn.) sought 
Post. There’s likelihood, too, that Joseph 
Burns, of law firm of Fulton, Walter & 
Halley, will become special counsel of sub- 
committee. He is associated with Rudy 
Halley, who was counsel to Kefauver crime 
committee when it became nation’s top tv 
attraction in 1951. 


BROADCASTING e TELECASTING 


closed circuit: 


WESTINGHOUSE Broadcasting Co., now 
temporarily quartered in three different 
New York locations (plus Washington and 
Philadelphia) may move soon to new head- 
quarters to be built jn Montclair, N. J. 
Decision expected any day. 


Bet 


VIGILANTE GROUP ®* Disclosure [B®T, 
Jan. 17] of threat to low band (chs. 2-6) 
tv allocations in light of military demands 
has caused consternation in station and 
engineering ranks. There’s talk of top- 
level ownership-management group being 
formed, representing low band stations, to 
combat by force of logic any move toward 
pre-emption, citing paramount interest of 
public which has invested in excess of $6 
billion in receivers, and prospect that mili- 
tary or other non-broadcast users can find 
their haven elsewhere—above 500 mc. 


BeT 


PANEL of members of FCC (following 
precedent established at NARTB conven- 
tion in Chicago last year) will feature first- 
day session of 33d convention in Washing- 
ton week of May 22. Chairman George 
C. McConnaughey will deliver principal 
address on “government day” with “quiz 
session,” in which all members have been 
invited to participate, to follow. 


Bet 


WHO’S ON SECOND? Guessing game as 
to where major networks will seek second 
uhf (now that CBS has Milwaukee and 
NBC has contracted for New Britain-Hart- 
ford) continues but with no clues from 
either entity. NBC denies that it covets 
Portland, Ore., and George Storer insists 
KPTV (TV) (NBC affiliate in that market) 
isn’t on block. Meanwhile, CBS is mum, 
presumably awaiting developments. 


Bet 


IT’S not likely that nomination of George 
C. McConnaughey to FCC will be heard 
by Senate Commerce Committee until at 
least around Feb. 16, regular meeting date 
of committee, according to indications 
from Chairman Warren G. Magnuson (D- 
Wash.) Reason: Sen. Magnuson left town 
over weekend on business trip to home 
state and wants to give public at least 10 
days notice of hearing after his return Jan. 
at. 


BeT 


TURN-ABOUT ¢ NBC has completely 
reversed its policy toward selling paid reli- 
gious time on network oo stations. 
Qualifying factor is that program must be 
underwritten or recognized by some deno- 
mination. Voice of Prophecy, sponsored 
by Seventh Day Adventists and currently 
heard weekly on ABC and MBS, is under- 
stood to be first such program to gain ac- 
ceptance by NBC. 


KENYON & ECKHARDT, New York, 
planning big expansion of Chicago branch 
office. Agency has recently acquired Mid- 
west account, Whirlpool washing machines, 
which will be serviced by Chicago office. 


BeT 


MEXICAN STANDOFF ¢ While Mexican 
delegation is due to resume negotiations in 


Washington in April on bilateral agreement 


affecting standard broadcast assignments, 
there is strong support in U. S. for jettison- 
ing whole concept of “gentlemen’s agree- 
ment” on sharing of facilities. Before 
Mexico City conference collapsed Dec. 17, 
signs pointed to amicable settlement, but 
Mexico’s eleventh-hour demands for clear 
channel duplication brought stalemate. In- 
formed observers regard project as kaput 
and foresee authorization of fulltime for 
limited-time U. S. stations now assigned 
to Mexican clears. 


BeT 


NEHI Corp., Columbus, Ga., for its Royal 
Crown Cola, preparing to place quarter- 
hour program featuring Ames Boys in 195 
television markets, in Class A time, effec- 
tive mid-March. .Contracts, placed by 
BBDO, New York, will run for 26 weeks. 


BeT 


FCC SECURITY ® Next Civil Service list 
of government employes released for secu- 
rity reasons will show another from FCC, 
it’s learned authoritatively. Last report 
[CLoseD Circuit, Jan. 17] stating that 
single FCC employe released last year, as 
shown in Civil Service statement, was an 
attorney, was in error. Individual had 
clerical status in field service, identified 
with engineering. 


BeT 


DRAFTS of both major and special tv 
reports on hearings and investigations by 
Senate Juvenile Delinquency Subcommittee 
are under consideration by Sens. Estes 
Kefauver (D-Tenn.), Thomas C. Hennings 
(D-Mo.) and William Langer (R-N.D.), 
members during hearings. Parent Judici- 
ary Committee has asked that subcommit- 
tee and studies be continued into 84th 
Congress with membership expected to be 
named shortly. 


BeT 


JOLLY GOOD SPORT ¢ Danny Kaye, 
stage and screen comedian who has repeat- 
edly turned thumbs down on U. S. tv of- 
fers, has completed 15-minute “goodwill” 
television film without fee for British 
Travel Assn., New York. Mr. Kaye nar- 
rates and appears in film clips in picture 
due for release on public service basis 
within month, according to Howard Con- 
nel, vice president, Ogilvy, Benson & 
Mather Inc., New York, which produced 
show for British Travel Assn. 
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AND TWENTY-TWO YEARS §*: 


n January 1, 1955 the Oklahoma Tire & Supply mont 


‘ . , gyPS, 
Company began its twenty-third consecutive year of ing 


newscast sponsorship over KVOO. This is an out- se 
standing record of advertising consistency and is indicative 
of the year in, year out top value of KVOO service. As 
Mr. D. Clements Sperry, Advertising Manager for “‘Otasco” 


Mr. D. Clements Sperry, Otasco ‘ . 
Advertising essen ie ta stated at the luncheon commemorating this renewal, ‘““KVOO 


directed the expenditure of some 


half million dollars in radio adver- has always been one of our most important advertising 
tising over KVOO during the past 


= ye. buys, not only because it is our best value on a cost per 


listener basis, but also because it always delivers results, the 
kind you can check on the cash register! That is the most important reason why we are renewing 


our two daily newscasts for the twenty-third consecutive year, even in the face of a rate increase!” 


Radio advertising as exemplified by KVOO, and so substantially confirmed by Oklahoma Tire & 
Supply Company, continues to be the best buy for anyone who needs to reach the great, buying 
minded audience of Oklahoma’s No. 1 market at lowest per listener cost! Take the word and 
example of those who know — firms like Oklahoma Tire & Supply Company which has grown from 
12 to 216 stores during the twenty-two year period of its KVOO news sponsorship! 


No matter what you sell, you can tell more people about it at lowest per listener cost over KVOO. 


Your nearest Edward Petry & Company office will gladly give you the profitable details. 


“RADIO STATION KVOO_ 


NBC AFFIUATE 


~~ EDWARD PETRY AND CO., INC. NATIONAL REPRESENTATIVES | 


50,000 WATTS TULSA, OKLA. 
OKLAHOMA‘’S GREATEST STATION 
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ECASTING 


GRAND JURY action against radio and tele- 
vision “pitch” advertising on New York area 
radio and television stations was to be placed 
in motion today in Kings County (Brook- 
lyn) following charges by district attorney’s 
office there that thousands of householders an- 
ually are “fleeced of many millions of dollars 
through fraudulent advertising” on radio and 
television stations. 

District Attorney Edward S. Silver Friday 
advised Kings County Judge Samuel S. Lieb- 
owitz that his Rackets Bureau, over past eight 
months, has been assembling data on “airwaves 
gyps,” with particular attention to sale of sew- 
ing machines, upholstery service, storm win- 
dows, vacuum cleaners and deep freezer plans. 


Wilder Challenges GE 
To Make WRGB (TV) Uhf 


CHALLENGE to General Electric Co. to 
change its owned ch. 6 WRGB (TV) Schenec- 
tady, N. Y., to uhf ch. 17—similar to recom- 
mendation made in petition to FCC last month 
—made in letter by WTRI (TV) President 
Harry C. Wilder to GE President Ralph Cordi- 
ner. Mr. Cordiner unavailable for comment 
last week. 

However, on Friday, Robert B. Hanna, GE 
broadcast station dept. manager, issued state- 
ment terming WTRI proposal “obviously not 
in the public interest.” Move would “adversely” 
affect three-quarters of more than 400,000 tv 
owners in WRGB coverage area, he said. 
WRGB will oppose any such change, he added. 

WTRI proposal, to change WRGB to ch. 17, 
make ch. 6 educational assignment in lieu of 
present ch. 17, and proposal by WROW-TV 
Albany to move ch. 10 into Vail Mills, N. Y., 
near tri-city area, were made subject of pro- 
posed rule-making last month by FCC [BeT, 
Dec. 20, 1954]. WTRI also appealed to Ap- 
peals Court in Washington against FCC ap- 
proval of sale of WROW-AM-TV to CBS news- 
caster Lowell Thomas and associates (see 
earlier story, page 81). 

Mr. Wilder called on GE to make move 
80 as to bolster uhf as good business practice. 
He said Albany-Schenectady-Troy audience 
had invested $4 million in uhf coversions, and 
that uhf stations in area had invested from 
$2.5 million to $3 million in GE equipment. 
All this would be lost, Mr. Wilder said, if ch. 
10 is allocated to Vail Mills and WRGB 
Stays on ch. 6. 

If necessary, WTRI president said, WRGB 
could join it at WTRI transmitter site, or on 


same tower, to keep changeover costs to 
minimum. 


New GE Color System 
Claims Better Black-White 


NEW method of colorcasting said to assure 
sharper monochrome pictures on home black- 
and-white receivers has been developed by 
General Electric Co., Pierre H. Boucheron, GE 
design engineer, revealed Friday in talk to 
joint meeting of Society of Motion Picture 
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at deadline 


BROOKLYN GRAND JURY SCHEDULES 
PROBE INTO BROADCAST ‘BAIT-SWITCH’ 


He said policemen and policewomen have posed 
as householders and have telephoned numbers 
given on behalf of advertisements on radio 
and tv, inviting advertiser to “con” them. He 
said he has amassed considerable documen- 
tary evidence showing that merchandise was 
not sold at price advertised on air, but at higher 
price, a process known as “bait and switch 
advertising.” 

Judge Liebowitz announced he would charge 
Brooklyn rackets grand jury on today (Mon- 
day) to hear evidence in presence of top rep- 
resentatives of New York area stations. He 
said he has invited radio and tv executives so 
that “these people who make it possible to 
advertise such bargains” will hear his charges 
to grand jury. 


& Television Engineers and Institute of Radio 
Engineers in Chicago. 

In GE method, he said, fuzziness of mono- 
chrome images caused by faulty registration 
when red, blue and green pictures are super- 
imposed on black-and-white picture, is elim- 
inated by picking up monochrome and color 
signals independently, then mixing them for 
transmission as single signal. This permits 
home monochrome set to receive only black- 
and-white part of signal while home color set 
receives both parts. Both pictures are sharper, 
he said, because color is added to black-and- 
white picture, rather than the black-and-white 
picture being formed by three color pictures. 


Anti-Trust Suit Stays Put 


RCA motion to transfer Justice Dept.’s anti- 
trust suit against RCA from U. S. District 
Court for Southern District of New York to 
Delaware District Court [BeT, Nov. 29, 1954] 
has been denied. Senior Judge John C. Knox 
of U. S. District Court for Southern District 
of New York ruled that “government complaint 
has to do with events that have taken place 
subsequent to litigation that was held in Dela- 
ware some 20 years ago. With every desire 
that this court be relieved of the burden of this 
action, I see no way [this is possible].” 


ABC STEPS UP 


ALL five ABC-owned tv stations will 
increase to maximum authorized operat- 
ing power Feb. 1, Robert E. Kintner, 
president of ABC, is announcing today 
(Monday). Move will climax network’s 
long-range $2 million program to pro- 
vide superpower television for WABC-TV 
New York, WXYZ-TV Detroit, WBKB 
(TV) Chicago, KGO-TV San Francisco 
and KABC-TV Los Angeles. All stations 
after increase will operate with equiva- 
lent power of 316 kw. 

Final step in network’s superpower 
pattern is installation of first five GE 
50 kw transmitters nearing completion. 
Transmitters have been designed to trans- 
mit FCC’s approved standard color sig- 
nals, Mr. Kintner said. 


e BUSINESS BRIEFLY 


PLENTY BREWING e G. Krueger Brewing 
Co., Newark, N. J., through Grey Adv., N. Y., 
has allocated greater portion of its advertising 
budget to radio and television than ever before. 
This year’s campaign will promote slogan on 
weight emphasis (calorie content) on eastern 
seaboard from Maine to Delaware. In tele- 
vision, firm will use local participations on 
five-minute to half-hour shows. In radio, it 
will increase current radio spot campaign start- 
ing April and running through September. 


DEALERS TO DURSTINE @ Northern Cali- 
fornia Chevrolet Dealers Assn., embracing 165 
Chevrolet dealers in 47 Northern California 
counties and Washoe County, Nev., names Roy 
S. Durstine Inc., S. F., to handle its advertising, 
effective immediately. 


CLOTHING CAMPAIGN e Sweet-Orr & Co., 
manufacturer of work clothing, has named Peck 
Adv., N. Y., to handle its advertising, effective 
immediately. Company plans to spend over 
$100,000 in radio-tv spot announcement cam- 
paign, to start March 15 in 13 markets, and 
to run to end of year. 


LEGWORK @ Manchester Hosiery Mills, N. Y., 
for its Ironwork full-fashioned stockings, is de- 
voting 70% of its advertising budget to tele- 
vision campaign. Firm is planning participa- 
tions in fashion programs and homemaker 
shows on 10 tv stations in as many major cities, 
effective end of February. Contracts are placed 
through Ted Kauffman, director of advertising 
for Manchester Hosiery Mills, and will run for 
13 weeks, up to Mother’s Day. 


L&M BUYS SPOTS ¢ L&M filter cigarettes, 
N. Y., preparing radio-tv spot announcement 
campaign in 15 major cities, effective Jan. 31. 
Contracts, placed through Cunningham & 
Walsh, N. Y., will run for 52 weeks. 





KFAB-NBC Affiliation 
Is Reportedly in Wind 


END of CBS Radio affiliation with KFAB 
Omaha was characterized Friday as “surprise 
in the radio industry” by Harry Burke, KFAB 


general manager. CBS made radio affiliation 
with WOW Omaha as part of radio and tv 
affiliation switch to Meredith Publishing Co. 
stations in Omaha, Kansas City and Syracuse 
(see story page 62). 

Mr. Burke said KFAB “has severed connec- 
tions” with CBS and for several months has 
been negotiating with NBC for affiliation. He 
also announced operational changes at station. 
KFAB soon will close studios maintained since 
1947 in Lincoln, Neb., and nine employes in 
Lincoln operation will move to Omaha head- 
quarters. 


Ade Hult to Resign 


ADOLF N. (ADE) HULT, sales vice presi- 
dent of Mutual, reportedly will resign, effective 
about March, after Serving network since its 
formation. He was with WGN Chicago from 
1930 to 1934, when, with start of Mutual, he 
moved into network organization. Mr. Hult 
also is member of MBS board of directors. 
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PITTSBURGH 


cannes | KFREE & PETERS 


NOW REPRESENTS 


ONAN DTV cirrssurcu 
(IK D KA-TV after January 31) 


Another top Westinghouse 

Broadcasting Company TV out- 

let...another top Free & Peters Population — 3,975,940 

TV market! KDKA-TV has the 

lowest channel, highest tune-in TV Families — 1,256,400 

in the Pittsburgh market area. 

Over a million sets with built-in Retail Sales —$5,098,764,000 

viewer loyalty, because Channel ; 

2 is the pioneer in Pittsburgh. 
For complete information, call 

your Free & Peters “Colonel.” 


Average Family Income—$5,800 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


KDKA* KDKA-TV, Pittsburgh; WBZ4+WBZA* WBZ-TV, Boston; KYW eWPTZ, 
Philadelphia; wowo, Fort Wayne; Kex, Portland; KkPix, San Francisco 


KPIX represented by THe Katz AGEncy, INc. 
All other WBC Stations represented by FREE & Peters, INc. 
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Operator Loyalty Test 
Arguments Set by FCC 


ORAL argument scheduled March 7 on FCC's 
proposed rule-making to bar from commercial 
or amateur radio operator license any person 
who is member of Communist Party or similar 
group, of is not of “good moral character,” 
according to order issued Friday. Proposal 
that operator license applicants would have to 
submit fingerprints has been dropped. Notice 
of intention to participate in argument is due 
by Feb. 21. 


Decision to hold oral argument stems from 
variety of comments filed on proposal issued last 
June 11, FCC indicated. Rules changes proposed 
would make | to hold commercial or 
amateur operator license “any person who is (a) 
amember of the Communist Party or any organi- 
zation which has been required to register as a 
communist-action or communist organization un- 
der the Internal Security Act of 1950, or any or- 
ganization which advocates or teaches the violent 
overthrow of the Government of the U. S. or of 
any political subdivision thereof; and (b) not of 
good moral character; factors for consideration 
to include (1) whether or not the person has been 
a member of any of the above-mentioned or- 
ganizations and (2) whether or not the person 
has been convicted of any crime which is a 
felony under the laws of the jurisdiction in 
which the conviction was secured.” 


Ch. 10 Grant Proposed 
To K-SIX in Corpus Christi 


TAKING middle-of-the-road approach, FCC - 


Examiner H. Gifford Irion Friday issued initial 
decision proposing to grant ch. 10 at Corpus 
Christi, Tex., to K-SIX Television Inc. and to 
deny competitive bids of Superior Television 
Inc. and KEYS-TV Inc. He found Superior’s 
proposals unrealistic and “lavish” for size of 
market involved whereas KEYS-TV Inc. did 
not measure up to either of its competitors. 

Examiner favored K-SIX Television on basis 
of past performance of KSIX there, integration 
of ownership and operation, and diversifica- 
tion of mass media of communication. K-SIX 
Tv Inc. is owned 51% by KSIX, with Vann M. 
Kennedy as president of both. There are 
nearly 60 stockholders in tv firm, including 
nine KSIX employes. 

Superior is owned 25% each by J. D. 
Wrather Jr. and Maria Helen Alvarez, prin- 
cipals in KFMB-AM-TV San Diego and former 
owners of KOTV (TV) Tulsa. They still are 
directors of KOTV, decision said, and Mr. 
Wrather holds permit for ch. 44 WJDW (TV) 
Boston. Three local stockholders own remain- 
ing interest in Superior. 

KEYS-TV Inc. is owned one-third each by 
Sam E. Wilson Jr., Bruce L. Collins and group 
identified with ownership and operation of 
KEYS there. This includes E. C. Hughes, H. 
B. Lockhart, Earl C. Dunn and Charles W. 
Rossi. Mr. Collins has area theatre interests. 


WWOD Sold to Bahakel 


SALE of WWOD-AM-FM Lynchburg, Va., by 
D. H. Dillard and associates for $75,000 to 
broadcaster Cy N. Bahakel filed with FCC 
Friday. Buyer owns WABG Greenwood and 
WKOZ_ Kosciusko, Miss.; WKIN Kingsport, 
Tenn, and WPLH Huntington, W. Va. 
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at deadline 


JOLT FOR JUKES 


RENDITIONS of musical compositions 
on coin-operated machines (juke boxes) 
would be termed “public performances 
for profit” and thus subject to perform- 


ance rights and fees under provisions of 
bill introduced Friday by Sen. Harley M. 
Kilgore (D-W. Va.) and nine other sena- 
tors. Bill was referred to Senate Judiciary 
Committee. 





WTVW (TY) Sale to Hearst 
Put Before Commission 


APPLICATION for FCC approval of $2 mil- 
lion purchase of ch. 12 WIT'VW (TV) Mil- 
waukee by Hearst Corp. [BeT, Jan. 10] filed 
Friday. Hearst, which owns WISN Milwaukee, 
also filed petition to dismiss its application for 
ch. 6 at Whitefish Bay (Milwaukee). 

Two million dollar purchase price covers 
up to $1,100,000 commitments for completion 
of WTVW. Application showed that as of Nov. 
30, 1954, WTVW had total assets of $1,262,- 
474, of which $114,397 was current assets. Cur- 
rent liabilities totaled $1,095,018. Papers 
showed that WTVW lost $145,836 between 
May 14, 1954, and Nov. 30, 1954. 


GOP to Select Date 


REPUBLICAN National Committee will meet 
Feb. 17 in Washington’s Hotel Statler to choose 
date and site for 1956 Republican National 
Convention, GOP Chairman Leonard W. Hall 
announced Friday. Republican site committee, 
of which Mr. Hall is also chairman, will meet 
Feb. 16 to draw up recommendations for sub- 
mission to parent body. 


SDX Seeks Awards Entries 


LAST CALL for nominations in 1955 awards 
competition for distinguished achievements in 
journalism announced Friday by Sigma Delta 
Chi, national professional journalism fraternity. 
Work must have been completed between Jan. 
1 and Dec. 31, 1954. Included among 14 cate- 
gories for which bronze medallions and plaques 
will be given are radio or tv newswriting, radio 
or tv reporting, public service in radio journal- 
ism, public service in television journalism. 
Nominations and material should be addressed 
to Sigma Delta Chi Awards in Journalism, 35 
E, Wacker Drive, Chicago 1. 


UPCOMING 


Jan. 25: Radio & Television Executives 
Society Seminar, Toots Shor’s Restau- 
rant, New York. 

Jan. 26-28: NARTB Radio, Tv Boards 
meet, Hollywood Beach, Fla. 


Jan. 26-28: Georgia Radio-Tvy Institute, 
Henry W. Grady School of Journalism, 
U. of Georgia, Athens. 

Jan. 27-29: South Carolina Radio & Tv 
Broadcasters Assn., Clemson House, 
Clemson, S. C. 


For other Upcomings, see page 101. 





FAIRFAX M. CONE, president of Foote, 
Cone & Belding, appointed honorary chairman 
of Advertising Federation of America conven- 
tion, Chicago, June 5-8. Panel of judges named 
to select “Advertising Woman of the Year” 
for 1955, sponsored by AFA’s Council on 
Women’s Advertising Clubs, consists of ROB- 
ERT GRAY, manager, advertising sales pro- 
motion, Esso Standard Oil Co., N. Y., chair- 
man; EARLE LUDGIN, president of Earle 
Ludgin & Co., Chicago, and BEATRICE 
ADAMS, executive vice president of Gardner 
Adv., St. Louis. Presentation of award will be 
made at AFA’s convention by Miss Adams, 
winner of 1950 award. 


ROBERT E. WRIGHT, formerly account exec- 
utive at J. H. Kennedy Adv., appointed vice 
president in charge of marketing services, public 
relations, publicity and industrial advertising 
at Roberts, MacAvinche & Senne, Chicago 
agency. 


WARREN REBELL, director of sales and 
public relations for Advertest Research, to Cal- 
kins & Holden, N. Y., as director of research. 


RICHARD F. GORMAN, member of copy- 
writing, merchandising and research depart- 
ments, Foote, Cone & Belding, appointed as- 
sistant sales promotion manager at Admiral 
Corp., Chicago. 


ROBERT J. CLARKE, who has been with 
Geyer Adv., N. Y., since 1949, named television 
art director of agency. 


CHESTER BURGER, national Newsfilm man- 
ager, CBS-TV, to Ruder & Finn Assoc., N. Y., 
public relations firm, as member of sales and 
planning staff. He is succeeded by FRANK 
DONGHI, foreign Newsfilm manager, who 
also continues in that capacity. 


DAVID WILLIAMS, tv network sales service, 
ABC Chicago, and WILLIAM SHARTIN, for- 
merly with Gill-Perna, station representative 
firm, to Weed Television, Chicago, as account 
executives. 


Lamb Withdraws Petition 


WICU (TV) Erie, Pa., Friday withdrew its 
petition for severance of issues and immediate 
decision on qualifications of owner Edward 
Lamb in license renewal hearing before FCC 
Examiner Herbert Sharfman (early story page 
79). Brief said in view of opposition statement 
by FCC Broadcast Bureau that Commission’s 
direct case is not concluded, WICU also wished 
to postpone its further cross examination of 
certain Broadcast Bureau witnesses until such 
time as FCC case is concluded. WICU sever- 
ance pleading, which charged Broadcast Bureau 
case was bankrupt of any evidence which would 
disqualify Mr. Lamb, was to have been argued 
before examiner today (Monday). 


KQV Sale Called Off 


SALE of KQV Pittsburgh to Tele-Trip Policy 
Co. [BeT, Dec. 6, Nov. 1, 1954] “mutually can- 
celled,” it was announced Friday, following 


_ disagreement over naming of KQV key per- 


sonnel in amended Irwin ch. 4 (Pittsburgh) 
application, filed Nov. 29, in behalf of new 
Television City group (comprising Messrs. Ir- 
win D. Wolf and Earl F. Reed and associates, 
present owners of KQV). Contract had called 
for $740,000 payment for the CBS-affiliated 
Pittsburgh station. Tele-Trip, aviation insur- 
ance firm, is owner of KPOA Hawaii and 
WTAC Flint, Mich. In making known cancel- 
lation of proposed sale, KQV also announced 
renewal of CBS affiliation to June 1957. 
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the week in brief 


A HOBBLE FOR NETWORKS? 


Plotkin report would end option time, 
exclusive affiliations, and set owner- 
ship limit at three 27 


COMMERCE PLACES ITS MEMBERS 


Parent unit puts Pastore, Ervin, Mon- 
roney, Bricker, Potter on communi- 


cations subcommittee 28 


AND CONSIDERS A COUNSEL 


Frank Pellegrini may join committee 
from labor-management work 28 


$1.3 BILLION FOR TV IN ‘55 


NBC executive vice president Bob 
Sarnoff predicts big year 29 


NIELSEN RATES FILM RERUNS 


and finds they pull nearly as well as 
the originals 30 


REPUBLIC BUYS ‘FU MANCHU’ 


Rights for Chinese detective stories 
sell for $4 million 32 


CLOSED CIRCUIT AT JWT 


Agency comes up with a new tech- 
nique for preparing tv commercials 35 


BRITAIN’S COMMERCIAL TV 


As seen by U.S. broadcaster Vadebon- 
coeur of WSYR Syracuse 36 


MORE AGAINST THE NCAA 


Big Ten, Pacific Coast conference, five 
state legislatures blast restrictions. . 56 


departments 
Advertisers & Agencies 29 Government 
At Deadline 7 In Review 
Closed Circuit 5 _ International 


Editorial Lead Story 


Education 82 
Feature Section 35 
Film 32 
For the Record 86 


Networks 


Open Mike 
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Manufacturing 


On All Accounts 


CBS-TV JOINS TvB 


New television promotion unit signs 
its first network member.........58 


MEREDITH STATIONS GO CBS 


Pacts take in radio-tv properties in 
Omaha, Kansas City, Syracuse. ..62 


MUTUAL NAMES EXEC. V.P. 


John B. Poor takes over administra- 
tion of network activity 62 


FCBA ELECTS PRESIDENT 


Percy Russell, six other officers named 
by lawyers’ group 64 


STEINMANS SELL WDEL-TV 


Paul Harron buys Wilmington station 
for $3.7 million . . 66 


ABOUT-FACE ON DIVERSIFICATION? 


Examiner favors newspaper-owning 


applicant in Miami ch. 7 case 72 


TV COVERS IKE’S NEWS CONFERENCE 


President lets down the bars against 
camera coverage ane ae 


WEBSTER SPEAKS ON ALLOCATIONS 


Commissioner asks for efficient use of 
spectrum space .. ey 


A RECTANGULAR COLOR TUBE 


CBS-Hytron to introduce its version in 
22-inch size 83 


Our Respects 20 
Personnel Relations 65 
Professional Services . 64 
Programs & Promotion 85 
Program Services 85 
Stations 66 


Trade Associations 56 
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/LECAS 


NOTICE TO EDITORS— This advertisement currently appears in leading 
national magazines. For more than 30 years, Metropolitan Life has 
sponsored similar messages on national health and safety. Because 
of public interest in the subject matter of these advertisements, 
Metropolitan offers all news editors (including radio news editors), 


free use of the text of each advertisement in this series. The text may 
be used in regular health features, health columns or health reports 
with or without credit to Metropolitan. The Company gladly makes 
this material available to editors as one phase of its public-service 
advertising in behalf of the nation’s health and safety. 


Don’t be a target for WINTER AILMENTS! 


The raw and chilly months of winter 
used to be dreaded because of the serious 
health threats that came with them. Pneu- 
monia, for instance, was especially feared. 

Just a few years ago, this disease claimed 
one out of every three of its victims. Now, 
fortunately, the threat of pneumonia is 
much less serious because the sulfa drugs 


and antibiotics are so effective in most 
cases. 


Pneumonia is still dangerous when treat- 
ment is delayed. This was shown in a recent 
study of 15,000 cases. The case-fatality rate 
was twice as high for patients treated after 
the fourth day of illness as for those treated 
earlier. 


This is why you should call the doctor 
immediately when you suspect pneumonia. 
When treated promptly, pneumonia can 
usually be cured in a surprisingly short time. 


What can you do to escape becoming a 
target for pneumonia? One of the wisest 
things is to take proper care of yourself 
when you have a cold. In nine out of ten 
cases of pneumonia, colds occur before 
pneumonia develops, 


Should you “come down” with a cold, 
stay at home and rest in bed, eat lightly 
and drink plenty of liquids. If a cold per- 
sists . . . and especially if you develop a 
slight fever . . . get in touch with your doctor 


promptly. 


High fever makes the difference between 
a “slight cold” and a “serious cold,” be- 
cause it usually means that complications 
have developed. If, in addition to fever, 
you also have chills, painful coughing or 
difficult breathing, report these symptoms 
to your doctor at once, for they almost 
invariably indicate pneumonia. 


COPYRIGHT 1955—METROPOLITAN LIFE INSURANCE COMPANY 


While winter is upon us, it is important 
to protect your general health. You may 
do this if you get all the sleep you need, 
eat a balanced diet and avoid exposure to 
severe weather unless properly dressed. In 
addition, keep away from anyone already 
suffering from a respiratory ailment. 

By guarding your health, your resistance 
to colds, virus infections and pneumonia 
may be increased. In the event you develop 
one of these ailments, your ability to fight 
the infection and recover quickly will be 
greater. 


If you would like more information on 
how to help avoid becoming a target for 
winter ailments, Metropolitan will gladly 
send you a free copy of its booklet, Respir- 
atory Diseases. 


Metropolitan Life Insurance Company 


(A MUTUAL COMPANY) 


1 Mapison AvENvE, New York 10, N. Y. 
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NEW STUDIO SYNC GENERATOR TG-2A (Field Generator is Type 
TG-12A). Combines sync generator, dot generator, Genlock, grat- 
ing generator, regulated power supply—on a single chassis. Auto- 
matic Changeover Switch MI-26289 (illustrated) is a companion' 
unit for convenient switching between two sync generators. 





NEW COLOR STABILIZING AMPLIFIER TA-7B. In the studio, it per- 
forms all normal Stabilizing Amplifier functions—plus improved 
operation with the Genlock. At transmitter, it provides the white 
stretch required for color operation. Corrects frequency response 
for transmission losses. 


NEW COLOR FREQUENCY STANDARD MI-40201. Sour. . 
3.58 mc color subcarrier used with sync generator to comp: 
synchronizing function for color operation. A counter chain |; 

cluded to provide means for locking the sync generator to the < ; 


. cur 
subcarrier. 





NEW PULSE DISTRIBUTION AMPLIFIER TA-4A. Regenerates ¢: (EW 
graded pulse signals. Restores rise time. Removes overshoots o npe 
spikes. Eliminates hum, surges, tilt. Provides sending-end termin xte 


tion for better long-line performance. wet 





NEW COLORPLEXER TX-1B combines on a single chassis all circuits 
needed to produce a composite color signal from color primary sig- 
nals of the live camera, film camera, or color bar generator. New- 
est design features improved stability and retrace blanking. 


NEW VIDEO SWITCHER MI-26277. Ideal for monitor switch! 
announce booth, projection room, program consoles . . . whe! 
monitors may be located. The inexpensive means for moder" 
your present switching installation. 


NEW TV EQUIPMENTS 


... for better monochrome and color 


Sourc cw BURST FLAG GENERATOR, MJ?40202A. Generates keying 

D comp se for injecting subcarrier bursts into Colorplexer. Burst posi- 

hain , burst width, keying pulse amplitude are adjustable with high ’ 

to the vracy. A “must” equipment .. . and a companion to the RCA Illustrated here are a few of RCA’s new, improved 


or Frequency Standard. video designs for monochrome and color operation 


— from the most comprehensive line of television 
equipment in the industry. 


Engineered in accordance with the best television 
practice, these units are designed for progressive 
TV stations looking for new ways to keep picture 
quality “‘up-to-the-minute.” They offer improved 
operating efficiency and economy. They save as 
much as 24 the rack space of previous designs. 


RCA improved Video Equipments are already in 
operation in well-known TV stations throughout 
the country—on both monochrome amd color. For 
complete information on the entire line, call your 
RCA Broadcast Sales Representative. In Canada, 
write RCA Victor, Ltd., Montreal. 


EW VIDEO DISTRIBUTION AMPLIFIER TA-3A. Feeds up to 3 low- Free technical 
sedance lines from, single high- or low-impedance source. Has folders on RCA 
tended low- and high-frequency response. 40-db isolation be- . : : 

en output lines. Excellent linearity and gain characteristics Video units. Sim 


3A is good for color. ply tell your RCA 
Broadcast Sales 
Representative the 
number (listed be- 
low). 


TA-3A Video Distribution Amplifier 
TA-4A Pulse Distribution Amplifier 

TA-7B Color Stabilizing Amplifier 

TG-2A Studio Sync Generator 

TX-1B Colorplexer 

WA-8A Color Stripe Generator 

MI-26289 Sync Generator Changeover Switch 
MI-40201 Color Frequency Standard 
MI-40202A —_ Burst Flag Generator 


ail ® 
COLOR STRIPE GENERATOR WA-B8A. Enables you to transmit 
&st signals along with regular monochrome signal. Useful RADIO CORPORATION of AMERICA 


“Iver adjustment throughout the program day. The inexpen- ENGINEERING PRODUCTS DIVISION CAMDEN. WJ. 
ust’ for TV stations planning color. 
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FILM LABS, INC. 
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TV READER’S DIGEST 


DON’T judge by appearances’; you can’t tell a 
book by its cover; actions speak louder than 
words—all those and other time-tested adages 
were brought to mind by “The Last of the 
Shooting Sheriffs,” opening presentation of Tv 
Reader’s Digest, which started Jan. 17 as a 
Monday, 8-8:30 p.m. EST, series on ABC-TV. 

The half-hour drama depicted an old time 
sheriff, whose exploits in shooting it out with 
many of the most notorious bad men of the 
Old West had made him a living legend. He 
is brought out of retirement to serve as mar- 
shal of Silver Town and when he arrives to 
take over his new assignment he is a disappoint- 
ment to many of the townsfolk, especially to 
the hero-worshiping small boys. Instead of a 
swaggering fighter, here is a quiet old man, 
riding not a dashing charger but a plodding 
mule. He carries his gun with his other be- 
longings in a satchel and shoots it two-handed. 

When a gang of drunks shoot-it-up outside 
his quarters in the middle of the night without 
provoking any action on the marshal’s part— 
he rounds them up in the morning when they’re 
sleeping it off and he can arrest them without 
trouble—the townspeople decide it’s time for 
him to go. But, as he’s leaving there’s a bank 
holdup and, so deliberately as to be agonizing, 
he draws his gun, levels it and shoots the driver 
of the get-away car, then the other bandits as 
they attempt to flee from the wrecked vehicle. 

The townspeople cheer, the small boys are 


in seventh heaven and all ends as gloriously 
as the shining new Packards displayed in the 
program’s commercials. Homely virtue has tri- 
umphed, in good Reader’s Digest style, the 
style that has made the magazine whose pieces 
are dramatized in this new tv series the most 
widely distributed magazine in the nation. It 
will take more than one program to tell whether 
the television series will be equally popular, but 
it certainly got off to a good start. 


Production costs: Estimated at $30,000. 

Sponsored by Studebaker-Packard Corp. through 
Ruthrauff & Ryan on ABC-TV Monday, 
8-8:30 p.m. EST. 

Created and produced by Chester Erskine. 

Production coordination by Conne-Stephens, 
American National Studios. 

Directors: William Beaudine, William Seiter, 
Harry Horner and others. Mr. Beaudine 
directed the opening program. 

Writers: Frank Gruber, Stephen Longstreet, 
George Beck, Chester Erskine and others. 
Mr. Gruber wrote the first program. 

Director of Photography: Lester Shorr; script 
supervisor: Howard J. Green; art director: 
C. Daniel Hall; editorial supervisor: Jason 
H. Bernie; film editor: Walter Hanneman. 

Host for series: Hugh Reilly. 

Cast of premiere: Russ Simpson as Sheriff Jim 
Roberts; John Hamilton, Chubby Johnson, 
Francis MacDonald, Bill Fawcett, Dick 
Reeves, Jimmy Hawkins, Bobby Taylor, 
Tommy Kirk, Al Wyatt, Red Morgan. 


NEW RED SKELTON SHOW 


THE New Red Skelton Show viewed Jan. 11, 
the second telecast of the new series, seemed 
an improvement over the old Red Skelton Show. 

In the earlier series, Red had to spread him- 
self over the lot, switch to several characteriza- 
tions, bring on dancing girls, and the other 
appurtenances to pad out an hour-long “vari- 
ety” show. 

In the new show, Red—or his managers— 
has had the sense to pull his hi-jinks together 
into a short, one-dimensional half-hour. It 
makes much more sense. After all, Red is a 


clown—in the classic American traditj 

a single gag running for half-an-hour js 

for him to get his slapstick, pratifalls and bat 
play across. 

In the Jan. 11 program, the tired yg 
skit about the grown man in the fourth 
was used. Attending the Skelton clown; 
Reginald Denny as Red’s English butler. p; 
Lynn as the pretty schoolteacher, and a 
of boys right out of Central Casting, Tt had iy 
moments. 


Production costs: 

Sponsored by Pet Milk Co. through Ganinp 
Adv. Co. and S. C. Johnson & Son ti 
Needham, Louis & Brorby ; 
weekly, " ae 

Broadcast Tuesdays, 9-9:30 p.m. EST on CBS. 
TV from Hollywood. 

Starring Red Skelton and guests, 

Producers: Douglas Whitney, Jack Donahue 
director: Jack Donahue; executive Producer 
Cecil Barker. 

Music conductor: David Rose. 

Writers: Paul West, Jay Gommers, Lou Melty 


MOTORAMA 


TWO things stand out after the full hour of 
Wednesday’s “Motorama” show, Here’s Look. 
ing at You,” sponsored by General Motors m 
NBC-TV. 

GM can pay a tv comedian for an how 
stint at the yearly rate of some of its highey. 
incomed executives. 

GM produces some pretty sleek looking auto 
mobiles. 

Since the main purpose of the program wa 
to convey the latter thought in an extray. 
ganza coast-to-coast, we must chalk up th 
show as a success regardless of how many pro 
duction faults filtered the program’s effective 
ness. 

The show opened with $100,000-per-how 
Bob Hope on film doing his customary sob 
appearance peppered with gags and much laugh- 
ter on the sound track. Mr. Hope didn't mis 
a trick or a chance to use as many inexpensive 
gags as possible. Some of the better ones: o 
money (ergo, it is GM’s Buick Division which 
stuffed Jackie Gleason’s money belt with a 
fat, financial tv contract)—‘“When I heard the 
salary I came (to New York) by suction”; o 
New York’s Waldorf-Astoria, where “Motor. 
ama” opened its nationwide tour—‘It is th 
first time I had a house detective ask me if 
I had a Corvette in my room.” The usul 
quips on Jack Benny and Hollywood trafic 
were pulled out of the Hope chest. 

Once Mr. Hope was taken off film and ap 
peared “in person’ at the auto exhibit, the 
program settled down to a more leisurely pact 
and the ad-libbing to a vocabulary of such I 
markable remarks as “sure great, yeah, that’ 
wonderful” or “beautiful, beautiful.” 

Viewers were taken on the grand tour of 
“Motorama.” They were shown fabulous aulo- 
mobile models, with some chic girls doing # 
fashion bit near the program’s conclusion © 
assure the home audience that all this mont 
and glitter were not to be devoted solely 
the inanimate Fisher Body productions. Als 
provided was a full orchestra, a mixed chon 
and a couple of soloists. 

Guide to GM’s car show was GM Presidest 
Harlow H. Curtice. Messrs. Curtice, Hope até 
a good half-dozen vice presidents in charge af 
the various divisions of the corporation, hat 
dled microphones and sound lines with w 
canny luck. Throughout the program, the 
were heavy that somebody would trip over! 
microphone cord. As it was, the ! 
cameras, cameramen, engineers and floor di 
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se “Mot “eevee 56 GOLDEN WEEKS 

—k se — OF TOP RATING TV! 


> ask me if 


.. ber a Ge wes : Here's a real gold mine for any station, any sponsor—a treasury 


stn ete of 56 first-run feature films of top box-office calibre! 
exhibit, the joao ad As a matter of fact, many of these films are so new that they are 
—a , actually still in release! Naturally, we can’t mention their titles, 
but look at the star-spangled names that appear in them! 
WOR-TV, New York, who's “Million Dollar Movie” is sold out with 


irls doing 8 an 84.2 rating has purchased the entire package of 56 features. 
Jusion to 

“this mont} Associated Artists Productions, Inc., world-wide producers and 

od solely : distributors of films for television, has offices at 345 Madison Ave., 

tions. Also 

nixed chorus - New York City, regional offices are currently being 


M Presidest organized in principal cities. 
e, Hope am Don’t wait! Get a big box-office audience for 


in charge of 
your station... your product! 


ASSOCIATED ARTISTS PRODUCTIONS, INC. 
345 MADISON AVENUE ® NEW YORK CITY 


MU 6-2323 call | r now! 
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WCBS-TV 


The difference that sets WCBS-TV 
apart from all other stations in 
New York is its policy to devote 
the same effort, ingenuity and | 
production skill to each of its 
programs, whether in the field of 
entertainment or in the area of — 


education and information. 


It is this “difference” that last 
year won for WCBS-TV the largest 
average audiences in New York, 


day and night. 


It is this same “difference” that in 
1954 earned for WCBS-TV high 
praise from the critics and the 
community for the largest schedule 
of public interest programs of any 
station in New York—plus a 


George Foster Peabody medal. 


Finally, it’s this same “difference” 
that last year persuaded advertisers 
to invest more of their dollars 

with WCBS-TV than with any other 


New York television station. 


\ 


This distinction can make a big 
difference in sales to any advertiser 
who wants to get the most out of 


television in 1955. 


New York, Channel 2 
CBS OWNED. Represented by 
CBS Television Spot Sales. 


ave sitfin up. 


and taking real buying - type 
notice of the late movies here. 
They’re open for participation 


10:15 to 11:15 p.m. 


$ swecess STORY: 


For instance, a large drug store 


sold over $25,000 in traffic ap- 


pliances in one week by using 


late movie spots! 


Hated @ Dittrt 
KDUB-TV 


LUBBOCK, TEXAS 


PRESIDENT AND GEN. MGR., W. D. “DUB” ROGERS 
GEORGE COLLIE, NAT’L. SALES MGR. 
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rectors had all they could do to duck out of 
the line of sight of the live camera. Some didn’t 
quite make it, and the viewer, among other 
peculiar sights of paraphernalia, had quick 
glimpses of anonymous fellows doing the 100- 
meter dash. 

The show’s sights were interesting, particu- 
larly the Cadillac with an ermine-trim interior, 
floor-matted with mouton. The creative GM 
auto lines of the “future” were quite fancy, too. 
The visit with the Frigidaire Division’s gadgeted 
kitchen of the future was rushed a bit to the 
detriment of the women in the tv audience. 

For all the staging and production which 
went into the program, we can’t help toying 


with the thought of how many 
Oldsmobiles, Pontiacs, Buicks and even Cai 
lacs one can buy for $100,000, Or, Pethay 
Mr. Hope prefers a few of each. 
Production cost: Approximately $ 120,000, 
Sponsored by General Motors Corp, 
Kudner Agency for one-time telecast on Nbc 
TV, Jan. 19, 9-11 p.m. 1 
Master of ceremonies: Bob Hope. 


Music direction: Victor Young, Edward Ho, 
men. ‘ 


Singers: Priscilla Gillette, David Atkinson, 
Announcer: Frank Gallup. 


OPEN ME ——————————— 


Appreciation 
EDITOR: 


I have had the pleasure of reading the edi- 


| torial, “When the Whirlwinds Blow,” in your 


issue of Jan. 10 and I want you to know how 
much I appreciate it. 

Your comménts are indeed generous. Such 
kind words are truly encouraging for my asso- 
ciates and me, and I hope that we may always 
be able to carry out our responsibilities in a 
manner deserving of your support. 


J. Edgar Hoover, Director 
Federal Bureau of Investigation 
U. S. Dept. of Justice 
Washington, D. C. 


Social Impact 
EDITOR: - 


It’s always welcome news to learn of the 


| social impact television has on the American 
| scene. 


In our own backyard, the Parent-Teacher 


| League of the Pawtucket Christian Day School 


agreed that “television can be an asset in child 
education and entertainment if parents apply 


adequate selectivity to child viewing.” 


Jay Hoffer, Promotion Mgr. 
WJAR-TV Providence, R. I. 


| It’s Lessing, Not Lyon, for KRNT 


EDITOR: 


Thanks for 

agency for the Cowles 
in your Jan. 3 issue. However, part of 
in error in that we are handling 
KVTV (TV) Sioux City and WNAX 
Yankton. 


KRNT Des 


appointment as 
Broadcasting Co. 


listing our 


Moines is handled by an- 
agency from whom you will prob- 
ably receive a complaint, but I just wanted 


| to get the matter straight with you in case you 


thought running a correction was necessary. 


W. D. Lyon, Pres. 
W. D. Lyon Co., Cedar Rapids, lowa. 


{[EDITOR’S NOTE: Although it made no com- 
plaint, B-T is glad to set the record straight and 
state that the agency for KRNT is Lessing Ad- 
vertising Co., Des Moines.] 


WBAT Raised the Donors 


EDITOR: 


With reference to your column IN THE PuB- 
Lic INTEREST (“WMRI (FM) Raises Donors”) 
[BeT, Dec. 13, 1954], we would like the true 
facts, as they really are, published: 

The appeal was broadcast over WBAT at 


the direct request of the Marion General Ho, 
pital Administrator, Mr. Roy House, 


Mr. House said: “We called WBAT, and on} 
WBAT, for the emergency appeal for blood to 
rebuild the blood bank at the hospital, 4j 
eleven donors came as a direct result of th 
appeal over WBAT .. .” 


I feel we are due the courtesy of a prints 
explanation in BeT. We are not the ones q 
fault in this matter and still feel that an injustig 
has been done to WBAT ... 


Bill Richards, Program Dir, 
WBAT Marion, Ind. 


[EDITOR’S NOTE: B-T’s story, crediting wu 
(FM) Marion with getting eleven donors out » 
a Sunday evening to replenish the hospitd; 
blood bank, was based on a letter from Richari 
E. Stanley, secretary, Chronicle Publishing (», 
licensee of WMRI. After WBAT had pointed oy 
that it, not WMRI, had actually broadcast th 
appeal, Mr. Stanley wrote that a Chronicle r 
porter had told him that Mr. House had credit 
WMRI with getting the needed blood. “Mr. Hou 
told me he is positive he told McGrew that it wa 
WBAT. As a matter of fact, if I had used ny 
head, I would have realized it couldn’t have ben 
our fm station because we sign off at 6 pm 
Sunday ... It appears to be a matter of mis- 
understanding, although a most embarrassing on 
to the Chronicle Publishing Co., to WMRI and t 
me personally .. .”] 


What Georgia Needed 
EDITOR: 

As a student of the U. of Georgia and: 
major in radio-television-journalism, I was over- 
joyed to see your article on Georgia [BeT, De. 
27, 1954]. I believe that it was just whi 
Georgia needed and I wish to thank you for 
having the foresight to realize this . . . I fed 
as though I speak for the youth of Georgi 
and the South in saying “thank you.” 

Sylvia Downs 

Henry Grady School of 
Journalism 

U. of Georgia, Athens, Ga. 


EDITOR: 
. a remarkable job of reporting. 
James Saxon Childers 


Editor 
Atlanta Journal 


EDITOR: 


... The story was a lulu... You may be 
sure it will be most useful to us. 
A. D. Willard Jr. 
President-Gen. Mer. 
WGAC Augusta, Ga. 
[EDITOR’S NOTE: Reprints of the 12-page & 


ticle, Georgia, are available from BT at $4.50 for 
25 copies, $9 for 50 and $15 per hundred.] 
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YOU MIGHT FLY 1,327 M. P. H.*— 


BUT ... You NEED WJEF RADIO 


TO BREAK RECORDS 
IN GRAND RAPIDS! 


WJEF, Grand Rapids, is the top radio buy in Western 
Michigan’s Number 1 market—morning, afternoon 
CONLAN RADIO REPORT and night. Conlan figures, left, prove it. Of the area’s 
~~? METROPOLITAN GRAND RAPIDS 116.870 radio homes, WJEF delivers: 
Ae o renee FO 12.6% more morning listeners than the next sta- 


just what Morning Afternoon Night tion— 
1k you for [—$ $$ | | — 
..» 1 fed 


of Georgia 


25.2% more afternoon listeners— 
29.6%, 30.8%, 33.1%, 


B 26.3 22.8 28.6 


9.6% more evening listeners! 


WJEF also costs less than the next station. On a 52- 
time basis, you can actually buy a daytime quarter- 
hour for less than 25¢ per-thousand-radio homes! 


The Fetyer Hations WE f 
WKZO — KaLalazoo 
WKZO-TV — GRAND RAPIDS-KALAMAZOO 
WJEF — GRAND RAPIDS 


WAJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 
KOLN-TV — LINCOLN, NEBRASKA 


Associated with CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 


WMBD — PEORIA, ILLINOIS 
Avery-Knodel, Inc., Exclusive National Representatives 


Others 4.1 46.4 28.3 
al of 


ens, Ga. 


a. 


2-page a * Scott Crossfield of the USAF set this record in November, 1953, flying a Douglas Skyrocket. 
at $4.50 
ed.] 
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They’re digging for oil down in 
Georgia. Haven’t found any yet, but 
with that never say die spirit they've 
already drilled sixty holes in the rich 
Southern Georgia area where our 
megacycles and kilocycles go galli- 


vantin’ daily. 


Just means one thing—there’s money 
there now and, with such perseverance, 
there’s going to be oil one of these 
days. 


No use waiting. You might just as 
well be draining off some of that 
wealth and, while we might be preju- 
diced, we just don’t believe you can 
find a better way than to put us to 
work for you. We are that friend of 
the family you look for when you 
really want to get next. 


The local folks down here have al- 
ready found us mighty friendly. They 
believe in us too, and consequently 
WMaAZ Radio carries more local dollar 
volume than the other network outlets 
combined. The Katz boys can tell you 
all about our radio operation, and if 
it’s TV you want, just contact Avery- 
Knodel. 


SOUTHEASTERN 
BROADCASTING 
COMPANY 


MACON,GA. 
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Our respects 


to EMANUEL SACKS 


IF Manie Sacks carried his office in his hat 
he would have to wear at least three fedoras. 
His jobs: vice president and general manager 
of RCA Victor’s record division, staff vice 
president and assistant to the board chairman 
of NBC and a staff vice president of RCA. 

Mr. Sacks doesn’t have three offices to keep 
up with these separate activities, but he does 
have two. Each is located in Rockefeller Plaza 
—one on the towering 53rd floor of the RCA 
Blidg., the other on the 32nd floor of the Inter- 
national Bldg. At both offices he receives up- 
wards of 100 calls per day. These may range 
from an old Philadelphia friend who wants to 
get his television set fixed to the “Victrola” 
Phonograph Division seeking his advice on a 
new high-fidelity phonograph or a Broadway 
producer inviting him to attend the audition 
of a new Broadway show. His battery of secre- 
taries handles an output of correspondence 
which extends to every front of show business. 

The multiplicity of Mr. Sacks’ interests as he 
commutes between his two offices often means 
that in the course of a few hours he gives his 
advice and counsel in a variety of different 
areas pertinent to all phases of RCA activities. 
This can include a decision on the market po- 
tential of a forthcoming tape reproducer to be 
introduced by the RCA Engineering Products 
Division, to the budget for the advertising and 
promotion campaign scheduled to push the high- 
fidelity demonstration disc “Hearing Is Be- 
lieving.” 

Manie Sacks came to RCA in 1950 to a job 
that fits his personality and background perfect- 
ly. As vice president on the staff of Board 
Chairman Brig. Gen. David Sarnoff and RCA 
President Frank Folsom, he is in touch with all 
of the corporation’s artist relations. His advice 
is sought and welcomed in all of RCA’s broad- 
casting, televising, recording and manufacturing 
subsidiaries. As part of his Record Division 
activities he may fly to a key city to straighten 
out a distribution problem, or tackle a manu- 
facturing wrinkle at the Rockaway, N. J., or 
Indianapolis plant. He is frequently on the 
wing to Hollywood to study sales and merchan- 
dising trends or look over the talent picture. 

Mr. Sacks is fully aware of the importance 
of television in spawning new entertainment 
stars and solidifying the position of established 
personalities. Perry Como, Eddie Fisher, Dinah 
Shore and Tony Martin are prime examples of 
the new show business in which television has 
given all facets of artists’ careers a fresh sig- 
nificance.” 

The reason for this, according to Mr. Sacks, 
is two-fold: 

(1) Television has developed a new group of 
stay-at-homes, and many of these stay-at-homes 


have become freshly interested in recopds 

(2) The artists themselves have a new 
tional showcase arena in the tv medium whi 
constantly keeps them in the public spotlight- 
and the spotlight stimulates record sales, 

Mr. Sacks’ knowledge of the recording ani 
entertainment business enables him to mb 
fast-moving decisions which have helped y 
increase the record department’s sales volu 
considerably during the time he has been 2 
charge. 

In 1938, Mr. Sacks became a member of tk 
staff of the Music Corp. of America, the work 
largest musical and theatrical agency. Prior» 
that he was in Philadelphia with Ike and Len 
Levy at radio station WCAU. While affilias 
with MCA, he made a valuable contribution p 
the band business by convincing the manage 
of several eastern county fairs that bands, ir 
stead of freak shows or trapeze acts, should k 
featured attractions. This was done during th 
depth of the depression when unemploymet 
was at its height and both bands and fairs wer 
going into bankruptcy. Both Eddy Duchin ai 
Guy Lombardo, whom Mr. Sacks had sold to 
the Brockton, Mass., and Allentown, Pa., fain, 
played to overflow crowds nightly. 

Although long a familiar entertainment worl 
personality, Mr. Sacks did not become a m 
tional figure until 1940 when he was vice pres 
dent of Columbia Records. As an A andk 
man, or executive in charge of artists aul 
repertoire, he selected the songs to be recorded, 
the artists who would sing them, the bani 
which would play them and the arrangemeais 
to be used in their execution. He came direcll 
to RCA from Columbia, after discovering aul 
building the careers of many of today’s biggest 
names in show business. 

Mr. Sacks is a native Philadelphian. He ws 
born in the Quaker City on Jan. 30, 1% 
During his business career there he was a dite 
tor of two banks and the youngest membe! 
ever to serve on the board of each institute 

Although he currently maintains a bachelo 
New York residence at the Essex House, Me 
Sacks still considers himself a Philadelphia 
and returns regularly to visit his home thet 

How he finds time for all his activities, ime 
ests and contacts is one of the keys to Mr. Sac 
success. He answers every piece of s 
his tremendous correspondence and he tall 
on the telephone with as many callers a8 
can. Although he has not had a vacation ® 
eight years, he plays an occasional round o 
golf and considers going to shows and night 
clubs his chief form of relaxation. 

Mr. Sacks’ many friendships have mate 
“I’m gonna call Manie about that” one of the 
bywords of Broadway. 
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SOUPY's ON 


outrates 11:00 p.m. news in Detroit 


Detroit’s most popular comedian, Soupy Sales, 
has done it again! On top of his tremendous 
“12 O’Clock Comics’’ success, he has now upset 
tradition by outrating 11:00 PM News (on all 
three competing stations) with a variety show. 
In fact, in the past 6 months “‘Soupy’s On” 
outrated News 112 out of 160 days! The show 
features Soupy’s zany comedy, music by the Hal 
Gordon Quintet, plus name guests such 

as Marilyn Maxwell, Duke Ellington, Ronnie 
Gaylord, Earl ‘“‘Fatha” Hines, Crew Cuts. 
Latest “‘Soupy’s On”’ rating, 10.5! 

Weekdays, 11:00 fo 11:15 PM (participating). 


wxyz-tv 


CHANNEL 7- DETROIT 0 


ind night ‘ 
ve made 


~@f Represented Nationally by Blair TV, Inc. 


ING 
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local shows that 


make beautiful music 


Like “Jamboree”, a weekly half hour, citified hill 
billy hoe-down that turns mountain tunes into 
cracker sales for Strietmann Biscuit Company. 
Strietmann’s spectacular sales success in Tidewater 
Virginia is greatly due to our production know- 
how, skillful live commercials and the kind of ex- 
perienced, expert touch you'll find in all of WTAR- 
TV's local shows... “Romper Room”, “Variety 
Show”, “Fun House”, “Esso Reporter”, and many 


more. See your Petry man and let WTAR-TV make 
“beautiful music” for you. 


By Bh © to Sb Cimericas Miracle Market- 


channel 3 
NORFOLK 


Represented By Edward Petry & Ce., Inc. 
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JANE DALY 


on all accounts 


JANE DALY is one of the few ladies iy 
agency circles you can address as “Mademo. 
selle Veepee.” She is the first member from 
the distaff side ever to be named a vice pre. 
dent in the 25-year-plus history of Earle Ludga 
& Co. in Chicago. 

Miss Daly, who rose through the ranks of 
an agency with estimated overall billings of 
$10 million, capably fills her new capacity—and 
with the characteristic charm of female time. 
buyers, or “sellers of sales,” who wear well in 
the agency field. 

While continuing as radio-tv director of 
this progressive agency, Miss Daly (in private 
life, Mrs. Alfred J. Borah) was named to this 
high post in an agency realignment last month 
that elevated Vincent Bliss to the presidency 
and placed founder Earle Ludgin in the board 
chairman’s post. 

Miss Daly can discusss, quite candidly, the 
prospects and present of color television, high 
costs of monochrome tv in general, the fru 
trations of paper work in agency circles and 
myriad other problems which confront exec 
tives. Her favorite word, according to het 
associates, is “revolving,” and that would be 
precisely the word to describe radio and tele 
vision activity at Ludgin, with Miss Daly # 
the principal. 


The Accounts She Handles 

She supervises such accounts as Helen 
Curtis, which debuted with Professional Fathe 
recently on CBS-TV (for Spray Net and 
Suave, the latter handled by another agency); 
Jules Montenier Inc., which has, of cours 
What's My Line? for Stopette; Bendix Home 
Appliances; Best Foods Inc. (Shinola), aé 
Rath Packing Co. 

Miss Daly, within the span of 13 years, 10% 
through the ranks from secretary to timebuyet 
to radio-tv director. She has headed Ludgits 
radio and television department for several 
years. 

Miss Daly’s world has always revolved 
around Chicago where she was born in 192 
save for a tenure at St. Mary-of-the-Woods 
Terre Haute, Ind. She now lives in Barringlt, 
a Chicago suburb, and is interested in garden 
ing, time permitting. 
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VIDICON | 


FILM CAMERA CHANNEL 










HIGHEST FILM PROGRAMMING QUALITY TO TOP 
COMPETITION ... BUILD SPONSORED TIME 











OUR STATION AUDIENCE will be vitally aware of the 
b grate difference between G-E Vidicon film reproduced 
pictures and any other system. Only a keen eye can distinguish 
this from live program reproduction. And, it has many more 


ladies jp 
“Mademoi. 
mber from 


Vice presi 









































irle Ludgin benefits you'll recognize. First, since shaaing controls and the 
x need for them have been eliminated, your operators can de- 
bined ee vote full time to other video duties. Next, this highly flexible 


acity—and ee film technique accommodates a variety of projected-image 















male time. systems. There’s a choice of channel amplifier mounting — 
rar well i ; either in a standard rack or in the camera stand. 
irector of J Examine each stand-out feature of the G-E Vidicon Film 
(in private i - Camera Channel and you'll decide here is the only channel 
in ‘o ths ote that lives up to modern day TV standards. General Electric 
dll eg Co., Section %215-24, Electronics Park, Syracuse, N.Y. In 
the board ME Canada, write: CGE Electronics,830 Lansdowne Ave., Toronto. 
\didly, the 
sion, big ” 
ircles and i 
ont execi- -_ % 
ig to her f 
would be 
and tele- 
; Daly a Plan view of new 

G-E “‘Optiplexer”’ 

setup. 

$ 





in 1920, 
Woods i 
arrington, 
n gardet- 


s Helene * 
ral Father 
Net and OOEL orea B 
agency); 4 
if cours, + onneeee wae CAPABLE OF HANDLING FOUR PROJECTION 
lix Home tin cate ry ae SOURCES as illustrated at left in conjunction 
ola), and with the new G-E “Optiplexer”. By using this 
e 54” FROM FiIL™ . P fh . . . h ° d : 
PLANE TO RELAY LENS — highly efficient optical system there’s no nee i 
—— ict = I Pi to flip mirrors! And, the new G-E Vidicon chan- | 
; = : : 3 t 
Uae LENS * Ey cinens ens nel offers a choice of monitors... 1. Studio con- i 
u : ase VERTEX : ‘ 
. ae MORIZONTALLY ADJUSTABLE / vertex sole type. 2. Lightweight portable design. : 
; 
rine Tomear qh ‘maroc SCREEN Fe 
revolved ‘ 
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Progress /s Our Most Important Product 


GENERAL @@ ELECTRIC 


2x2" SLIDE PROJECTOR 
AND TWO PF-5-A PRO - 
YECTORS ARE INTERCHANGE- 
ABLE PHYSICALLY WITH ONE 
ANOTHER 










ALL PROJECTION DISTANCES 
ARE APPROXIMATE AND FOR 
INITIAL SET-UP USE ONLY. 
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Two new shows are on the rise on NBC-TV from 4:30-5:00 p.m. In a few months “The 
World of Mr. Sweeney” and “Modern Romances” have jumped upstairs in ratings, in 


homes reached and in increased value to advertisers. 


“THE WORLD OF MR. SWEENEY” is a warm, wonderful story of a 
country storekeeper, starring veteran actor Charles Ruggles in his most 
rewarding role. In the 4:30-4:45 p.m. time-slot since October, it sped 
past its long-entrenched competition in just one month. According to 
the December ARB Report, Mr. Sweeney is now 19% ahead in rating. And the latest Nielsen 


Report* shows Mr. Sweeney reaching 1,882,000 homes with a share of audience of 34.6%! 


“MODERN ROMANCES” (4:45-5:00 p.m.) is a new idea in Daydrama. 
Each week an action-packed story complete in five episodes. Each week 
a new story by a different author and played by a fresh cast. Martha 
Scott, Broadway and Hollywood star, is hostess and narrator. Nielsen’s 
lst December Report shows “Modern Romances” bursting into double figures in rating 
(10.0), and the program is now seen in 2,717,000 homes daily. Its Average Audience rating 


of 9.5 now tops its veteran competitor. 


If you’d like to give your sales a lift, “The World of Mr. Sweeney” or “Modern Romances” 
has what it takes. Such expert advertisers as The R. T. French Co., the Colgate-Palmolive 
Co., and Miles Laboratories, Inc. have already got their campaigns under way. A few 15 
minute participations are still available. And in view of those most recent ratings, fast 


action is suggested. 


Exciting things are happening on 


*December Report #1, A. C. Nielsen Company 
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of doit 
exclusi 
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Whether it’s trout flies — or quality television stations — inherent ne 
Art 

due to 
° ’ . man V 
tailor-made to a fish’s mood. But the other. . in a far more complex 1 staff 
. . . . . . the su 

way .. must possess distinguishing traits and standards of service, the co 
ends | 

tailor-made to the particular community it serves. — 
ne ( 

of pa 

give tl 

[he relative merits of trout flies happen to concern us only of . 
ing la 


differences count. The first must offer individual characteristics, 


at vacationtime. But the individual natures and needs of quality 
TV stations are our year-round exclusive preoccupation. 

Because we concentrate only on these (to the exclusion of any 
other media) . . because we appreciate quality television stations 
can prosper best through quality representation . . and because 

we try to do our special job better than anyone else — we think that 
Harrington, Righter and Parsons is different, too. The individual 


stations listed here share this opinion. 


WAAM Baltimore 
WBEN-TV_ Buffalo 


Harrington, Righter and Parsons, Inc. 


New York WFMY-TV_ Greensboro 
Chicago §@ WDAF-TV Kansas City 
San Francisco §@ WHAS-TV Louisville 
WTMJ-TV Milwaukee 
television — the only medium we serve § WMTW Mt. Washington 


B 
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WILL THE SENATE CLIP 
THE NETWORKS’ WINGS? 


PLOTKIN URGES OUTLAWING OF OPTION TIME AND EXCLUSIVITY 


(Copyright by BROADCASTING @ TELECASTING) 


RADICAL overhauling of the network method 
of doing business, eliminating option time and 
exclusive affiliations in both tv and radio, is 
proposed in a preliminary study in the hands 
of the Senate Interstate & Foreign Com- 
merce Committee. 

A report based on this preliminary draft is 
due to be released within a fortnight by Chair- 
man Warren G. Magnuson (D-Wash.), either as 
astaff “study” or with his blessing and possibly 
the support of other Democratic members of 
the committee. It would seek to accomplish the 
ends proposed through mandates, to the FCC 
and the Dept. of Justice, rather than through 
new legislation. It is in the nature of a “bill 
of particulars” and, it is understood, would 
give the FCC six months to decide how much 
of the ground might be covered through exist- 
ing law and regulations, without recourse to 
new legislation. 


s The Dept. of Justice, according to informed 


sources, would be invited to appraise the report 
and give its comments, presumably in the light 
of the anti-trust laws. Meanwhile, the Magnu- 
son committee would stand by, continuing its 
study of overail problems of networks, FCC 
and tv allocations. 

The “memorandum” upon which the report 
would be based was drafted by Harry M. Plot- 
kin, counsel for the Democratic membership 
vhich became the committee majority with the 
organization of the 84th Congress earlier this 
month. Thus, if adopted in final form, it would 
become the majority report, but the committee 
tas the option of releasing the report simply 
«a “study” by Mr. Plotkin, or of adopting it 
in Whole or in part. It is understood, however, 
that some of the provisions have the endorse- 
nent in principle of Chairman Magnuson. 

Mr. Plotkin, former assistant general counse! 
ofthe FCC, and perhaps its most controversial 
laff executive at the time, returns Jan. 31 to 
tis partnership in the Washington law firm of 
Amold, Fortas & Porter. 

One high network executive, who obviously 
inew the scope of the draft, told B®T that if 
moked as drafted, the report could “mean 
the end of networks.” 

The 88-page preliminary report is regarded 
% the most significant and far-reaching docu- 
ment to advance to the point of Senate commit- 
ke consideration since the Communications 
Act was passed in 1934. 

we are some of its objectives: 

To eliminate option time, on the ground 

t it gives advertisers on networks an ad- 
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vantage against national spot, and on the theory 
that a station can better serve the public 
through a variety of program sources than 
through primary dependence upon a single 
network. 

The question is raised whether option time 
is not “block booking,” contrary to the anti- 
trust laws as interpreted in the 1949 Paramount 
consent decree which resulted in the separa- 
tion of motion picture production companies 
from exhibition houses. 

® To discourage station representation by 
networks, on the grounds that it is against the 
public interest. (Both CBS and NBC represent 
a number of their affiliated radio and televi- 
sion stations, as well as their owned and 
operated outlets, for national spot sales.) 

® To force an FCC study of AT&T line 
charges, principally in television, not because 
they are suggested to be exorbitant but because 
the FCC has not given them adequate con- 
sideration. 

® To review multiple station ownership 
rules. The question is raised whether the num- 
ber of stations any entity (network or other- 
wise) may own should not be cut back, perhaps 
to the pre-war limit of three. (Present regula- 
tions allow five vhf’s and two uhf’s under the 
same ownership.) 

® To study the advisability of separating 





THE SCISSORS GRINDERS 


a 





MR. PLOTKIN SEN. MAGNUSON 


The toughest wing-clipping ever proposed 
for networks has been recommended by 
Mr. Plotkin, special counsel to the Senate 
Commerce Committee, and awaits action 
by his chief, Committee Chairman War- 
ren G. Magnuson (D-Wash.). 









ownership of radio and television networks. 

BeT learned that at the first meeting of the 
newly-organized Commerce Committee last 
Monday, Chairman Magnuson said the Plotkin 
“memorandum,” after undergoing a revision (it 
is some 88 pages as against an original 100- 
plus), was ready, but that the report of the com- 
mittee’s Republican counsel, former FCC Comr. 
Robert F. Jones, had not been submitted. The 
chairman said that release of the reports (the 
Jones version would be the minority report) 
would await his return to Washington—prob- 
ably at the end of January. Mr. Magnuson was 
to leave for Seattle on Saturday, Jan. 22, for a 
short business trip. 

The majority document, it is expected, will 
be in two parts. Part I will relate the problem 
of tv allocations and the plight of uhf, picking 
up where the Potter Communications Subcom- 
mittee of last year left off. 

On the debated question of a move of all tv 
to the uhf portion of the spectrum, it is con- 
cluded that while there would be real technical 
advantages, such a project is beyond practical 
reach at this late date. With 30-40 million re- 
ceivers in the hands of the public before any 
move could be made, it is held a wholesale 
migration is no longer feasible. 

The FCC, it is learned, is criticized for deny- 
ing petitions proposing de-intermixture of uhf 
and vhf in certain markets. While the report 
does not recommend de-intermixture on a na- 
tional scale, as had been proposed to the Potter 
subcommittee, it does take the FCC to task for 
arbitrarily refusing to consider such proposals 
on grounds of investments made by broadcast- 
ers in vhf stations in the markets that would be 
affected. 

The Committee also will urge another try at 
elimination of the 10% excise tax on all-channel 
receivers as a means of encouraging sale of sets 
geared to tune uhf. This effort lost out at the 
last Congress despite strong representations to 
the finance committees of both houses. 

That, in substance, is the scope of Part I. 


It is Part If of the draft that would set off 
the fireworks, pointed principally in the direc- 
tion of network-affiliate-advertiser relationships 
in tv. 

If implemented, the Plotkin project obviously 
would prove a boon to film syndicates, station 
representatives and talent agencies, as well as 
many stations, but would not be of particular 
benefit to larger tv stations in “monopoly” or 
dual station markets. The major networks, just 
as obviously, would suffer solar plexis blows. 

The draft contends, according to one reliable 
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COMMERCE GROUP ASSIGNS POSTS 


THE SENATE Commerce Committee named 

chairmen and members of its four standing sub- 

committees last week and re- 

ported favorably on a resolution 

(S Res 13) authorizing the group 

money to carry on its current in- 

vestigations and studies, specify- 

ing the sum of $200,000 for the 

extra work for the period Feb. 

1, 1955, to Jan. 31, 1956. 
New chairman of the 

munications Subcommittee is 

Sen. John O. Pastore (D-R. 1). 

Other Democrats on the five-man 

group are Sens. A. S. Mike Mon- 

roney (Okla.) and Sam J. Ervin 

Jr. (N. C.). Both were named 

Thursday. Republican members 


Com- 


SEN. ERVIN SEN. MONRONEY 


source, that there is serious inconsistency in 
the network method of doing business; that 
there is no coherent pattern as to network 
affiliation. It is charged that the networks 
invoke arbitrary rules, in some instances per- 
mitting affiliations where stations are only 40 
miles apart, and in others protecting a station 
for double that area. 

The report would recommend that standards 
be established by networks to govern the award 
of affiliations, and that these should be reviewed 
by the FCC under the network-monopoly 
regulations which became effective in 1943. 
(Mr. Plotkin had a large hand in writing those 
regulations, upheld finally by appellate courts.) 

After such standards are established, once a 
given station meets the test, the network in- 
volved would be “required” to make the affilia- 
tion. Cited, it is understood, is the famed 
Associated Press case, decided in 1945 by the 
U. S. Supreme Court. In this decision, the 
court held that AP could not enter exclusive 
contracts with newspapers, even in the same 
market, and that it was legally bound to provide 
service on a non-discriminatory basis. 

The report would flatly refute the contention 
that networks or broadcast stations are common 
carriers, subject to all comers. (It has been 
reported that the Jones view will support the 
common carrier concept for networks.) 

Implicit in the report is the view that in 
markets where there are fewer than four tv 
outlets, stations should not devote preponderant 
time to the programs of the dominant net- 
works. Specific percentages would be invoked, 
depending upon the number of stations in the 
market. This, it would appear, is a variation 
of the so-called DuMont Plan presented to 
the Potter subcommittee, wherein it was pro- 
posed that there be what amounted to a 25% 
division of time among the four networks across 
the board in vhf markets having less than 
four stations. It, basically, is designed to bring 
an end to “exclusivity.” 

Significant in this regard would be the method 
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of the communications unit are Sens. John W. 
Bricker (Ohio), chairman of the full committee 
in the 83d Congress, and Charles 
E. Potter (Mich.), who headed 
the subcommittee during the 83d. 
The GOP members’ were 
named at the committee’s closed 
organizational meeting last Mon- 
day. 

Heading the Surface Trans- 
portation, Aviation and Mer- 
chant Marine & Fisheries sub- 
committees, respectively, will be 
Democratic Sens. George A. 
Smathers (Fla.), A. S. Mike Mon- 
roney (Okla.) and Warren G. 
Magnuson (Wash.), who also is 
chairman of the full committee. 


SEN. BRICKER 


SEN. POTTER 


of market evaluation. Uhf stations would not 
be counted as outlets in the market, for pur- 
poses of major network program quotas, unless 
the market had a very high percentage of uhf 
conversions. 

By restricting the programs, percentagewise, 
that may be carried from major networks, the 
objective would be to force stations to clear 
for other networks, and also to make available 
more time for national spot and local. This 
result also would be achieved, in some measure, 
through the elimination of option-time. 

It is the option-time proposal that would 
provoke the greatest controversy, if adopted. 
It is suggested that the dependence of stations 
upon major network affiliation lies in the fact 
that the networks are the principal source of 
good programs. Networks now may option 
three out of five hours daily in each of three 
time segments (8 a.m. to 1 p.m.; 1 to 6 p.m.; 
6-11 p.m.). 

The view is that if options are eliminated, 
other networks and other program suppliers, 
notably the film syndicates, would be in better 
competitive positions. 

The networks, according to this view, then 
would be on their mettle to win outlets by 
virtue of quality of their programs, rather than 
on what is regarded as the artificial advantages 
of guaranteed options. 

Here the question is raised whether option 
time does not constitute block-booking, and 
is therefore contrary to the anti-trust laws. As 
a result of the 1949 decision in the Paramount 
case, Paramount Pictures divested itself of its 
theatre holdings. Thus, United Paramount The- 
atres was formed. It now operates independently 
and owns ABC as ABC-Paramount Theatres, 
Inc. Similar divorcements were forced for all 
other producer-exhibitor chains. 

The proposal for abolition of representation 
of affiliated stations by the networks reopens 
an old controversy. Station representatives op- 
posed NBC and CBS entry into representation 
on the ground that they thereby controlled 


competition of spot advertising as apa 

work on the stations so represented. The Fo 
however, refused to intercede on the pn’ 
that it had no control over business affairs 
stations and networks. a 

The Dept. of Justice apparently woul 
asked to comment on the suggestions, 
mendations and proposals. But the FCC y, 
be on notice to report in six months, Entaj 
it is evident, would be a large-scale study }y 
both agencies, since many fundamental Drob 
lems of policy are involved. 

The Plotkin “memorandum” js Premises o, 
the view that adequate authority Tesides bof 
in the FCC and in the Dept. of Justice to x. 
complish the results recommended. 

Chairman Magnuson has already asked the 
Senate Rules & Administration committe 
for a fund of $200,000 for his committee's Work 
during the 84th Congress. A portion of thi 
amount would be allocated for the commyy. 
cations study. Mr. Magnuson also had ma 
it clear that the network-FCC study wil , 
the function of the full committee, rather 
than the newly-appointed subcommittee headej 
by Senator John O. Pastore (D-R. I). 

Mr. Plotkin drew on his experience as x. 
sistant general counsel of the FCC for a perigi 
of eight years (1943-1951) in drafting his bij 
of particulars. Mr. Magnuson had asked hin 
to continue with the committee, but he hy 
elected to return to his law firm. 


Pellegrini May Become 
Commerce Top Counsd 


THE SENATE Commerce Committee, whic 
has not had a chief counsel since the tenur 
of the late Chairman Charles W. Tobey (R- 
N. H.) who died in 1953, is slated to name; 
man for that post 
about Feb. 1. 

He is Frank Pel- 
legrini, 50, code di- 
rector for the Labor- 
Management Mari- 
time Committee, a 
group jointly repre- 
senting labor and 
management in the 
maritime shipping 
business. Mr. Pel- 
legrini also is en- 
gaged in private law 
practice in Wash- 
ington,. D. C., and 
in the state of Washington. 

Mr. Pellegrini is the choice of Sen. Ware 
G. Magnuson (D-Wash.), chairman of th 
committee. He would be chief counsel for the 
Commerce Committee’s four subcommittees 

Majority and minority counsel for the it 
vestigation of networks and ubf-vhf, being 
conducted by the full Commerce Committe, 
are yet to be named. They would succttl 
Harry M. Plotkin, Democratic counsel, a 
Robert F. Jones, GOP counsel, who are & 
pected to leave around Jan. 31. 

Mr. Pellegrini would be the first commit 
chief counsel since Robert L’Heureux served 
in that position under Sen. Tobey. Mf 
L’Heureux still is on the committee’s staf. 

Formerly general counsel for the Comment 
Committee’s Maritime & Fisheries Subcom 
tee from 1949-50 under Sen. Magnuson’s chal 
manship of that unit, Mr. Pellegrini st 
from 1942-45 in the Coast Guard as 4 li! 
tenant commander in intelligence and port # 
curity work. From 1945-48 he also was §P 
attorney for the western Washington distr 
the U. S. attorney’s office. 


MR. PELLEGRINI 
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$1.3 BILLION IN TV SEEN BY SARNOFF 


NBC’s Robert Sarnoff predicts 
record year for broadcasting 
—_with 100% boost in tv vol- 
ume. NBC is hunting ways to 
restore network radio to ‘eco- 
nomic health’ and also hopes 
to expand color activities this 


year, he says. 


AN ACTIVE broadcast year highlighted by a 
record advertising expenditure in tv to the tune 
of $1.3, billion, was envisioned last week by 
Robert W. Sarnoff, NBC executive vice presi- 
dent. 

Mr. Sarnoff’s prediction of a record volume in 
tv, which he said would represent a 100% 
increase over the last two years, echoed the 
forecast made a few weeks ago by Oliver Treyz, 
president of Television Bureau of Advertising. 
TvB’s spokesman had said that tv in 1955 will 
attain a billion dollar mark in total advertising 
expenditures [BeT, Jan. 3]. 

In his talk to the Allentown-Bethlehem Sales 
Executives Club in Allentown, Pa., Mr. Sarnoff 
also declared that: 

¢ NBC is searching for new advertising pat- 
terns and program services to “restore” network 
radio to “economic health.” 

¢ NBC-TV hopes to expand its color sched- 
ule this year. 

Tv’s selling power was pointed up by Mr. 
Sarnoff by citing Dow Chemical Co.’s experi- 
ence in selling Saran Wrap on NBC-TV. The 
firm started on the network in November 1953 
when sales of the wrap were at about 120,000 
rolls a month. By January 1954 the figure was 
up to 600,000 rolls and increased to 3.8 million 
rolls per month by last October. 

Mr. Sarnoff said that in 1952 tv’s share of all 
media advertising was 7%. By the end of 1956, 
he predicted, the industry’s slice of the total 
“advertising melon” will be about 20%, totaling 
nearly $2 billion. 

In color tv, Mr. Sarnoff said the networks 
are faced with the same kind of problem they 
had with black-and-white in 1946. “This is the 
old chicken and egg problem of whether you 
sell color sets first and follow up with color 
broadcasts—or vice versa. We favor the vice 
versa.” 

Although there are only 10,000 color sets in 
use, Mr. Sarnoff observed that both NBC and 
CBS are broadcasting major programs every 
week in color and for it they have “caught a lot 
of brickbats.” 

Emphasizing that NBC is “bullish as ever” 
on color, he said the network “started color 
broadcasting, we plan to continue our color 
shows on schedule, and we hope soon to expand 
the schedule.” 

Mr. Sarnoff said that at NBC, everything pos- 
sible is being done to “maintain the strength 
and effectiveness of network service.” He said 
this is not always easy, particularly with radio. 

He continued: 


“Because of television’s competition for au- 
diences and advertisers, network radio has 
found its revenue shrinking while its opera- 
tional costs remain high. 


“Some people are even saying that a national 
radio service is old shoe. But we aren't. We 
think it can continue to provide basic values to 
the public. We're searching—and searching 
hard—for new advertising patterns and pro- 
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gram services that will meet radio’s changed 
conditions, and restore it to economic health. 

“We can’t escape the conviction that, for 
many national advertisers, network radio, when 
properly used, is an outstanding sales tool by 
itself. Certainly for all national advertisers, it 
is the most efficient complementary medium for 
use with network television.” 


General Mills Promotes 
‘Lone Ranger’ Anniversary 


DURING the month of February, General 
Mills, which sponsors Lone Ranger on 79 ABC- 
TV and 40 CBS-TV stations will add a spot 
announcement campaign to promote Lone 
Ranger’s 22d anniversary over ABC Radio and 
ABC-TV, CBS Radio and CBS-TV and on the 
sponsor’s segments of CBS-TV Valiant Lady, 
Bob Crosby Show and Robert Q. Lewis Show. 
The first hour-long western “spectacular,” de- 
picting the history of Lone Ranger, will be seen 
on CBS-TV, Feb. 12, 1-2 p.m., and on ABC-TV, 
Feb. 13, 8-9 p.m. Special film was produced by 
Sherman Harris, assistant to Jack Wrather, Lone 
Ranger Inc. president. 

Also during February, Wrather and General 
Mills will conduct a contest among promotion 
managers of all the stations carrying the pro- 
gram for the best job of promoting the an- 
niversary. The first prize is $1,000; second, 
$500; third, $250. 

On another front it was announced that Mr. 
Wrather is awarding several $5,000 scholarships 
per year to children who help combat juvenile 
delinquency. Winners will be selected by na- 
tional, civic, government and philanthropic 
groups. 


Agency Bigness Overrated, 
Bernays Tells LAA Meeting 


EDWARD L. BERNAYS, public relations 
counsel, told guests at the annual dinner of the 
League of Advertising Agencies, New York, 
that the advantages of bigness in advertising 
agencies are overrated. “Bigness is equated 
with success in the American mind and becomes 
an agency’s most powerful sales point,’ Mr. 
Bernays said, but such an assumption “is det- 
rimental to a whole segment of American 
business and professional services,” he added. 


In order to counteract “the tendency to wor- 
ship bigness and to improve the economic posi- 
tion of advertising agencies whose business 
volume is under $5 million a year,” a research 
program was advocated to evaluate the position 
of agencies in the economic world, locate their 
original areas of activity and discover how the 
general public acts as a consumer public. 

Through this research, Mr. Bernays said, 
plans could be formulated for an intra-associa- 
tion activity as a central registry for freelance 
specialized services, a library for member use, 
an outside professional study of advertising 
business problems, exhibitions of advertising 
art and copy, a speakers bureau, a news bureau 
to publicize individual and member activities, 
and direct campaigns to appeal to prospective 
clients and new professional talent. 

Mr. Bernays praised the member agencies of 
the league for maintaining a personal, imme- 
diate approach to a client’s problems and 
products. He declared that such an approach 
was often lacking in large organizations. 





Epitaph for C&P 


IN A LETTER to the trade press last 
week, Tom Maloney, president of now- 
defunct Cecil & Presbrey Inc., reported 
that about $100,000 in severance pay was 
paid to employes, stockholders were being 
reimbursed to their satisfaction and mem- 
bers of the board of directors, who had 
invested large amounts of money in the 
business during the last three years, were 
getting dollar for dollar remuneration. 
The agency’s clients were serviced 
through the end of the year, he reported, 
and accounts were taken care of in all 
details. Most employes were placed in 
jobs equal to or better than those they 
left, Mr. Maloney said. In this impressive 
way, Mr. Maloney added, “. . . Cecil & 
Presbrey—an old and honored name— 
relinquished its place in advertising’s 
future, but not in its past.” 


SRA‘s ‘Operations Desk’ 
Endorsed by AAAA 


AMERICAN ASSN. of Advertising Agencies 
last week announced it has endorsed and is 
cooperating with the Station Representatives 
Assn. on SRA’s project of establishing the 
“operations desk” standard to simplify the 
sending, and handling at stations, of materials 
intended for television purposes. 

SRA has recommended that all films, slides, 
copy, copy instructions, art work, props and 
other commercial material be addressed to sta- 
tions as follows: Operations Desk, Station, 
Street, City and State. 

The new standard address, according to 
SRA, would replace the many variations which 
currently are in use including traffic depart- 
ment, the name of a person at the station, etc. 
SRA believes that shipping instructions have 
grown so complex that it is often difficult to 
get material to stations by broadcast deadlines. 

AAAA said it has directed the “operations 
desk” address to the attention of agencies, 
members as well as non-members of the as- 
sociation, listing the 170 stations which already 
have adopted it and urging agencies to use it 
whenever appropriate. SRA is urging stations 
to adopt the standard as soon as possible; to 
notify their representatives, and to add the 
notice to rate cards and listings. 


Nescafe Sets Coast Push 


NESCAFE instant coffee currently is making 
its debut on the West Coast with a radio, tv 
and newspaper introductory offer, Don Cady, 
vice president in charge of advertising of the 
Nestle Co., announced last week. 

The offer will get underway late in January. 
The radio campaign will consist of one-minute 
spots, jingles and spoken messages, on a semi- 
saturation basis. Cities selected for radio are 
San Francisco, Los Angeles, Stockton, Sacra- 
mento and San Diego. The tv campaign will 
consist of spots which include the jingle and 
a product demonstration. These tv spots are 
set up for the San Francisco, Los Angeles and 
San Diego market areas. 

Bryan Houston Inc., 
agency for Nescafe. 
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Radio in Tv Homes 
Reported in New York 


A RADIO STUDY of New York area tv homes, 
made public last week by WNEW New York, 
shows that radio is a permanent fixture in most 
of these homes and in fact seems to be in bet- 
ter working order than in the average non-tv 
home. 

The new survey, conducted last November by 
Advertest Research points up, according to 
WNEW, that 1.92 radio sets were in working 
order in the average tv home, compared to a 
current Nielsen New York radio sample which 
shows 1.62 sets per radio home. The survey 
also notes 55.3% of all tv families own a car 
equipped with a radio. 

Listening is at a high mark also, the study 
reveals. Of the 756 personal interviews which 
formed the base of the survey, 84.4% reported 
that they intend to continue listening to the 
radio and 12.4% reported they spent more time 
listening last year (November) than the year 
before. Reasons given for more radio listening 
included, in order of rank, the music is en- 
joyed (29.8%) and it’s easier to listen while 
working or while doing other things (24.4%). 
Nearly 13% thought tv had become boring or 
they were just not interested in television. 

WNEW supplied additional questions to the 
survey, regularly underwritten by New York 
tv stations to determine some answers for its 
own use. These responses on program popu- 
larity showed the station that its format of 
news and music rated high among respondents. 

The music-and-news station noted the portion 
of the survey which revealed that the most im- 
portant reasons given for continuing to listen to 
the radio were: (1) it provides news (34.5%), 
(2) it provides music (31.3%) and (3) it per- 
mits listening while doing other things (24.6%). 

Of the total number interviewed, 55.3% said 


ADVERTISERS & AGENCIES 





A SILVER punch bowl was presented last 
week to Thomas D’‘Arcy Brophy (2d 1), 
retiring president of the American Herit- 
age Foundation, at an annual dinner 
meeting of the board of directors, by (I 
to r) Henry Ford, board chairman; Louis 
A. Novins, executive vice president, and 
Gen. Walter Bedell Smith, new AHF presi- 
dent. Mr. Brophy also served as chair- 
man of the Crusade for Freedom, which 
raises funds for Radio Free Europe. 


they spend about the same amount of time 
listening to the radio as they did a year ago. 
This percentage, combined with those who said 
they were listening to radio more, indicates two- 
thirds of all tv homes spend either the same 
or more time listening to radio, WNEW em- 
phasizes. 

Breakdown of the portion of the study which 
found the average number of working radios 
in the tv home to be 1.92 showed these per- 
centages and numbers of radios in working 
order: 39.5%, one radio; 33.6%, two radios; 
18.1%, three radios; 3.2%, four radios; 3.2%, 
five radios or more, and 2.4%, no radios. 





NIELSEN: FILM RE-RUNS HOLD AUDIENCE 


Re-runs get almost as high a 
percentage of share of audi- 
ence as originals, Nielsen 
analysis shows. 


FILM re-runs obtain nearly as high a per- 
centage of the share of audience as the original 
telecasts, according to A. C. Nielsen Co.'s 
second annual analysis of tv film repeats. 

Nielsen’s study covers the 1953-54 season, 
evaluating the effectiveness of repeat film tele- 
casts, a total of 254 representing 24 different 
programs re-run in both winter and summer, 
in terms of audience size, share of audience 
and average minutes of viewing. 

Nielsen found that on a rating basis, the 
average of the 254 repeat telecasts was 29% 
lower than original telecasts. This finding 
Nielsen discounted, however, noting that the 
potential audience is considerably lower during 
re-run times and thus the more accurate ap- 
praisal would be the share of audience gained 
and the average minutes viewed. 

Share of audience of the re-runs average 
only 9% lower than the original telecasts 
while the average minutes of viewing were only 
6% lower, Nielsen observed. 

Actual percentages of the share of audience 
for the original telecasts was 47.2, for the re- 
runs, 43.1. In average minutes viewed, origi- 
nals were scored at 23.5 minutes while the 
re-runs hit 22 minutes. In average audience 
rating (percentage of homes reached) originals 
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maintained 31.1% as against the re-runs’ 22%. 
(The number of homes was lower proportion- 
ately for the latter.) 

The Nielsen study also discovered that with- 
in the 254 group of original and repeat tele- 
casts, differences were dependent on audience 
levels. The top and bottom 25% were studied 
to measure the extent of the differences. 

On this basis, re-runs of the top 25% (61 
originals) were 31% lower than the original 
telecasts while the bottom 61 were 20% lower. 
Share and length of viewing comparisons: top 
re-runs were down 11% in share as against 
a 5% loss for low rated re-runs and top re-runs 
were down 8% in average minutes of viewing 
compared to a 5% loss for the bottom re-runs. 

Nielsen concluded that the large loss in 
audience levels by the high-rated shows and 
correspondingly small loss in share of audience 
indicated that the high-rated shows are in 
time slots affected more by seasonal fluctua- 
tions than were low-rated shows. 

On a ratings basis, Nielsen also found 
winter repeats, as could be expected, did con- 
siderably better than summer (June 15 to 
Sept. 15) re-runs, respectively, 20% and 34% 
lower comparative ratings with originals. In 
share of audience, winter re-runs were off 11%, 
summer down 8%. In average minutes of 
viewing, winter re-runs were below some 5% 
and summer off 7%. 


- on that network effective April 2 [BeT 


Falstaff to Sponsor CBS-Ty 
‘Baseball Game of Week’ 


FALSTAFF BREWING CORP. has signeg y: 
CBS-TV to sponsor Baseball Game of the Wa 


" . ’ Jan, 1] 
The major league baseball Spring-summer a 


ule will be seen live on Saturday af 
The contract was announced by William y 
Hylan, CBS-TV vice president jn Charge 
network sales. d 
The Falstaff schedule calls for 24 
season games and two spring training Contes 
It will be set up under working Agreemen, 
between Falstaff and the Cleveland Ing 
Chicago White Sox, New York Giants, Brogi 
lyn Dodgers, Cincinnati Reds and 
others. The telecasts will be carried by approxi 
mately 74 stations on the network coast. 
excluding New York. Agency handf 


Falstaff account is Dancer Fitzgerald en 
New York. ; 


Tv Spots Cause Budget Cyt 
In Other Media for Citrus 


A SPECIAL advertising “shot in the am’ 
using tv last January to stimulate fresh frui 
sales has forced the Florida Citrus Commigig 
to slice about $300,000 off its Valencia orang 
sales program. The cut was announced hay 
week and involves magazine and newspaper ai 
vertising, and merchandising. 

For last winter’s special campaign, tv spots 
were purchased on NBC-TV's Today and CB 
TV’s Morning Show [B®T, Dec. 13, 1954) 
Paul S. Patterson, commission advertising ¢ 
rector, said that as of March 1 there will k 
about $250,000 left for all Valencia and pro 
essed advertising until July 1. 


The action last week was highlighted by: 
dispute over media and spending between C.) 
Griffin, commission advertising commitie 
chairman, and Robert C. Wooten, commission 
member. Mr. Wooten and another membe, 
Thomas B. Swann, said they predicted tha 
the special push would bring about a fund shor: 
age. 

A basic disagreement arose between Mes. 
Griffin and Wooten over the need for magazin 
advertising. Mr. Griffin said the commissio 
could cancel 75% of its magazine program 
without injuring the commission’s program. Mr. 
Wooten pointed out that the $137,000 worth o 
magazine cancellations effected last week rep 
resented about half of the program in thi 
medium for the fiscal year. 

The commission also sponsors the Tom 
Moore Florida Calling radio show on MBS a 
Twenty Questions on ABC-TV. The Moor 
show has been promoting oranges. 

J. Walter Thompson Co. handles the cittw 
commission’s advertising. 


RCA Tube Div. Plans Spots, 
Network Shows in Radio-Ty 


RCA Tube Division will use spots on radio atl 
tv in five major tv markets and radio-tv i 
work programs as part of its year-long advert 
ing campaign starting Jan. 29 which will pro 
mote RCA tv picture tubes and receiving tubes 
for replacement service in all types of hom 
receivers. 

Douglas Y. Smith, vice president and genera 
manager of the division, said last week that 
“buy RCA” campaign which will make ust’ 
“the greatest volume of electron tube adverts 
ing insertions ever scheduled by the electroa® 
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- dustry in mass-circulation magazines,” will 
indus aorted in radio-tv announcements in 
wy York, Chicago, Los Angeles, C leveland 

4 Washington, D. C. Sales messages will be 
- ied periodically on NBC-TV’s Caesar Hour 
cay its color Producers’ Showcase and on 
NBC Radio’s The Great Gildersleeve, It Pays to 
e Married, Roadshow, Weekend and Second 


Chance. 


Chase Resigns Partnership, 
Takes M-E Vice Presidency 


w. HOWARD CHASE resigns his partnership 
in the firm of Selvage, Lee & Chase, public re- 
lations firm, to join McC ann-Erickson, New 
York, as vice president and general executive 
on Feb. 1, Marion 
Harper Jr., McCann- 
Erickson president, 
announced last 
week. 

Mr. Chase’s duties 
will include the con- 
solidation and ex- 
pansion of McCann- 
Erickson public re- 
lations activities in 
their 33 offices 
around the world. 
Mr. Chase will as- 
sume the presidency 
of the Institute of 
Communications Research, McCann-Erickson’s 
division of opinion research and analysis; will be 
a member of the advisory committee on ad- 
vertising plans, and will serve as consultant on 
institutional and public relations advertising 
to McCann-Erickson clients. 

Prior to joining Selvage, Lee & Chase in 
1953, Mr. Chase was with General Foods as 
head of public relations. 


Philco Takes MBS Show 


SPONSORSHIP by Philco Corp. of Phonorama 
Time, Saturday morning show on Mutual, was 
announced last week by Adolf N. Hult, MBS 
vice president in charge of sales. The 52-week 
contract is effective Feb. 19. The show, sched- 
uled for 11:30-11:55 a.m. EST, will star Johnny 
Desmond. Each program will feature a disc 
jockey from one of Mutual’s 565 affiliates. 
Agency handling the Philco account is Hutchins 
Adv., New York and Philadelphia. 


Washington State Ad Budget 


THE WASHINGTON State Advertising Com- 
mission expects its 1955 budget to pass the 
half-million dollar mark, it has announced. 
The commission received a record 98,000 mail 
requests for information during 1954. Among 
the media used during the 1954 campaign, 
radio was employed in five major California 
markets and tv in three. Cole & Weber, Seattle, 
is the agency. 


MR. CHASE 


NETWORK NEW BUSINESS 


Mary Ellen Inc. (jams, jellies), S. F., starts 
alternating sponsorship of Harry Babbitt Show 
on 23 Columbia Pacific Radio Network sta- 
lions (Mon.-Fri., 7:45-8 a.m. PST) for 52 weeks 


effective today (Mon.). Agency: Ralph Jewell 
Adv., Oakland, Calif. 


NETWORK RENEWALS 


Miles California Co. (Alka-Seltzer), L. A., re- 
news Newspaper of the Air (Sun.-Fri., 10-10:15 
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a.m. PST) and Here’s the Answer (Mon.- 
Fri., 4:30-4:45 p.m. PST) on 45 Don Lee 
Broadcasting System Pacific Coast stations and 
6 Mutual-Don Lee Arizona affiliate stations, 
for 52 weeks from Feb. 1. Agency: Geoffrey 
Wade Adv., Hollywood. 


"Maybelline Co. (toilet preparations), Chicago, 


renews spot participations with NBC-TV’s 
Tonight with one spot weekly for 42 weeks 
schedule, effective Feb. 8. Agency: Gordon 
Best Co., same city. 


Regal Amber Brewing Co., S. F., renews The 
Harry Owens Show for second year on 15 
Columbia Television Pacific Network stations 
(Sat., 7:30-8 p.m. PST) for 52 weeks from 
Jan. 29. Agency: Guild, Bascom & Bonfigli 
Inc., S. F. 


AGENCY APPOINTMENTS 


Sweet-Orr & Co. (work clothes), N. Y., ap- 
points Peck Adv. Agency, same city, with Sid- 
ney G. Alexander as account executive. Radio- 
tv will be used. 


Sundial Shoe Co., div. of International Shoe Co., 
Manchester, N. H., appoints James Thomas 
Chirurg Co., Boston, with Russell Loftus as 
account executive and W. L. Shepardson, ac- 
count supervisor. Media plans not divulged 
but firm previously used radio-tv. 


Standard Coil Products Co., Chicago, appoints 
Burton Browne Adv., same city. 


Bolsey Corp. of America (photographic prod- 
ucts), N. Y., names Emil Mogul, same city. 


Karl’s Shoe Stores Ltd. (retail chain), L. A., 
names Stiller-Rouse Adv., same city. Richard 
Berggren is account executive. 


AGENCY SHORTS 


Ralph Bing Adv. Co., Cleveland, operating 
since 1946, has’ incorporated with officers: 
Ralph S. Bing, president; Barbara C. Bing, vice 
president; Lester L. Cohen, treasurer and assist- 
ant secretary, and Brooks M. Jones, of Jones, 
Day, Cockley & Reavis (Cleveland) law firm, 
secretary. 


Guild, Bascom & Bonfigli Inc., S. F., opens 
Hollywood office at 1741 N. Ivar St.; telephone: 
Hollywood 3-3229. George Allen is radio-tv 
director; Hal Larson, office manager, and Irene 
Carter, secretary. 


Alvin Wilder Adv., L. A., moves to 1090 S. 
LaBrea Ave.; telephone remains Webster 8-4624. 


Galloway-Wallace Adv. Agency, Oklahoma 
City, elected to American Assn. of Adv. Agen- 
cies. 


Jarvis & Jarvis, L. A., established at 4737 
Frieda Dr., with Robert C. Jarvis, tv. director; 
Robert -B. Jarvis, account executive and copy 
director; Mary Lewallen, media director and 
copywriter; Henry Studley, art director, and 
Mise Rusek and Dan Partain, artists. 


Larrabee Assoc., Washington, has expanded 
quarters at 1415 K St. N. W. 


Weber, Geiger & Kalat Inc., Dayton, Ohio, 
elected to American Assn. of Adv. Agencies. 











—LATEST RATINGS 


NIELSEN 


(Two Weeks Ending Dec. 11, 1954) 


NIELSEN-RATING* 
NUMBER OF TV HOMES REACHED 





Homes 

Rank Program (000) 
1 Jackie Gleason ShdW (CBS) 15,272 
2 1 Love Lucy (CBS) 14,868 
3 Toast of the Town (CBS) 14,789 
4 Bob Hope Show (NBC) 13,558 
5 Dragnet (NBC) 13,335 
6  Buick-Berle Show (NBC) 13,176 
7 Your Bet Your Life (NBC) 12,394 
8 Max Liebman Presents (NBC) 12,388 
9 Disneyland (ABC) 11,707 
10 G. E. Theatre (CBS) 11,492 

PER CENT OF TV HOMES REACHED 
PROGRAM STATION BASIS 

Homes 

Rank Program % 
1 Jackie Gleason Show (CBS) 53.4 
2 Toast of the Town (CBS) 51.8 
3 1 Love Lucy (CBS) 51.2 
4 Bob Hope Show (NBC) 46.8 
5 Dragnet (NBC) 45.7 
6 Buick-Berle Show (NBC) 45.2 
7 Max Liebman Presents (NBC) 43.3 
8 Disneyland (ABC) 42.9 
9 You Bet Your Life (NBC) 42.0 
10 G. E. Theatre (CBS) 41.0 


*Homes reached during all or any part of the program, 
except for homes listening only 1 to 5 minutes. For 5- 
minute programs, Average Audience Basis is used. 


Copyright 1955 by A. C. NIELSEN Co. 


PULSE. 


Top 20 Once-a-Week Shows (Tv) 


Rating 

Dec. Nov. 
Dragnet (NBC) 40.8 39.1 
| Love Lucy (CBS) 40.6 40.3 
Jackie Gleason (CBS) 39.9 37.4 
Toast of the Town (CBS) 39.1 35.9 
Groucho Marx (NBC) 37.4 34.6 
Bob Hope (NBC) 35.0 
Godfrey's Talent Scouts (CBS) 32.0 30.8 
Burns and Allen (CBS) 29.8 26.7 
What's My Line? (CBS) 28.9 26.2 
Godfrey and His Friends (CBS) 28.8 28.6 
Studio One (CBS) 28.7 25 
This Is Your Life (NBC) 28.6 26. 
Fireside Theatre (NBC) 28.4 26.0 
Ford Theatre (NBC) 28.4 27.4 
Our Miss Brooks (CBS) 28.0 27.6 
Disneyland (ABC) 27.8 
Mama (CBS) 27.8 26.1 
Two for the Money (CBS) 27.7 25.6 
December Bride (CBS) 27.6 26.3 
Justice (NBC) 27.0 25.6 


Top 10 Regularly Scheduled Multi-Weekly Shows 


Rating 
5 Nov. 
Perry Como (CBS) 15:5 14.7 
Howdy Doody (NBC) 15.1 14.0 
Eddie Fisher (NBC) 14.6 13.9 
Camel News (NBC) 14.4 13.5 
Dinah Shore (NBC 13.9 13.1 
CBS News (CBS) 13.1 12.4 
Search for Tomorrow (CBS) 12.6 11.6 
Arthur Godfrey (CBS) 12.0 11.6 
Pinkey Lee (NBC) 12.0 
Guiding Light (CBS) 11.8 11.5 
TRENDEX 
Week of Jan. 2-8 (Tv) 
1. | Love Lucy (CBS) 39.8 
2. Talent Scouts (CBS) 39.2 
3. Toast of the Town (CBS) 35.3 
4. This Is Your Life (NBC) 35.0 
5. You Bet Your Life (NBC) 34.7 
6. George Gobel Show (NBC) 33.4 
7. Dragnet (NBC) 33.0 
8. Stage Show (CBS) 32.3 
9. Godfrey's Friends (CBS) 31.0 
10. Disneyland (ABC) 30.7 
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ADVERTISERS & AGENCIES 


A&A PEOPLE 


John L. de Bevec, associate media director, J. 
Walter Thompson Co., Chicago, appointed vice 
president and media director, succeeding George 
E. Pearson, retired. 


Elmer A. Otte, account executive, and Gordon 
D. Fisher, executive art director, Brady Co., 
Appleton, Wis., additionally appointed vice 
presidents. 


MR. FISHER MR. OTTE 


Harold S. Atherton, Kenneth W. Allison and 
Donald D. Tweedie, account executives, Den- 
ham & Co., Detroit, appointed vice presidents; 
Edwin L. Karpick appointed secretary; Elsa S. 
Denham, media director, additionally appointed 
treasurer; Evelyn C. Douglas appointed comp- 
troller. 


Lester J. Blumenthal, business manager, radio- 
tv dept., William H. Weintraub & Co., N. Y., 
elected vice president. 


Robert Laffan, manager, business-financial dept., 
Carl Byoir & Assoc., N. Y., appointed vice 
president. 


John Bowles, regional sales manager, western 
sales div., Rexall Drug Co., L. A., named vice 
president in charge of division, succeeding 
Reid Crane, retired. 


James M. Trayhern, tv production. director, 
WHAM-TV Roches- 
ter, N. Y., appointed 
director of radio-tv 
dept., Charles L. 
Rumrill & Co., same 
city. 


Norine Freeman, as- 
sistant media direc- 
tor, Western Adv. 
Agency Inc., L. A., 
named director of 
newly-combined con- 
sumer and _ indus- 
trial media depart- 


MR. TRAYHERN ment. 


C. A. Kolb, Post cereals national sales man- 
ager, General Foods, White Plains, N. Y., ap- 
pointed to newly-created position, national 
sales manager for General Foods sales div.; 
Hugh R. Conklin, formerly eastern region 
sales manager, succeeds Mr. Kolb; Clifford 
W. Davis, national sales planning manager, 
succeeds Mr. Conklin. 


Jerome Feniger, CBS Spot Sales, to Cunning- 
ham & Walsh, N. Y., as media director on 
the Liggett & Myers Tobacco Co. account. 


Harry C. Pick, formerly printed media super- 
visor, Russel M. Seeds Co., Chicago, appointed 
media director, Dancer-Fitzgerald-Sample, same 
city. 


Jack Schwartz, formerly tv producer, WXYZ- 
TV Detroit, appointed tv and radio program 
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manager, Rutledge & Lilienfeld Inc., Chicago. 


Emil Reisman, vice president and account su- 
pervisor, Beckman, Hamilton & Assoc., L. A., 
to Caples Co., same city, as account executive. 


Raymond M. Wall, formerly advertising and 
sales promotion manager, Illinois Tool Works, 
Chicago, appointed account manager, Waldie 
& Briggs, same city. 


Richard R. Curtis, formerly with Columbus 
(Ohio) Dispatch, to Kight Adv. Inc., same city, 
as account executive. 


Frederick N. Polangin, Fuller & Smith & Ross, 
N. Y., to Ted Bates & Co., same city, as ac- 
count executive. 


Charles A. Richardson, account executive, Kelly 
Nason Inc., N. Y., to McCann-Erickson, L. A., 
in similar position. 


Richard M. Carver, formerly with sales staff, 
This Week magazine, Chicago, to account man- 
agement staff, Earle Ludgin & Co., same city; 
Kenneth Mason returns to agency in creative 
department. 


John H. O’Toole, general sales manager, Gen- 
eral Electric Appliance Co., Louisville, to mar- 
keting dept., McCann-Erickson, N. Y., as 
manager. 


Virginia M. Curran, assistant timebuyer, Roy 
S. Durstine Inc., L. A., named timebuyer. 


Robert C. Kelly, formerly with Young & Rubi- 
cam, N. Y., and Richard Holland to tv produc- 
tion dept., Biow-Beirn-Toigo, N. Y., as tv pro- 
gram supervisors; Rodney Albright, formerly 
with Doherty, Clifford, Steers & Shenfield, 
N. Y., to tv production dept. as tv film pro- 
ducer; Warren F. Ambrose, McCann-Erickson, 
N. Y., returns to Biow-Beirn-Toigo as tv writer 
and visualizer in creative department. 


Ernestine Winkler, formerly with radio-tv-films | 


dept., Community Chests & Councils of Ameri- 
ca, to Cayton Inc., N. Y., in copywriting ca- 
pacity. 


A. F. Becker, radio-tv director, Umland-East- 
man-Becker Inc., S. F., resigns to form own 
tv production firm. 


Babs Lee, fashion coordinator, Young & Rubi- 
cam, N. Y., to Sullivan, Stauffer, Colwell & 
Bayles, N. Y., as fashion coordinator 
stylist. 


and 


William J. Barber, public relations director, 
Adv. Assoc. of Phila., elected to associate mem- 
bership, Aviation Writers Assn. 


Gene Duckwell, business manager, Foote, Cone 
& Belding, L. A., named to journalism advisory 
board, Graduate Dept. of Journalism, UCLA. 


James Buckmeyer, art director, Walter Mc- 
Creery Inc., Beverly Hills, Calif., and Eva 
Mary Woodward were married Jan. 14. 


Frank J. Sego, account executive, Parker & 
Assoc. Adv., Birmingham, Ala., father of girl, 
Sheree Ann, Dec. 29. 


George E. Muehlebach, 73, retired vice presi- 
dent and general manager of George E. Mueh- 
lebach Brewing Co., Kansas City, died Jan. 12. 


Harold E. Logan, 68, former treasurer and as- 
sistant secretary, Colgate-Palmolive Co., Jersey 
City, N. J., died Jan. 11. 











| exclusive rights to “Dr. Fu Manchu” § 


| for consultation 
| Manchu” material to television. 


FILM ———————__ 


Republic Buys Rights 
To ‘Dr. Fu Manchu’ 


DETAILS of a $4 million transaction goy,: 
vision, radio and motion pictures —" 
nounced jointly last week by Herbert J. Yate 
president of Republic Pictures Corp,, and § 
Rohmer, creator of the world-famous the 
acter. 

The agreement was signed by Mr. Yates, » 
resenting Republic Pictures and Holiywry 
Television Service Inc., tv subsidiary of Repus. 
lic, and Douglas Storer, acting for Mr. Rohne 
Under the agreement, Hollywood Televisioy 
Service will begin production of 78 half-hoy 
tv film shows within two months, and aly 
will produce half-hour radio programs, whi 


| will be taped separately. Republic also will po 


duce three full-length motion pictures for jy, 


SAX ROHMER (Il), creator of the famou 
fictional character “Dr. Fu Manchu,” and 
Herbert J. Yates, Republic Pictures pres: 
dent, discuss the $4 million contract cov. 
ering exclusive rights to the short stories 
serials and books for adaptation to radio 
tv and motion pictures. 


ternational release, based on three of the mor 
popular Sax Rohmer novels. 

Mr. Rohmer, whose stories have been pub 
lished throughout the world in more than 2! 
languages, currently is engaged in writing ne 
“Fu Manchu” stories. He will be availatk 
on the adaptation of ‘fi 
Mr. Rohm 
will leave for Hollywood shortly to conit 
with Mr. Yates and Earl Collins, president d 
Hollywood Television Service. 


INS-Telenews ‘Sports’ Set 
By Bethlehem in 3 Cities 


BETHLEHEM ‘Steel Co. will sponsor the lt 
ternational News Services-Telenews sports pit 
gram, This Week in Sports, in three east 
markets. It marks the first time in televis0t 
for the company. The sports program Wi 
carry a special introductory commentary 1s 
Harry Wismer with commercials by Dwi 
Weist. 

The show will be seen on WTTG (TV) Wit 
ington, WBAL-TV Baltimore and WFIL 
Philadelphia, effective Jan. 20 and 21. 

Robert H. Reid, manager of the INS 
vision department, in announcing the sale, # 
the business was placed through Radio Rep 
Inc., and that the Bethlehem Steel Co. is 
sidering additional tv markets where it 


| plants and shipyards. Radio Reports is 4m 
| toring service. 


(Film continues to page 52) 
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How to Cr eate 





THE WOMAN'S 


ANGLE 
with Ann Mar 


Monday thru Friday 2-2:30 P.M. 
































Here’s a program designed for the client! 






Ann Mar is a most gifted young matron with 
he famous 


ichu," ond a commercial sense and “know how” rare 

ures presi 

wn among performers. She can present your 
ories, 

Nn to radio- 


product with persuasiveness and a subtle 


“sel|”’ 


of the mr that creates recognition and accept- 


e been pub ance, 
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writing ner 
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On “The Woman's Angle,” your product 


is seen, accepted, appreciated. 
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mr is cot Telephone — 5-5670 * TELEVISION AFFILIATE OF THE COLUMBIA BROADCASTING SYSTEM 
where it he Represented by THE KATZ AGENCY, Inc. New York, Detroit, Kansas City, San Francisco, Chicago, Atlanta, Dallas, Los Angeles 
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When you buy a market you want the complete 
melon—not just a slice or two. That’s why adver- 
tisers are choosing KOIN-TV, Portland Oregon’s 
only VHF station . . . Portland’s on/y maximum 
power station. 
The giant KOIN-TV tower, 1530 feet above 
average terrain, plus maximum power of 100,000 
e gm watts on Channel 6 blankets over 35,000 square 
‘ miles in the prosperous Pacific Northwest. 
KOIN-TV delivers a consistent picture as far as 
150 miles from Portland . . . reaching 30 Oregon 
and Southern Washington counties. No other 
advertising buy in the area can duplicate this 
sales coverage. Write, wire or phone us for 
complete availabilities. 


KOIN-TV “mes 


CBS Television Spot Sales 


@ SALEM 


@ evGENE 


PORTLAND, OREGON 
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CLOSED CIRCUIT AT JWT 


A NEW TECHNIQUE IN PREPARING TV COMMERCIALS 


WALTER THOMPSON Co., New 

» York, the third largest advertising 
agency in television-radio billing, developed 
its own closed circuit television “station”— 
operating on private channel 3 in New York 
_and is using it as a testing ground for com- 
nercials as a low cost method to help clients 
and agency executives work out commercials 
pefore committing them to film or live net- 
york. The station has been in experimental 
operation for the past year. 

The workshop studio, located at 480 
Lexington Ave., two blocks away from the 
agency's main office, is fully equipped with 
two Dage tv cameras, lighting equipment, 
{mm sound motion picture cameras, pro- 
jectors, control booth, recorders, monitors, 
props and sets. 

Television commercials for such clients 
4s Pond’s, Eastman Kodak, Lever Bros., 
ott Paper Co., French’s and P. Ballan- 
tine have been worked out and tested in the 
workshop at a savings of many dollars. 

JWT has found nine principal uses for its 
ch. 3 closed circuit. They are: (1) casting; 
(2) props: testing backgrounds and acces- 
sries; (3) visual effects: animation, stop- 
motion; (4) packaging: size and color; (5) 
lighting: textures as in wax paper, suds; 
(6) camera angles: use of mirrors, etc.; 
(7) appearance of product: richness of sil- 
ver, orange juice, embossing of paper nap- 
kins; (8) techniques: speaking model or 
voice over, use of titles, and (9) living 
storyboard: gives clients better idea than 
static storyboards. 

An example of the usage of the workshop 


oe 


PREPARING a practice run for a new commercial for Pond’s Dry Skin Cream. 


was the casting of a number of models for 
a Pond’s commercial. Each girl demon- 
strated the same technique of putting on 
her makeup until one of them was selected 
by the company and its executives in the 
theatre to be used on the commercial. Barth 
McHugh, vice president and a member of 
the television department, explained that 
there was no cost for the live audition of 
each girl but if the girls had spoken lines 
the cost would be about $90 each. Voices 
used on the commercials also are selected 
via the workshop casting method. 

The workshop currently is working out 
color commercials for Eastman Kodak, 
whose Norby series is being filmed in color. 

The workshop has succeeded in giving 
the agency the advantage in bridging the 
gap between the original concept of a mes- 


sage and its completion. Under long-es- 
tablished procedures of visualizing print ad- 
vertising, agencies developed a system of 
roughs, layouts, sketches, finished art and 
copy to give a comparatively low-cost pre- 
view of how the final message would look. 
Television inherited an approximation of 
these procedures in the storyboard but 


JWT maintains the storyboard is frequently 


inadequate. The workshop—with its live 
storyboard—gives the agency, at a lower 
cost, the following advantages: (1) client 
and agency see results as though in tv view- 
ers home; (2) they see what commercial 
will look like before incurring final costs; 
(3) tv provides auditions of talent, product, 
pilot films, and (4) tv allows preview of an 
electronic medium electronically. 


HE CLOSED CIRCUIT tv camera focuses on the Scotkins “apple 
P test. Twenty-five workshop experiments to develop the most 
famatic way to demonstrate the “wet strength” of Scotkins, a 
Product of the Scott Paper Co., were made before this final shot. 
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THE MONITOR at JWT’s Tv Workshop is used to check a planned 
commercial for the Florida Citrus Commission. Background shows 
the soundproof control room at the workshop: The monitored picture 
also is relayed by closed circuit to receivers in the main office. 
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BRITAIN’S EXPERIMENT 
WITH COMMERCIAL TY 


AS VIEWED BY A U. S. BROADCASTER 


E. R. VADEBONCOEUR, president and general manager, 
WSYR-AM-FM-TV Syracuse, just back from an extended visit 
to England, describes the set-up of British commercial tv, ex- 
pected to begin operations this fall with three stations and four 
program contractors, in a report to be delivered this week to 
the NARTB board. Excerpts from the report appear below. 


THE START of a limited commercial television operation in 
England at a date still to be determined next fall will mark the 
most important development in British broadcasting since the 
first transmission of radio and television in England. It is no 
overstatement to say that only the inauguration of radio broad- 
casting, first, and of television broadcasting, second, outrank 
this experiment of tremendous social and commercial implication 
which will begin in the autumn of 1955. 

In a solid month of talking with British educators, clergymen, 
broadcasters and hundreds of citizens of all types and levels of 
viewpoint, it became clear to me that commercial television in 
Britain was not finally decided by the Act of Parliament which 
created the Independent Television Authority at all. The fate 
of commercial television in Britain still hangs in the balance and 
the performance of commercial television in its first stages under 
the supervision of the ITA will decide whether [it] should con- 
tinue in Britain or end quite abruptly. There is not the slightest 
doubt that there are enormously powerful factions who never 
were reconciled to commercial television in Britain and who 
make no secret of the fact that they would like to end the ex- 
periment and would throw their weight toward doing so at the 
first reasonable chance. 


For an American commercial broadcaster, the first step in 
commercial television in Britain is certainly exciting. Commer-* 
cial television will open with three transmitters, located in (1) the 
London area reaching a population of 14 million, (2) the Mid- 
lands area at Birmingham reaching a population of 10 million 
and (3) the North area located at Manchester reaching a popu- 
lation area of 14 million. The commercial possibilities are 
enough to stagger the imagination of an American broadcaster 
with memories of the single-market situation in this country 
during the freeze. These three commercial transmitters will 
reach, combined, approximately 38 million people in areas where 
the BBC broadcasts have built up a set population which gives 
a ready-made market to the commercial telecaster. There will 
be nearly four million television sets working in this area by next 
fall and commercial television will undoubtedly stimulate enor- 
mous new sales. 


Once commercial television under the ITA is operating prop- 
erly in these three first areas, the ITA must then turn its attention 
to other areas of the United Kingdom for the next step in com- 
mercial television development. It is already agreed that the 
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fourth transmitter must go into Scotland. The chances are thy 
a fifth television station will have to go into Wales. There my 
be other requirements in the United Kingdom, too, such 3s, 
transmitter for Northern Ireland which does not now have eva 
BBC television, so it looks as though the three big transmittes 
serving the three great unduplicated areas of 38 million peop 
in England will be perhaps the richest commercial television 
monopoly in the world for several years, perhaps as many as fi, 

Operation of commercial television in Britain this fall wij 
break down to this format: 

The ITA will construct, own, operate and control the television 
transmitters and by this method will have complete control over 
commercial television programming. The ITA will use tk 
towers already in use by BBC at the point where ITA transmi- 
ters will be established. The ITA will pay a rental, still tok 
determined, to the BBC for use of the towers. 

All commercial television programs will be originated ani 
produced and fed to the transmitter under contract by operating 
companies called program contractors, [who] will have to cov- 
struct, equip, own and operate their studios. They will have 
finance completely their program operations. This is the signii- 
cant dividing line in duty and in authority. The program con- 
tractors will have full responsibility for producing all programs, 
subject to approval by the ITA, which is responsible in tum t 
the Postmaster General, but all these programs must be fe 
through the transmitters which the ITA controls. 

The first three transmitters have been made available io for 
program contracting firms: the Broadcast Relay Service ai 
Associated Newspapers, the Associated Broadcasting Develop 
ment Co., the Kemsley-Winnick Group and the Granada Th 
aters. These four companies represent principally mewspapes 
and theaters. 

The manner in which the four program contractors will shar 
three transmitters follows a pattern of newspaper operation atl 
economics. The entire operation of newspapers changes 
Saturdays and Sundays, as against Monday through Friday. Th 
Authority decided to follow this pattern in breaking down the 
time on the stations. The result is that the London station wil 
be operated by the Broadcast Relay Service and Associated News 
papers Mondays through Fridays [and] by Associated Broadcast 
ing Development Co. on Saturdays and Sundays. The Birming 
ham station will be operated by Associated Broadcasting Devt 
opment Co. on Mondays through Fridays and by the Kemsley- 
Winnick Group on Saturdays and Sundays. The Manchest 
station will be operated by the Granada Theaters Mondays 
through Fridays and by the Kemsley-Winnick Group on Satur- 
days and Sundays. 

Since these first four program contractors were selected, ! 
very interesting new development has occurred. The Televisiot 
Act lays very heavily upon ITA responsibility for careful balanet 
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of news. As a result, ITA has decided that news shall be a 
separate category for program contract purposes and that a pro- 
contractor will be appointed exclusively for news [who] 
will handle all the news to be broadcast on commercial television. 
This will result in a fifth program contractor and further sharing 
of the three transmitters before operations begin next fall. 

The contract fee, or license, or whatever the financial consid- 
eration for a program contract may be called, has not yet been 
determined. Neither has the duration of these contracts been 
determined. ITA and the contractors are now negotiating, and 
have been for several months, but it may be sometime in Feb- 
ruary before it is decided what a program contractor shall pay 
ITA for the right to broadcast commercially over ITA trans- 
mitters. ITA, after initial costs and aside from a modest annual 
sum which it may receive from the government, is charged with 
the responsibility for financing itself. Obviously, it will have to 
come as close to financing itself as possible from the fees to be 
charged to the contractors. It will be interesting to see what 
these fees will be. Presumably, they will be pretty high. 

As to the duration of the contracts, ITA realizes that a large 
investment is involved and that a program contractor who con- 
structs studios, contracts for talent and personnel and takes on 
advertising contracts will have to be assured of a reasonable life 
expectancy. Therefore, the contracts will probably run for five 
years in this first batch. 

‘ While the expression “Free Television” is certainly reasonable 
and justified, there is still a very great difference between the 
American concept of “Free Television” and the British concept 
of it, as it appears in this first experimental step. The Television 
Act provides for a considerable amount of control by the Au- 
thority over advertising and program matters. For example, 
under the Act it would be impossible for a sponsor to purchase 
a program packaged by an advertising agency for him and to 
telecast that program as being presented by the sponsor. The 
following quotation from the Act services to illustrate the point: 

“Nothing shall be included in any programs broadcast by the 
Authority whether in an advertisement or not, which states, sug- 
gests, or implies, or could reasonably be taken to state, suggest 
or imply, that any part of any program broadcast by the Au- 
thority which is not an advertisement has been supplied or sug- 
gested by any advertiser. . . .” 


NO CREDIT FOR THE SHOW 


Apparently, a sponsor who wishes to attract a certain type of 
audience, or a high volume of audience, could produce and 
present a half-hour program into which he could insert his ad- 
vertising messages, but he could not claim any credit for the 
program nor could the advertising announcements be integrated 
in any way. While there is no restriction definitely laid down 
a to the amount of commercial which may be carried at any 
given time, the controlling factor for the insertion of advertising 
messages seems to be the expression “at natural breaks.” How- 
ever, this wording is probably susceptible to many interpretations. 

I asked Sir Robert Fraser [ITA director general] how he felt 
the Authority would look at a program produced in the format 
ofa vaudeville show. This program might be an hour long. It 
might have ten acts, each doing a turn six minutes long, [or] 15 
acts, each doing a turn four minutes long. Would the break 
between each act be a “natural break”? He felt it was possible 
that this might be considered to be correct, although. he had no 
set Opinion on it because the question had not arisen before. 

In practice, it is going to be quite possible to insert a reason- 
able number of commercial announcements in any of the pro- 
gram formats which can be foreseen, but the Television Act 
certainly is directed at preventing sponsors from controlling 
programs. It may not be possible to prevent a sponsor from 
producing and telecasting through the program contractor a pro- 
gram of the type he wants, but if the Act is interpreted with 
any degree of strictness, the sponsor’s only benefit will come from 
clean-cut announcements within, but not linked to, the program. 

To an American broadcaster, some of the restrictions placed 
upon commercial television at its outset in Britain will seem 
Pretty severe. For example, the Postmaster General has the 
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authority to forbid the advertising of any goods or services he 
may determine to be undesirable and he may also issue instruc- 
tions against methods of advertising which he does not feel 
should be employed. The Postmaster General is also the final 
authority, in consultation with ITA, as to eventual rules covering 
the “interval which must elapse between any two periods given 
over to advertisements” and as to types of broadcasts into which 
advertisements may not be inserted. One flat prohibition already 
apprearing in the Act will ban commercials by or for any reli- 
gious or political group or cause and any commercial with any 
relation to an industrial dispute. 

The Act also provides that the Authority must include in its 
contracts with program contractors provision for the contractor 
to submit to the Authority in advance of broadcast, scripts and 
particulars of programs, including commercials and other full 
details. Contracts also must reserve to the Authority “power to 
forbid the broadcasting of any matter, or class or description 
of matter.” The contracts also will provide power for the Au- 
thority to “require that nothing shall be broadcast without pre- 
vious approval of the Authority.” 


ADVISORY COMMITTEES 


Further restrictions in which British commercial television will 
differ from American commercial television appear in the pro- 
vision for advisory committees on advertising, religion and chil- 
dren’s matters. The committees on religion and children’s matters 
will be the same as those now advising the BBC. However, the 
advisory committee on advertising will be a completely new one 
because, obviously, the BBC has never had any such committee. 
Under the Television Act this advisory committee will guide the 
Authority and program contractors in standards of advertising 
such as “exclusion of misleading advertisements” and provide 
the Authority “a code of such standards of conduct.” The rec- 
ommendations of this committee are binding upon the Authority, 
and the Authority’s agreement with program contractors, in turn, 
makes these recommendations absolutely enforceable. 

Furthermore, the Postmaster General and “any other Min- 
ister of the Crown” may order the Authority to broadcast any 
announcements he feels necessary or expedient “in connection 
with his functions.” This is not a matter of making a request, 
as in the case of government officials of the United States, but 
is an absolute right of the Postmaster General or Minister, as 
I read the Television Act. 

“Non-exclusivity” provisions in the Television Act again mark 
a considerable difference between the new British system and the 
present American system. These provisions give the Postmaster 
General power to prevent the Authority or one of its contractors 
or the BBC from gaining exclusive rights to any important sport- 
ing event or other type of special event. For example, if a pro- 
gram contractor tried to buy exclusive rights to the Grand 
National or the Wimbledon matches, the Postmaster General 
would have the right, if he so desired, to step in and order that 
equivalent rights be given to the BBC so that it might televise 
the event over its own service. That, of course, would put it up 
to the promoter to determine whether he wanted the event tele- 
cast by two or more telecasters and would remove the promoter’s 
control over the amount of telecasting of the event. It would 
also put the program contractor in the position of having bought 
or otherwise obtained a valuable property which is no longer 
exclusive with him. In effect, this is almost certain to prevent 
any exclusive broadcasts of any important sports or special events 
on commercial television. 

The BBC is also protected in the Television Act by provisions 
which prevent the commercial television system from competing 
with BBC in the field of sound only; this is in spite of the fact that 
BBC television does some programs in sound only. 

One departure from the newspaper pattern is going to be quite 
noticeable because in England advertisements for gambling are 
acceptable as newspaper advertising. This is the one really im- 
portant source of newspaper revenue which is already sure to 
be barred from commercial television, However, virtually all 
other goods and services advertised in newspapers will probably 
be permitted on commercial television. 
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One of the most penetrating analogies of the 
relative merits of radio and television that we’ve 
seen came recently from Mr. George Abrams, 

Vice President in charge of advertising for the Block 
Drug Company. Mr. Abrams buys both network 
radio (Mutual only) and television. He speaks from 
the ideal vantage point of a rising sales curve. 

Radio, he says, is like a bamboo rake; television, 
a metal rake; they resemble each other but perform 


different tasks. For example, the close-set tines of 


a bamboo rake pull in things that slip easily through 


the gap-toothed metal rake. Then, Mr. Abrams set 
down the advantages of Mutual’s bamboo rake: 
“When you reach an American family for 1/20 
of a cent why not tell every advertiser in America 
about it. Even a government postcard today costs 
you 2¢, but that’s unaddressed and undistributed. 
Why, for that 2¢ alone, radio can bring a message 
into 40 homes. But this low cost leads to another 
advantage—repetition. If my commercial message 
is only costing me 50¢ -per-1000 each day that it goes 


on the air, then five messages a week are costing 















AMBAKES IT IN 


W 
{ne a° 


set only $2.50. How inexpensive can you get? 


ow low can your advertising cost become?” 


20 Mr. Abrams’ analogy of the bamboo rake is 

ca ticularly apt for Mutual. Because Mutual’s model The PLUS rake 
ts even more teeth than the other network rakes ae? : 
d. .512 of them in the form of affiliated stations — wahiacstailines 
ge most twice as many as any other network. They TB MUTUAL 

ri tep farther and finer than the other networks can. , oe mab eeateti 

ge Actually, Mutual has many rakes; there’s one scanned 

t goes tly balanced for the grip of every advertiser. New York 18 





tyou for instance. Can we help you rake it in too? 





THE STATION BEHIND THOSE MANY — 


MIAMI TV PROGRAMS ff 


“TONIGHT” WITH STEVE ALLEN 
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TV PROGRAMMING, as well as the bing 
has gone south for the winter. Or $0 i 
would appear, at least, from the busy sche 
ule of network originations from the Miay) 
area these past weeks. A mainstay of thy 
programming has been WTVJ (TV). 

During the 17 days from New Year’ e» 
through Jan. 16 a total of 26 hours of jo 
rated network programming has emanate 
from the East Coast playground. The 
originations were the brainchild of may 
south Florida boosters headed by (i 
Mitchell Wolfson, president of WTVJ (Ty) 
Miami; Woody Kepner, Miami publicity ¢ 
rector, and Hank Meyer, Miami Bea} 
public relations director. 

On New Year’s Eve WTVJ originated th 
Orange Bowl Parade from 7:00 to 7 
p.m. for CBS-TV, following up with tk 
Orange Bowl football game New Year's Dy 
over that network. 


On Jan. 10, Dave Garroway and hip 
Today show moved into Miami Beach's & 
Isle Hotel as did Steve Allen and the Te 
night program. WTVJ beamed both of thee 
programs daily (Jan. 10-14) to NBCT), 
In between those programs on Jan. 14, te 
WTV3J crew installed another remote ui 
to originate the Loi-Flanagan fight for NB 

At the conclusion of the Tonight show 
WTVJ tore down its remote set-up at tk 
Sea Isle and installed a six-camera produ 
tion unit with three miles of cable a 
special switching equipment (picture abort) 
at the Fontaine Bleau Hotel in time ® 
start rehearsals for the NBC-TV Colgat 
Comedy Hour. Three acres of pool, pati 
and club rooms had to be lighted. 

The City of Miami Beach picked up tk 
cable costs incurred in sending Today ai 
Tonight to NBC-TV. These costs to & 
city were, in part, defrayed by the Sea lt 
Hotel, the Miami Beach Kennel Club a 
Hialeah Race Course. 

The Sea Isle also provided the Todg 
and Tonight cast and technicians (a tot d 
72 persons) with rooms, food and oft 
accommodations. The Fontaine Blea dl 
the same for Comedy Hour personnel. 


Technical costs: WTVJ quoted a1 
charge of $1,000 for each of the Today 
Tonight shows and $3,000 for the Come 
Hour program. This price included ff 
crews for eight hours but was exclusive 
line-loops and other incidentals. 

All of the WTVJ remotes were died 
by Jack Shay, WTVJ vice president in cha? 
of operations. 
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America’s Top 


SuALy STUDDED SPORTS SHOWY 


A Fifteen-Minute TV Series With A Million Doilar Sell! 


Featuring Such 
Outstanding Guest Stars As: 


BING CROSBY - BOB HOPE 
stars Will Work ' - TED WILLIAMS * SAM SNEAD 
oun TheJIMMY {> —— ¥ 
ARET SHOW . es s| BOBBY JONES 


ae 


FIRST 13 SHOWS FILMED 
AND READY TO GO RIGHT NOW! 39 SHOWS IN ALL! 
Here’s A Combination of PERSONALITY— FORMAT-—STARS...and 


. a ready-made market that will make the JIMMY DEMARET SHOW 
A the hottest fifteen minutes in television! 


Jimmy Demaret delivers 
the Golf Market—An 


Over 25,000,000 rabid golfing fans form an immediate, eager audience for 
6 CROSBY personal instructions, anecdotes and interviews by their all-time favorite 
... the smiling, colorful Jimmy Demaret. 


active, enthusiastic 
market—geared to 


al A GRAND SLAM FOR PRODUCT PROMOTION, TOO- backing their interests 


2: e A Million Dollars Worth Of Free Advertising—Five national advertisers 
x , : now using Jimmy Demaret will slug in “Watch the Jimmy Demaret TV 
Show” in large space ads appearing in Life, Look, Saturday Evening 

D WILLIAMS Post, Newspapers, etc. 


e Demaret himself delivers personable, polished commercials! 


with buying power! 


Jimmy Demaret and his 


e The Jimmy Demaret Golf Instruction Book is ready for sponsor imprint! top-name guest stars give you 


' é . ; , 
¢ Filmed in color! drawing power that will 


e Full publicity and promotion program backs the Jimmy Demaret Show 
constantly! A natural from any point of view. appeal to millions of 


r TV viewers of all interests! 
by wal | elevator Corp | } . One of the all time money winners on 
the links, Jimmy has a great commer- 


Pg PRESENTATION cial record as well. His re 
putation, 

‘ ye | We \ personality, colorful dress and sales- 

manship make him one of the most 


JONES JIMMY DEMARET successful TV salesmen available. 


ner information or audition prints, phone, write, wire, Award Television, 1501 Broadway, Room 1501, N. Y.C., N. Y., WI 7-6650 
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OTTO SLAYS ’EM ON TV 


ANIMATED CARTOONS BUILD BUSINESS FOR A PEST CONTROL Fipy 


WHEN it’s sleepy time down South—in 
fact in a 26-state geographical area which 
actually reaches as far north as Delaware 
and Pennsylvania over to Nebraska and as 
far west as Colorado and Arizona—an in- 
creasing number of parents allow their chil- 
dren a final pre-bedtime treat. 

This latter-day piece of bribery—which 
gets the kids off to the nursery with the 
feeling that all’s right with the world—is 
a tv cartoon character called “Otto the 
Orkin Man.” Otto’s primary chore as an 
animated spraygun is simply to go phfft! 
while his young audience blissfully watches 
an assortment of common household pests 
tumble to kingdom come. 

Otto has never made any demands that 
his fans of the tricycle set eat a particular 
kind of cereal. He is the television trade- 
mark of the Orkin Exterminating Co. of 
Atlanta, Ga., a 53-year-old firm which claims 
to be the world’s largest pest control or- 
ganization. 

That Otto’s heroics appeal to the grown- 
ups as well as to the young can reasonably 
be deducted from a look at the company’s 
sales figures. Paralleling Orkin’s increasing 
participation in television, sales have 
doubled in the past 2% years, with a gross 
figure of more than $12.3 
million in 1954. 

Orkin Exterminating Co., 

its founder and president likes 
to say, grew out of a black 
satchel. When he was 14, 
Otto Orkin, a Latvian immi- 
grant, started selling rat poi- 
son from door to door in 
eastern Pennsylvania, carry- 
ing all his wares in a little 
black bag. Young Mr. Orkin 
discovered early in his career 
that housewives preferred he 
apply his own rodenticides 
and insecticides since he 
guaranteed the results. 

Orkin got into television 
after a long history of activi- 
ties in other media. Before 
World War II, the company’s 
principal advertising was 
space in newspapers and tele- 
phone directories, all handled 
personally by Mr. Orkin. 

During and after the war the 
pest control firm underwent 
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an impressive expansion and about this time 
Orkin began using radio spot announce- 
ments. It became necessary to set up an ad- 
vertising department, which today is headed 
by Leon R. Robbins Jr. 

The company was quick to realize the 
value of television with the rise of that 
medium just prior to the outbreak of the 
war in Korea. Orkin held conferences with 
WSB-TV Atlanta, which produced the com- 
pany’s first filmed spots. The first, run in 
March 1950, showed a woman standing on 
a couch screaming at the sight of a rat. 
About this time, Orkin hastens to add, the 
company decided to use the cartoon ap- 
proach. The latter, as things turned out, was 
much more in line with Orkin’s policy of 
refraining from scare advertising. 

Otto the Orkin Man sprang full-blown 
from his tv-conscious creators’ heads, while 
the first series of the company’s 20-second 
spots were being produced in 1951 by Mo- 
tion Picture Associates, New Orleans. Al- 
though the company long before had estab- 
lished its trademark, a red diamond, plan- 
ners felt an animated character, speaking 
for Orkin, might help do away with the 
stigma often attached to the pest control 
business. Whereupon, Otto the Orkin Man 


THE ORKIN BILLBOARD IN ATLANTA 


came forward to symbolize the spraygun 4 
Orkin service men carry on their month) 
visits to the firm’s 85,000-plus accounts _ 

The first of Otto’s video victims was a Pai 
of hardy rapscallions named “Rags ty 
Ruinous Rat” and “Legs the Repukix 
Roach.” Rags and Legs are permitted , 
look and act their worst until near the ej 
of the film when Otto, the eternal hero, tun; 
his fumes upon the villainous characters ay 
they collapse in defeat. 

These two characters are so treasured by 
children, says the company, “that we alm 
find ourselves favoring them in the Scripts.” 
But since it is the job of both Otto and th 
script to sell Orkin’s services, the Script 
writer invariably overcomes this unsals 
manlike temptation and Otto wins out i 
the end. 

The first Orkin films were immediate 
successful, mainly because of their attraction 
to children. At the end of each film, Otto 
to further establish his invincibility, sings; 
jingle (written by Wade Creager of Atlant) 
set to music reminiscent of the tune, “Pop 
eye the Sailor Man.” 

In several films, a housewife beset 
household pests shouts at one point: “Orkin 
come quickly!” When these films were pu 

on television, the Orkin o- 
fices began receiving te 
Phone calls from child 
who shouted, “Orkin com 
quickly!” before hanging » 
the receiver. Orkin still r 
ceives calls almost daily fron 
youngsters who want to speai 
to Otto. When a North Can 
lina physician called a com 
petitor to rid his house 
termites, his three-year-li 
wanted to know where wi 
Otto. When the son kept » 
his demands, the father agreed 
to call Orkin to bid on & 
work. Orkin got the job. 
Orkin’s current inventor 
of films, all starring Otto 1 
stirring dramas of life an: 
death in the insect world, 
cludes “The Termite Tuto 
“The Roach Coach,” “Tt 
mite Defense” and thes 
Orkin uses 10-second shott 
in which Otto sings the jing 
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A new kind of programming, a new kind of listening, a new 
and exciting success with audiences and advertisers is yours 


on NBC RADIO. 


POSITIVE PROGRAMMING 


To its roster of great personalities heard daily, NBC RADIO 
adds one of America’s ten most influential people, Dr. Norman 
Vincent Peale—available for the first time to advertisers. 


DR. PEALE IS HEARD EACH WEEKDAY MORNING 10:05-10:15 Est. 


Dr. Peale is a man who has already won an audience of over 
30,000,000 homes through his regular Look Magazine ar- 
ticles, his syndicated newspaper column, his ‘speeches and his 
books. His latest, THE POWER OF POSITIVE THINKING, is fast 
becoming the most important book of our generation—it has 
been #1 on best seller lists for more than two years. 


Programming of important personalities who have huge 
followings has proven its appeal in Mary Margaret McBride’s 
daily chats. Sold out for weekday segments, it was extended 
to weekends by popular demand of listeners and advertisers. 
Dr. Peale immediately follows Miss McBride: together they 
provide a programming order unmatched in day-time 
listening impact. 


POSITIVE LISTENING 

Dr. Peale each day answers questions from listeners on 
problems of personal, everyday life, acting as guide and 
counselor. Out of his rich experience and wisdom he brings 
inspiration to lift the heart and practical, useful steps to help 
in working out problems. 


POSITIVE BUYING 


The Norman Vincent Peale program can be of immense value 
to acceptable advertisers. Dr. Peale is a nationally-known 
figure of impressive stature and personal following. His pro- 
gram in NBC Radio’s effective new format is available for 


sponsorship one to five days a week at amazingly low cost. 


Here is a truly outstanding advertising opportunity...of that 
you can be positive. Get all the facts from your NBC Radio 
Network representative today. 


RADIO 
aver of REA) 


THE 
POWER 
OF 
POSTTIVE 





WCKY 
No Matter How; 


For The Best Coverage 
of The South at Lowest 
Cost per Thousand 


Use WCKY 


i, 


— Yes—!N6 whatter how yo 


Buy WCKY 


*Nielsen Coverage Service 


AIR EVERYWHERE 





YKCW 
oWou Look at It! 


so Can You! 


Call collect Tom Welstead 
Eastern Sales Manager 
53 E. 51st St., New York City 
Phone: Eldorado 5-1127 
TWX Ny 1-1688 

or 

C. H. “Top” Topmiller 
WCKY Cincinnati 


Phone: Cherry 6565 
TWX: Ci 281 


TWHY-FOUR HOURS A DAY SSA sEVEN DAYS A WEEK 















20-second “situation comedies” and 60- 
second dramas. 

Orkin’s national tv schedule is placed by 
Bearden-Thompson-Frankel,. Atlanta, with 
about 20 stations purchased locally. Be- 
cause of the increasing interest in Otto, the 
company, which advertises in around 1,000 
telephone directories, buys extra “Otto” 
trade name listings in many of them since 
some people think that is the correct cor- 
porate name. 

Tests in several of the 300 cities in 26 
states, Cuba and the District of Columbia, 
where Orkin has district and branch offices, 
have shown, the company says, that nearly 





Everybody’s Talking About It! 


78,221 


CARDS and LETTERS 


HERE’S 


UNDUPLICATED COVERAGE 


Here's unduplicated coverage 
that reaches 35% of Nebraska's 
total farm market. Your proof? 
78,221 cards and letters received 
from Channel 13 viewers in just four 
days (October 26 to October 30, 
1954) proving exclusive coverage 
by KHOL-TV. Get the story—get 


the facts today. 


70% of unsolicited calls are the results of 
its television advertising. In December 1952 
Orkin was carrying regular schedules on 
eight tv outlets with a monthly budget of 
$1,700. In December 1953 the company 
was on 90 stations with a budget of $19,176. 

Because of the seasonal nature of the pest 
control business, Orkin in the past has 
sharply curtailed advertising during the win- 
ter months. Last winter, however, the com- 
pany maintained its tv schedules through 
the cold months and feels television was re- 
sponsible for the 20% increase in business 
during this period. 

Orkin makes it a policy to go on every 


GRADE B 
COVERAGE 


‘budget, contracted with Genera] 








station which opens in areas not covered 
to that time in the firm’s terrj ’ 
Orkin’s proudest accomplishment a} 
promotion of the firm’s tv Promotion js 
large animated billboard located on ‘ 
busy Peachtree Street. The company, yj 
had been studying the possibility of 
advertising to supplement its prom 














Advertising Co. for a moving lighted Unit 
the center-of-town location. 

The billboard shows Otto at his Us 
task of dispatching a sundry Collection 
pests to oblivion. This time the ambie, 
trous Otto is tuning in a tv set With oy 




























Council Bluffs 


















Mail Count by Towns upon Request from KHOL-TV 


LOLA LY 


CHANNEL 13 — KEARNEY, NEBRASKA 


JACK GILBERT, Station Manager 
Phone Axtell, Nebr. SH-3-4541 


Owned and Operated by 
BI-STATES COMPANY 


CBS @ 
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ABC @® 


AL McPHILLAMY, Sales Manager 


NBC @ 


REPRESENTED NATIONALLY BY MEEKER TV, INC. 





DUMONT @ 








NETWORKS 
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NOTE: While we welcome the men- 


tion of our product on your programs, we 
ask that you respect our registered trade- 
mark. If it is impossible for you to use the full 


NAME FOR 
TAPE 


name correctly: “Scotch” Brand Cellophane 
Tape, or “Scotch’’ Brand Magnetic Tape, etc., 
please just say cellophane tape or magnetic 
tape. Thank you for your cooperation. 


MINNESOTA MINING AND MANUFACTURING COMPANY 


St. Paul 3M Minnesota 


BROADCASTING @ TELECASTING 


January 24, 1955 @ Page 47 





hand while with the other he presses the 
button connected to his nozzle directed at 
the tv screen, literally spraying the pests 
out of the picture. Those who look at the 
sign are advised by Otto to “Watch for me 
on tv.” The “watch for me on tv” theme 
also is carried out in the company’s other 
promotion—the company has completed ne- 
gotiations to buy a million match covers 
with this slogan. 

Orkin’s fiscal 1954 advertising budget was 
about $600,000, of which about half went 
into television. The company spent $15,000 
during the year for tv production with Kling 
Studios in Chicago, Pyramid Pictures in At- 
lanta and others. 

A large part of the tv work is supervised 
by Anita Ritchie, assistant advertising man- 
ager. Mrs. Ritchie created many of the car- 
toon characters and most of the scripts. 

The Orkin commercials must be tailored 
carefully so prospective customers will know 
the firm sells only service and not sprayguns 
or insecticides. With the company’s busi- 


ness about half termite control and half 
exterminating, Orkin divides its schedules 
accordingly, beginning with termite control 
films in January and pest films in the sum- 
mer. Each film runs about a month in a 
given territory. Orkin always buys Class 
A spots unless budget problems decree 
otherwise. 

Another example of television’s effective- 
ness as used by Orkin is demonstrated in its 
recent introduction of Orkin-Tox, a system 
of slotted pipes built into new homes, plus 
soil poisoning and a wood treating process, 
to make the house termite-proof. 

Orkin’s new system offered guaranteed 
protection with a contract. The company 
began a program of newspaper advertising 
and personal calls on builders, with some 
direct mail, but it was only when Orkin put 
Orkin-Tox on the air with a 60-second film 
that the company began receiving unsolicited 
telephone calls. 

Now, in Miami alone the firm is installing 
more than $100,000 worth of Orkin-Tox. 

Orkin feels that if public acceptance of 


its tv films continues, the com 
seriously consider publishing a schedule; 
each city. Many parents have 
such a schedule so they can use the 
as a bribe to get the children to 20 to 


That is one reason why Orkin likes oh 
early evening adjacencies. 
In markets where Otto has been op 


-vision nearly three years, the cartoon che 


acter is almost as well known as Santa Chay, 
Since many children expect to see 
doing the spraying, Orkin, which has & 
veloped a healthy respect for both televisig 
and children, is considering the Possibly 
of dressing its service men with Masks ¢y 
hats to give them that latest Otto look. 

The pest control firm already is prepay; 
for color tv when it becomes Widely sj 
and has made two color spots. If €XPansion 
of the company continues at the presy 
rate, Orkin probably will consider Sponsor. 
ing a tv show regionally or even natio 
The company’s advertising budget double 
in 1953 when 40 new offices were open 
And in 1954 Orkin opened 36. 


RULES FOR AGENCIES 
IN DEALING WITH BROADCASTERS 


RECOMMENDED standards for agency people in their relation- 
ships with radio and television broadcasters, developed by the 
American Assn. of Advertising Agencies’ Committee on Broadcast 
Media and approved by the AAAA board of directors, were re- 
leased last week by the AAAA. Text of the recommendations— 
which are being distributed by AAAA to both member and non- 
member agencies, and also by NARTB to radio and television 
broadcasters, by the Assn. of National Advertisers to broadcast 
advertisers, and by the Station Representatives Assn. to its members 
— is reproduced below. Additional copies may be obtained from 
the distributing associations or from AAAA_ headquarters, 420 
Lexington Ave., New York 17. 


Rates 


The agency is bound to seek for its client the lowest rate avail- 
able for any class of advertising. 

(NOTE: The A.A.A.A. Standard Forms of Contracts for Spot 
Radio and Spot Telecasting provide that the rate quoted is the 
lowest rate charged anyone for like services, and that “there shall 
be no secret rates, rebates, or agreements affecting rates.”’) 

Agency people, therefore, should encourage broadcasters to 
publish any special rates that may be quoted, as soon as they are 
made available to anyone. 


Merchandising Cooperation 


The advertising agency may accept whatever merchandising co- 
operation a broadcaster regularly makes available. 

However, agency people should not demand or encourage free 
services that are not a proper function of broadcasters, or are in 
excess of what is generally regarded by broadcasters as proper. 


Publicity 


(a) Decisions as to whether publicity items should be broadcast 
are properly in the province of the broadcaster and under the law 
he is solely responsible. 

Agency people should not attempt to influence a broadcaster’s 
editorial judgment on publicity items by promises of advertising 
or other pressure tactics. 

News, editorial and other publicity items should be sent separ- 
ately and should never be included with advertising orders. 


(b) Agency people should not expect broadcasters to use pub 
licity which has no clearly recognizable news, educational, o 
editorial value. 

On the other hand, submission of a news item by an advertising 
agency should not prevent its being broadcast if it does have red 
news, educational, or other editorial value. 

(c) Agency people should not seek to get broadcasters to accept 
as free “public service” program material, publicity that is cleatly 
commercial. 

If the program material mentions products or services by name, 
most broadcasters regard it as commercial and require that it 
placed at regular time rates. 


Programs and Commercials 


The effectiveness of broadcasting as an advertising medium my 
be impaired by any program or commercial which arouses resent 
ment in any appreciable portion of the public. 

Commercials which are over-long, over-repetitious, in poor tastt, 
or which interrupt programs at inappropriate times, are likely 
cause criticism. 

Programs which are deemed by any considerable segment d 
the public to be in bad taste, to be over-commercialized, or to exer 
any undesirable influence, especially on children, impair the efi 
tiveness of broadcast advertising and endanger the editorial fre 
dom of broadcasting. 

To avert criticism and to help keep broadcasting welcome i 
American homes, agency people should observe the spirit and letter 
of the A.A.A.A. Copy Code and the radio and television codes 0 
the National Association of Radio and Television Broadcaster. 


Operating in the Public Interest 


Agency people can be helpful in their relations with broadcasts 
by recognizing the paramount importance of the public inter 
aspects of programming. 

The public’s interest should be as much a concern of the adver 
tising agency as it is of the broadcaster, not only because it is 0 
of the service opportunities for which broadcasters are li 
but also because it is the key to audience loyalty. 

Nothing should be initiated or proposed which in any way fals 
to show consideration for the public interest. 


RO A A TT TT a 
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Service-Ads, see Standard Rate’s own Service-Ad in the 
dcasters. 


front of any edition of SRDS: or call a Standard Rate 
Service-Salesman. 
roadcasters : 7 7 N. Y. C.— Murray Hill 9-6620 + CHI.—Hollycourt 5-2400 + L. A.— Dunkirk 2-8576 


lic interes Note: Six years of continuous research among advertisers and agen- 


cies has taught us that one of the most important uses of Service-Ads 
the adver 


se it is on 
re. licensed, 


comes at those times when conference room doors are locked, chal- 
lenges and suggestions come thick and fast, and somebody has to 
come up with answers — fast. 
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THE 1955 EDITION 
NOW IN PRODUCTION 


ook Libro” 


THIS 500-PAGE SOURCEWORK WILL CONTAIN — 


Analysis of 1954 radio advertising, spot, network 
and local time sales 


Advertising agencies and their radio accounts 


Radio station directory including executive personnel, 
network affiliation, power, frequency 


Market data available in no other single source 


Additional directories covering every facet of 
radio broadcasting 


The 1955 BROADCASTING Yearbook-Marketbook may be ordered with a year’s 
subscription to BROADCASTING @© TELECASTING for $9.00. Single copies 
will be available at $3.00 each. Handy order form on opposite page. 
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FILM 


(Film continues from page 32.) 


‘Disneyland’ Series 
Starts New Production 


WALT DISNEY, whose current ABC-TV Dis- 
neyland series goes into repeats March 9, is in 
production and pre-production on his next 
series of 26 hour-long films for the 1955-56 
season which starts on the network next Sep- 
tember. In an exclusive interview with BeT, 
Mr. Disney revealed the upcoming schedule. 
“Disneyland,” the $9 million amusement park 
under construction near Anaheim, Calif., is 
expected to be completed in July and its pre- 
miere will probably open the fall season of 
ABC-TV Disneyland. Two other programs, for 
Easter and Christmas, will emanate from this 
160-acre amusement center. 





There will be four “Tomorrowland” pro- 
grams: (1) Flight Around the Moon; (2) Ex- 
pedition to Mars; (3) Autopia, an imaginary 
country in which the inhabitants have learned 
to live with the automobile; (4) Atomic Era, 
which will show the atom put to constructive 
use. 


In the “Adventureland” category there also 
will be four programs: (1) This section of the 
“Disneyland” park will be revealed in detail, 
culminating in the showing of “Water Birds,” 
a theatrical featurette, in its entirety; (2) “Olym- 
pic Elk,” theatrical feature in the “True-Life 
Adventure” series, will be shown in its entirety; 
(3) and (4). will be made out of new and old 
footage to comprise such categories as “Oddities 
of Nature.” 


Two specially-produced feature films will 
make up “Frontierland.” Divided into two parts 
each, one will be based on experiences of John 
Colter, the first white man to explore Yellow- 
stone and who later joined the Lewis & Clark 
expedition. The other will tell the story of Big 
Bill Williams, who marked the Santa Fe Trail. 


As to the 11 programs under the heading of 
“Fantasyland,” Mr. Disney elects to pass them 
off as “11 surprise packages.” 


Wrather Plans $10 Million 
Hotel Next to ‘Disneyland’ 


JACK WRATHER, president of Lone Ranger 
Inc., KFMB-AM-TV San Diego and sole owner 
of WJDW (TV) Boston, Saturday announced 
plans for a $10 million 30-acre hotel to be con- 
structed immediately adjacent to the entrance of 
“Disneyland,” the $9 million 160-acre amuse- 
ment park under construction near Anaheim, 
Calif. Associated in the venture with Mr. 
Wrather, who also owns L’Horizon Hotel in 
Palm Springs and Twin Lakes Lodge in Las 
Vegas, is Mrs. Helen Alvarez, part owner and 
vice president of KFMB-AM-TV. The new 
hostelry, designed by Pereiro & Luckman to 
accommodate part of the expected eight million 
annual visitors to the park, will have 500 rooms, 
each of which will be equipped with color tv 
receivers. Both the hotel and park are expected 
to be completed by mid-summer. 


Frederic Forms Own Ty Firm 


MARC FREDERIC, for the past five years 
general manager of Teevee Co., Beverly Hills 
tv film distributor, has resigned to form his 
own tv packaging firm. He is in New York 
for a meeting with agency and tv station execu- 
tives. 
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20th Century-Fox Start 
For Tv Filming Indefinite 


THE PROPOSED tv film subsidiary of 20th 
Century-Fox will not be set up on the firm’s 
Western Ave. lot in Hollywood for “at least 
another two weeks” and “video cameras won’t 
roll for a while,” a spokesman reports. He 
said that the outfit must be organized and 
that the large movie stages must be split into 
smaller stages compatible with tv filming. 

Since the release of 20th’s pending tv plans 
[BeT, Jan. 17], the studio spokesman said re- 
quests for space have been numerous, as have 
been bids for the use of the 800-seat permanent 
theatre, by both live and film producers. But 
he said, “Our main idea is to make tv films 
ourselves on the Hollywood lot.” 


Cinepix Begins Distribution 
Of 700 Tv Film Features 


ENTRY OF Cinepix Inc., New York, into the 
tv film distribution field with a catalog of 
more than 700 subjects was announced last 
week by Frank Smith, general sales manager. 
The catalog includes 125 cartoons, 52 west- 
erns, 13 silent “masterpieces” and an unspeci- 
fied number of feature films. 

Cinepix has its headquarters at 243 W. 55th 
St., New York 10. Telephone is Circle 6-0889. 
Present plans are to establish four branch offices 
in cities throughout the U. S. 


‘Camera’ Plans Special Ads 


ALLEN FUNT, creator of the Candid Camera 
tv filmed shows, last week announced plans to 
produce special, on-the-spot commercials for 
stations carrying his 89 half-hour shows and 
his 100 quarter-hour programs. Requests for the 
commercials, which will be tailored to the spe- 
cific requirement of particular markets, should 
be directed to Associated Artists Productions, 
New York, distributors of the Candid Camera 
shows. 


TALKING OVER plans for the upcoming tv film series The Damon Runyon Theatre 
produced by Screen Gems Inc. for Anheuser-Busch (Budweiser beer), are (I to ;) 
Ralph M. Cohn, Screen Gems vice president-general manager; Roland Krebs, vice 
president, D’Arcy Adv., Anheuser-Busch agency; Jack Macheca of D’Arcy, and Pot 
Lombard of General Artists Corp., which represented Screen Gems in negotiations 
with the brewery. The series is set to start April 15 in 50-plus markets. 











‘Mr. Anthony’ Charges Six 
With Breach, Conspiracy 


FAILURE to abide by an oral agreement 
film tv programs and distribute radio transcrip 
tions, starring John J. Anthony, has bet 
charged in a Los Angeles Superior Court sit 
against agent John Maschio, Motion Picture 
for Television, Artists Limited Productions, 
Reynard International Corp., Matty Fox ai 
Edward Gray. Radio-tv personality, known « 
“Mr. Anthony,” claims on Aug. | the defent- 
ants agreed to pay him $21,400 for his » 
pearance in 39 video films and $75,000 fw 
three-year rights to 260 transcriptions. The sui 
asks $294,450 damages for breach of contrat 
and conspiracy. It was filed Jan. 15 throug 
Shacknove & Goldman, Los Angeles law fim 


FILM PRODUCTION 


Studio Films Inc., N. Y., and Mercury-Interm 
tional Pictures Inc., Hollywood, have cor 
cluded deal whereby M-I will produce It 
half-hour tv films during 1955 with $1.5 millio 
overall budget. Contract calls for 39 Musial 
Chairs with Ross-Danzig producing; 26 Mo 
garet Whiting with Robert Larsen producing 
and 39 Showtime Musical Varieties with Sa 
Costello and Ben Frye producing. 


Ziv Television Programs Inc., N. Y., will pt 
duce Spanish-language version of J Led Thre 
Lives and is now setting up series for Lait 
American distribution. Program already sil 
to General Electric Co., Schenectady, N. '. 
for WKAQ-TV San Juan, P. R. 











Arthur B. Modell Television Productions ln 
N. Y., announces production of new half-how 
tv quiz program, Door to Door, featuim 
Morey Amsterdam. 








Desilu Productions Inc., Hollywood, signed © 
Goodson-Todman, N. Y., to film latter’ " 
packages. First to be filmed is The Web pil! 
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HOW FEDERAL 
ELECTRIC POWER 
SETS UP A 
“FAVORED CLASS” 
IN AMERICA 


Everybody in the U.S. pays in taxes for federal gov- 
ernment electric power dams and plants, wherever 
they’re built. But under present law, a “favored 
class” of Americans has special privilege in get- 
ting the subsidized power these projects produce. 


Here are three examples of how this strange 
un-American idea works. The result is that more 
than 4 million businesses, farms and families have 
part of their electric bills paid by 40 million 
others—the tax-paying customers served by 
America’s Electric Light and Power Companies*. 


* Names on request from this magazine 


YOU HELPED BUILD THIS FOR THE “FAVORED CLASS.” This big 
power plant in the TVA area was built by the government 
and paid for by everybody’s taxes. But its power goes to 
factories, farms and families who don’t pay the same elec- 
tricity taxes the rest of us pay (taxes amount to about 20% 
of our electric bills). 


“YOU ARE THERE”—CBS television—witness history's great events 


BROADCASTING TEI ECASTING 


POWER FOR ALL—OR FOR THE “FAVORED CLASS”? Here at Hell’s 
Canyon on the idaho-Oregon border, a local electric com- 
pany has been trying to get permission to build three big 
hydroelectric dams. These dams would be built without 
cost to taxpayers and would pay nearly $10 million annually 
in federal and local taxes. The power would go to all custom- 
ers. But people who want power to go to “favored” groups 
are trying to push the government into doing the job with 
tax money, and have delayed the project for 7 years. 


IOWANS DON’T LIKE SUCH FAVORS. The federal government’s 
Fort Randall Dam on the Missouri River was paid for by 
all Americans, but by law the “favored class” gets special 
rights to its electric power. In a recent Iowa public opinie~ 
poll, even people in the favored class voted 9 to 1 that such 
favoritism is unfair. 
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1020 KC 
PITTSBURGH 


DKA FIRST AGAIN 


Of the Total 496 Quarter 
Hours Weekly, KDKA 
First in 415, Tied in 25! 


Pick practically any time, any day 
of the week and reach far more of the 
Pittsburgh market’s 893,800 families, 
get a bigger share of its three and a 
quarter billion dollars in retail sales. 

And that’s only part of the story. 
50,000-watt KDKA sells strong in 108 
counties where over eight million 
people spend more than 7% billion 
dollars annually. They spend over 2 
billion on food, over 1% billion on au- 
tomotive needs alone. Let KDKA sell 
for you. Call John Stilli, KDKA Sales 
Manager, GRant 1-4200 or Eldon 


Campbell, WBC National Sales Man- | 


ager, PLaza 1-2700, New York. 





TEN TOP DAYTIME SHOWS 

TEN TOP EVENING SHOWS 

TEN TOP WEEKEND DAYTIME 
SHOWS 


Proof again—KDKA owns the big 15- 
county Pittsburgh market. Top shows, top 
power, top audience—you get them all only 
with KDKA. That means only KDKA 
advertisers make the most as this rich 
15-county area. 

The reason is that, in addition to power, 
KDKA has the talent, KDKA has the pro- 
grams that win audiences and get action 
for advertisers. 

If you want this top-audience action, 
look at the quarter-hour picture and see 
how KDKA gets it for you all around the 


| clock. 


KDKA-— Pittsburgh 


WESTINGHOUSE BROADCASTING COMPANY, INC. 


KDKA* KDKA-TV, Pittsburgh; WBZW+BZA*wWBZ-TV, Boston; KYWeWPTZ, 
Philadelphia; WOwWO, Fort Wayne; Kex, Portland; KPIx, San Francisco 


KPIX represented by THE Katz AGENCY, INC.; 


All other WBC stations represented by FREE & PETERS, INC. 





FILM 


with pilots of other properties scheduled for 
production within two months. Martin N. 
Leeds, Desliu executive vice president, and 


Harris Katleman, Goodson-Todman program | 


director, to supervise production. 


Arthur B. Weber Productons, Hollywood, 


shooting The Mae Williams Show, series of | P 
| NCAA LAST WEEK was the target of a heavy 


| barrage of fire by various school and legislative 
| factions that threaten to force it into full re- 
| treat in the field of intercollegiate football tv 
| policy. 


39 half-hour films. Format presents biograph- 
ical sketches and success stories of “greats” in 
show business. Jean Yarbrough is director 
and Martyn Eli Schiff, executive producer with 
Charles King directing and composing music. 


Dynasty Productions, Culver City, Calif., com- | 


pleting pilot film in My Man Sing, half-hour tv 
series, for NBC-TV. Based on character 
created by Joseph Harrington, situation comedy 
series will be produced by Matthew Rapf. 


Rawlins-Grant, Hollywood, shooting series of | 


commercials with Thomas Mitchell for Staley 
Milling Co., Kansas City, to be shown with 
Mayor of the Town series in 16 Midwest tv 
markets. Agency: Bozzell & Jacobs 
Omaha. 


RKO-Pathe, N. Y., has signed with S. C. John- | 


son & Son (Johnson’s Wax), Racine, Wis., for 
production of 10-minute film featuring Robert 
Q. Lewis. Agency: Needham, Louis & Brorby, 
N. Y. 


RANDOM SHOTS 


Frank Parker, radio-tv personality currently ap- 
pearing on Arthur Godfrey programs, and Roy 
P. Steckler, legitimate stage producer, formed 
partnership to produce tv film shows. First 
project reported in production is 26 half-hour 
tv dramas in color, based on stories by late 
Fulton Oursler, Christopher Morley, Mory 
Callaghan and Ray Bradbury, among others. 


Walt Framer Productions (Strike it Rich, The | 


Big Payoff), N. Y., appoints Ashley-Steiner 
Inc., N. Y. and L. A., as exclusive sales repre- 
sentative for all tv properties. 


FILM PEOPLE 


Al Joyce, formerly in charge of public relations, 
Gros’-Krasne_ Inc., Hollywood, 
Mercury-International Pictures Inc., same city, 
as vice president. 


Norris West, sales promotion, publicity and ad- 


vertising supervisor, Sportsvision Inc. (delayed | 


sports film), S. F., adds duties as assistant gen- 
eral manager. 


Margaret Buell Wilder, novelist and screen- 
writer, to Screen Gems Inc., Hollywood, as 
head of.story department. 


Ezra Baker, formerly sales director, Interna- 


tional Motion Pic- 
ture Studios, N. Y., 
to commercial sales 
staff, Screen Gems, 
same city. 


T. C. Murphy, for- 
merly with engineer- 
ing dept., WNBQ 
(TV) Chicago, to 
Telecine Film Stu- 
dios, Park Ridge, Ill. 


Mark Stevens, star of 
NBC-TV Big Town, 
signed by Gross- 
Krasne Inc., Hollywood, to write and direct next 
three half-hour films. 
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TRADE ASSNS. 


BIG TEN, PCC PRESENT SOLID FRONT : 
IN OPPOSING NCAA TV PROGRAM PLANS ~ 


Both powerful conferences, with increasing backing from their state 
legislatures, are averse to the idea of non-regional coverage, 


Evidence of disenchantment with present re- 
strictions and NCAA’s latest tv stand, as in- 
dicated at its New York convention, piled up 
on a number of fronts, both in the Big Ten and 
the Pacific Coast Conference. Implied were 
threats of full-blown rebellion within the NCAA 
unless some form of regional controls are 
adopted this year. 

These were the week’s developments: 


© Legislatures in five states of the Big Ten 
tax-supported universities received—or 
were about to receive—bills designed to bypass 
NCAA policy. 

® The Pacific Coast Conference served 
notice it would refuse to take part in any NCAA 
plan this fall unless regional telecasts of its 


| contests are authorized under national controls, 
| and might, 


indeed, bolt the NCAA. Last 
Thursday, however, it backtracked on its im- 
plied threat. 

® Illinois Gov. William Stratton threw his 
support behind a regional program, particularly 
in the case of tax-supported schools, observing 


| “there are more television viewers than there 


are members of the NCAA.” 

@ J. Shober Barr, Franklin & Marshall Col- 
lege, member of the new NCAA Tv Committee, 
scored the Western Conference and PCC pro- 
posals as “selfish.” 

Thus, the new tv steering unit, meeting this 
week, will have its work cut out for it, though 


| preliminary sessions are apt to be devoted to 


election of a new chairman and other routine 
Its final plan will be submitted to the 
NCAA membership this spring. 


PCC launched the week by offering a plan 
that would call for one televised home and road 
game, each, on Saturday afternoons and un- 
limited tv coverage of Friday and Saturday 
Conference games could be 
televised nationally after the Saturday immedi- 
ately preceding Thanksgiving Day. 

The threat of a “bolt” by PCC athletic direc- 
tors and faculty representatives was minimized 
Thursday by its Comr. Victor O. Schmidt, who 
said the PCC urged retention of national con- 
trols with provision for regional coverage and 


| would support the Big Ten stand. 


Thus, sides are squared away for the first in 
a series of NCAA tv committee meetings, with 
these protagonists: Doug Mills, U. of Illinois, 
representing the Big Ten, and Harvey Cassill, 
U. of Washington, for the PCC, both now on 
record for national-regional geographical con- 
trols, and J. Shober Barr, favoring the Eastern 
Collegiate Athletic Assn. plan of less stringent 
national restrictions. 


A simple majority of the 10 committee votes 
is needed to approve any plan to be submitted 
to the membership. 


Mr. Mills replaces Fritz Crisler, U. of Michi- 
gan, who warned state legislatures last week 
not to wade too deeply into the issue lest they 
“destroy the purpose of the whole thing.” 

Following is a capsule rundown of proposals 
in various states, which would be designed to 
accomplish these purposes: 

Michigan—would recommend formation of 


a commission to regulate tv Coverage of the 
of Michigan and Michigan State games, Alreajy 
submitted. 
Ohio—direct Ohio State U. to televise a 
contests for 1955-56. Already submitted, 
Minnesota—required the U. of Minnesota 
televise all home clashes. Introduced 


Indiana—force the U. of Indiana and 
due to televise all home games and offer 
for commercial sponsorship. Both would 
authorized to withdraw from the NCAA if th 
present program is retained. Ball State 
Indiana State, teachers colleges, also woul 
be affected. Introduced Wednesday. 


Illinois—authorized U. of Illinois tO televise 
any of its games if it wishes. Now being pr. 
pared for submission. 

Thus, seven of the 10 Western Conference 
teams are involved in these proposals ty 
only exceptions being Iowa, Wisconsin ay 
Northwestern U. (The latter is not 
ported.) These developments served to poig 
up the Big Ten’s warning that its conferen 
might be subjected to pressure from sta 
legislatures for regional football and thus for 
it into an all-out fight with the NCAA 


Comments varied last week. Bill Reed 
assistant Big Ten commissioner, lauded th 
PCC’s earlier action and said “the NCAA 
won't. have much of a program if the Big 
Ten and Pacific Coast won't participate in it” 

Ed Krause, athletic director at Notre Dam, 
declined comment until he can ascertain wher 
ND, Marquette U. and other midwestem i- 
dependents fit into the picture. He indicateda 
wait-and-see attitude while the Big Ten-POC 
combine locks grips with the NCAA, 

Mr. Barr of the Eastern Collegiate 
Assn. said the PCC’s earlier plan would 
many colleges to abandon the grid spon i 
added that his conference’s plan was aaa 
toward their salvation. He noted that #3) 
tv games under NCAA rule, 22 have featured 
Big Ten teams and 11 others those from te 
PCC—despite the NCAA’s policy of spreading 
representation geographically. 


No Concern for Others 


Mr. Barr declared the Big Ten and POCat 
selfish and have no concern for independett 
and small colleges and universities, 
those in their own areas. 


The Illinois bill is being prepared by 
Ora D. Dillavou (Urbana) at the requeta 
Mr. Mills. Rep. Dillavou noted there 5) 
record on Illinois books of authority 
university to make contracts for comm 
network telecasts. He added that “what 
do, if the bill is passed, depends on whate® 
the NCAA takes.” 

Gov. Stratton stated: “I don’t believe 
is fair for a tax-supported institution (rete 
to the U. of Illinois) to be barred by some® 
side agency from the use of television 
the taxpayers want. I think that some ff 
set-up should be feasible.” 4 

In Indiana the proposal took the form oft 
resolution that would require all schoo’ © 
make other athletic events available for 9% 
sorship. It would require presidents of stale ¥ 
versities to pull out from current restr 
covenants (like the NCAA’s) that limit " 
coverage of any sports event. 
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Hollywood 38, Calif. 


Yi 
Hiiffyy 


Me eed 
QOOLOA LAM PH 
WOM bits 
LOWS LA BIEL, 
OMULBL IY OULU 
COLELOMYAMTI 
LOMA 


30 MAJOR MARKETS ALREADY SOLD! 


NEW YORK: CHICAGO - SAN FRANCISCO - DETROIT 
CINCINNATI - SALT LAKE CITY - ATLANTA - ETC. 


PROVEN TO BE THE BIGGEST 
AUDIENCE BUILDERS IN TV! 
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NEWSPAPER ADMEN BLAST TV INROADS 


NAEA convention in Chicago 
calls for increased efforts to 
meet television competition. 


THE NATION’S newspaper advertising sales- 
men, replenished with fresh ammunition last 
week in Chicago, are prepared to call on an 
estimated 20 million “working women” in 
America to help them take revenue away from 
the broadcast industry. 

Ammunition was supplied by the American 
Newspaper Publishers Assn.’s highly-regarded 
Bureau of Advertising during the 45th annual 
convention of the Newspaper Advertising Ex- 
ecutives Assn. at the Edgewater Beach Hotel 
Jan. 16-19. 

As would be expected, television proved an 
apt target for bureau and other sharpshooters. 
It was described with such adjectives as “fine,” 
“exciting,” “stimulating,” “expensive,” “jet-pro- 
pelled,” “lustrous”—but a medium which is al- 
ready flying “hurricane warnings” because of 
high costs and other difficulties. 


Actually, ANPA’s Bureau of Advertising 
launched the working women’s campaign last 
year on the premise that one-third of all 
women (married, single, divorced, widowed) 
work outside the home and thus are “inacces- 
sible” to the imprecations of daytime radio and 
television, as well as “highly selective” in their 
nighttime viewing habits. 


Other weapons in the ANPA arsenal are 
these: comparative cost figures on tv, regional 
and seasonal product consumption data, a 
motivation study of newspapers, continued 
progress in color ads (ROP), and workshop 
sessions for space salesmen. 


Wilson Conditc, St. Louis Globe-Democrat, 
was elected new NAEA president, succeeding 
Donald Bernard, Washington Post and Times 
Herald. He noted strengthening of relations the 
past year with the Assn. of National Advertisers, 
American Assn. of Advertising Agencies and 
the National Retail Dry Goods Assn. 

Joyce A. Swan, the bureau’s board chairman, 
sounded an opening note of confidence at last 
week’s conclave. He cited an upcoming Print- 
ers Ink survey prepared by McCann-Erickson 
which purports to show newspapers as the 
leading advertising medium. It places national 
advertising for total radio at over $642.1 mil- 
lion and total tv at $840.6 million including 





talent and production costs, while newspapers 
were pegged at over $2.6 billion (with national 
advertising of $646 million)—all for 1954. 

Television, Mr. Swan said, will continue to 
make substantial gains in 1955, but is not the 
“dire threat” to newspaper advertising “it was 
thought to be.” Formation of the Television 
Advertising Bureau “flatters” the ANPA’s own 
bureau, which regarded it as a “clear indica- 
tion of weakness and that television is becom- 
ing harder to sell. 

Harold S. Barnes, ANPA’s bureau director, 
outlined a 1955 sales program designed to 
gain 10% more lineage in the “crucial” area 
of general advertising. He acknowledged that 
some ground could be recaptured in local 
fields (beer, auto dealers). 

On deck is a cost survey, due the next fort- 
night, which would show that an advertiser 
can buy 50 newspaper color pages a year for 
what he pays for a television comedy program. 
It could be any one of 15 or 20 shows, he said. 
With such a schedule and such “visibility,” he 
could “actually and literally” buy the news- 
paper. 

Among the agencies and advertisers over 
which ANPA expressed gratification for show- 
ing them the light were BBDO, Cunningham 
& Walsh, Lever Bros., Duncan Hines, Durkee 
Foods, General Foods, Canada Dry and J. M. 
Mathes Inc. 


CBS-TV JOINS TvB 
AS CHARTER MEMBER 


ANNOUNCEMENT that CBS Television has 
joined Television Bureau of Advertising, New 
York, as a charter member was made today 
(Monday) by J. L. Van Volkenburg, president 
of the network, and Oliver Treyz, president of 
TvB. CBS-TV is the first network to become 
a member of the all-industry sales and promo- 
tion organization. A full list of station mem- 
bers will be released Feb. 7. 

“The CBS Television Network and its owned 
stations have chosen to become members .. . 
in the belief that such an industry-wide organ- 
ization can perform the necessary function of 
convincing more advertisers of the real effec- 
tiveness of television,” Mr. Van Volkenburg 
said. 

Mr. Treyz said that TvB was “extremely 


CBS-TV becomes the first television network to join the Television Bureau of Advertis- 
ing. Parties to the charter membership agreement are (I to r): Craig Lawrence, CBS- 
TV director of station administration; J. L. Van Volkenburg, CBS-TV president; Oliver 
Treyz, TvB president, and Merle S. Jones, vice president of CBS-owned tv stations and 
general services. 
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gratified that CBS-TV, in joining the gua 
as a charter member, has pointedly 
strated that a united television Selling f 
long lacking, is the best way to incre. 
vision advertising appropriations.” The 
president said the first announcement gf 
total charter station memberships 

made Feb. 7. 

Others present at the membership 
were Merle S. Jones, vice president of; 
owned tv stations and general Services 
member of the board of TvB, and Craj 
rence, director of station administ 
CBS-TV. 


TvB Research Post 


Goes to Dr. Arons 


APPOINTMENT of Dr. Leon Arons 
rector of research for Television Byre 
Advertising, New York, was ann hs 
week by Oliver Treyz, president of Typ. Db 
Arons’ assignment is as 
effective Feb. 1. 

Dr. Arons moves 
to TvB from Wil- 
liam Weintraub ag- 
ency where he was 
vice president and 
director of research. 
He has been with 
the agency for nine 
years. During his 
association with 
Weintraub he has 
worked on such ac- 
counts as_ Revlon, 
Kaiser, Bab-O, Lee 
Hats and Airwick. 

Before joining Weintraub, he served wih 
the U. S. Navy and was discharged as a lip 
tenant commander. Dr. Arons received bis 
doctorate in psychology from the U. of Pem 
sylvania. 

Mr. Treyz said Dr. Arons’ service with th 
new tv sales promotion organization will bk 
concerned largely with “what television does 
to people rather than what people do to tek- 
vision.” Mr. Treyz commented that “the rat- 
ing services regularly report on the latter; mor 
needs to be done on the former.” 

TvB’s job, Mr. Treyz said, is to sell the ad- 
vertiser on tv by showing him what the medium 
can do for him. Research toward that goal 
will be geared with TvB’s drive to improve 
the efficiency of television advertising by shov- 
ing how the medium works, Mr. Treyz added. 


Six Named to IRE Board 


SIX members were appointed to the Institute 
of Radio Engineers’ board of directors at IRE 
January meeting a fortnight ago, officials a- 
nounced last week. The reappointed membes 
are W. R. G. Baker, vice president of ele- 
tronics, General Electric Co., treasurer; Hatt 
den Pratt, secretary, and John R. Pierce, direc- 
tor of electronics research, Bell Telephone Labs, 
editor. 

Other members appointed to the board ate: 
Alfred N. Goldsmith, consulting engineer aid 
editor emeritus of IRE; A. V. Loughren, dire- 
tor of research, Hazeltine Corp. and executive 
vice president, Hazeltine Research Inc., até 
Howard Vollim, president, Tektronix Inc. 


Correspondents Dinner Set 


GUEST m.c. at the 11th annual dinner of the 
Radio & Television Correspondents Assn. Feb. 
5 in Washington will be Danny Thomas, star of 
ABC-TV's Make Room for Daddy. The dinnet 
at which President Eisenhower will be guest 
honor, will be at the Hotel Statler. 


DR. ARONS 


BROADCASTING @ TELECASTING 





IN THIS VITAL YEAR... 
GIVE TIME—TALENT TO THE 1955 MARCH OF DIMES 


HELP PUSH THE POLIO FIGHT 
AND 


THE MARCH OF biIMEs =| RADIO-TELEVISION PROGRAMS 
OVER THE TOP NOW ON THEIR WAY TO YOU 


STAR QUARTER-HOUR RADIO 16MM TV SOUND FILMS 
TRANSCRIPTIONS starring 


by Bambi Linn & Rod Alexander 
— Wi i 
Webb Pierce Gury Crashy Benny Goodman—Teddy Wilson—Gene Krupa Trio 


hacia Rata Qhwards Peuly Victor Borge Baird Marionettes Hazel Scott 


: egal Sammy Davis Connee Boswell Peggy King 
. & His Orchestra & Basil O'Connor Eileen Barton Jaye P. Morgan and others 
Liberace Nat ‘'King"’ Cole WITH 


PLUS 1-MINUTE SPOTS with Joan Caulfield, Cornel Wilde, 


HALF-HOUR SHOW-—The Cleveland Orchestra conducted George Gobel, Tony Martin, Joanne Dru, 
by George Szell, with Clifford Curzon, Soloist Douglas Fairbanks, Jr. 


PLUS 
PLUS . 


Live announcements and visual props 
Transcribed and live announcements such as coin containers, coin cards... 


JOIN THE 1955 MARCH OF DIMES 


JANUARY 3-31 
THE NATIONAL FOUNDATION FOR INFANTILE PARALYSIS © rranxun ob. roosevett, FOUNDER 


120 BROADWAY, NEW YORK 5, N. Y. © HOWARD J. LONDON, Director @ Radio-TV and Motion Pictures @© TELEPHONE BEekman 3-0500 


Institute 
at IRE’ 
cials an- 
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MERCHANDISING 
EXPLORED BY RTES 


DEPARTMENT STORE media philosophy is 
that one advertising medium is as good as an- 
other,.and one should not be used to the elimi- 
nation of another; thus, radio and tv should 
look to ways they can tie-in with regular ave- 
nues of store merchandising. 

This was the advice given the broadcast media 
Tuesday at the Radio & Television Executives 
Society timebuying and selling seminar in New 
York which explored the topic, “Does ‘Mer- 
chandising’ Sell Merchandise?” 

At the luncheon meeting at the Toots Shor 
restaurant, Howard Abrahams, manager of the 


NBC e CBS e 


KFYR 


sales promotion division and visual merchan- 
dising group of the National Retail Dry Goods 
Assn., also said that department stores consider 
every advertising medium on how much it can 
(1) help sell goods for the store and (2) help 
build the effectiveness of other media used by 
the store. 

Mr. Abrahams reviewed merchandising de- 
vices and media used by all types of department 
stores, presenting specific examples of tie-ins 
with radio as employed by such stores as Joske’s 
of Texas, Polsky’s (Akron), Mabley & Carew, 
Cincinnati quality store, and others. 

Stanley Arnold, head of sales promotion of 
Young & Rubicam’s merchandising dept., talked 
about supermarket merchandising as related to 
radio and tv. Mr. Arnold formerly was an 


would rub 
his eyes in 
amazement! 


Yes ... things have changed since General 
Custer set out from Bismarck in the 

1870’s for the ill-fated battle of the 
Little Big Horn! 


He wouldn’t recognize the office buildings 
and industrial plants which now crowd 
North Dakota’s capital city . . . or the 
surrounding countryside, once roamed by 
the Sioux, now dotted with prosperous 
farms. Today this is the land of agri- 
culture, of oil—and television sets! 


And ... what the good name KFYR has 
meant to radio listeners for the last 30 
years, KFYR-TV (with 100,000 watts of 
maximum power) now means to increasing 
thousands of TV-viewers. May we 
whet your further interest with some 
interesting facts? We've got ’em, so has 


Blair-TV, Inc. 
ABC e DUMONT 


so chinnat 


BISMARCK, N. DAK. 
Represented Nationally by Blair-TV, Inc. 
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| tions director, will view current programm; 


| York, will supply answers to the question: “Ay 
| Negro Radio Representatives Believable Abou 


To Large Local Advertisers 


| through RAB’s greatly expanded sales commi- 
| tee plan, which got underway last Wednesii 
| with three presentations made to retailer i 


| more than $1 million worth of immediate ¢ 
| rect business in test campaigns from advert 









executive with the Pick 'n’ Pay g 
chain, headquartered in Cleveland. Four ¢h 
the broadcast media can do in this field, on 
were: 

(1) Keep store people informed op what 
on radio and tv; (2) think of the USE off 
basket display to tie-in radio Promotion ig 
point of sales; (3) deal with the h 
level of the store in addition to the store 
and (4) remember that supermarket 
are people with imagination, so don't he: 
to present ideas which may appear Tadical, 

Mary McKenna, director of Tesearch aj 
sales development, WNEW New York, 
moderator. 


























RTES Surveys Negro Market 
In Workshop Session Thurs. 


RADIO’S NEGRO MARKET will be explo 
Thursday at the first workshop luncheon ¢ 
1955 held by the Radio & Television Exegutiy, 
Society. Four speakers will discuss the topic, 
Negro Market Radio an Asset or a Liabilityr 

J. B. Blayton Jr., WERD Atlanta gene 
manager, will talk on the Negro radio statiog, 
responsibility to the community; Georg 5 
Goodman, WLIB New York community re) 





in the Negro market and whether it has becom 
obsolete; Victor Bonnemere Jr. of the America 
Marketing Assn.’s New York chapter aj 
formerly Biow Co.’s market research manage, 
will look at the market’s research angle, whik 
Madeleine Allison, Negro market timebuying 
specialist for Herschel Z. Deutsch Inc., Ne 





Their Lists?” 

Joe Wootton, director of .radio, Intersta 
United Newspapers Inc., will be moderator ¢ 
the luncheon session to be held at 12:30pm 
in the small ballroom of the Hotel Roosevelt: 
New York. Don McClure of Bonded Fin 
Storage Co. is the program chairman. 


RAB Committee Makes Pitch 


TAILORMADE presentations on radio a a 
advertising medium will be seen in 1955 } 
between three and nine of the largest lod 
advertisers in each of the nation’s 72 largs 
markets, Kevin Sweeney, president of Ratio 
Advertising Bureau, said last week. 

Mr. Sweeney said this will be accomplished 


Syracuse, N. Y. On Thursday and Friday, 
advertisers in Albany-Schenectady-Troy %¥ 
RAB’s presentations made by R. David Kimbk, 
director of local promotion for RAB. 
During 1954, RAB executives went into % 
cities with slide presentations which develop! 


ers who were not using radio, Mr. Sweeney sat 

Principal targets for the sales committee pt 
sentations in most cities are department stort 
furniture stores, clothing stores, all 
dealers, grocery and drug chains and banks 
The presentations which started last week vil 
continue throughout 1955 with six to eight & 
ferent cities covered each month. 

The aim is to produce a test campaigt 
the advertiser not currently using radio. “¥ 
are aiming at a minimum 10%, increas ® 
local business for our member stations ® 
these 72 cities this year as a direct 
their sales committee activities,” Mr. Swe™ 
said. 
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Congressional News Group 
Names Costello President 


ELLO, CBS Washington news 
BILL er iaoned president of the Radio-Tv 
Correspondents Assn. (an organization of Sen- 
ate and House press gallery members) a fort- 
night ago, succeeding 
Richard Harkness, 
NBC. Mr. Costello, 
recently returned 
from a three-month 
obal tour, was CBS 
chief Far Eastern 
correspondent for 
four years. He broad- 
casts News and News 
Analysis on CBS 
Radio Saturday and 
sunday nights from 
Washington. He @ 
joined the CBS news pggr nes 
staff in 1941. 


Other Congressional broadcast gallery elec- 
tions: Joseph McCaffrey, McCaffrey Reports, | 
vice president; Gunnar Back, ABC, secretary, | 
and Robert Hurleigh, MBS, treasurer. Julian | 
Goodman, NBC; William T. Corrigan, CBS, | 


and Ann M. Corrick, Corrick Productions, were 


dected to the executive committee as members- | 
alarge. Mr. Harkness is a member of the | 


executive committee ex officio. 


ANA Spring Meeting Set 
For March at Hot Springs 


PLANS for the 1955 spring meeting of the | 


Assn, of National Advertisers, which will be 
held on March 16-19 at “The Homestead,” Hot 
Springs, Va., were announced last week by 
Edward G. Gerbic, vice president, Johnson & 
Johnson, and chairman of the ANA board of 
directors. 


Mr. Gerbic, who said that the meeting would 
include detailed presentations on both the plan- 


ning and the execution of effective advertising, | 
reported the event will be “a clinic-workshop | 


series of sessions.” He added that the ANA 
board had voted for this “new shirt-sleeve type 
of working sessions designed to give national 
advertisers the greatest practical help in meet- 
ing today’s changing conditions.” 

Ralph Winslow, vice president, Koppers Co., 
and a member of the ANA board, has been 
named chairman of the program committee. 


Southwestern Assn. to Meet 


THE SOUTHWESTERN Assn. of Advertising 
Agencies is putting the final touches to plans 
for its annual convention which opens in Ok- 
lahoma City Feb. 10 under the chairmanship 
of Monty Mann of the Lowe Runkle Co. Con- 
vention headquarters will be the Skirvin Hotel. 
Featured speakers will include E. A. Schirmer, 
‘mior vice president of Campbell-Ewald Co., 
amd Wesley I. Nunn, advertising manager, 
Standard Oil Co. of Indiana. 

Registration fee, which includes the annual 
banquet, two luncheons and other events, is 
820 per agency man. Additional registrations 
from the same agency are $15. 


SCAAA Plans April Meet 


pad annual conference of Southern Cali- 
- Advertising Agencies Assn. will be held 
El Mirador Hotel, Palm Springs, Calif., 
April 21-23, with associate members from 
te California and Arizona attending for 
first time, SCAAA announced last week. 
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Sell Flint 
in 55 
with WFDF... 


the station geared 
for Flint sales 


The sure way to sell the industry-rich Flint trading area is to use the 
station geared to Flint sales... WFDF. 32 years of on-the-spot ex- 
perience give WFDF the inside track to one of the country’s top markets, 
where employment has reached an all-time high of 134,000. Equally 
high payrolls make Flint a sure bet to beat the national average of re- 
tail sales by even more than the current 62%.* The New Year will be 
a big one for Flint, with bigger things than ever from Buick, Fisher 
Body, A C Spark Plug, Chevrolet, and Ternstedt Divisions of General 
Motors. Why not make some gains of your own in Flint this year? 


Katz can promptly give you the full story, with plenty of facts and 
figures. 


*1954 Consumer Markets 


Our 32nd 
year of service 
to Flint 


FLINT -MICHIGAN 
---nbe affiliate 


REPRESENTED BY THE KATZ AGENCY Associated with: WFBM, AM & TV Indianapolis— 
WEOA Evansville—WOOD, AM & TV Grand Rapids 
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FIVE MEREDITH STATIONS 


BECOME CBS AFFILIATES 


Two weeks after losing CBS-TV to Gene Autry in Phoenix, Meredith 
links its other stations in Omaha, Kansas City and Syracuse with 


CBS Radio and CBS-TV. 


CBS last week wrapped up affiliation agree- 
ments with all Meredith Publishing Co. radio 
and television stations in Omaha, Kansas City 
and Syracuse. 

The agreements were a sequel to the loss 
two weeks ago of CBS-TV affiliation by Mere- 
dith’s KPHO-TV Phoenix to KOOL-TV, of 
which Gene Autry is principal stockholder 
[BeT, Jan. 10]. KPHO-AM is an ABC Radio 
affiliate. Mr. Autry’s KOOL-AM has been a 
CBS Radio affiliate for some time. 


The affiliation package put together last 
week by Meredith and CBS involved WOW- 
AM-TV Omaha, KCMO-AM-TV Kansas City 
and WHEN-AM Syracuse. WHEN-TV was 
already a CBS-TV primary affiliate. 

WOW-TV and KCMO-TV become CBS-TV 
secondary affiliates effective today (Jan. 24). 
According to Herbert V. Akerberg, CBS-TV 
vice president in charge of station relations, 
both will “subsequently” become primary af- 
filiates. Presumably they will reach that status 
upon expiration of their current network con- 
tracts. WOW-TV has been an NBC affiliate, 
KCMO-TV an ABC station. In Omaha CBS- 
TV was formerly on KMTV (TV) and in Kan- 
sas City on KMBC-TV. 


WOW-AM, KCMO-AM and WHEN-AM 
become secondary basic affiliates of CBS Radio 
effective today. William A. Schudt Jr., CBS 
Radio vice president in charge of station rela- 
tions, said they would “subsequently” become 
primary basics. WOW has been affiliated with 
NBC, KCMO and WHEN with ABC. Until 
now CBS was affiliated with KFAB Omaha, 
KMBC Kansas City and WFBL Syracuse. 


WOW (5 kw on 590 kc) and WOW-TV (ch. 
6) are licensed to Meredith WOW Inc. Frank 
P. Fogarty is vice president and general man- 
ager. 

KCMO (50 kw daytime, i0 kw night, on 
810 kc) and KCMO-TV (ch. 5) are licensed 
to Meredith Engineering Co. E. K. Harten- 


bower is general manager. 

WHEN (5 kw daytime, 1 kw night, on 620 kc) 
is licensed to Meredith-Syracuse Radio Corp. 
WHEN-TV (ch. 8) is licensed to Meredith- 
Syracuse Tv Corp. Paul Adanti is vice presi- 
dent and general manager of both stations. 

All the licensees are subsidiaries of Meredith 
Publishing Co., publisher of Better Homes & 
Gardens and Successful Farming. 

Payson Hall, Meredith’s director of radio 
and television, represented the company during 
negotiations with CBS. 


Mutual Names Poor 
As Executive V.P. 


APPOINTMENT of John B. Poor, vice presi- 
dent and general counsel of General Teleradio 
Inc., as executive vice president of Mutual, 
effective immediately, was announced last week 
by Thomas F. O’Neil, Mutual president. 

In his new post, Mr. Poor will undertake 
the administration of Mutual network activity, 
according to Mr. O'Neil. Mr. Poor fills a 
vacancy that has existed for several years, 
dating from the time William H. Fineshriber 
resigned from the position to join NBC as vice 
president in charge of the radio network. 

Mr. Poor was graduated from Wesleyan U., 
Middletown, Conn., in 1938 and from Harvard 
Law School in 1941. He served in the U. S. 
Navy in 1942-45 and was released as a lieu- 
tenant. 

He joined the law firm of Nutter, McClennen 
& Fish, Boston, in 1946, and remained there 
until 1952 when he became associated with 
General Teleradio. 

Mr. Poor is married to the former Betty 
Rome of Brooklyn. They live with their five 
children in Garden City, L. I. 





WILLIAM D. PABST (3d 1), general manager of KFRC San Francisco, is congratulated 
by Frank Marsh, general manager of the San Francisco Bay Area Council, in award 
presentation for KFRC’s record of 26 regularly-scheduled originations to 45 stations 
of the Don Lee Network. L to r: Dink Templeton, KFRC sports director; Lou Pfeifer, 
KFRC chief announcer; Mr. Pabst; Leslie Hood; public relations director of the council; 
Mr. Marsh, who holds the award letter; Lyle Bardo, musical director of KFRC; Mel 
Venter, station program director, and Cliff Engle, news chief of the station. 
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Sullivan Toasts Radio 


IN A TRIBUTE to radio, Ed Sullivan's 
Toast of the Town (CBS-TV, 8-9 Dm, 
EST) will present “Cavalcade of Radi 

1920-1935” on the Jan. 30 program, Thy 
show, which will originate in New York 
and CBS Television City, Hollywood, 
will be based on the book, / Looked ang 
I Listened, by Ben Gross, radio-television 
editor of The News, New York. Amop 
the guests set to appear on the Program 
are Jack Benny, Edward R. Murrow 
George Burns, Eve Arden and Rob Rock. 
well, Rudy Vallee, The Pickens Sisters, 
Gene Autry, Edgar Bergen, Gertrude 
Berg, Edward Arnold, Milton Cross, 
Norman Brokenshire, Ed and Pegeen 
Fitzgerald, George Shelton, Paul White. 
man and his orchestra, Ben Grayer 
Vincent Lopez, Red Barber, David Ross, 
Ted Mack, Lanny Ross, Jessica Drago- 
nette, Jay Jostyn and John Gambling, 
Toast of the Town is sponsored by the 
Lincoln-Mercury Dealers through Ken. 
yon & Eckhardt. 























B. B. Pen Co. Charges ABC 
With Fraud, Breached Pact 


BREACH OF CONTRACT and fraud in con. 
nection with the former George Jessel Shoy 
was charged against American Broadcasting. 
Paramount Theatres Inc., in a suit filed in Los 
Angeles Federal District court last week by 
B.B. Pen Co., that city, co-sponsor of the pro 
gram. 

Through the Beverly Hills law firm of Desser, 
Rau & Hoffman, the pen company asked the 
refund of $1.5 million, covering program an 
time charges, costs of an extensive advertising 
and merchandising campaign tied in with thk 
show and the loss of goodwill and profits 
caused by the network’s alleged failure to live 
up to commitments. 

Not only did ABC-TV allow the progam 
time to be pre-empted in some cases by loci 
stations, or to start at other than the schedule 
and advertised time, but the network also “set 
the plaintiff improper, excessive and duplicate 
bills,” the pen firm alleges. These billings i- 
cluded charges for showings which examination 
of station logs reveal were never telecast, B.B. 
Co. attorneys state. 

The George Jessel Show was sponsored 0 
from 50 to 85 ABC-TV stations by B. B. Pa 
Co., through Hilton & Riggio Inc., New Yor, 
and the Gemex Co., New York (watch bands), 
through BBDO, New York, from Sept. 13, 1953, 
to April 11, 1954. 


AT&T Elects Miller, Cousins 


ELECTIONS of Bartlett T. Miller as vee 
president in charge of merchandising for Amé 
ican Telephone & Telegraph Co., New Yoth 
and of Sanford B. Cousins as vice president i 
charge of public relations were announced las 
week by Cleo F. Craig, president. Mr. Cousits 
succeeds Mr. Miller in the public relatiows 
post. 
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R (TV), WEWS (TY) 
= ABC-TV Affiliates 


N of KLOR (TV) Portland, Ore., 
aw (TV) Cleveland with ABC-TV was 
ounced last week by Alfred R. Beckman, 
Geector of station relations for that network. 
Both affiliations will become effective in March, 
said. 
yg tO 2, WEWS will replace WXEL 
as the Cleveland affiliate. WEWS is a 
Scripps-Howard Radio Inc. station on ch. 5, 
managed by J. Harrison Hartley. _WXEL, re- 
cently bought by Storer Broadcasting Co., has 
become a CBS-TV affiliate. 

KLOR, owned and operated by Oregon Tele- 
yision Inc. on ch. 12, will replace KOIN-TV 
and KPTV (TV) as ABC-TV’s Portland affiliate 
on March 1. General manager of the ch. 12 
outlet is S. John Schile. 


Four Members Re-elected 
To ABC Radio Advisory Unit 


RE-ELECTION of four members of ABC's 
Stations Advisory Committee was announced 
Friday by Charles W. Godwin, director of 
station relations, ABC Radio. 

J. P. Williams, WING Dayton, Ohio, was 
reelected in District 2 with Gene Trace, 
WBBW Youngstown, Ohio, as alternate. T. B. 
Lanford, KRMD Shreveport, La., was re- 
elected in District 4, with John P. Hart, WBIR 
Knoxville, Tenn., as alternate. Frank C. Car- 
man, KUTA Salt Lake City, was re-elected in 
District 6, with William Grove, KFRC Chey- 
enne, the alternate. A. D. Willard Jr., WGAC 


8 Sere ee 


Augusta, Ga., was re-elected in District 8, 
with Charles P. Blackley, WTON Staunton, 
Va., the alternate. 

Members’ terms, effective Jan. 1, are for two 
years. Annual elections to the committee are 
held each year with members from even- 
numbered and odd-numbered districts named 
in alternate years. 

Other members of the committee and their 
districts by number: Roger W. Clipp, WFIL 
Philadelphia, 1; Harry W. Linder, KWLM 
Willmar, Minn., 3; C. B. Locke, KFDM Beau- 
mont, Tex., 5; J. B. Conley, KEX Portland, 
Ore., 7. 


CBS Radio Network Sales 
To Add 3 New Account -Men 


CBS Radio Network Sales will add three new 
account executives to its staff within the next 
two weeks in a move aimed at acquainting 
advertisers and agencies with the value of net- 
work radio, it was announced today (Monday) 
by John Karol, vice president in charge of 
network sales, CBS Radio. 

The three new account executives will raise 
to five the total of new salesmen who have 
joined the CBS Radio Network Sales staff in 
New York in the past several months, Mr. 
Karol pointed out. The New York staff cur- 
rently is at an all-time high of 12, he said, and 
significant additions also have been made to 
the network sales staff in Detroit and on the 
West Coast in recent weeks. 

The new network sales employes are Howard 
Cann, who has been an account executive 
with Mutual for the past nine years and who 
was with the Blue Network as assistant to the 


® a 
ad dy. . see 
‘ sie | 


ie 


Pe ees * 4 
me 


es 


eastern sales manager from 1939-42; Cornelius 
Knox, who has been with NBC since 1947 
and a member of the sales department there 
since 1949, and Stanley A. Bogan, who joins 
CBS Radio from The American Weekly, where 
he has been an account executive since 1949. 

Mr. Karol said that the enlargement of the 
sales staff would result in “a more facile opera- 
tion and permit the salesmen to cover more 
territory; enable them to give greater service to 
existing advertisers and agencies and tell the 
story of radio’s new selling patterns and pro- 
gramming concepts.” 


NETWORK PEOPLE 


Bernard Girard, former director, NBC-TV 
Medic, to CBS-TV Hollywood as director of 
alternate segments, new film version of You Are 
There, and additionally developing new prop- 
erties for CBS-TV. 


George Marakas, publicist, office of L. A. Sheriff 
Eugene Biscailuz, to NBC Hollywood in 
similar position. 

Alix Talton, featured on CBS-TV My Favorite 
Husband, assigned role in new Fritz Lang mo- 
tion picture, “Journey to Nowhere.” 


Joanne Jordan, commercial announcer, NBC- 
TV This Is Your Life, assigned role in Republic 
Pictures’ feature film, “I Cover the Under- 
world.” 


Jack Webb, star of NBC-TV Dragnet, and 
Dorothy Towne were married Jan. 11. 


Francis Scott, tv operations staff, NBC Chicago, 
father of twin boys, Robert John and Richard 
Joseph. 


—the hub of WSPD’s billion dollar market. . . 


Ps 
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Toledo is the nation’s Bi center.“ is the 10th fargest 
— port in tonnage in the United*States. And Toledo. {Lucas 
County) is listed among the United States leaders in 11 of 
the 19 industrial classifications! 


nsored 02 
B. B. Pea 
lew York, 
+h bands), 
, 13, 1983, 


Along with Toledo, WSPD radio and television give you 
18 other counties for complete saturation of our billion 
dollar market. 

Your sales message will be heard, and your product will 


be sold with WSPD for 33 years the voice of North- 
western Ohio. 
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TOM HARKER, NAT. sauts DIR, 118 E 57th STREET, NEW YORK 
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— PROFESSIONAL SERVICE. 









Russell to Head FCBA; inc, H 
on Other Officers Elected Thoma 
PERCY H. RUSSELL Jr., a partner in they 
| firm of Kirkland, Fleming, Green, Martin pointed 
Ellis, was elected president of the R munica 
Communications Bar Assn. at its annual mee social 
ing Friday in Was, Willian 
ington. McCor 
Mr... Russell ja Mi ants), 
been in private pry, MM ciate. 
lice since 1936, a. 
er serving as Irene 
tary to the late 4. Mm get 
Sociate Justice Bey, fm Helen 
jamin N., Cardony tveradi 
He 
=P| 






College in 1929 ani 
from Harvard La 
School in 1932, ani 


MR. RUSSELL has been chairmy 

of the Adminisn, 

A tive Law Section, District of Columbia jy 
| Assn.; editor of the Federal Communicatiog; 


| Bar Journal, and president of the Dartmou} 
a , Club of Washington. He is also a member ¢ 


——— - American Bar Assn.; American Legion; \y 
AHBAD tional Capital Area Council; Boy Scouts ¢ 
America, and National Press, Metropolita 
and Columbia Country clubs. 


Other officers elected at the FCBA Meeting 






















" ’ © 2° . were: George O. Sutton, first vice preside: 
KSL-TV's merchandising service puts George S. Smith, second vice president; Ben ( 
more cash in any advertiser’s pocket. Fisher, secretary, and Dwight D. Doty, tres 

, urer. William C. Koplovitz and Thomas ¥ 

Every effort is made to let everyone Wilson were elected members of the execu: 


committee. 


Ankers Joins Weldon & Carr 


ROBERT E. ANKERS Jr., formerly with tk 
Navy Dept., Burew 
of Aeronautics-Ele- 
tronics Div., ha 
joined the radion 
consulting firm ¢ 
Weldon & (ar, 
Washington, tk 
firm has announced 
Mr. Ankers serv 
as a Navy raz 
officer during Worl 
War II, after whic 
he joined the Nay 


know what’s doing advertising- 
wise, and our Personalized 
Service insures full cooperation 
between local distributors 
and retailers. 










What’s more, letters in the | 
KSL-TV files prove that our 






















ic] WI Dept. where k 
merchandising activity forces ag ennsar eected 
distribution in the Intermountain Pp ____ Of underwater acne 
: z tics. While serving in the Navy, Mr. Ankes 
area. For more information, | received a letter of commendation for an it 
a | provement in a radar antenna design. 
call CBS Television 


Spot Sales, or _ Chicago Law Firm Formed 


| NEW law firm of Wolff, Frankel, Pennish 
| Orlikoff, Chicago includes among the partns 
| Sanford I. (Bud) Wolff, who handles le 


matters for the Chicago Chapter of Amencd 
ae Federation of Television & Radio Artists a 
has represented other broadcast interests; Jott 


S. Pennish, who has handled work for Gry 
SALT LAKE CITY 


son & Assoc., and Richard Orlikoff, who ls 
worked on film industry matters. The new fis 
will maintain Chicago headquarters at 10¥. 
| Monroe St. (Tel.: Central 6-9050) and # 
| office in Los Angeles at 8907 Wilshire Blt 
(Tel.: Bradshaw 2-1101). The firm of Rishi! 
and Wolff, of which Mr. Wolff was a princi 
has been dissolved. 


PROFESSIONAL SERVICE PEOPLE 


Fred S. Muerer, formerly public relatos 
manager, Westinghouse Electric tv-radio 


Serving 39 Counties in Four Western States | Metuchen, N. J., to Kaylon Public Relais 
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inc Hackensack, N. J., as vice president. 


H. Jones, senior vice president, Paul | 


mer & Co. (adv.), Newark, N. J., ap- 
weer vice president, affiliated Medical Com- 
ynications Inc., closed-circuit organization 
sesalizing in medical-pharmaceutical field. 


§. Callander, staff associate, Cresap 


ycCormick & Paget (management consult- 
ants), Chicago office, elected principal asso- 
ciate. 

Hill, tv film and premium dept. man- 
ger, Michael Grace Enterprises, N. Y., to 
Helen Edwards & Staff, L. A., as director of 
y-radio writers’ division. 


—PERSONNEL RELATIONS —— 


WGA Officers, Council, 
Board Sign Anti-Red Oaths 


ALL OFFICERS, council and board members | 
of all Writers Guild of America divisions—ty, | 
radio and motion pictures—have signed anti- | 


communist affidavits, WGA West told its mem- 


bership in a letter mailed last week. Further, | 


if communists or sympathizers are now being 


admitted to WGA membership, it is only be- | 
cause producers are hiring them—which is not | 


the case. 


This was the guild reply to charges made 


previously by the Motion Picture Alliance for 
the Preservation of American Ideals, a Holly- 


wood anti-ccommunist group [BeT, Jan. 17]. | 


The alliance had charged that a “red invasion” 


of WGA was likely after the guild failed to | 


pass, by a three-vote margin, a constitutional 
amendment to bar communists and sympa- 
thizers from membership. The alliance subse- 
quently asked that Hollywood employers, in- 
cluding radio-tvy employers, refrain from bar- 


gaining with the guild because of the amend- 


ment failure. 
The WGAW letter contended that the alli- 


ance attack was a “grave disservice” to the | 
industry and its writers by “imputing that re- | 
sponsible producers are hiring writers with | 
known communist backgrounds.” Active guild | 


membership lapses after two to five years of 
unemployment in the industry (depending on 


length of previous employment), WGAW point- | 
ed out. “Thus, any persons previously admitted | 
to membership . . . and subsequently proved | 
to be a communist, have disappeared or are | 


disappearing from the guild.” 


IATSE Claims CBS-TV Victory | 


INTERNATIONAL Alliance of Theatrical | 
Stage Employes (AFL) announced it has been 
chosen as collective bargaining agent for CBS- 


TV film cameramen in the New York area. 


Cameramen, soundmen and .lighting men at | 
CBS-TV in New York previously were repre- | 
sented by IBEW but at NLRB elections in | 
New York, employes voted “unanimously” for | 


IATSE, a spokesman said. 


Residuals Pour In 


SCREEN DIRECTORS Guild has just re- 
celved $11,825 from Sovereign Produc- 
tions Inc. for distribution to 21 tv direc- 
lors in payment for the third run of a 
group of tv films. SDG, during the past 
siX months, has’ received approximately 
$50,000 for its tv membership in stepped 
Up"activities to collect residual payments. 
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Advertisement 


AMERICAN AIRLINES & NATIONAL AIRLINES 


announce the opening 
of a Joint Washington Ticket Office in the 





BROADCASTING *e TELECASTING BUILDING 
1733 DeSales Street (across from the Mayflower) 


Harold Fellows, NARTB president, purchases first ticket in new American Airlines & National Airlines 
joint office from Herb Ford, District Sales Manager of American Airlines. 


Radio & Television executives are 


cordially invited to visit the new 


office at 1733 DeSales St, Washington, D. C. 


ws 


Interior view of new ticket office at 1733 DeSales. This office will feature a ‘will call’’ desk where 
passengers may pick up tickets previously arranged by phone. 


For reservations call EXecutive 3-2080 


AMERICAN AIRLINES & NATIONAL AIRLINES 


BROADCASTING * TELECASTING BUILDING 
1733 DeSales Street, Washington 6, D. C. 
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WDEL-TV Wilmington, Del., has been pur- 
chased for $3,712,500 by Paul F. Harron, owner 
of WIBG-AM-FM Philadelphia, from J. Hale 
Steinman and John F. Steinman, owners of 
WGAL-AM-TV Lancaster, WLEV-TV Bethle- 
hem-Allentown, WKBO Harrisburg, WEST 
Easton, WRAW Reading and WORK York, all 
Pa. The transaction, handled by Clair R. Mc- 












Vi 
ee 


MR. HARRON J. HALE STEINMAN 


Collough, general manager of the Steinman 
Stations, and completed Tuesday, is subject to 
FCC approval. 

On the air since June 1, 1949, WDEL-TV 
telecasts on ch. 12 with 2.51 kw visual and 1.26 
kw aural, but in February plans to increase 
power to maximum 316 kw. At that time, 
WDEL-TV, whose transmitter is about five 
miles from Wilmington toward Philadelphia, 
will deliver a signal of city service (Grade A 
plus) quality to Philadelphia residents, engi- 
neers expect. 

WDEL-TV has resigned its present NBC-TV 
affiliation effective Feb. 13, its present owners 
having planned to operate as an independent 
station after that date. The resignation was not 
explained, but seems obviously due to the 


NEED 


















Two Experienced AM & TV 


Announcers 
and 


One Inexperienced Announcer 
also 


Two Experienced Directors 










and 


One Inexperienced Director 
for 


VHF Operation 


Contact 


Box 686, B-T 
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STEINMANS SELL WDEL-TV WILMINGTON 
TO PAUL F. HARRON FOR $3.7 MILLION 


Delaware station, whose signal will soon be boosted to cover the 
Philadelphia area, will go to independent operation when it loses 
NBC-TV affiliation Feb. 13. McCollough handled transaction. 


impending power increase which would put its 
signal into the area already served by NBC- 
TV-affiliated WPTZ (TV) Philadelphia. 
Technically, Mr. Harron is purchasing all the 
stock of WDEL Inc., whose radio assets— 
WDEL Wilmington, operating with 5 kw on 
1150 kc—were previously acquired for $250,- 
000 by Delmarva Broadcasting Co., owned by 


JOHN F. STEINMAN MR. McCOLLOUGH 


the Steinman brothers. This transfer also is 
subject to FCC approval. 

Mr. Harron, who late last year gained con- 
trol of WBIG by adding to his original 30% 
of the stock of Seaboard Radio Broadcasting Co. 
(licensee of WBIG) a like amount purchased 
from Joseph Lang and another 28% purchased 
from Jack Kelly and family [B®T, Nov. 15], 
told B®T that he is buying WDEL-TV on his 
own, with no associates involved. He said 
that as yet he had made no plans for disposition 
of WBIG’s uhf ch. 23 tv station in Philadelphia, 
granted but not yet in operation. 

Whether or not he will seek to make another 
network affiliation for WDEL-TV will depend 
on tHe circumstances pertaining after he obtains 
the license for the station, Mr. Harron said. 
“Whatever appears to be the best business 
poliey is the one we will follow.” 


WGBS-TV Airs Programming 
22 Days After FCC Approval 


WGBS-TV Miami Beach, Fla., the Storer 
Broadcasting Co. station on ch. 23 there, was 
on the air with commercial programming 22 
days from the date the FCC approved the pur- 
chase Dec. 16, the station has reported. 

The Commission on Dec. 17 authorized the 
erection of a 500-ft. tower at Miami Beach (the 
station had originally been located at Fort 
Lauderdale). New Year’s Eve, with the tower 
completed, the station/reports, it tested its new 
power of 185.5 kw. On Jan. 7 the regular pro- 
gramming schedule went into effect. 

WGBS-TV has announced that it plans to 
build a new studio and office building at the 
corner of 21st St. and Biscayne Blvd., Miami, 
and that it expects to be operating with a 1,000- 
ft. tower and a 1,000 kw transmitter sometime 
in July. 


Crosley’s Robinson to Head 
Cincinnati Sales Plans Unit 


WILLIAM P. ROBINSON, in addition to his 
duties as president of Crosley Broadcasting 
Co.’s WLWA (TV) Atlanta, is returning to 
Cincinnati to head a specialized sales plans 


studios at 10:30 a.m. Sunday. 


production quality with 39 suspended lighting 
fixtures, including 13 combination flood and 
spot units, 17 spotlights and nine fluorescent 
banks. The secondary studio will accommodate 
a complete kitchen, which can be left exposed 
or closed off by folding doors. 









































25,800 Replies 




















Ina 
SUCCESS of its news show on 

TV Minneapolis has been acca WwBR 
Minnesota Blue Cross following an op, a thr 
the-air offer of a Scotchlite-coated yer. pad 
sion of the Blue Cross emblem for mouny, ng 
ing on auto bumpers as a safety deyicg - 
Some 25,800 emblems were distribun ee 
within a month of the initial of, |je 
WCCO-TV reported. ' = 

r 
rowa’ 
to W 
unit, R. E. Dunville, Crosley President, hy, to W! 
announced. WED 
In another move, the company has reporj fe 
that Harry LeBrun, WLWT (Ty) Cincinnaj wi 
assistant station manager in charge of gjq = 
has been named general manager of WLWA sy é 
The changes are effective immediately, a micr¢ 
WOOD-AM.-TV Readi cB 
-AM- Readies Mov Pos 
To New $500,000 Quarters A 
THIS WEEKEND will be moving time fy * 
WOOD-AM-TV Grand Rapids, as the radio the sé 
and tv production crews cease operations fro Spot 
their old McKay Tower location and begin MB schw 
programming from “Woodland,” new studio Dool 
and office building at 120 College Ave, $5 IB weste 
Erected at a cost of $500,000, not including Mi 
the technical equipment moved there, the new depal 
building is part of a $1.5 million expansion HB CBS 
program carried on by WOOD-AM-TV in the Hof th 
past 18 months. whicl 
At 2 a.m. Friday WOOD will sign off fron New 
McKay Tower, and will sign on three ani Mi 
a half hours later from Woodland. WOOD-Ty & %! 
will sign off after the wrestling matches Satu. Mm “2 
day night and begin operations from the new es 


The large tv studio is equipped for maximum 


INSPECTING the new studio building 
WOOD-AM-TV Grand Rapids are (I to!) 
Willard Schroeder, general manager of 
the stations; Harry M. Bitner Sr., 


chairman, Consolidated Television & a 
Broadcasters, owner of WOOD-AMTY, jure 
and Raymond A. Bowers, president, Lews a 
C. Bowers & Sons, construction company. ne 
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BRC-TV Originates Folsom 
ial for State Network 


a iia tine 
C-TV Birmingham, Ala., originate c 
pone station non-cable-connected network in 
be state the four-hour inaugural parade and 
ceremonies for Alabama’s Gov. James E. Fol- 


“The telecast was picked up by WBRC-TV's 
remote crew in Montgomery, the state capital, 
and fed by microwave relay to WSFA-TV there. 
From WSFA-TV the signal was fed toa mic- 
rowave relay station in Auburn which sent it 
to WEDM (TV) Munford, where it was fed 
to WBRC-TV and then to WMSL-TV Decatur. 
WEDM was used for the relay and was not 
of the network. 

WBRC-TV believes this was the largest 
operation of its type undertaken in the South 
to date; it encompassed over 300 miles of 
microwave relays, the station said. 


CBS Radio Spot Sales 
Post Goes to Dooley 


ADDITION of Robert M. Dooley, former gen- 
eral sales manager for Blair-Tv, New York, to 
the sales development department of CBS Radio 
Spot Sales, has been announced by Newell T. 
Schwin, manager of sales development. 


western Pennsylvania and West Virginia. 


Mr. Schwin, newly-appointed manager of the 


department, said Mr. Dooley’s association with 
CBS Radio Spot Sales marks the completion 
of the expansion of the sales development staff 
which now includes two sales representatives in 
New York and one in Chicago. 

Mr. Dooley was formerly administrative as- 
sistant to the president and general sales man- 
ager of WOW-AM-TV Omaha and KODY 
North Platte, Neb. He was previously with 
KFAB Omaha for six years as general sales 
manager. 


WKY-TV Airs Closed-Circuit 
Medical Program in Color 


WKY-TV Oklahoma City aired its fifth annual 
closed-circuit medical program, this time in 
color, for a meeting of 150 surgeons in down- 
town Oklahoma City, the station reported. 

An operation performed in WK Y-TV’s color 
studio, medical demonstrations and a _ color 
flm were transmitted by the station during a 
four-hour stint at the request of the Oklahoma 
City Obstetrical and Gynecological Society's 
Eighth Annual Review. 


KCSJ Courtroom Camera Work 
Wins Pueblo Judge’s Praise 


THE JUDICIOUS use of cameras in a Pueblo, 

, Courtroom, admitted at the request of 
KCSJ-AM-TV there, earned high praise from 
the presiding magistrate. The case was a first 
degree murder charge and it was the first time 
cameras were allowed in Pueblo judicial pro- 
ceedings, 


The pictures were stills taken without benefit 
of flash. KCSJ-TV cameraman Herb Campbell 
lauded Kodak’s new Tri-x film. Mr. Campbell 
shot more than 50 pictures with about 50% of 

being used on news telecasts. KCSJ-TV 
reported that the two daily newspapers used 
only about six pictures. 
_ Because Judge J. Arthur Phelps cautioned 
rors, who were permitted to return home each 
‘vening, not to listen, watch or read any news 
accounts of the trial, KCSJ-AM-TV News Di- 
tector Bob Billman inserted announcements 
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Mr. | 
Dooley will service accounts in Michigan, Ohio, | 








alerting the jurors that the stations’ trial cover- 
age was about to be given. These announce- 
ments also mentioned the length of time of the 
trial accounts. 

Although no recording equipment was al- 
lowed in the courtroom, Mr. Billman made 
direct telephone reports to’ newsman Ken 
Reyhons. 

Judge Phelps, in a letter to Mr. Billman, 
expressed his gratitude for the stations’ coopera- 
tion in forewarning a juror of a forthcoming 
trial story and said: 

“I also find that I have no cause to regret my 
decision to allow photographers in the court- 
room during the trial. . . . I found the presence 
of photographers in no way upset the decorum 
of the court nor distracted from the proceed- 
ings.” 


Obviously 
OUTSTANDING ... 


IN PEORIA 


James Wethington Named 
KONA (TY) Sales Manager 


JAMES A. WETHINGTON, executive vice 
president of William G. Rambeau Co., New 
York, station representatives, has been ap- 
pointed sales manager of KONA (TV) Hono- 
lulu, Hawaii. Mr. Wethington joined Rambeau 
in 1951 as a sales executive and a year later 
was appointed a vice president. 

Before joining Rambeau, Mr. Wethington was 
a sales executive at WICC Bridgeport, Conn., 
and commercial manager at KSLO Opelousas, 
La. En route to Honolulu, Mr. Wethington 
is visiting advertising agencies in New York, 
Chicago, San Francisco and Los Angeles and 
is conferring with executives of NBC Spot Sales, 
national representative for KONA. 


POLLSTERS AGREE 


Hooper*, for the past TEN YEARS has reported WMBD’s 
average share of audience greater than the next two 


stations combined. 


AND NOW 


Pulse} reports . . . WMBD has more listeners than the next 


two stations combined. 


Pollsters agree . . . WMBD dominates Peoriarea. 


Advertisers agree . . . WMBD gets results. 


See 
Free & Peters 


FIRST in the 


Heart of Illinois 1 


* C. E. Hooper Reports 1945 thru 1954 
+ Pulse Inc. November 1954 


CBS Radio Network 
5000 Watts 


MBP PEORIA 
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STATIONS 


KLRJ-TV Debut Brings 
Operating Outlets to 423 


KLRJ-TV Henderson, Nev., was scheduled to 
begin commercial programming yesterday (Sun- 
day). It simultaneously was to become inter- 
connected with NBC-TV. The ch. 2 station, 
represented by John E. Pearson Tv Inc., is the 
first tv for Henderson and the third for Nevada. 
Its debut will increase to 423 the number of 
operating tv stations. 

Donald W. Reynolds is president and chief 
stockholder of licensee Southwestern Publishing 
Co. He also owns KZTV (TV) Reno; KFSA- 
AM-TV Ft. Smith, Ark.; KBRS Springdale, 
Ark., and KHBG Okmulgee, Okla. 


Meanwhile, Regional Broadcasting Co. 
(KBTM), Jonesboro, Ark., which Jan. 12 was 
granted a CP for ch. 8 there, has reported that 
plans are still undetermined. Harold E. King, 
president, said this is the only tv granted in the 
area bounded by Memphis, Little Rock (Ark.), 
Cape Girardeau and Springfield, both Mo. 


WCLG Starts Operation 


WCLG Morgantown, W. Va., 500-watt day- 
timer on 1300 kc, reports going on the air Dec. 
27. Mail response, according to the station, 
indicates a good signal is being received in Fair- 
mont, Clarksburg and Kingwood in the northern 
part of the state, as well as in the Uniontown 
area of southwestern Pennsylvania. The sta- 
tion is using a music-news format and is serv- 
iced by AP news and the Langworth transcrip- 
tion library. C. Leslie Golliday, general man- 
ager and part-owner of WEPM Martinsburg, 
W. Va., is owner-general manager of WCLG. 


| 
| 
| 


The Master 


KEY 


To The Lucrative 


SOUTH JERSEY 
SHORE MARKET 


Delivers the Largest 
Radio Audience in the 
Atlantic City-County Area* 


Get the WONDerful 
Story Today! Market 
Data, Station Cover- 
age and Programming 
Informotion on Request 


WwW OND... 


re ee TIME 
1400 ON THE DIAL 
Owned and Operated by 


PIONEER BROADCASTERS, INC. 
Pleasantville, New Jersey 


N. Y. Office: 550 Fifth Ave. COlumbus 5-1430 


*1954 Survey by 
Advertest Research 
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WFMY-TV Greensboro, N. C., has moved into its new $1 million, two-story building 
and increased its power to maximum 100 kw from a 759-ft. tower. The new build. 
ing has 39,000 square feet of floor space divided into 66 rooms and two studios—one 
30 by 40 feet and the other 42 by 62 feet. Responsible for the changes in facilities 
are (I to r): Bill Neill, chief engineer; Bill Baskerville, commercial manager; Gaines 
Kelley, general manager; Gomer Lesch, program director, and Gordon Williamson, 


operations-production manager. 


New Rates for WNAC-TV 


A NEW TIME classification, AA (with a base 
hourly rate of $2,000), has been established, 
effective Feb. 1, with the issuance of rate card 
No. 7-A, at WNAC-TV Boston, according 
to an announcement by Norman Knight, execu- 
tive vice president and general manager. AA 
time is from 7:30 to 10:30 p.m. Monday 
through Friday and 6 to 11 p.m. Saturday and 
Sunday. The new card, the first rate adjust- 
ment since 1953, also features weekly volume 
discount plans on all types of announcements. 
Rates for 60-second announcements run from 
$120 to $420 and half-hour program rates 
are from $360 to $1,200. Since the last rate 
card, WNAC-TV reports, the number of tv 
sets in its coverage area has increased from 
1,089,696 to more than 1,265,000. 


KRCA (TY) Issues Card 8A 


KRCA (TV) Hollywood rate card No. 8A 
goes into effect Feb. 1, it was announced by 
Thomas C. McRay, general manager. Class A 
time (7:30-11 p.m., Monday-Saturday, and 5-11 
p.m., Sunday) is raised to $3,200 per hour, 
Class B time (6-7:30 p.m., Monday-Saturday ) 
is $1,700 per hour, Class C (sign-on tv 6 p.m., 
Monday-Saturday, sign-on tv 5 p.m., Sunday) is 
$1,600 per hour and Class D (all other oper- 
ating times) is $825 per hour. 


NBC Group Picks NBC Spot 


NBC SPOT SALES has been named represen- 
tative of the Western Radio Network of NBC, 
it was announced jointly last week by William 
H: Fineshriber Jr., vice president in charge of 
NBC Radio, and Thomas B. McFadden, vice 
president in charge of NBC Spot Sales. The 
appointment takes effect on Feb. 1. 

The Western Radio Network consists of 35 
affiliates located in Montana, Utah, Colorado, 
New Mexico, Arizona, Nevada, Idaho, Wash- 
ington, Oregon, and California. 


WPFA Plans Feb. 1 Debut 


WPFA Pensacola, Fla., new independent music, 
news and sports outlet, will debut Feb. 1. Th 
station, on 790 ke with 1 kw daytime, is owned 
by WPFA Broadcasting Co. Mrs. Ruth Fil 
lingim, a veteran of 13 years’ radio experience, 
is manager. Other staff members include: Tari 
Savell, in charge of production and special 
events; Saul Kay, account executive, and Nick 
Pieler, chief engineer. 


WMAX Begins Operation 


WMAX Grand Rapids, Mich., independent 
daytimer, has begun operation, Charles A 
Sprague, vice president and general manager, 
has announced. The station, owned by WMAX 
Inc., operates on 1480 ke with 500 w, and uses 
a Collins transmitter. Joe Hooker is president 
and commercial manager, and Ed Fitzgerald. 
promotion director. News service is United 
Press. 


A SPECIAL album containing recording 
of his inauguration as governor of Colo 
rado was presented to former Sen. Edwit 
C. Johnson (c) by Hugh B. Terry (I), pre* 
dent of KLZ-TV Denver, and Sheldon 
Peterson, station news chief. KLZ-TV tele 
cast the entire inaugural proceedings 

station engineers prepared the album 
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Abbott Named Manager 
for KCEN-TV Temple 


y ABBOTT, manager of KTVQ (TV) 

a City for two years, has been named 

of KCEN-TV Temple (Waco) Tex. 

He will report to Burton Bishop, who has just 

been named general 

manager of KCEN- 

TV after serving as 

assistant to  Presi- 

dent Frank May- 
born. 

Mr. Abbott is a 
veteran of 22 years 
in radio and tv. He 
began his career at 
KGBX Springfield, 
Mo., in 1933 and is 
known as a_ keen 
program analyst and | 
developer. 

The station also | 
announced last week that Dale Phares, formerly 
manager of WBYS Canton, Ill., has assumed his | 
new duties as manager of KTEM Temple, | 
which also is owned by Mr. Mayborn. 

KCEN-TV, on ch. .6, is an NBC affiliate, 
covering 31 counties in central Texas. 


WNET (TV) Names McEnaney | 


mson, —. JAMES McENANEY has been named gen- 
eral manager of WNET (TV) Providence, 
R. I, ch. 16, effective Jan. 3, the station has 


WBZ-AM-TV Cover Riot 


TAPE AND FILM recordings of the prison riot 
in Charleston, Mass., last week were made by 
WBZ-AM-TV Boston minutes after the first an- 
nouncement of the incident, the stations have 
reported. Interviews with Warden O’Brien and 
the families of the five captured guards were 
tape-recorded. Filmed bulletins of the action at 
the prison were presented regularly by WBZ-TV. 
The stations’ newsmen were on the scene at 6 
a.m. and the first exclusive films were shown 
at 9:30 a.m. The names of the captured guards 
were broadcast by both operations at 8:30 a.m. 

Arrangements were being made at the end 
Scheuer Jr., executive vice president- of last week for a live pick-up for NBC-TV's 
general manager, then described how Today, with interviews with the prison chaplain 


WTVI pioneered tv in the St. Louis area. and special guards who were pressed into 
service. 


Campaign Funds 


DOWN PAYMENT for their next ad- 
vertising venture on WTVI (TV) St. 
Louis (Belleville, Ill.) was provided 198 
Ad Club members as an after-luncheon 
highlight of the station’s Jan. 11 Ad 
Club program. Models distributed to 
everyone in attendance simulated alli- 
gator wallets with a new dollar bill en- 
closed and the following message at- 
tached: “This we hope, is just one of 
the many dollars that will make more 
sales for you on WTVI by buying more 
audience for less money.” John D. 


MR. ABBOTT 





it announced. 

J Mr. McEnaney has been associated with | 

Mt music, WEAN Providence as account executive and ROCH ESTER z 
. 1. The HB special events announcer and with the Thames 


is owned Broadcasting Corp., of New London, Conn., 
Ruth Fil licensee of WNLC-AM-TV (tv not yet in op- | 
Xperience, eration). 


se WKRC Promotes Heilbrun 


id special 

— PROMOTION of Herbert Heilbrun to sales 
manager of WKRC Cincinnati was announced 

yn last week by Hubbard Hood, general manager. 


—_——__ 


“PULSE” 


GIVES YOU THE ANSWER:- 


dependent 
harles A 
manager, 
y WMAX 
, and uses 
- president 
Fitzgerald, 
is United 


Mr. Heilbrun has been a salesman for the sta- 


tion for the past four years. He attended Ohio | 
During | 


State U. and the U. of Cincinnati. 
World War II he was a pilot in the European 
Theater of Operations. 


DeGroot Joins Raymer Co. 


MITCHELL DeGROOT, formerly director of | 
advertising and promotion of ABC and pre- | 
viously director of sales promotion of WCAE | 


Pittsburgh, has joined the New York office of 
Paul H. Raymer Co., station representatives, as 


an account executive. Mr. DeGroot has the ad- | 
ditional responsibilities of director of advertis- | 


ing and promotion for the company. 


WBML Goes Independent 


WBML Macon, Ga., has dropped NBC affilia- | 


tion and has switched over to a complete 
music and news format, George W. Patton, 
sation vice president and general manager has 


anounced. Mr. Patton said the decision not | 

0 renew the network contract was the increas- | 

Ing popularity of WBML’s personalities which 
said has doubled station audience during 


the last year. 


WFLA-TV 1,054-ft. Tower Up 


WITH the lifting of its 75-ft., 8,500-pound an- 
enna to the top of the tower of WFLA-TV 


Tampa a fortnight ago, the full-height of 1,054 | 


a reached by that station. The tower, 20 
mis southeast of Tampa, is said to be the 
tallest Structure in the state. 


BROADCASTING TELECASTING 


IN ROCHESTER the Pulse report covering the 235 
quarter hours between 6:45 A.M. and 6:00 P.M., 
Monday thru Friday, breaks down as follows:— 


Station Station Station Station Station Station 


WHEC B Cc D E F 
a ee 


2 ee Se 


HOW ABOUT LOCAL SHOWS AGAINST 
LOCAL SHOWS IN ROCHESTER?..... 


During the same period as above there are 105 
quarter hours when local shows are pitted against 
local shows. Here’s the score:— 


Station Station Station Station Station Station 


WHEC B Cc D E F 
ee ee ee ee ee eee 


WHEC Carries All 
Ten of The “Top-Ten” 
Daytime Shows! 


There are, from time to time, 
availabilities in these high 
rated local WHEC programs. 
Why not find out if we 
haven’t got, right now, just 
the spot to get you off the 
spot in Rochester? 


BUY WHERE THEY'RE LISTENING . .. ROCHESTER'S TOP-RATED STATION 


Representatives: EVERETT-McKINNEY, Inc. New York, Chicago, LEE F. O'CONNELL CO. Los Ange! 


of Hochestor 


NEW YORK 
5,000 WATTS 


es, San Francisco 
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WCAU Reports Best Year 


WCAU Philadelphia announced last week that 
its 1954 local net revenue was up 6% and its 
national spot revenue up 13% over 1953, giv- 
ing the station the highest total billings in its 
32-year history. WCAU noted that while an- 
nouncement and station-break business ac- 
counted for the greater share, a new trend 
was recognized in the advertiser acceptance of 
five-minute programming with a peak of 51 
five-minute segments sponsored weekly. 


WSAZ-TV Sets Station Record 


BIGGEST single sales week in the six-year 
history of WSAZ-TV Huntington, W. Va., was 
recorded during the first seven days of 1955 
with regional and local sales contracts totaling 
$120,672, the station reports. These sales in- 
clude signed contracts only, according to L. H. 
Rogers, vice president-general manager. 


KFMB-TV Spot Sales High 


SALE of $157,000 in national spot time dur- 
ing December 1954, with 22 new accounts and 
nine renewals, gave KFMB-TV San Diego the 
most profitable “national business” month in 
its history, exceeding the previous high of 
$151,000 in September 1953, George Whitney, 
general manager, Wrather-Alvarez Broadcast- 
ing Inc., announced last week. 


KBIG ‘54 Revenue Up 20% 


KBIG Avalon, Calif., repotted last week the 
past year showed an overall gross revenue in- 
crease of 20% over 1953. Revenue in De- 
cember 1954 was 30% higher than that of 
the same month of 1953. 


WOV Opens Milan Studio 


WOV New York, which maintains a studio 
in Rome, Italy, has opened an additional over- 
seas operation in Milan, Italy. WOV reportedly 
is the only U. S. station with complete facili- 
ties abroad. The Milan studio, under manage- 
ment of Vera Fontanello Cueto, will function 
as a business office and production center. 


STATION SHORTS 


KRKL Kirkland, Wash., has changed call let- 
ters to KNBX. 


WHBF-TV Rock Island, Ill., has completed 
installation of new 100-ft., 5-ton, 6-bay an- 
tenna atop its tower, bringing tower height to 
500 ft. 


WATE-TV Knoxville now equipped for net- 
work color transmission. 


WPAW Pawtucket, R. I., has opened additional 
business offices in Crown Hotel, Providence, 
R. 1. 


REPRESENTATIVE APPOINTMENTS 


WGVM Greenville, Miss.; KDKA_ Clinton, 
Mo., and KLEE Ottumwa, Iowa, appoint Dev- 
ney & Co., N. Y. 


WJNO-TV West Palm Beach, Fla., appoints 
Venard, Rintoul & McConnell Inc., N. Y., 
effective Feb. 1. 


KXL Portland, Ore., appoints Headley-Reed 
Co., N. Y., as national representative in Mid- 
west and Eastern markets. 


SOUTHWEST VIRGINIA’S Pioneer RADIO STATION 


waiting to HEAR from YOU... 


118,560 families weekly! 
92,070 families daily! 
59,090 car radio families! 


© WDBJ’s share of the tuned-in Roanoke audi- 
ence averages 51 to 59%! 


© 25% of Virginia's total retail sales are made 


in the WDBJ area! 


Sources—A. C. Nielsen Co. and Pulse of Roanoke 


Established 1924 - CBS Since 1929 


yO) Gro 10101070 i to 


960 KC 


|) Gre 9 000m F-U wee Be 


ROA 
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STATION PEOPLE 


Wally Sherwin, Hollywood n.c.-pe ‘ 
program packager, to KVVG (Ty) Tulare 
Calif., as station manager. , 


Ted Snider, KOAT-TV Albuquerque, Appoints, 
station manager; 
Richard True ap- 
pointed program di- 
rector; William 
Bozarth appointed 
production and pro- 
motion manager and 
assistant to program 
director. 


Herb Heilbrun, sales- 
man, WKRC Cin- 
cinnati, appointed 
sales manager. 


Lee Atwell, sales MR. SOR 

dept., WHBC Canton, Ohio, appointed progran 
director, succeeding Robert Breen, named chiej 
engineer. 


Paul Frank, news director, WI'VN Columbus, 
Ohio, appointed assistant to general manager 
Bert Stille, announcer, appointed news director 
Robert L. Harris, formerly with WIBC }p. 
dianapolis, to station as account executive 
Fred Morrison, formerly with Cleveland Brows 
professional football team, to sales staff; Ke 
Robinson to announcing staff. 


John Bondeson, formerly director of promo 
tion and public relations, WJBF (TV) Augusta 
Ga., to WIS-TV Columbia, S. C., as promo 
tion manager. 


George B. Smith, formerly chief engineer, 
KEDD (TV) Wichita, Kan., appointed chief 
engineer, WNDU-TV South Bend, Ind. U. of 
Notre Dame outlet. 


Ridley Bell, program director, WRBL-AM-FM. 
TV Columbus, Ga, 
and WRBL-TV fin 
buyer, appointed a 
sistant manager, cot- 
tinuing as film buyer, 
George Gingell a- 
pointed program ani 
production director, 
WRBL-TV; Chick 
Autry, WRBLIV 
cameraman, appoitl- 
ed assistant produ: 
tion director; Georg 
Jenkins, WRBL-TV 
publicity and promo 
tion director, 
pointed head of tv sales dept.; Walter Graham, 
appointed WRBL-AM-FM sales manager; Rot 
nie Evans, tv production director, appointed 
WRBL-AM-FM-TV supervisor of announcers 
Eleanor Boyd Whitelaw, manager of continuily 
dept., appointed WRBL-AM-FM program dirt 
tor; David Lea, announcer, appointed WRBL- 
AM-FM chief announcer. 





MR. BELL 


Jack Peart, sports editor and salesman, KEYS 
Corpus Christi, Tex., to KLIF Dallas as new 
and special events director. 


Gil Thomas, former news director, WJIM-Al 
TV Lansing, Mich., appointed news direct, 
WWTV (TV) Cadillac, Mich., succeeding GH 
VanderJagt. 


Jean Smith appointed continuity dept. manag 
WHBF Rock Island, Ill.; Francene ° 
continuity staff; Allene Burton to publicity dt 
Zelma Hendricks to main office staff. 
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Jean E. Phair, program hostess, WOR-TV New 
York appointed director of home economics, 
\$-TV Louisville, succeeding Marian Gif- 
ford, resigned. 
robert D. Wood, account executive, CBS-TV 
Sales, N. Y., Te- 
turns to KNXT 
(TV) Hollywood as 
gales manager, SuC- 
ceeding Edmund 
poker, named gen- 
eral manager, 
WOKY-TV Milwau- 


kee. 


Gene Dryden, for- 
merly with KXA 
Seattle, returns to 
KMO Tacoma, 
Wash., as continuity 
director. 

Eugene Zacher, assistant program director, 
WHAM-TV Rochester, N. Y., additionally as- 
sumes administration of production department. 





MR. WOOD 


Richard R. Kelly appointed local sales manager, 
KPOA Honolulu, ef- 
fective Feb. 1. 


Larry Spiller, writer, 
WICS (TV) Spring- 
field, Ill., appointed 
continuity editor; 
Bob Morgan, free- 
lance announcer, to 
WICs. 


Joseph Velsmid, 
WOL Washington, 
appointed assistant 
chief engineer. 





MR. KELLY 


Gilbert E. Thomas, radio-tv consultant, Stiller- 
Rouse & Assoc., Beverly Hills, Calif., adds 
duties as producer, KABC-TV Hollywood Jack 
Owens Show, succeeding Harfield Weedin, re- 
signed. 











Luella Cannam, account executive, WOW-AM- 
TV Omaha, to 
WVDA Boston in 
same capacity. 








Ralph Hess Jr., pro- 
motion director, 
WDVA Danville, 
Va, appointed ac- 
count executive; 
Nadine Wright, con- 
tinuity writer, suc- 
ceeds Mr. Hess; Earl 
Stogner shifted to de- 
Vote fulltime to disc 
m.c. duties; Bill 
Howard, announcing 
Staff, appointed sports director; Betty Andrews 
‘continuity dept.; Jack Pryor to station assist- 
ing in sales 














MISS CANNAM 







Paul G. White, formerly special events director, 
WEIR Weirtown, W. Va., to sales staff, WLWD 
(TV) Dayton, Ohio. 







John B. Shelton, formerly with sales staff, Cros- 


ley Broadcasting Corp., Chicago, to WJJD there 
i similar capacity. 







Bert Chance, formerly Sacramento sales man- 
ager, KOVR (TV) Stockton, Calif., and Wil- 
Andrews, recently separated U. S. Air 


Force Major, to sales staff, KBET-TV Sacra- 
mento, Calif. 


Tod Williams, 







former assistant manager, 
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WEAN Providence, R. I., to WPAW Pawtucket, 
R. L, as program host. 


Margaret Lipper to program and public rela- 
tions staff, WHEC-TV Rochester, N. Y., addi- 
tionally handling children’s show. 


Sumie Sakai and Gyoshu Ichioka to KGMB 
Honolulu as announcer and salesman, respec- 
tively. 


Herb Koster, formerly program director, Far 


East Network Tokyo Station, to KWKH Shreve- | 


port, La., as announcer. 


Relba Marks, formerly traffic manager, WDAS 
Philadelphia, to traffic dept., WPEN there. 


Walter Jacobs, program manager, WLWC (TV) | 


Columbus, Ohio, to WLWT (TV) Cincinnati. 


Bob Engel, former news director, WSRS Cleve- 
land, to KFSD-AM-TV San Diego. 


Robert E. Church, formerly with Pillsbury Mills | 


Inc., Minneapolis, to KTTV (TV) Hollywood 
as field merchandiser. 


Walter Engels, manager, news and _ special 
events, WPIX (TV) New York, adds duties as 
associate in journalism, Columbia U. Graduate 
School of Journalism. 


Robert O. Reynolds, vice president and general 
manager, KMPC Los. Angeles, and former All- 
American Stanford football player and formerly 
with professional Detroit Lions, named to Stan- 
ford’s “Hall of Fame.” 


Timothy Swain, president, WIRL Peoria, Ill., | 


appointed trustee, U. of Illinois. 


Jack O’Mara, promotion and merchandising 
director, KTTV (TV) Hollywood, elected to 
board of directors, Electric League of Los 
Angeles Inc. (appliance wholesalers, distribu- 





tors and retailers), to represent tv broadcasters. | 


Del Greenwood, promotion manager, WGBF 
and WMLL (FM) Evansville, Ind., winner of 
grand national prize in merchandising-promo- 
tion contest of 181 promotion managers of NBC 
affiliated stations. 


Paul C. Parker, vice president for production, | 
Victory Television Enterprises Inc., Baltimore, | 


and Mrs. Jonnie Holland were married Jan. 16. 


Dick Morphew, news dept., WJDX-WLBT (TV) 
Jackson, Miss., father of girl, Barbara Lynn, 
Jan. 15. 


Ed Boghosian, sales manager, WJAR-TV Provi- | 


dence, R. I., father of boy Jan. 10. 


Danny O’Shea, engineer, WJMJ Philadelphia, 
father of boy, Jan. 9; Alec F. Iles, chief engi- 
neer, and Andy Allen and Chris McAteer, en- 
gineers, also new fathers. 


H. Taylor Vaden, promotion supervisor, WPTF | 


Raleigh, N. C., father of girl, Janice Lynn, 
Jan. 8. 


Dick Van Dyck, comedian, WDSU New Or- 
leans, father of girl, Stacy Lynn, Jan. 7; Lynn 
Michel, engineer, father of girl Jan. 1; Bob 
Nelson, personality, father of boy, Robert Jr., 
Dec. 30. 


Ned R. Brooke, production chief, WSAZ Hunt- | 
ington, W. Va., father of twin boys, Kim and 


Tim, Dec. 27. 


Bob Walton, local sales manager, WT'WO (TY) 


Bangor, Me., father of boy, Jan. 3; Philip Gil- | 


dart, account executive, 


photographer, fathers of boys; Paul Wagner, 
transmitter technician, father of girl. 


and Ernest Derap, | 





HOW TO 
TURN A 
“HOT” 
PROPERTY 
INTO 

COLD CASH: 


BUY CESAR ROMERO... 


always a big name — now even bigger! 
(Current top-budget motion pictures, plus 
high-rated tv appearances prove it) 


IN PASSPORT TO DANGER... 


a high-tension series of world-wide 
adventure... 


TO SELL YOUR PRODUCT 


to his vast ready-made audience! Other 
top advertisers are selling their products 
with this show. Why don’t you? 


CESAR ROMERO, starringin... 








ABC FILM 
SYNDICATION, INC. 
7 West 66th St., N. Y. 


CHICAGO - ATLANTA - HOLLYWOOD - DALLAS 
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Charlie Davis 


Star of 

“Alabama Star Time” 
11:30 AM to 2:30 PM 
Monday-Friday 


Stars Sell on 
Alabama’s 
greatest radio station 





One of the station’s best-liked an- 


nouncers, Charlie Davis hosts 3 
hours of recorded music, inter- 
spersed with news, weather and com- 
ment. He endears himself to his 
mid-day audience of home makers 
by giving them music to “sweep by,” 
and to give a lift to doing the dishes. 
His easy manner and excellent 
choice of platters (he’s a musician 
himself) keep ’em listening. 


You can Sell 


Your Products 
to Alabama folks 


If you Tell 


them on programs 
they enjoy hearing 


Represented by 


John Blair & Co. 


Southern Representative: 
Harry Cummings 
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| proposed 


diversification ‘policy.’ 


PROSPECT for modification of FCC’s news- 
paper diversification “policy’—currently under 
attack in the industry and the courts—appeared 
last week as Chief Hearing Examiner James D. 
Cunningham issued his initial decision in the 
four-way Miami ch. 7 television fight and 
recommended a grant to Biscayne Television 
Corp. The favored applicant represents a joint 
venture by the Cox and Knight newspaper- 
radio interests. 

The examiner’s initial ruling would deny com- 
petitive applications by East Coast Television 
Corp., South Florida Television Corp. and 
Sunbeam Television Corp. The proposed grant 
to Biscayne was conditioned upon the Knight 
interests dropping ownership of WQAM-AM- 
FM Miami. The Cox’ WIOD-AM-FM op- 
eration would be continued by Biscayne, it 
was indicated. 

In essence, the examiner preferred Biscayne 
on the basis of the “creditable” public service 
performance of the radio and newspaper prop- 
erties of its principals, matching this against the 
promises of proposed performance in tv by the 
other three applicants. 

In choosing Biscayne, he wrote that “in the 
circumstances here present, to disqualify Bis- 
cayne” on the diversification issue “or to find 
it less qualified as a television applicant than 
its adversaries, would be to inflict penalty with- 
out warrant and deprive Miami of a television 
service from the applicant best equipped to de- 
liver it. 

“The Commission’s view is that radio and 
newspaper ownership by an applicant for tele- 
vision facilities is not a factor fatal to it, but 
is one to be weighed with other matters in 
comparative proceedings,” the initial decision 
concluded. 


Biscayne Stockholders 


The Cox and Knight interests each hold 
42.5% of the Biscayne stock. The remaining 
15% is owned by President Niles Trammell, 
former president and chairman of the board of 
NBC, who will be general manager of the 
tv outlet. Biscayne plans to buy 


| WIOD-AM-FM from the Cox group for some 


$400,000 while the Knight interests would sell 


| WQAM-AM-PM to outsiders. 


John S. Knight, president and 50.3% owner 
of Knight Newspapers Inc., is vice president and 
17.5% owner of Biscayne. Another vice presi- 
dent is James M. Cox Jr., 30.5% owner, who is 
principal in the Cox newspaper and radio-tv 
ventures. James L. Knight, vice president and 
30% owner of Knight Newspapers, is treasurer 
and 10% owner of Biscayne. 

Other Biscayne officers and stockholders in- 
clude: James Leonard Reinsch, executive direc- 
tor of Cox radio-tv properties, director and 5%; 


| C. Blake McDowell, attorney for Knight in- 
| terests, director and 5%; Lee Hills, executive 
editor, Miami Herald (Knight), 5%; Owen F. 





Uridge, WQAM general manager, 5%; James 
M. LeGate, WIOD general manager, 3.5%; 
Milton C. Scott, WIOD chief engineer, 3.5%; 
John L. Foy, WIOD secretary-treasurer, secre- 
tary; Daniel J. Mahoney, WIOD president, di- 
rector. 

Knight Newspapers Inc. is sole owner of the 
Miami Herald and WQAM. It also owns the 


| Beacon Journal Pub. Co., which has 45% in- 


| terest in WAKR Akron, Ohio. Knight News- 


GOVERNMENT ——————————__ 


FCC REVERSE TREND SEEN AS EXAMINER 
FAVORS NEWSPAPER GROUP AT MIAMI 


FCC chief examiner's initial decision recommends grant to Biscayne 
Tv—owned by Cox and Knight newspaper-radio interests—oye, 
three competing applicants, giving rise to prospect FCC may modify 






papers also holds 48.126% and the 
Herald 2.3% in the Chicago Daily News, which 
in turn owns 27% of WIND-AM-TY Chi 
The Cox interests, aside from WIOD and the 
Miami Daily News, include WHIO-AM-Ty 
Dayton, Ohio, and WSB-AM-TV Atlanta, 

East Coast Television is headed by Chaj 
Charles Silvers and President D. Richard 
each 30.6% owner. Mr. Silvers heads Adams 
Engineering Co., aluminum fabricating firm, 
and Mr. Mead has real estate and Contracting 
interests. Nine other stockholders include Ly 
Phillips, vice president, director, 8% stockholder 
and proposed general manager. Now radio-ty 4. 
rector for a Miami advertising agency, 
Phillips previously was with WTVJ (TV) Miami 
and onetime manager of WTTT Coral Gable. 
Fla., and WKJF Pittsburgh. 

South Florida Television, initiated and 27% 
owned by Atlanta businessman Jack C. Stein 
includes James Lawrence Fly, former FOC 
chairman and now radio-tv attorney, as boar 
chairman and 13% owner. There are 14 othe 
stockholders. Mr. Stein owns Stein Printing Co, 
Atlanta, and publishes the Motor Carrier Dire. 
tory. 
























Sunbeam Stockholders 

Sunbeam Television is one-third owned by 
shoe manufacturer Sidney D. Ansin and his two 
sons, with the father president of the applican: 
Among the other dozen stockholders are Clyde 
H. Lucas, director and 5% owner, former pro- 
gram manager of WIVJ (TV) Miami; Edwis 
M. Spence, vice president and 5% owner, on- 
time manager and part owner of WWDC 
Washington, and Mr. and Mrs. Phillip E. Groh 
Jr., each 1.25% owner, tv program packager. 

In the majority of its post-thaw television 
contests involving newspaper applicants, th 
Commission has ruled against the newspaper 
applicant on the ground that diversification of 
the media of mass communications is in th 
public interest [BeT, Nov. 1, 1954]. 

As a result of subsequent rulings following 
in that pattern, particularly that to deny ch. ! 
at Sacramento, Calif., to the McClatchy new 
paper-radio interests [BeT, Nov. 8, 1954], the 
Commission’s “discrimination” against news 
papers has been challenged by the America 
Newspaper Publishers Assn. McClatchy hs 
taken its case before the U. S. Court of Appeal 
for the District of Columbia and ANPA hs 
filed an amicus curiae (friend of the cout) 
brief in support of McClatchy’s protest [B*, 
Dec. 20, 1954]. 

In his conclusions, Examiner Cunninghat 
cited primary criteria for comparison amon 
the four applicants as including “local own: 
ship; participation in community  activilits 
integration of ownership and management, & 
perience and performance in the broadcast fie 
diversification of control of mass communi 
tions media; program, studio, staff and equr 
ment proposals.” 

Text of his ultimate conclusions follows: 


As heretofore stated, the above com . 
criteria are not absolutes in any sense, ° 
aids in guiding the Commission towards the 
plicant whose proposals, as a whole, give te 
of the best television broadcast service in © 
public interest. When consideration is 
applicants who are without records of oe 
ance in the broadcast field, significance wf 
tached to the extent of their local residens te 
community activity, for it is believed br 
applicant most firmly rooted in a commu publ 
possessed of intimate knowledge of local 
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BIG-TIME 
BREWERS 














































yne 
ity SNAPPED UP 
Mina THIS SHOW 
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— AS ‘ se 8 
TV 
< WHY ? 
d Mead, 
Adams 
g firm, 
= Powerful format—swiftly paced adven- 
kh o tures of a daring diplomatic courier in 
io-tv ¢ the hot spots of the world. 
cy, Mr. Great star appeal—CESAR ROMERO 
= delivers a ready-made audience of 
, millions, even before the first telecast. 
nd 2% Terrific promotion “‘plus’’—big 
“ - opportunity to build an entire promotion 
4S. board TRADITION was shattered and _ history Best proof that there was nothing dis- around a big-name, big-time, big 
14 other made Wednesday when tv and newsreel turbing about the tv coverage of the Presi- box-office attraction. Romero’s avail- 
ting Co cameramen and still photographers from dent's news conference came later Wednes- able for commercials, too. 
or Direc newspapers and magazines covered the day in an announcement by James C. . 
President’s news conference, theretofore the Hagerty, White House press secretary, that Such brewers as Blatz, Griesedieck and 
exclusive prerogative of the pad-and-pencil from now on all of President Eisenhower's Pearl, just to name a few, have already 
waite reporters. aa news conferences will be available for hitched their sales story to Romero and 
1 his two Later the same day, within hours of the camera and sound coverage. “Passport to Danger.’’ How about you? 
pplicani conclusion of the session, the American Summing it up for the televiewers who 
re Clyée public, via tv, witnessed the major part Of watched the CBS-TV telecast of the official CESAR ROMERO, starring in 
mer pro- what went on in the conference room of film on Wednesday evening, that network's . Re? 
i; Edwin the executive office building when the White House correspondent, Charles von 
ner, Cae: President “met the press.” In line with Fremd, said: “For the television news in- 
wwoc established procedure, under which the dustry, what occurred today . . . is both a 
E. Groh President is quoted directly only when he historic milestone and a convincing victory. 
ackagers authorizes such quotation, live tv coverage A milestone because for the first time mil- 
clevision was not permitted, but some two-thirds of  jions upon millions of people can actually 
ants, the the complete session was promptly cleared see how a Presidential news conference is 
for tv and newreel use. conducted . . . a victory . . . because the 
ewspaper y 
cation of CBS-TV had the full half-hour sound news conference today couldn’t have been 
is in the flm on the air at 7-7:30 that evening. more average . . . There was no mugging 
NBC-TV also telecast the complete film at today’s news conference.” 
following report approved by the White House at 
ny ch. 10 11:30-12 midnight. ABC-TV and DuMont NARTB’S PLAUDITS | 
hy news telecast excerpts of the pooled filmed cover- NARTB President Harold E. Fellows Thurs- | | 
954], the age from the four cameras which jointly day wired President Eisenhower the associ- 
st News served as tv-newsreel reporters and so as_ation’s “appreciation and congratulations” 
American the eyes and ears of the public. DuMont on his decision to authorize tv film coverage | 
tchy has repeated the film Thursday, 10-10:30 EST. of the news conference. The message: 
f Appeal Fear that the presence of the cameras The historic event yesterday, in which you cod RT 
NPA has would bring out the latent histrionic tend- authorized television film coverage of your 
. " py news conference, is being applauded by 
ve court) encies of the press, with individual at- broadcasters and television Viewers through- 
, tempts to “ a” ‘ i out the nation. ayla to their commen- 
est [BET ods f hog the erage destroying the dation the appreciation of the members of the 
eae 0 ag meeting, proved groundless. National Assn. gt Radio | & Tv Broadcasters, 
i e unusuall i who recognize is broadcast as a great step 
nninghat allegedi y large number of blue shirts, forward in the development of television as 
mn among egedly easier on the camera’s sensitive a4 publie gervice to the people of America. We | 
owner: e, was th w * bs are indebted to you, Jim Hagerty, and the } 
al Hi ~ € newsmen’s sole apparent ac other members of your staff for this farsighted 
activities. nowledgment that the cameras were there. step. 
ment, ek 
icast field 
mmunice service affairs, can best be relied upon to reflect abilities, wishes and intentions regarding the ful- 
nd equi: the thoughts and problems of such community. fillment of such proposals. ; ‘ 
However, in the case of an applicant, which, In the case presently under consideration, the 
% licensee of radio facilities, has demonstrated three applicants without Bee experience as | 
lows: _— riod of years the ability and willingness broadcast licensees in the Miami area, viz., East | M 
pH a a —- in the public interest, the Cons’, ag bee and ey aoe — | ABC FIL 
om) ' mce record of that applicant bespeaks complete local residence and wider civic partici- 
e, at its future performance as a television licensee, pation by their stockholders, and. they propose SYNDICATION, INC. 
ds the a pardcularly where the same community is in- a higher degree of integration of ownership in 7 West 66th St., N. Y 
re Dra olved, a, pa me yee ee such ae seoeh een enenens ee in the —_ - paseeeme. a 
ice ; ind civic participation, as well as the owever, Biscayne has demonstrate y actua 
s given pay sae of ownership and management factor, performance, that, during the years its principals CHICAGO - ATLANTA - HOLLYWOOD - DALLAS 
} periae critical. Full disclosures regarding pro- held radio broadcast licenses for service in the 
nce is a om for future public service are, of course, Miami area, the stations involved were fully 
idence ie tial to the completeness of the evidentiary responsive to the community needs thereof, and 
j that od bag, of an applicant for broadcast facilities, that said licensees carried their plans and pro- 
pe pen r = concern is the assurance which posals for service into execution. This record of 
ycal y be gleaned from the evidence as to his performance, it is believed, affords more tangible 
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assurance that Biscayne, as a television licensee, 
will effectuate its plans and proposals for service 
and will prove responsive to public needs than 
in the cases of its three competitors herein which 
do not have such a record and must rely upon 
proof less conclusive. Biscayne, therefore, must 
be awarded the preference in these respects. 

In view of this determination, it would be in- 
appropriate, and, indeed, futile, to follow the 
suggestions of East Coast, South Florida and 
Sunbeam, and award preferences among them 
within any of the areas of comparison herein 
above discussed, nothwithstanding that, for the 
most part by mathematical computation of stock 
percentages, they are found to have established 
superiority over Biscayne in several of such 
areas. 

This is not to imply that, in all comparative 
proceedings involving applications for television 
facilities by applicants with backgrounds of 
radio broadcasting experience in competition 
with those lacking such backgrounds, the former 
must prevail in all instances. However, while 
the selection of superior applicants is made on 
the basis of the evidence of record regarding 
the proposals, experience and fitness of all of the 
competing parties, i* must, nevertheless, be ac- 
cepted as a truism that no type of experience 
better qualifies one for television broadcasting 
than radio broadcasting, especially where, as 
here, service to the same community from each 
media is involved. 

Aside from considerations of the superiority 
of Biscayne from the standpoint of its broadcast 
experience in the Miami area, a further factor 
weighs heavily in its favor, viz., its proposed 
station management. The broadcast managerial 
experience of the proposed general manager of 
its combined AM-FM-TV operation is far more 
extensive than that shown with regard to the 
management staffs of any of the three other com- 
peting applicants, and, notwithstanding his status 
as a consultant with the National Broadcasting 
Company, the record herein furnishes satisfac- 
tory assurance that he will maintain the man- 
agerial control of Biscayne’s broadcasting opera- 
tions on a permanent basis. 

In the same connection, Biscayne’s proposed 
television station manager is shown to have been 
employed for a number of years as the operating 
head of a radio broadcast outlet serving the 
Miami area, and, by reason of the experience 
gained in this capacity, he must be considered 
better equipped to serve local community needs 
for television service than are the managers pro- 
posed by the three remaining competing appli- 
cants who are without comparable experience. 
It is clear from the record that an adequate 
staff of engineers, technicians and other per- 
sonnel will be available to Biscayne to fill the 
various staff positions which it has established 
for its operation, and the same is true also with 
reference to the three other applicants. 

The final question for determination, there- 


IN DETROIT 


You 
Sell More 


On 
CHANNEL 





WwWwJI-TV 


NBC Television Network 


DETROIT 
Associate AM-FM Station WWJ 


Owned and Operated by THE DETROIT NEWS 


National Representative 
THE GEORGE P. HOLLINGBERY CO. 





Page 74 © January 24, 1955 





fore, is whether, by reason of the newspaper and 
broadcast interests of the principals of Biscayne, 
the latter’s application should be disapproved, as 
is urged by the remaining applicants, nothwith- 
standing that otherwise it demonstrates superior- 
ity herein as a television broadcast licensee in 
the Miami area. It is pertinent to observe that 
the record does not reveal the presence of un- 
lawful practices or any evils in the Cox-Knight 
newspaper and broadcast operations; and that, 
with reference to the Miami area, they receive 
competition from several sources in the matter 
of disseminating news, information and ideas. 

Indeed, the finding is appropriate that, in con- 
nection with these (Cox-Knight) operations, 
there has been rendered a _ creditable public 
service at national and local levels. In the cir- 
cumstances here present, to disqualify Biscayne 
on this ground or find it less qualified as a tele- 





WEBSTER ASKS EFFICIENT FREQUENCY USE 


The formula for more eco- 
nomical use of frequencies 
would be self-regulation and 
better equipment design, FCC 
commissioner tells military. 


MORE efficient frequency use—to be accom- 
plished by self-regulation and better equipment 
design, including receivers—was urged last week 
by FCC Comr. E. M. Webster as a means to 
slow down the rapid shrinkage of the radio 
spectrum frontier. 


His talk followed reports that top-level 
government efforts to avert a possible national 
telecommunications crisis, caused by spectrum 
crowding and counter-demands of military and 
private users, might result in basic allocation 
changes which could affect even the newly-re- 
allocated vhf and uhf tv bands, particularly 
vhf chs. 2-6 [BeT, Jan. 17]. (Also see EpiroriaL, 
page 102.) 

Speaking before the Armed Forces Communi- 
cations Assn. in New York on Wednesday, 
Comr. Webster predicted “a chaotic radio utili- 
zation situation in this country in a relatively 
short time” without “adequate” governmental- 
and self-regulation. 


Citing the tremendous growth of frequency 
usage during the past few years, particularly in 
the development of new and expanded non- 
broadcast services such as industrial radio, 
Comr. Webster envisaged extreme congestion 
and interference “if steps are not taken at this 
time to ward off this eventuality.” 


As to the responsibility of receiver manu- 
facturers to improve equipment design, Comr. 
Webster quoted from BeT’s Jan. 3 editorial on 
the advisability of improving tv sets. 


He quoted that part of the editorial which 
urged the receiver industry, through the Radio- 
Electronics-Television Mfrs. Assn., to “move 
voluntarily toward acceptable standards for all 
types of receivers. For the recalcitrant and non- 
members, the good offices of the Federal Trade 
Commission for a trade practice conference 
could well be invoked.” 


Comr. Webster is vice chairman of the Tele- 
communications Planning Committee headed 
by Harold M. Botkin, assistant director of the 
Office of Defense Mobilization. Under the Na- 
tional Security Act, ODM Director Arthur S. 
Flemming is coordinator of telecommunications 
within the executive branch of the government. 


Because the U. S. may be approaching a 
telecommunications crisis as a result of the 
frequency usage upsurge and the basic conflicts 
between governmental (chiefly military) and 
private spectrum users, there are indications a 
cabinet-level committee may soon recommend 
certain national policy reforms as a means to 
better apportion the scarce frequencies and get 
the most out of the spectrum. 


The cabinet committee, under the chairman- 





vision applicant than its adversarie 
to inflict penalty without warrant and ld te 
Miami of a television service from the apne 
herein found best equipped to deliver te 
The Commission’s view is that radio and 
paper ownership by an applicant for televinn, 
facilities is not a factor fatal to it, but is 
to be weighed with other matters in ‘compan 
proceedings. Biscayne’s clear superiority wut 
wise having been demonstrated, the findin’, 
competing | - in the circumstances A 
present, s factor may not be 
vee to ~ thee 2 resolved a 
n view o e foregoing determi 
subject to the condition stated in the gon, 
low, public interest, convenience and be, 
will be served by a grant of Biscayne’s appt! 
tion and by the consequent denial of the thres 
remaining applications. 





ship of ODM Director Flemming and including 
the Secretaries of State and Defense, may ue 
further expert study of the basic allocatioy 
conflicts. Such expert study was done earlier 
by the temporary Communications Policy Boar 
appointed in 1950 by President Truman ay 
headed by Dr. Irvin S. Stewart, onetime Fo 
Commissioner and now president of the VU, ¢ 
West Virginia. 

The Stewart group made its formal repoq 
in early 195i. It called for a permanent tes 
communications advisory group within th 
Executive Office to recommend broad nation) 
policy to be implemented through the Inte. 
departmental Radio Advisory Committee (whic 
allocates frequencies for government use) and; 
strengthened FCC. , 

The President, through IRAC, can assign 
any frequency in the spectrum for government 
use. FCC can assign what is left over to nop 
government users. The Stewart group note 
the fundamental weaknesses of such dual a 
thority and sought means to overcome then 
in its recommendations. As a last resort, th 
Stewart group felt a “super FCC” might & 
evolved over IRAC and FCC to settle broad 
allocation policy. 

Giving specific radio growth figures to illu 
trate the problems involved, Comr. Webster 
said that “while the Commission cannot aii 
will not shirk its regulatory duties, it is obviow 
to any farsighted person that, in the furtherane 
of their own interests, users must step into th 
breach and cooperate among themselves aii 
with the government in order to maintain i 
proper household. In other words, industy 
must help to shoulder the burden, and, throug 
the process of self-regulation, achieve efficiet 
and orderly communications.” 

Citing how manufacturers can correct “tw 
merous shortcomings in current equipmetl’ 
Comr. Webster explained, receivers “can & 
designed to provide improved selectivity, feve 
spurious responses and less radiation. At th 
same time, transmitters can be made to operat 
well within the current frequency tolerances 
as to permit a further tightening of toleranc 
without causing equipment obsolescence; spit 
ious and harmonic emissions can be reduc 
to the lowest practicable level; equipment for 
the land mobile services can be made capil 
of narrow band operation [proposed by FCC: 
fortnight ago, BeT, Jan. 17]; the rang @ 
modulating frequencies in radiotelephone equ? 
ment can be limited to those necessary for® 
telligible communications; and means can te 
provided for the prevention of over-modulatit 
with its consequent interference.” 

Comr. Webster urged formation of 
groups along functional lines to educate th 
users in the proper utilization of equipmé 
and to familiarize them with the provisions 
the Communications Act and FCC’s regulaliot 
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DONALD SCORNS 
FELLOWS LETTER 


NARTB’s letter to FCC, asking 
for full rule-making proceed- 
ing on subscription tv, is seen 
gs opposing Zenith’s stand that 
the Commission should auth- 
orize pay tv immediately. 


THE WRATH of Comdr. E. F. McDonald Jr., 

ident of Zenith Radio Corp., was visited 
on NARTB’s President Harold Fellows last 
week in an offshoot of the subscription tv 


controversy. 

The object of Comdr. McDonald’s ire was 
the NARTB letter to the FCC earlier this 
month asking that the subject of subscription 
ty be explored in full rule-making proceeding 
(eT, Jan. 10]. This was taken to mean that 
NARTB opposed the Zenith. substitute petition 
which urged the Commission to authorize pay 
ty immediately, or with a minimal hearing 
(BOT, Dec. 6, 1954]. The carefully written 
NARTB letter emphasized that the broadcast- 
as’ association was taking no stand on the, 
merits of subscription tv. 

Comdr. McDonald, a founder and first pres- 
ident of NARTB, released the contents of his 
letter last week. He charged Mr. Fellows with 
“lying” NARTB with theatre owners who 
have fought tv from the beginning. He accused 
Mr. Fellows of acting without the knowledge 
of NARTB membership. 


Similar complaints were lodged with NARTB 
by Frank Schreiber, WGN-AM-TV Chicago, 
and two radio station managers, it was under- 
stood. 


“The opposition by the theatre owners [B®T, 
Jan. 10] is the direct result of their fear that 
subscription television will take money out of 
their pockets by giving the broadcasters a box 
office to compete with the theatre for audience 
on first run movies and other great events not 
now available on television in any form,” Mr. 
McDonald said. “If the theatre owners have 
































hibitors would lose. . . .” 
Mr. McDonald declared that Mr. Fellows 








Mr. McDonald said, the heavy ,dues payers, 
“the fortunate ones who enjoy valuable monop- 
dies and near-monopolies in their particular 







W, Mr. McDonald said, is the same as that of 






cessfully.” 
Mr. McDonald asked Mr. Fellows to inform 







wews and those of a limited number of 
members. 





Uhf Set Tax Credit Proposal 


A HOUSE Democrat has reintroduced a pro- 
Posal—which failed passage in the Senate 








‘quipped tv sets, 

The bill (HR 1814), offered by Rep. John 

McCormack (D-Mass.), also would exempt 

" excise taxes some parts used in manufac- 

wring “non-taxable articles” (electronic) for 
military, municipalities, etc., and for “non- 
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any valid basis for this fear, then the broadcast | 
industry has everything to gain that the ex- | 


the FCC that the letter expressed personal | 


last year—authorizing a $7 tax credit on uhf- | 





was “speaking the language of a relatively | 
small number of your members.” These are, | 


territories of profitable channels and top pro- 
famming.” Their opposition to subscription 


theatre owners: “they see it as a means for | 
other tv stations to compete with them suc- | 


entertainment type” radio and tv parts other 
than tubes and cabinets. 


Last year’s HR 6440, which incorporated 
the provisions for a uhf set tax credit of $7 
and the tax exemptions, died on the Senate 
calendar in the closing days of the second ses- 
sion of the 83d Congress [BeT, Aug. 23, 1954]. 


The proposed $7 tax credit for uhf sets was 
what remained of an original proposal by then 
Sen. Ed C. Johnson (D-Colo.) to exempt uhf 
tv sets from excise taxes as a means of encour- 
aging the manufacture of more uhf-equipped 
sets, thus, helping uhf broadcasters by putting 
more and cheaper uhf sets on the market for 
increased circulation. 


The Senate Finance Committee substituted 
the $7 tax credit proposal after listening to 
Sen. Johnson’s proposal [BeT, Aug. 2, 1954]. 
Sen. Johnson was a member of both the Com- 
merce and Finance committees. 

The Finance Committee reportedly arrived at 
the $7 figure last year after being told by Sarkes 
Tarzian, tv tuner manufacturer, that he could 
install a full-range uhf tuner for that price for 
conversion of vhf-only sets. 


House Commerce Committee 
Names Republican Members 


REPUBLICAN members of the House Com- 
merce Committee were named last week. Dem- 
ocratic members of the committee, of which 
Rep. J. Percy Priest (D-Tenn.) is chairman, 
were named the previous week. 

The GOP members, all holdovers from the 
committee during the 83d Congress, are: 
former Chairman (83d Congress) Charles A. 





Wolverton (N. J.), Carl Hinshaw (Calif.), 
Joseph P. O’Hara (Minn.), Robert Hale (Me.), 
James I. Dolliver (Iowa), John W. Heselton 
(Mass.), John B. Bennett (Mich.), Richard W. 
Hoffman (Ill.), John V. Beamer (Ind.), Wil- 
liam L. Springer (Ill.), Alvin R. Bush (Pa.), 
Paul F. Schenk (Ohio), Joseph L. Carrigg 
(Pa.) and Steven B. Derounian (N. Y.). 


Walla Walla Satellite 
Filed for by KIMA-TV 


SECOND application for a new tv satellite sta- 
tion at Walla Walla, Wash., was filed with the 
FCC last week. 

The first bid, for satellite operation on ch. 5 
there, was filed a fortnight ago by KHQ-AM-TV 
Spokane. [For details of this application see 
For THE REcorD, page 86.] 

The second application filed last week was for 
satellite operation on ch. 8. Applicant is Walla 
Walla Tv Co., a subsidiary of Cascade Broad- 
casting Co., owner and operator of KIMA-AM- 
TV Yakima and satellite ch. 19 KEPR-TV 
Pasco, and 40% stockholder of KWIE Kenne- 
wick, all in Washington. KEPR-TV was the 
first uhf satellite station to be granted by the 
FCC. 

The proposed ch. 8 satellite will rebroadcast 
ch. 29 KIMA-TV’s four-network schedule, the 
application disclosed. Estimated construction 
cost was listed as $42,405, with first year op- 
erating cost set at $25,000. It is proposed to 
operate the ch. 8 satellite with an effective 
radiated power of 3.04 kw visual with antenna 
height of 6 ft. above average terrain. 





SPECIAL PRE-PUBLICATION OFFER! 


"32 TELEVISION TALKS” 


transcribed from the BMI TV CLINICS ~1954 


Combines the knowledge and __... . factual, informative and 
experiences of 32 TV down-to-earth talks by men 

leaders in every phase of TY who have been in the E 
| programming and production _industry from the ground up. 


“32 Television Talks” is an entirely 
fresh and stimulating report on the 
BMI TV Clinic sessions conducted in 
New York, Chicago and Los Angeles 


| during 1954 ...a new and up-to- 


| 


Rep. McCormack Reintroduces — 





date book which follows up “Twenty- 
Two TV Talks,” published in 1952. 

“How to do it” is the theme of “32 
TV Talks,” with complete data on 
such vital topics as: film buying 
and film programming . .. news and 






special events . . . twists in produc- 
tion . . . educational and commercial 
programming .. . low cost produc- 
tion . . . local programming, promo- 
tion and public relations . . . ideas 
and imagination . .. as well as dozens 
of other essential elements in TV. 

In addition to the 32 talks, the book 
includes transcripts of the QUES- 
TION and ANSWER periods of the 
Clinics. 


Publication of “32 Television Talks” 
will be limited. Order your copy today. 





Published by BMI at $7 and 


BROADCAST MUSIC, INC. made available as an industry 


589 FIFTH AVENUE, NEW YORK 17, N.Y. _ service at the cost of transcribing 
NEW YORK © CHICAGO © HOLLYWOOD @ TORONTO @ MONTREAL and printing — $4.20 pést paid. 
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The best 
way to. 
sell the 

KANSAS 


use the 
KANSAS 
FARM 


STATION 
WIBW _<Bs_RaDIO 


in Topeka 
Ben Ludy, Gen. Mgr., WIBW, WIBW-TV, KCKN 


Rep. Capper Publications, Inc. 


your SHOFt cut 


to better, 

more flexible, 
more profitable 
programming... 


STANDARD 


SHORTY-TONES 


Monthly releases 1 

of 20 current and 2 
standard pop tunes— Minutes 
each averaging only... 


._ in length 


Recordings by top talent 
tailored to fit tight program schedules. 
Only 1 minutes long instead of usual 
2% to 3. Allows time for extra com- 
mercial without double or triple spot- 
ting. On 33 4 r.p.m. vinylite discs. Out- 
right purchase at extremely low cost. 


Send for complete details and 
FREE AUDITION RECORD 
STan DARD 
RADIO TRANSCRIPTION SERVICES, INC. | 
360 N. Michigan Ave., Chicago 1, ill. 

Page 76 @ January 24, 1955 








ea swSe FAL 


a MGM I ALS ty cha 





Bus 











FCC GRANTS CPS 
TO 5 AMS, 2 FMS 


FIVE NEW standard and two new fm stations 


| were granted construction permits by the FCC 


last week. 

© Tuscumbia, Ala.—a new standard daytime 
station on 1590 ke with 5 kw was granted to 
Jesse Henry Hammond, doing business as 
Power Center Broadcasting Co. Mr. Ham- 
mond is a local auto dealer. 

® Atlanta, Ga.—a new am station on 1600 
ke with 1 kw, operating daytime only, was 
granted to Glenkaren Associates Inc., owned 
by Locke E. Glenn, sound engineer. 

® Oceanlake, Ore.—Lincoln Electronics Inc. 
was granted a new fulltime am station on 
1400 ke with 250 w. Lincoln Electronics is an 
equal partnership composed of Robert G. 
Beattie, chief engineer at KPDQ Portland, 


| Ore.; Willard L. Guthrie, KPDQ program di- 


rector, and Pat (Sheldon) Mason, skating rink 
and ballroom owner. 

® Post, Tex.—new daytime standard station 
on 1370 ke with 500 w was granted to Wallace 


| Simpson, former owner of KCLV Clovis, N. M. 


® Pocomoke City, Md.—new am station on 
540 ke with 500 w, operating daytime only, 
was granted to Eastern Shore Broadcasting Co. 
The grant is conditioned upon acceptance of in- 
terference from proposed operation of a new 
am station at Islip or Syosset, both in New 
York, whichever of these two competitive ap- 
plications is eventually granted. 

The applications of Great South Bay Broad- 
casting Co., Islip, and George V. Spohrer, Syos- 
set, both requesting a new am daytime station 


; on 540 ke with 250 w, were designated for con- 


solidated hearing. 
® Coudersport, Pa.—FCC granted WFRM 


| a companion class A fm station on ch. 244 


| Charles R. Palmquist Jr. 


(96.7 mc) with an effective radiated power of 
110 w and antenna height above average ter- 
rain of 690 ft. The grant is subject to engineer- 
ing conditions. 

© Battle Creek, Mich.—a new class B fm 
station on ch. 289 (105.7 mc) was granted to 
The station is to 
operate with power of 4.5 kw and an antenna 


| 240 ft. above average terrain. 


Also, WMCR (FM) Kalamazoo, Mich., was 


| granted authority to change from a noncom- 








mercial educational station on ch. 216 (91.1 
mc) to a class B fm station on ch. 271 (102.1 
mc). The station will operate with effective 
radiated power of 35 kw and its antenna 160 ft. 
above average terrain. 

At Sterling, Colo.. KGEK was granted per- 
mission to change from daytime to fulltime 
operation on 1230 ke with 250 w. 

Meanwhile, the FCC designated for consoli- 
dated hearing the bids of Valley Broadcasting 
Co., Cherokee Broadcasting Co., both at 
Murphy, N. C., and Greenwood Broadcasting 
Co., at Chattanooga, Tenn., all seeking a new 
standard station in their respective cities on 600 
ke with 1 kw daytime only. WROL Knoxville, 


| Tenn., was made a party to the proceeding. 


Also designated for hearing was the bid 


of KNBY Newport, Ark., to change from 1280 





ke to 730 kc, operating with 1 kw daytime. 
KTRY Bastrop, La., and KWRE Warrenton, 
Mo., were made parties to the proceeding. 


KFBK Protests Site 


KFBK Sacramento, Calif., has protested to 
FCC the proposed transmitter site move of 
ch. 10 KBET-TV there and asked for hearing. 
Loser in ch. 10 fight, KFBK charged the site 
move will result in less coverage rather than 
more. 





FCC Budget for ‘56 


THE President’s proposed budget fo, 
FCC in fiscal 1956 is $6.7 Million, a. 
cording to the estimated governmental 
budget submitted to Congress by the 
White House last week. Congress ap. 
propriated $6,544,000 to the Commissig, 
in fiscal 1955, which runs through Tune 
30 of this year. Fiscal °56 begins July | 
The budget showed that in addition tp 
the requested appropriation, FCC would 
receive $4,500 in reimbursements from 
non-Federal sources plus $183,835 jn re- 
imbursements from other Federal age. 
cies, the latter chiefly for field engineering 
work. The funds would total $6,888 335 
for next year, less than the total 1955 
funds of $7,075,775 which includes 
$150,000 reappropriated from a 1954 
surplus (special tv processing money), 
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Hinshaw’s Proposal 
Favors Tv Tower Limi 


A PROPOSAL that television towers be limi) 
to 1,000 ft. was introduced last week in 
House by Rep. Cari Hinshaw (R-Calif), Rep 
Hinshaw’s joint resolution (H J Res 138) hy 
been anticipated for several days [BeT, Ja 
17]. Rep. Oren Harris (D-Ark.) also introduce) 
a resolution (H J Res 139) to limit the heigh 
of tv towers. 

In remarks accompanying introduction of hi 
proposal, Rep. Hinshaw referred to “the con. 
petition between the television industry and t 
aviation industry for use of this nation’s a 
space.” The California congressman, secon 
ranking Republican on the House Commer 
Committee during the 83d Congress, said tk 
“fullest growth and development of both td: 
vision and aviation are vital to our nation 
defense and national economy,” but that “ead 
should grow and develop without penalizix 
the other.” 

His proposal, Rep. Hinshaw said, would é 
rect the FCC to permit construction of 1, 
ft.-plus towers only after considering recom 
mendations of government agencies concert 
and of interested parties and making a sped 
finding that such towers are not hazards tow 
navigation. _ 

In his remarks, Rep. Hinshaw said that 
date no suitable means of marking or lighiit 
the tall towers has been devised that woul 
afford warning to aircraft in close proximil 
to these towers. 

Both industries have been able to compt 
mise their difficulties in the past only becut 
most of the towers are less than 1,000 ft #@ 
are located in urban areas, he said. Now tows 
of 1,500 to 2,000 ft. are proposed away fru 
urban areas, where the training of airmen, 0} 
dusting and agricultural and private flying tals 
place, he said. 


WJMR-TV Seeks 1,000 Kv 


WJMR-TV New Orleans filed an applicaitt 
with the FCC last week to switch from ch.6l® 
ch. 20 and to boost its effective radiated po 
to 1 megawatt. WJMR-TY, on the air since Mt 
1, 1953, requested the move to ch. 20 plus t 
increase in power because “of the relatively po 
performance of present day receivers # 
higher frequencies.” Ch. 20 at New Orleas 
became available when WTLO (TV) ¥8 
leted last September. 
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OLITICAL CAMPAIGN 
INCREASES PROPOSED 


Rep. Boggs introduces bill that 
would allow candidates for 
the Senate to spend up to $50,- 
000, instead of $10,000. It 
also would allow total contri- 
butions by a person to be in- 
creased to $50,000. 


THE HIGH COST of political campaigning by 
levision is implicit in a bill which has been 
introduced by Rep. Hale Boggs (D-La.). 

Rep. Boggs’ bill (HR 1767) would make gen- 
eral increases in the amount a candidate may 
spend in his campaigning and in the amounts 
political committees may spend. 

Candidates for senator, formerly limited to 
expenditures of $10,000, could spend up to $50,- 
000 under certain conditions. Candidates for 
the House would be limited to the present $5,- 
000 maximum expenditures, but could come 
nearer this maximum than formerly since they 
would be allowed to spend at the rate of 10 
cents for each person who voted in the preced- 
ing general election. This amount currently is 
three cents. 

Whereas, a person now can make total con- 
tributions only up to $5,000 to various cam- 
paigns during an election, Rep. Boggs’ law 
would increase the maximum to $50,000; but 
not more than $5,000 could be contributed to 
the nomination or election of a person for 
President or vice president; $2,500 for senator; 
$1,500 for representative. These figures would 
not apply to contributions or expenditures made 
by a candidate or political committee from 
funds contributed by others. 

Under Rep. Boggs’ bill, a political committee 
operating in one state (other than a duly or- 
ganized state or local committee of a political 
party), if it is a branch or subsidiary of a na- 
tional committee or organization, could receive 
and spend a maximum of $1 million. A politi- 
cal committee operating in two or more states 
could spend up to $10 million. In the latter case 
the amount currently is $3 million. 


BILL ASKS UNIFORM 
FEDERAL PRACTICE 


RULES of practice before the various federal 
agencies would be made more uniform in a pro- 
posal introduced last week by Sen. James O. 
Eastland (D-Miss. ). 


Sen. Eastland’s bill (S 489) is identical to 
one passed by the Senate last year, but which 
died in the House. 

The proposal calls for a nine-man commis- 
sion to formulate general rules of practice and 
Procedure for administrative agencies. The rules 
would be submitted by the Attorney General 
to Congress for review. 


The commission would include the chairman 
and ranking minority members of the Senate 
and House Judiciary committees, respectively; 
one of the assistant attorneys general; the head 
of an independent agency designated by the 
President; a dean of a law school, and a prac- 
ling lawyer versed in federal administrative 
law and representative of the legal profession. 

The rules would not abridge, enlarge or 
modify “substantive powers or limitations re- 
Specting any agency nor may they provide or 
withdraw authority to hold hearings or to issue 
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compulsory process.” They would not deal with 
qualifications or requirements of persons prac- 
ticing before federal agencies. 

The bill specifies $25,000 to pay for the com- 
mission’s work. The unit would collaborate with 
advisory groups’ representing government 
agencies and private or professional interests. 


‘Halter’ on News Coverage 


Gains in Georgia Legislature 


A BILL described by its author as a “teeny 
weeny halter” on news coverage by Georgia 
radio and tv stations and newspapers was 
passed 16-8 last week by a committee of the 
Georgia House. 

The bill, introduced by Rep. Denmark 
Groover, would restrict use of names of per- 
sons charged with sex crimes or drunken driv- 
ing until they had been indicted by a grand 
jury, had been bound over to a superior or 
city court after a commitment hearing or 
had been convicted. The bill provides that 
names may be used when an officer certifies 
that a person is a fugitive on one of the charges 
or an accused person gives written permission 
to use his name. 

Opposition to the bill has come, and may 
continue to arise when the bill reaches the 
House floor, from the Georgia Press Assn., 
Sigma Delta Chi professional journalism fra- 
ternity and from individual publishers and 
editors. 


Dismissal Plea Denial Sends 


Insurance Cases to Full FTC 


A FEDERAL Trade Commission hearing ex- 
aminer last week denied the requests of two 
health and accident insurance firms to dismiss 
the charges of false and misleading advertising 
brought against them. The firms claimed last 
month they have voluntarily abandoned the 
alleged practices and therefore the complaints 
lack public interest. 

Examiner J. Earl Cox said that a request to 
dismiss for lack of public interest. cannot be 
considered by a hearing examiner until the 
commission has presented its case at a full 
hearing. 

The firms—Southern National Insurance Co., 
Little Rock, Ark., and Reserve Life Insurance 
Co. of Dallas, Tex.—are among 17 health 
and accident insurance companies the FTC 
brought charges against last October [BeT, 
Oct. 25, 1954]. Similar charges were brought 
against six more such firms in late December 
[BeT, Jan. 10). 

Southern National and Reserve Life both 
asserted that since the complaints were made 
known their business had suffered because of 
public misunderstanding of the charges. 

Last week, Illinois Commercial Men’s Assn., 
Chicago, one of the 17 listed in the original 
complaint, denied its advertising was false and 
misleading and said it is licensed in the state 
of Illinois and therefore its business activities 
are not under FTC jurisdiction, the commission 
has announced. Illinois Commercial declared 
that its advertising material does not misrepre- 
sent what is in its policies. 


FTC Questions Pine-Sol Ads 


THE FEDERAL Trade Commission has is- 
sued a complaint against Milner Products Co. 
charging it with misrepresenting its Pine-Sol 
disinfectant in radio, television and printed 
commercial announcements. Advertisements 
that assert “Pine-Sol gives you the best result 
per ounce” and that it is “not a soap or de- 
tergent” are alleged by the commission to be 
unfair and deceptive. 











Whose Beak Holds More 
Than His Belly Can. . . 


- an old Sajun saying round South 


Louisiana . . . interpret it any way you wish! 







































However, we want to reassure you that there's 
more people than pelicans in the South Louisi- 
ana area that WAFB-TV_ covers—sonie 600,000 
people. 

\" AFB-TV has 200,000 watts to beam out 
your sales message not only to the 9 parishes in 
the Baton Rouge trade area with an annual 
buying income of  $450,000,000—but also to 
many outlying South Louisiana cities, including 
Opelousas, New Iberia and Lafayette. 

















PROGRAMS? 


Top rated shows from 
ABC, CBS and DuMont 
along with our own im- 
pressive local shows keep 
folks in this rich market 
area watching from sign- 
on to sign-off! 





























A N . 
POWER? 


200,000 watts. Enough to 
prompt one of our view- 



























ers 150 miles away to 
write us, and we quote: 
= . reception couldn't 
be clearer if we were 
— sitting right on top of 
- 
- ° 7 Tr ” 
a WAFB-TV! 






To put your sales message across to the non- 
pelican population of South Louisiana, get the 
facts you need from: 


ADAM J. YOUNG, JR., INC. 
National Representative 





































WAFB-TV 
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BATON ROUGE, LA. 


Tom E. Gibbens, Vice President & Gen. Mgr. 
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KFPW PROTESTS 
KNAC-TV SALE 


SALE of ch. 5 KNAC-TV Fort Smith, Ark., 
to Southwestern Publishing Co. [BeT, Dec. 27, 
1954] ran into a snag last week when KFPW 
there asked the FCC to set the application for 
hearing. 

KFPW said the sale, from American Tele- 
vision Co. (H. S. Nakdimen) to the newspaper 
company (Donald Reynolds), violated the pro- 
hibition against “trafficking” in licenses. It 
also said the sale should not be approved be- 
cause of “overconcentration” in media of com- 
munication which would result. Mr. Reynolds 
owns the Fort Smith Times-Record and South- 
west American and newspapers in Bartlesville 
and Okmulgee, Okla., and in Las Vegas, Nev. 
He also owns KFSA-AM-FM-TV Fort Smith, 
KZTV (TV) Reno, KLRJ-TV Henderson (Las 
Vegas) and KHBG Okmulgee and KBRS 
Springdale, Ark. KFSA-TV began operating 
on ch. 22 in July 1953 and is affiliated with 
all four tv networks. 

The vhf ch. 5 assignment was granted to 
American Television Co. in July 1954 after 
competing applicant George T. Heinreich 
agreed to withdraw following a merger agree- 
ment. Owner of KNAC-TV also owns KWHN 
Fort Smith. KNAC-TV’s construction permit 
expires next month and it had not begun con- 
struction, KFPW said. 

Sales agreement erred, KFPW said, in setting 
a $50,000 price for the purchase of the ch. 5 
permit. The agreement also includes payment 
of $35,000 each to Mr. Nakdimen and Mr. 


Heinreich over a period of seven years, KFPW 
said. This makes the purchase price $120,000, 
it claimed. 

KFPW said that if the FCC did not approve 
the KNAC-TV sale and the ch. 5 facility be- 
came available, it would apply for the channel. 
It said it would attempt to “network” the sta- 
tion from its sister station KTVX (TV) Musko- 
gee, Okla. Same interest, John T. Griffin, also 
owns KATV (TV) Pine Bluff, Ark.; 50% of 
KWTV (TV) Oklahoma City, and KTUL 
Tulsa and KOMA Oklahoma City. 

The petition said that the present owners of 
CBS-affilliated KFPW had increased the gross 
income of the station from $101,648.47 in 1950 
to $130,062.21. It also said it built a combined 
studio and transmitter building (with tv in 
mind) in 1951 for more than $44,000. 


Miami Stations Protest 
Storer’s Ch. 23 WGBS-TV 


CHARGE that Storer Broadcasting Co. bought 
WMIE-TV Miami and WFTL-TV Fort Lauder- 
dale in order to secure the Miami NBC-TV 
affiliation for what is now ch. 23 WGBS-TV 
was made last week by WINZ-WMFL (TV) 
Miami. 

In a protest and a petition for reconsidera- 
tion, WINZ-WMFL asked the FCC to with- 
draw its approval of the $35,000 Storer pur- 
chase of the WMIE-TV permit and the suc- 
ceeding authorizations which permitted Storer 
to begin broadcasting from the facilities of 
WFTL-TV Fort Lauderdale [BeT, Dec. 27, 20, 
1954]. Storer bought WFTL-TV’s assets for 
$300,000. 

The protest and petition said affiliation of 


out-selling... out- performing 
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at Miami, owned by radio-tv station broke, INT 
Linton Wells, are ex-Gov. E. D. Rivers of bid 
Georgia (I), owner of WMIE Miami ong 2! 
other southern stations; Mrs. Charles y et 
McAdam, wife of the president of the Jt 
McNaught Syndicate, and George 8. K 
Storer, president of Storer Broadcasting pee 
Co. Mr. Wells, associated with R. C. Cris nig 
ler, negotiated Storer’s purchase of WMI. "7 
TV Miami and WFTL-TV Ft. Lauderdale, KT 
uhf properties, now merged into Storer obje 
ch. 23 WGBS-TV Miami [BeT, Nov. 22). tion 
——__—___—— — (c) 
ch. 33 WMFL with NBC had been discuss [Will 
with network officials but the network hy with 
said no Miami affiliation contract would kj 2! 
considered until after pending hearings fy witl 
Miami vhf facilities had been decided by th 
FCC. Miami chs. 7 and 10 are still in hearing K) 
status, with former NBC President Niles Tran. 
mell associated with one of the ch. 7 appli AP 
cants. tere 
] WINZ-WMFL also claimed that Store Col 
planned to promote the conversion of Miati NB 
tv sets to uhf by offering a ch. 23-only tun: FC 
at nominal cost. They claimed that with Storer: har 
ownership of Empire Coil Co., New Rochelk, ers. 
| N. Y., such tuners could be produced and sold ] 
at a low cost. Storer bought Empire Coil ( e 
| and its tv stations (WXEL [TV] Cleveland ai [B °™ 
KPTV [TV] Portland, Ore.) last year. - 
The Miami protestant also charged that th a 
Storer entry into Miami tv violated FCC policy Jar 
on concentration and diversification. It asked K) 
for a hearing on the transfer and subsequent rul 
| authorizations, with a stay order to be issue ie 
by the Commission to maintain the status quo 
KGMB-TV Honolulu Gets Ff 
FCC Grant for 2 Satellites FC 
TWO NEW VHF satellite tv station af S* 





Wailuku, Maui County, and Hilo, both Hawai, 















were granted to ch. 9 KGMB-TV Honolulu }j a 
| the FCC last week. lin 
The ch. 3 satellite at Wailuku and the ch! 7 
satellite at Hilo will duplicate the programs las 
of KGMB-TV, CBS outlet. No main studios th 
| are proposed and all programs of local interet | 
| will originate from Honolulu. 
KGMB-TV proposes to transmit its sign! L 
to the ch. 3 satellite at Wailuku, located 0 
the slope of the Haleakala crater at an clev 0 
| tion of 10,000 ft., which in turn will rebroat be 
cast the signal to a point 20 miles outside o1 
Hilo. From this point the signal would k E 
microwaved to the ch. 9 satellite at Hilo. Tw d 
| ch. 9 satellite will utilize the transmitter q 
of KHBC there, with the KHBC staff operti py 
| both the radio and tv transmitter. Hawaitt } : 
Broadcasting System Ltd., operator of KGMb , 
TV, also owns KHBC. ; 
The satellite at Wailuku will cost an : 
mated $24,430 and was granted an effectit 
radiated power of 1.48 kw visual, with # e 
B 
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i bove average terrain of 5,960 ft. 
tone Boe ‘satellite will cost approximately 
$22,500 and was authorized an effective radi- 
sod power of 2.09 kw visual, with antenna 
height above average terrain of minus 300 ft. 

Comr. Hennock dissented from the Com- 
mission’s action on the grounds that the grants 
“derogate substantially _from the important 
principle of diversification of mass media, 
and because the two satellites will not have 
main studios for local programming. 


Examiner Denies KTOE’s 
Bid to Increase Power 


INITIAL DECISION proposing to deny the 
bid of KTOE Mankato, Minn., to increase 
nighttime power from 1 kw to 5 kw was issued 
last week by FCC Hearing Examiner Charles 
J. Frederick. 

KTOE presently operates unlimited time on 
1420 ke with 5 kw daytime and 1 kw night- 
time, utilizing a directional antenna during 
night hours. 

The examiner concluded that although 
KTOE’s proposed operation will not result in 
objectionable interference to any existing sta- 
tions, the grant must be denied under Sec. 3.28 
(c) because interference from other stations 
will affect more than 10% of the population 
within KTOE’s normally protected contour and 
that no areas or population will be provided 
with their first primary service. 


KMBY Transfer to Be Filed 


APPLICATION for transfer of KMBY Mon- 
terey, Calif., from Salinas Valley Broadcasting 
Corp., Salinas, Calif., to Frederick A. Gwynn, 
NBC Los Angeles engineer, will be filed at the 
FCC this week. The $70,000 transaction was 
handled by Blackburn-Hamilton, station brok- 
ers. 

John Cohan is president of Salinas Valley, 
operating KSBW-AM-TV Salinas. The firm re- 
cently applied to the FCC for approval of its 
purchase of KMBY-AM-TV Monterey, Calif., 
for $230,000 plus $117,000 in liabilities [BeT, 
Jan. 3]. This pending transfer led to sale of 
KMBY’s am facility under the FCC’s duopoly 
rule. KMBY-TV and KSBW-TV share ch. 8 
in the Salinas-Monterey area. 


FCC Denies WKXY Petition 


FCC last week denied the petition of WKXY 
Sarasota, Fla., requesting reinstatement and 
immediate grant of its bid to change from day- 
time operation on 1540 kc with 1 kw to un- 
limited operation on 930 ke with 1 kw daytime 
and 500 w night, utilizing directional antenna. 
The Commission had dismissed WKXY’s bid 


last October because of non-compliance with 
the “10% rule.” 


Lamb Argument Today 


ORAL argument before FCC Examiner Her- 
bert Sharfman will be held today (Monday) 
On petition by Edward Lamb’s WICU (TV) 
Erie, Pa., for severance of issues and immediate 
decision on that portion relating to Mr. Lamb’s 
qualifications in the WICU renewal hearing. 
WIcU contended the FCC Broadcast Bureau’s 
case is bankrupt of evidence to support its 
earlier charges that Mr. Lamb had communist 
lies [BeT, Jan. 17]. Hearing is to resume Feb. 


9 with further cross examination of FCC wit- 
Nesses, 
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| In the Hopper | 


SEN. PRESCOTT BUSH (R-Conn.) has intro- 
duced a set of rules for Senate committee hear- 
ings which include a provision that a witness 
at a hearing may prohibit being filmed, tele- 
vised or photographed on grounds of distrac- 
tion, harassment or physical handicap (also 
see stories page 80). The proposal (S Res 22) 
was submitted by Sen. Bush on behalf of him- 
self and Sen. Thomas H. Kuchel (R-Calif.). 


AMENDMENT of the Constitution to prohibit 
the government from engaging in any business, 
professional, commercial, financial or industrial 
enterprise except as specified in that document 
is proposed in a joint resolution (H J Res 123) 
offered by Rep. Ralph W. Gwinn (R-N.Y.). 
The proposed amendment would provide that 
any such activities currently being carried on 
be liquidated within three years. 

A bill carrying similar provisions, but not in 
the form of a constitutional amendment, has 
been offered by Rep. Frank C. Osmers Jr. 
(R-N.J.) (see adjacent story). 


A BILL prohibiting the broadcasting of infor- 
mation concerning gambling enterprises, lot- 
teries or giveaways where the prizes depend in 
whole or in part on chance has been intro- 
duced by Rep. Kenneth B. Keating (R-N.Y.). 
The bill (HR 320) prohibits stations from 
“knowingly permitting” such broadcasts and 
specifies a fine of $1,000 or a year’s imprison- 
ment or both for violations, with each day’s 
broadcast constituting a separate offense. 
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THERE’S NOTHING BETTER THAN “The Best...”° 


Sesac Music 


“the best music in America” 


NEWS correspondents, including those in radio 
and tv, would not be required to divulge 
sources of information obtained in their official 
capacities from any court or from the two 
houses of Congress unless such disclosure is 
deemed necessary to national security, under 
the provisions of a bill (HR 689) introduced 
by Rep. Frank C. Osmers Jr. (R-N.J.). 


A MAXIMUM of three years would be estab- 
lished as the statute of limitations for institut- 
ing civil action concerning copyrights under 
the provisions of a bill (HR 781) introduced 
by Rep. Kenneth B. Keating (R-N.Y.). 


A BILL (HR 687) to empower the President to 
terminate business-type operations being car- 
ried on by the government in competition with 
private enterprise has been introduced in the 
House by Rep. Frank C. Osmers Jr. (R-N. J.). 

A similar bill, introduced in the 83d Congress 
by Rep. Clare E. Hoffman (R-Mich.), passed 
the House but failed to clear the Senate on a 
calendar call. 

During hearings on last year’s bill by the 
House Government Operations Committee 
[BeT, Aug. 2, 1954], an Army Signal Corps 
radio system in Alaska and military taping and 
filming studios were mentioned in connection 


with the bill. 
« 


A BILL which has been introduced in the 
House would make it unlawful for persons 
employed by a government agency to be given 
or to accept employment by firms subject to 
regulation by that government agency. 

(HR 797), introduced by Rep. 


The bill 



















SESAC INC. 


NEW YORK 17, N. Y. 
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Kenneth Keating (R-N. Y.), exempts from its 
provisions persons who have left their govern- 
ment agency jobs more than two years, those 
whose work with the agency had no connec- 
tion with regulation of the employing firm by 
the government agency and persons who are 
returning to a firm where they formerly worked 
before being employed by the agency. 
Violations are punishable by a $5,000 fine 
and a maximum of two years imprisonment. 


FOREIGN agents would be required to identify 
themselves and their foreign principals when 
making radio or tv broadcasts or in written 
articles under the provisions of a bill introduced 
last week by Sen. Everett M. Dirksen (R-IIl.), 
who introduced an identical bill last year [BeT, 
Aug. 9, 1954]. 

Sen. Dirksen’s bill (S 123), which was passed 
over by the Senate in the 83d Congress, would 
require foreign agents to identify themselves in 
a prefacing statement, with a maximum fine of 
$10,000 or imprisonment for violation. 


TAX-EXEMPT foundations would have to 
justify their status before the House Ways & 
Means Committee under legislation introduced 
last week by Reps. Wayne L. Hays (D-Ohio) 
and Richard M. Simpson (R-Pa.). Both said 
they opposed creation of a special committee 
to probe foundations. Both were members of 
such a committee set up in the 82d and 83d 
Congresses. 

Rep. Hays has carried on a running battle 
with Facts Forum, founded by multimillionaire 
H. L. Hunt, for several months on Facts 
Forum’s tax-free status. Facts Forum under- 
writes several radio and tv news forum shows. 


HOUSE committee proceedings would be 
thrown open to radio and television at the 
committee’s discretion under the provisions of 
a bill introduced last week by Rep. George 
Meader (R-Mich.). He said the public is en- 
titled to know what goes on in Congress (also 
see stories, this page and page 79). 


A DISTRICT of Columbia civic auditorium 
which would include a mass communications 
center is proposed in two identical bills sub- 
mitted in the House last week. The bills (HR 
21 and HR 630) were introduced by Reps. 
Frank S. Thompson Jr. (D-N. J.) and Emanuel 
Celler (D-N. Y.), respectively. 

The bills ask for a “District of Columbia 
Auditorium Commission” to plan for the design, 
location, financing and construction of the 
auditorium. Three members would be appoint- 
ed by the President, three each from the Senate 
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and House District of Columbia committees and 
one each from four veterans organizations. 
An advisory board would include members 
from various organizations, including AAAA, 
National Committee for an Adequate Overseas 
U. S. Information Program, ASCAP, BMI, SESAC, 
NARTB, Film Council of America and National 
Citizens Committee for Educational Television. 


Lawyers Say License Appeals 
Should Stay in D. C. Courts 


WASHINGTON radio lawyers are generally 
agreed that appeals from FCC decisions on 
licensing cases should be concentrated in the 
District of Columbia Circuit Court of Appeals. 
At least, that was the overwhelming sentiment 
expressed at a Federal Communication Bar 
Assn. luncheon meeting following a debate on 
the subject of permitting appeals to be filed in 
any of the 11 circuits. 

Affirmative position was taken by Donald C. 
Beelar of Kirkland, Fleming, Green, Martin 
& Ellis. Upholding the negative side was 
Henry G. Fischer of Fischer, Willis & Panzer. 

Sec. 402(a) of the Communications Act pro- 
vides that any proceeding to enjoin, set aside, 
annul or suspend any order of the FCC may 
be brought in any court, except those listed in 
Sec. 402(b). 

Sec. 402(b) provides that appeals from the 
following may be taken only to the U. S. 
Court of Appeals for the District of Columbia: 
by applicants denied construction permits, li- 
censes, renewals, modifications, transfers, as- 
signments; by permittees whose licenses have 
been revoked or modified, or upon whom cease 
and desist orders have been served, and by 
radio operators whose licenses have been sus- 
pended. 

It was brought out that since 1927 when the 
old Federal Radio Commission was established, 
130 appeals against FCC license decisions have 
been filed. Most of these “wash out”, it was 
explained, so that the number of court opinions 
is far less. In fact, the Washington Court of 
Appeals rendered only eight opinions in 1954. 
It also was pointed out that of 28 petitions to 
the Supreme Court since 1927 for writs of 
certiorari, only 17 had been granted, and only 
one of these was for a private party (as against 
16 brought by the FRC or its successor the 
FCC). 


Wiley Calls For Action 
In International Tv Field 


SEN. ALEXANDER WILEY (R-Wis.) has ex- 
pressed hope the 84th Congress will “flash the 
green light for international tv” through a pro- 
posed International Telecommunications Com- 
mission. 

Sen. Wiley, ranking Republican on the Sen- 
ate Foreign Relations Committee, expressed his 
sentiments in an address Jan. 16 at the Harris- 


burg (Pa.) Jewish Community Center. 

A bill calling for the telecommynics: 
commission was written into law dy 
83d Congress, but funds to implement jt 
stripped from a supplemental appropriati 
bill. The denuded law (PL 558) is effectiy 
only through Jan. 31. 

The plan was for a nine-man commic: 
to study the U. S. overseas information pr 
with a view to putting international telecom, 
munications to work in abetting U, §. foreig 
policy. Only two men ever were appointe, 
to the commission—Reps. John M. Vorys (R. 
Ohio) and James P. Richards (D-S, C), Two 
others were to have been named from the 
Senate and five selected by the President from 
communications, education and other fields 

PL 558 specified $250,000 for the commis. 
sion’s work. 

In his talk, Sen. Wiley commended the US 
Information Agency for its “fine job in ow 
battle for the minds of men throughout fy 
world—a peaceful battle using instruments of 
radio, press, motion pictures, and, yes, tele. 
vision.” The use of tv throughout the wor 
he said, offers “dramatic possibilities,” 


Senate Unit Adopts Measure 
For Rulings on Tv Objections 


THE Senate Rules & Administration Commit. 
tee last week reported favorably a resolution 
adopting recommendations of its Rules Sub 
committee on congressional hearing procedures, 

The resolution (S Res 17) provides that, 
witness at a committee hearing may object to 
facing tv, newsreel and other cameras ani 
lights on grounds of distraction, harassment o 
physical discomfort, with his request to be ruled 
on by committee members present. 

The Senate Rules Subcommittee held a nun- 
ber of hearings during the 83d Congress m 
committee procedures [BeT, July 5, 1954, « 
seq.) under the chairmanship of Sen. William 
E. Jenner (R-Ind.). The Senate group mate 
its report Jan. 6 [BeT, Jan. 10). 


S Res 17 was placed on the Senate calendar. 


Witness Can Object to Tv 


THE Senate Government 
mittee last week adopted, for its Permanent I 
vestigations Subcommittee, a rule allowing i 
witness at a hearing to object to being tee 
vised or filmed on grounds of distraction, har 


Operations Com- 


assment or physical discomfort. Such a t 
quest would be ruled on by members of the 
subcommittee present at the hearing. Se. 
John L. McClellan (D-Ark.) has succeeded 
Sen. Joseph R. McCarthy (R-Wis.) as chair 
man of the full committee and of its investigt 
tions unit. 


Information Unit Meets lke 


MEMBERS of the National Committee fo 
an Adequate Overseas U. S. Information Pro- 
gram met Tuesday morning with Presidest 
Eisenhower and met later at luncheon wi 
members of the Senate Foreign Relations Com 
mittee and other senators. 

The group, of which Edward L. Bernays, Ne¥ 
York public relations counsel, is chairman, 
made up of 32 individuals in the fields of on 
munications, public opinion and internal 
affairs. Its announced purpose is make 
Americans realize that facts and ideas ate 
tent weapons in the cold war. 
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Report Copies Available 


’s 1 report, 
PIES of FCC's 20th annua 
pew activities for fiscal year 1954, 





é ilable 

d June 30, 1954, are now aval 
sv the U. S. Government Printing Of- 
fice, Washington 25, D. C. The report 


reviews the Commission functions and 
organization, radio-tv development and 
allocations as well as national defense, 
common carriers, safety and special radio 
services, field engineering and monitor- 
ing, technical research and laboratory 
work [BeT, Jan. 3]. 










Appeals Court Schedules 
Arguments on Stay Orders 


‘or stay orders, involving WROW- 
aay hana. N.Y. and WPRO-TV Provi- 
dence, R. I., are scheduled to be argued Thurs- 
day in the U. S. Court of Appeals in Wash- 
ington. 

Also filed last week were two appeals from 
FCC tv grants in St. Petersburg-Tampa, Fla., 
and Petersburg, Va. 

In the Albany case, ch. 35 WTRI (TV) 
Albany is protesting FCC approval of the 
sale of the WROW stations there to CBS news- 
caster Lowell Thomas and associates [BeT, 
Nov. 8 et seq.]. In the Providence case, ch. 
16 WNET (TV) Providence is opposing the 
FCC grant of Providence ch. 12 to WPRO-TV 
there after a merger of opposing applicants 
(BeT, Jan. 17). 

Pinellas Broadcasting Co. (WSTP St. Peters- 
burg) appealed the Commission’s grant of St. 
Petersburg-Tampa ch. 8 to Tribune Co. 
(WFLA-Tampa Tribune). It maintains it 
should have been chosen because of greater 
local ownership. 

Southside Virginia Telecasting Corp. (WSSV ) 
appealed the Commission’s grant of Petersburg 
ch. 8 to Petersburg Tv Corp. (Tom Tinsley- 
WLEE Richmond) on the ground that it would 
be a Richmond station instead of a Petersburg 
outlet. 
























Scheduled for argument Jan. 31 on the merits 
is the WSPA-TV Spartanburg grant to move 
its transmitter to Paris Mt., near Greenville, 
§. C., opposed by uhf stations WGVL (TV) 
Greenville and WAIM-TV Anderson, S. C. On 
Feb. 1, 50 kw KOA Denver will argue against 
the FCC’s refusal to accept its protest against 
the Commission's grant for KOAT Albuquer- 
que, N.M., to change from 1240 ke, 250 w, 
to 860 ke and 1 kw day, 500 w night. On 
Feb. 2, WSAY Rochester will appeal against 
FCC’s denial of its protest against the grant 
of share time ch. 10 Rochester, N. Y., to 
WHEC-TV and WVET-TV there. 














Conelrad Expansion Studied 


PROPOSED rule-making to extend the Conel- 
rad Plan to Public Safety Radio Services was 
anounced by the FCC last week. They are 
*W participating on a voluntary basis but, as 
in the case of other radio service, the police, 
fire and other categories of stations comprising 
the Public Safety Radio Services would be re- 
quired to conform to emergency requirements. 
Comments on the proposal will be received until 
March 1, the Commission said. 
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INDUSTRY GROUPS 
TO ADVISE NBS 


ESTABLISHMENT of industry advisory com- 
mittees, including those for radio and elet- 
tronics, to the National Bureau of Standards 
was announced last week by NBS. A dozen 
such technical groups have been organized 
during the past year, it was noted. 

An advisory committee appointed by the In- 
stitute of Radio Engineers, NBS said, has as 
its principal interest the NBS Central Radio 
Propagation Lab in Boulder, Colo. Chairman 
of the group is Dr. A. W. Straiton, of the U. 
of Texas Electrical Engineering Research Lab. 
Others on the committee include Dean F. E. 
Terman, Stanford U.; Prof. Henry G. Booker, 
Cornell U.; Harold O. Peterson, RCA; Stuart 
L. Bailey, Jansky & Bailey, and Dean William 
L. Everitt, U. of Illinois. 

CRPL is the central agency of the govern- 
ment for research in radio propagation, NBS 
explained. Its program involves basic and ap- 
plied research in radio physics, geophysical 
phenomena and extra-terrestrial radiation from 
the sun and stars. The laboratory investigates 
phenomena affecting the propagation of radio 
waves, develops primary standards and meas- 
urement techniques for electrical quantities at 
radio frequencies and prepares radio propaga- 


_tion predictions necessary for effective radio 


communication. 

NBS also announced that the American In- 
stitute of Electrical Engineers has named an 
advisory committee under the chairmanship of 
Dr. Ralph Brown, Bell Telephone Labs, to 
consider programs in electricity and electronics. 
Others on this committee include Dr. C. G. 
Suits, GE; Dean F. E. Terman, Stanford U.; 
Dr. E. W. Engstrom, RCA; Robert C. Sprague, 
Sprague Electric Co., and Dr. J. A. Hutcheson, 
Westinghouse Electric Corp. 


Hendrickson Criticizes 
Articles on Delinquency 


CRITICISM of current series of articles on 
juvenile delinquency in Saturday Evening Post, 
authored by Herbert Beaser, chief counsel, and 
Richard Clendenen, executive director of Sen- 
ate Juvenile Delinquency Subcommittee, was 
made by Robert C. Hendrickson, who as former 
Senator from New Jersey was chairman of 
subcommittee during hearings in 83d Congress 
on juvenile delinquency. 

Mr. Hendrickson, who has been nominated as 
Ambassador to New Zealand, said articles 
should not have been published before subcom- 
mittee makes its report prior to Jan. 31. Mr. 
Beaser said Sen. Hendrickson gave his permis- 
sion for articles to be written. Subcommittee 
will make special report on tv as factor in 
childhood delinquency. 


FCC Transmitter Rules 


RADIO and tv broadcast transmitters are 
among equipment covered in FCC’s revision 
of rules for type approval and type accéptance 
of communication equipment, according to text 
of a final decision issued last fortnight. Changes 
of procedure have been under consideration for 
more than a year and are effective Feb. 15. 

Type approval is given after tests of equip- 
ment in the Commission laboratory while type 
acceptance is based upon FCC study of test 
data submitted by the manufacturer. Type 
approval or acceptance of equipment before 
manufacture and distribution are means of 
minimizing interference and speeding up proc- 
essing of applications for stations, the Com- 
mision explained. 
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L. A. Civic Leaders Plan 
Survey for Community Tv 


PLANS to establish “shortly” a permanent 
“Greater Los Angeles Council for Community 
Tv” were revealed last week, following a Jan. 
17 meeting of the city’s civic, religious and 
educational leaders. 

However, tentative plans of the group call 
for organization, incorporation and financing 
of a survey to determine community tv needs 
of the city, rather than reactivating the former 
U. of Southern California educational tv station 
uhf KTHE (TV), whose license expires Jan. 28. 

Maurice Blair, assistant superintendent, Los 
Angeles city schools, and acting secretary of 
the group’s steering committee, emphasized that 
the Los Angeles city school system is not in- 
volved except for furnishing a meeting place. 

Not much difficulty is expected in getting the 
survey underway, Mr. Blair stated, especially 
with the help of such groups as the National 
Citizen’s Committee, whose representatives at- 
tended the meeting. With financial assistance 
from foundations and their sources, the council 
will undertake the survey and present facts to 
the public, he observed, adding that, in the 
final analysis, the community must decide if 
it will have a community tv station. 

Among those named to the survey committee 
were Don Belding, Foote, Cone & Belding, Los 
Angeles; Mrs. Florence Thalheimer, former 
KTHE program director, and California chair- 
man, National Audience Board, and Paul Sheets, 
U. C. L. A. Extension Div. director. 

The steering committee, which called the 
meeting, is an outgrowth of the former advisory 


4:15 & 
Radio-Televisio 
NOMINATIONS INVITED 


1. Radio or Television Reporting: For the 
most distinguished example of spot news re- 
porting of a single news event, scheduled or 
unscheduled, broadcast by radio or television 
during the year; exhibits consisting of re- 
cordings, tapes or film and a typewritten 
summary 

2. Radio and Television Newswriting: For 
the most distinguished example of news- 
writing or commentary for radio or televi- 
sion; nominations consisting of either a 
partial or complete script, broadcast or tele- 
cast during the year. 


3. Public Service in Radio Journalism: For 
an outstanding example of public service by 
an individual radio station or network 
through radio journalism, the test being the 
worth of the public service, the effective- 
ness of the presentation by the station or 
network, and the unselfish or public-spirited 
motives, bearing in mind that the broadcast 
must be journalistic in nature, not enter- 
tainment; commercially sponsored radio pro- 
grams not being eligible; exhibits consisting 
of recordings (no tapes) and a typewritten 
summary mentioning running time of 
exhibit 


4. Public Service in Television 
For an outstanding example of public serv- 
ice by an individual television station or 
network through television journalism, the 
test being the worth of the public service, 
the effectiveness of the presentation by the 
station or network, and the unselfish or 
public-spirited motives, bearing in mind that 
the broadcast must be journalistic in nature 
and not entertainment; commercially spon- 
sored programs not being eligible; entries 
consisting of film and typewritten summary. 


Deadline Feb. 1, 1955 
SEND ENTRIES TO: 
Victor E. Bluedorn, Ex. Dir. 
Sigma Delta Chi 
35 E. Wacker Dr., Chicago 1 


Journalism. 
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The Freshman 


AN INTERESTING meeting of the old 
and the new is scheduled soon for Chi- 

* cago’s Northwest Radio & Television 
School. Inventor Ole K. Bakken, 91, 
has signed up for a correspondence and 
resident course at the school to study 
the technical side of television. 

Mr. Bakken doesn’t think his age will 
interfere with his studies. The nona- 
genarian says rather, “studying television 
is going to put at least ten years on my 
life.” 


council of community, political and labor lead- 
ers established by the Hancock foundation to 
assist the management of KTHE. The uhf sta- 
tion, the only one in a completely vhf market, 
suspended operation last September [BeT, Sept. 
6, 1954] after Capt. Allen Hancock withdrew 
his financial support. 


Emerson Completes $100,000 


In Educational Ty Grants 


THE LAST THREE $10,000 grants from a 
$100,000 Emerson Radio & Phonograph Corp. 
fund have been presented to educational tv 
stations KCTS (TV) Seattle, WEDM (TV). 
Birmingham, Ala., and WUNC (TV) Chapel 
Hill, N. C., in an effort to aid the first ten 
operating non-commercial stations. 

In making the presentations, Benjamin 
Abrams, Emerson president, foresaw a national 
educational tv station network and said that 
although philanthropic groups and private in- 
dustry would continue to support ETV, public 
funds—municipal, state and federal—would 
still be needed to make the idea a success. 

The other stations given Emerson awards 
are: KETC (TV) St. Louis; KQED (TV) San 
Francisco; KTHE (TV) Los Angeles; KUHT 
(TV) Houston; WCET (TV) Cincinnati; WHA 
(TV) Madison, Wis., and WQED (TV) Pitts- 
burgh. 


Educational Tv Bills Slated 
For Wash. State Legislature 


BILLS scheduled for introduction in the cur- 
rent session of the Washington State Legisla- 
ture would create an official statewide council 
on educational television, and would appropri- 
ate funds to finance the council. 

Approval of recommendations to this effect 
has been voted by the Washington Citizens 
Committee for Educational Television. The 
recommendations were proposed by a fact- 
finding committee appointed last year by Gov. 
Arthur B. Langlie. 

Annual meeting of the citizens’ group has 
been set for May, 1955. At its latest meeting, 
the committee named John E. Hansen, of 
Olympia, as executive secretary. President is 
Mrs. Arthur Skelton, of Seattle. 


WGBH-TV Enlarges Staff 


WGBH-TV Cambridge, Mass., non-commercial 
educational tv station, has announced the pro- 
motion of Paul Rader from coordinator of tv 
and film to director of production. The sta- 
tion also reported that the following have 
been added to its personnel: Edward G. Sher- 
burne, formerly consultant in tv programming 
and operations, KETC (TV) St. Louis, named 
director of programs; Boardman O’Connor, 
formerly WBZ-TV Boston studio manager, as 
staging facilities director; Norman Gross as art 
director, and Jerry Adler as engineer. 


Northwest Radio-Ty Assn 
To Meet at Minnesota Uj, 


NINTH ANNUAL radio-tv news short 

to be sponsored by U. of Minnesota sehen? 
journalism in conjunction with the g 
meeting of the Northwest Radio-Téens 
News Assn. will be held Feb. 4-5 at the 
versity. The two-'ay program will be ig 
lighted by the presentation to Eric Sevare 
CBS news analyst, of the Minnesota Achiep, 


ment award. Kenneth M. Knu 
rector of KLPM Minot, N. D. bm 
president. The program: 


Friday, February 4 
be 4 geen . 
:30 “The 1955 Challenge to Radio and Ty 
Mitchell V. Charnley, Minnesots si 
ee aaa mt = Seti 
e “How We re We Doing the 
Dick Cheverton, WMT-TV Cedar 
ids, chairman; George Brooks, Kit 
Fairmont, Minnesota; Harry Reasone 
KEYD-TV_ Minneapolis; “Russ Va 
Dyke, KRNT Des Moines, Iowg 
“Publicity Handouts—Help or Hindrang? 
Gene Godt, WCCO-TV Minneapoie 
bia Soom, Campbell-Mithun 44 
vertising Agency, Minneapolis 
ee. ~ aux “ ee 
enne . Knutson, TNA pres. 
dent, presiding = aie 
canes, - bee ~ F 
ohn cott, forei Corresponden, 
A FP ani a » a 
cussion of problems in foreig, 
news field. be 
“Where Are the Radio News A 
R. W. McKitrick, A. C. Nielsen Cop. 
- pony, Sasenm th 4 
ew findings o e audience-measuy. 
ment firm about the inter-effects of rajy 
and television on news audiences 
“How © Fyroerem in Tv on a Zero Budge 
artin uigley, Ac Manage, 
KETC-TV St. Louis — 
“Sportscasting—Its Sins of Omission a 
Commission” 
—, r Coser. Cirestay Minnesot: 
chool o ournalism; Dick Nesbitt 
KSTP-TV St. Paul 
“Getting at the News in 1955” 
Jim Bormann, WCCO 
Annual dinner, Gold Room, Radisson Hot! 
Mr. Casey presiding 
NRTNA News Awards 
Arthur J. Smith, KVTV (TV) Sia 


City 
NRTNA Scholarship Awards 
7 Jack Shelley, WHO Des Moin 
Minnesota Achievement Award to Ex 
Sevareid 


Saturday, February 5 


Tv News Workshop 
Glenn Flint, WDAY-TV Fargo 
“Does Tv News Talk Too Much?” 

Paul Brown, KSTP-TV St. Paul 
“Pictures tell their own stories’—if m 
let them. Is it true that there's too ma 
narrative with much tv news film? 

Annual business meeting, Northwest Rade 
Tv News Association 

Mr. Knutson presiding 
Committee reports 
New business 
Election of officers 


Kansas City U.-Junior Leagu 
To Hold Television Worksho 


TELEVISION workshop for community 
ganizations will be held jointly Jan. 314 
the U. of Kansas City and the Junior Lag 
of Kansas City, Mo., with the cooperation d 
the city’s tv stations. The workshop wil * 
under the supervision of Henry H. Mam 
U. of Kansas City radio-tv director. 
FCC Comr. Frieda B. Hennock will # 
dress a luncheon session on “The Meaniag ¢ 
Broadcasting in the Public Interest.” A mot 
ing symposium will feature “Women’s Pr 
grams for Television,” and will be followe! 
by a tour through the studios of : 
there. In the afternoon, representatives 
the three local tv outlets —KCMO-TY, KMBC 
TV and WDAF-TV—will participate ®' 
symposium on “Public Service Programs ¥ 
Can Produce.” This will be followed * 
session on “Producing the Television Pre 
gram.” Registration fee, including 
$3. 
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_ Hytron, 


BS-Hytron Announces 
to lar Color Tube 


PLANS were announced last week by CBS- 
Danvers, Mass., electronic-tube manu- 
facturing division of CBS, for introducing to 
the ty industry “the first rectangular color 
picture tube developed for mass production. 
The tube is a 22-inch type [CLoseD CIRCUIT, 
Nov. 22, 1954]. : 

“The CBS-Hytron long-range color tv pic- 
ture tube program has progressed as scheduled 
many months ago,” Charles F. Stromeyer, 
president, said. “We concluded manufacture of 
our round color tube in December as planned 
in order to concentrate on the 22-inch rec- 
tangular color tube.” 

CBS-Hytron’s announcement follows by a 
week RCA’s 43% reduction in the price of its 
21-inch round color tube, which lowered the 
manufacturers’ price to $100 from $175 [B®T, 
Jan. 17]. At that time, W. Walter Watts, execu- 
tive vice president, RCA Electronic Products, 
stated that RCA had produced a 22-inch rec- 
tangular color tube, had tested it alongside the 
2J-inch round color tube, and had found “no 
advantages” in the 22-inch rectangular. He 
claimed the 22-inch version does not produce 
better color, nor does it provide a larger pic- 
ture, while its cost of manufacture is higher. 


Patent Licensing Accord 
Reached by IT&T, RCA 


AGREEMENT has been reached between IT&T 
and RCA on a new patent licensing arrange- 
ment, it was announced last week by William H. 
Harrison, IT&T president. 

The agreement, effective for five years be- 
ginning Jan. 1, 1955, provides that RCA will 
be licensed under IT&T’s U. S. patents for com- 
mercial radio apparatus and tubes. Additionally, 
RCA will continue to have a non-exclusive li- 
cense, including the right to grant licenses to 
other companies for home television receivers, 
home radio receivers and electric phonographs 
and tubes, under patents and applications in 
existence in 1947, originally owned by pred- 
ecessors of IT&T’s Capehart-Farnsworth Div. 

The IT&T patents in television, according to 
Mr. Harrison, include the pionecring inventions 
of Philo T. Farnsworth, now technical director 
and a vice president of the Farnsworth Elec- 
tronic Div. of IT&T. 

Mr. Harrison also anounced that IT&T is 
licensed under RCA’s U. S. patents for com- 
mercial radio apparatus and tubes and home 
television and radio receivers. 








~~ 


“KRIZ Phoenix said to feed him Dr. 
Ross—that’s why he’s so friendly.” 
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Who'll Laugh Last? 


QUESTION of who will hold the patent 
on patent laughter is up to the U. S. 
Patent Office, and probably only one of 
two devices will get the nod, Jess Oppen- 
heimer, inventor of one of them, Jayo 
Laugher, has reported. 

The other machine is Laugh Organ, in- 
vented by Charlie Douglas, CBS-TV 
Hollywood engineer. Mr. Oppenheimer, 
who also is producer-head writer of CBS- 
TV I Love Lucy, said that both have 


applied for patents. 
Mr. Douglas’ Laugh Organ contains 


six cylindrical sound tracks, recorded 
during regular programs and graduated 
from a titter to a guffaw, which can be 
amplified. By pressing a lever or combi- 
nation of levers, the program engineer 
can set any volume of laughter. The Jayo 
Laugher is a tape recorder attachment 
that also produces a graduated scale. The 
main difference between the two ma- 
chines, Mr. Oppenheimer stated, is the 
self-controlled feature of Jayco Laugher. 


6 Million Tv Sets Shipped 
Jan.-Nov. 1954—RETMA 


MORE than six million tv sets were shipped 
to dealers in the United States, Alaska and 
Hawaii for the first eleven months of 1954, 
RETMA reported last week. The association 
also reported that 774,379 sets were shipped 
in November, compared with 701,628 in the 
same month in 1953. 

Total tv sets shipped for the first eleven 1954 
months were 6,147,135, compared with 6,043,- 
678 shipped in the same period in 1953. Ship- 
ments by states for the eleven months of 1954: 





State Total State Total 
Alabama ........ 89,914 New Hampshire... 30,172 
Arizona .... 29,451 New Jersey ..... 177,926 
Arkansos ........ 78,618 New Mexico...... 20,769 
California ........ 440,233 New York........ 576,344 
Colorado ........ 49,596 North Carolina... .151,659 
Connecticut ....... 84,571 North Dakota..... 27,715 
Delaware ...... .. 2 — “SSA igen 7,250 
District of Columbia 41,204 Oklahoma ....... 89,281 
Peer 182,450 ee 70,980 
Georgia ....... 135,954 Pennsylvania ..... 12,346 
es Coa bo giee 503 Rhode Island...... 21,182 
ES iis an Gort 382,968 South Carolina.... 79,570 
_.. ere 188,274 South Dakota...... 19,794 
DE ches. «d¢n00% t Tennessee .... ..129,961 
SIE ip ni. 6 bio oud 102,123 BD ita towdene 320,847 
rete 78,611 GES 2 22,135 
lovisiana ........ 123,170 Vermont ....... 21,862 
Maine ......... 82,803 Virginia ......... 104,763 
Maryland ........ 75,255 Washington ...... 105,982 
Massachusetts ....171,226 West Virginia... .. 66,341 
Michigan ........ 008 Wisconsin ........ 163,978 
Minnesota ........ 121,118 Wyoming ........ 6,630 
Mississippi ... 49,944 9 
5 174,688 ah © , evened Oe 
Montana ......... 22,936 Tens (Gea 9,404 
Nebraska ........ 64,353 —_—_ 
ER RR 7,582 GRAND TOTAL 6,147,135 


Electronic Systems Div. 
Formed by Sylvania Inc. 


FORMATION of an Electronics System Div. of 
Sylvania Electric Products Inc. in Buffalo, 
N. Y., was announced last week by Arthur L. 
Chapman, vice president of operations. 

Mr. Chapman also announced that Henry 
Lehne, director of Sylvania’s electronic defense 
lab in Mountain View, Calif., has been named 
general manager of the new division. 


The new division, Mr. Chapman said, pres- | 


ently is dealing primarily with the development 
and production of electronics systems and 
equipment for the military services, but is ex- 
panding its operations into such systems and 
equipment for industrial and commercial appli- 
cations. 


Your KEY To 
$300,000,000.00 


The Richest NEGRO 
Market in the U.S.A. 


SELL the tremendous 
NEGRO MARKET 
of 
DURHAM - RALEIGH 


And Eastern North Carolina 
with 


WSRC 


DURHAM, N.C. 


1410 Ke e 1000 watts 


“Only Station in Eastern North 
Carolina Programming Exclu- 


sively to this great Negro Mar- 
ket.” 


0.5 MV/M 
0.1 MV/M 


138,750 Negroes 
187,350 Negroes 


“Negroes have highest income 


per capita than any area in 
U.S.A.” 
















The only possible way to reach 
this market is through 


WSRC 


For Full Details 
Write, Wire or call: 

































JOHN C. GREENE, JR.-MGR. 









or Contact our Reps: 









Nationally—RAMBEAU 
Southeastern—DORA-CLAYTON 
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MANUFACTURING 


RCA Enters Tv Tower Field; 
Offers Seven Basic Designs 


ENTRY OF RCA into the television antenna 
tower field was announced last week by the 
Engineering Products Div. of the company 
which said that it will make available towers 
for use by all types and sizes of vhf and uhf 
stations. 





The RCA steel, lattice-type towers will be 
offered in seven different basic designs and will 
be manufactured to the height requirement of 
the individual broadcaster, according to A. R. 
Hopkins, manager, RCA Broadcast Equipment 
Marketing. He said the towers will be manu- 
factured to RCA specifications by the Dresser- 
Ideco Co., Columbus, producers and installers 
of broadcast towers. 

“RCA’s entry into the tv tower field can be 
expected to simplify the equipment and installa- 
tion problems of the broadcaster contemplating 
a new station or enlargement of existing facili- 
ties,” Mr. Hopkins said. “This move provides 
the broadcaster with a single source for the 
complete ‘package’ of tv station equipment as 
well as for the overall installation responsi- 
bility.” 


Gates Announces CBC Order 


FIVE TRANSMITTERS and remote control 
systems, three phasors and other accessory 
items have been ordered by the Canadian 
Broadcasting Corp. from Gates Radio Co., 
Quincy Ill., the manufacturing company has 
reported. The transmitters are now being in- 
stalled to replace existing transmitters at the 


WANT T0 SELL 
CANADA’? 


One radio station 
covers 40% of 
@ielalokokoMcmach loll 


sales 


CFRE 


TORONTO 
50,000 WATTS, 1010 K.C. 


CFRB covers over 1/5 the homes in 
Canada, covers the market area that 
accounts for 40% of the retail sales. 
That makes CFRB your No. 1 buy in 
Canada’s No. 1 market. 


REPRESENTATIVES 
United States: Adam J. Young Jr., incorporated 
Canada: All-Canada Radio Facilities, Limited 
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following CBC stations: CBN St. John’s, 
Nfid., 10 kw; CBV Quebec, Que., 5 kw; CBI 
Sydney, N. S., 5 kw; CBO Ottawa, Ont., 5 kw, 
and CBY Cornerbrook, Nfid., 1 kw. The order 
was negotiated by the Canadian Marconi Co., 
Montreal, selling agent for Gates in Canada. 


Trav-Ler Buys Canadian 
Hallicrafters Subsidiary 


HALLICRAFTERS CANADA Ltd., subsidiary 
of Hallicrafters, Chicago, has been sold to the 
Trav-Ler Radio Corp., for an undisclosed 
amount, it was announced jointly last week by 
Raymond W. Durst, Hallicrafters president, 
and Joe Friedman, Trav-Ler president. Trav- 
Ler will assume control Feb. 1. 


Sylvania Begins Operations 
From New Hatboro Tube Plant 


SYLVANIA Electric Products Inc. has started 
manufacturing operations in the tv picture tube 
plant at Hatboro, Pa., which it acquired from 
National Union Electric Corp. Nearly all of 
National’s person- 
nel, numbering 450, 
have been retained, 
according to W. H. 
Lamb, general man- 
ager of Sylvania’s tv 
picture tube division. 

Mr. Lamb also 
announced that 
David K. Elwell has 
been appointed man- 
ager of the Hatboro 
operation § and 
George McCumber 
has been named 
supervisor of prod- 
uct engineering. Robert Hyde has been ap- 
pointed Hatboro plant accountant. 


MANUFACTURING PEOPLE 


Thomas J. Lloyd, assistant to executive vice 
president, Admiral Corp., Chicago, additionally 
elected vice president, Admiral International 
Corp., succeeding George Kende, resigned; 
Joseph F. Woodward, export sales manager, 
Admiral International, appointed director of 
sales; George W. Bradley, RCA International 
Div., N. Y., named director of advertising. 


MR. ELWELL 


Clayton L. Foster, manager, special devices div., 
Austin Co., Cleveland, engineering and con- 
struction firm which built NBC color studios in 
Burbank, Calif., additionally appointed vice 
president; John N. Beckley, acting eastern 
district manager, Austin Co., appointed vice 
president and eastern district manager; John H. 
McVey, southern California district manager, 
additionally appointed vice president. 


Dr. A. Melvin Skellett, research engineer, ap- 
pointed director of 
color tv tube plan- 
ning and develop- 
ment, Tung-Sol Elec- 
tric Inc., Newark, 
N. J. 


William C. Bain- 
bridge, Aerovox 
Corp., New Bedford, 
Mass., appointed di- 
rector of automation. 


Harold M. Zimmer- 
man, purchasing 
agent for govern- 
ment operations, CBS-Columbia, Long Island 
City, N. Y., appointed director of purchasing. 


DR. SKELLETT 














——— INTERNATIONAL — 


RADIO-TV OWNERSHp 
REPORTED IN CANADA 


The survey shows that 96.3% 
of all Canada homes have ro. 
dios and 21.9% have ty sets, 
One-third of all radio homes 
are in Ontario. 


THERE are 3,598,000 radio homes and 826. 
000 tv homes in Canada out of a total of 3. 
734,000 homes, according to a report by ih 
Dominion Bureau of Statistics, Ottawa, basej 
on a survey made in September 1954, This is 
equivalent to 96.3% of all homes with Tadio 
sets, and 21.9% with tv sets. The report js 
the work of Angus McMorran, chief of special 
surveys division, and Doug Dale, assistant 
chief. 

The detailed survey by provinces, shows that 
of the 3,598,000 radio homes in Canada, 2. 
602,000 had one radio, 758,000 had two, 17. 
000 had three and 65,000 had more than three 
radios. One-third of all radio homes were jy 
the province of Ontario, with 1,267,000 radio 
homes out of a total of 1,311,000 homes in the 
province. The Ontario breakdown for mor 
than one radio per home shows 828,000 with 
one radio, 318,000 with two radios, 86,000 with 
three radios, and 35,000 with more than three 
radios. 

In the survey on radio-tv homes, the figures 
show that of the 820,000 tv homes, 798,00 
had radios as well. Ontario had 478,000 ty 
homes with 461,000 homes having both radio 
and tv sets. In Quebec province with 266,000 
tv homes, 262,000 also had radio sets. 

A separate survey on automobile radios 
(rad » home figures did not include automo 


| biles) shows that a total of 2,044,000 Cam- 


dian homes have automobiles. Of the 1,866.00 
homes with one car, 689,000 cars were radio- 
equipped. A total of 178,000 homes reported 
two or more cars, and of these 115,000 had a 
least one car equipped with a radio receiver. 


CKMO Vancouver Sold; 
McDonald Named Manager 


CKMO Vancouver has been sold to Broadcast 
Operations Ltd. for an _ undisclosed price. 
Patt McDonald, formerly manager of CKNW 
New Westminster, and with wide experience 
in broadcasting in the United States, has been 
appointed manager and Fin Anthony, also pre 
viously at CKNW, has been named commercial 
manager. R. R. Keay is president of the nev 
owning company, composed of Vancouver 
businessmen. In approving the sale the Ce 
nadian Broadcasting Corp. recommended that 
“the termination of the license be considered 
if in the future it becomes apparent there 5 
influence by any other broadcasting organiz 
tion.” 
CKMO began operation in 1922. 


Hellman Heads CRSRA 


GEORGE HELLMAN, sales manager 
Horace N. Stovin & Co., Toronto, has beet 
elected president for 1955 of the Canadian 
Radio Station Representatives Assn. He suc: 
ceeds Alex Bedard, sales manager of Rado 
Representatives Ltd., Toronto. Paul M 

was elected vice president; Laurie Potts, Ome 
Renaud Co., treasurer; Bob Quinn, All 

Radio Facilities, secretary, and Andy A. Me 
Dermott, Radio & Television Sales Inc., public 


| relations director. 
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_— PROGRAM SERVICES —— 


Ziv Co. Adds 6 Salesmen, 
Sets Drive on ‘Cantor 


ADDITION of six new sales representatives to 
staff 0 . . 
pose last week by Alvin E. Unger, vice 
resident in charge of sales, coincident with the 
on of the sales drive on behalf of Ziv’s new 
five-day-a-week radio serial, The Eddie Cantor 
eee of the show has been set for Jan. 31. 
The new salesmen are Jack Frohlich, San 
Francisco; Larry Austin, Cleveland; John Dun- 


nigan, Charlotte; Lee Cannon, St. Louis; Rus- | 


sell DeMarks, Grand Rapids, and William Pen- 
nell, Phoenix. ; 

Mr. Unger expressed confidence in the out- 
look for the company’s transcribed radio opera- 
tion, pointing out that two major regional sales 
had been concluded since Jan. 1. One was a 
renewal by the Frankenmuth Brewing Co., 
Frankenmuth, Mich., through Ralph Sharp 
Advertising, Detroit, of the five-day-a-week 
Red Skelton Show in 19 Ohio and Michigan 
markets. The other was a purchase by Oriental 
Foods, Los Angeles, through Welsh, Hollander 
& Coleman, Los Angeles, of a quarter-hour 
strip of the across-the-board Hour of Stars on 
10 stations in the Los Angeles area. 

Another substantial radio sale completed by 
Ziv, according to Mr. Unger, was the purchase 
by Wagner Baking Corp. (Mrs. Wagner’s pies), 
Newark, through J. M. Mathes Inc., New York, 
of five half-hours per week of Cisco Kid on 
WIP Philadelphia. 


Eastern Talent Agents 
Set Up Own Association 


PAPERS were filed in Albany, N. Y., last 
week to incorporate the first formal association 
of East Coast talent agents as Federation of 
Artists Representatives Inc. (FAR), Henry C. 
Brown, temporary chairman, announced in 
New York. 

Current plans are to set a dues scale rather 
than adopt a procedure of having members’ 
dues scaled to gross commissions, Mr. Brown 
said. A meeting to elect officers and adopt a 
set of by-laws is planned. FAR’s aim is to 








WQXR ‘THANK YOU’ 
PROMOTION PIECE designed as a thank you 


| to 145 advertising agencies which placed busi- 


: | ness on WQXR New York during 1954 has 
f the Frederic W. Ziv Co. was an- 


been distributed by the station. The folder lists 
the agencies and thanks them for giving 
WQXR the largest volume of business in its 
18-year history. The sales volume for the past 
year was 742% higher than in 1953 with 64% 
of the sponsorship on WQXR being national 
advertising. The main increased classes of 
advertising on the station during the year were 
from the automotive industry, travel and fi- 
nance. 


| GIL HOUSTON BROCHURE. 


BROCHURE on The Gil Houston Show has 
been prepared by KIMN Denver, a station 
which is vociferously enthusiastic over its balla- 
deer and folk music artist, Gil Houston. Mr. 
Houston, who joined KIMN last October, has 
been broadcasting his show over 44 Inter- 
mountain Network stations and two weeks ago 
began airing it over MBS. Termed “one of 
the most authentic folk artists of our time. . .” 
by Fortune magazine, Mr. Houston has an 
extensive background in dramatics, folk music, 
radio-tv, recording and composition. Mr. 
Houston, whose mail has increased from a 
trickle to a steady stream since he started his 
program, also was selected by the BBC as 
the balladeer for its series on life in the U. S. 


| WATV (TV) ITALIAN PROGRAMS 





serve the interests of actors’ “representatives” in | 


their relationships with artists and artists’ or- 
ganizations while standardizing and promoting 
uniformity in agents’ practices and customs. 
Its formation was an outgrowth of activity by 
a group of agents formed last August under 
Mr. Brown’s chairmanship and which nego- 
tiated with the Screen Actors’ Guild on regula- 
tions of dealings of franchised agents and ar- 
tists whom they serve on a non-exclusive basis. 
This meeting resulted in a signed agreement. 


KWIZ, Papers Set Up 
County News Service 


TO GIVE the residents of Orange County, | 
Calif. (just south of Los Angeles, with a popu- | 


lation of 300,000 and some half-dozen cities), 
good local news coverage, the management of 
KWIZ Santa Ana and the publishers of the 
local newspapers, have organized the Orange 


County News Service, according to Hal Davis. 
KWIZ manager. 


The station and five newspapers, with others 
expected to join soon, are connected by 24- 


hour-a-day teletype service, Mr. Davis said, the 
news staffs of the papers and of KWIZ each 
contributing the news it has collected, giving 


full county coverage to the OCNS member 


Papers and to KWIZ, which broadcasts local 
news roundups every hour. 
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NEW SEVEN-DAY weekly, 11 a.m. to noon, 
block of live Italian programming began last 
week on WATV (TV) Newark, N. J., involv- 


| ing two variety and one half-hour programs. 


Musical Moments, sponsored by V. LaRosa 
& Sons (LaRosa Macaroni) is being seen Mon- 
day through Friday, 11-11:15 and Saturday, 
11-11:30; The Aldo Aldi Show, seen daily, 
Monday through Friday, 11:15-12 noon and 


| Saturday and Sunday at 11:30-12 noon, has a 


number of sponsors including S. A. Schon- 
brunn & Co. (Medaglia D’Oro Coffee) and 
Caruso Products Distributing Corp. (Caruso 
Olive Oil); the Sunday dramatic show, 11- 
11:30 also is being sponsored by LaRosa. 


‘CAREERS UNLIMITED’ 


PROMPTED by letters of women listeners 
over 40 who couldn't find employment, 
Marjorie King, supervisor of women’s pro- 
gramming for KNBC San Francisco, organized 
with the aid of several local civic leaders 
“Careers Unlimited for Women,” a group 
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CONFERRING on plans for “Careers Un- 
limited for Women” are Marjorie King, 


supervisor of women’s programming, 
KNBC San Francisco; George Greaves 
(c), KNBC general manager, and Ben 
Swig, civic leader who helped organize 
the group and now is its board chairman. 


which attempts to find jobs for women over 
40. The group is operated entirely on a volun- 
teer basis. Miss King focuses attention on the 
problem on her daily program, as the group 
endeavors to (1) offer listings of qualified 
women to business firms in need of mature 
help, (2) promote better business by helping 
unemployed northern California women return 
to being normal spenders and (3) serve the 
unemployed women over 40 in northern Cali- 
fornia communities as well as San Francisco 
by cooperating with professional employment 
agencies in an exchange of job and applicant 
information. 


HOGS’ HEADS AND CHITTERLINGS 


OVER two tons of chitterlings and whole hogs’ 
heads were sold in a two-week period by disc 
m. c. Maurice Jackson of WVKO Columbus, 
Ohio, on his Jackson’s Beat program, accord- 
ing to the station. In connection with the 
product promotion, Mr. Jackson staged a con- 
test asking for recipes for hogs’ heads. The 
entries have been sent to food authority Dun- 
can Hines for his comments, after which a 
winner will be chosen. 


‘PREVIEW’ 


PROGRAM for rating new records has been 
inaugurated by WAVE Louisville. Each week 
on the new program, Preview, a panel consisi- 
ing of a musician, teenager and retail record 
dealer, sit in judgment on the records pre- 
sented by major recording firms as their best 
bet for success. The panel rates each record 
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on a 0 to 100 scale and at the end of the show 
tabulates them to get a composite score. The 
winning record is not announced until the fol- 
lowing week in order to allow listeners to sub- 
mit their choices. Those persons selecting 
the same disc as the panel receive a record 
and the person giving the best reason why it 
is his first choice is awarded an RCA Victor 
portable phonograph. The show is emceed by 
Bob Kay. 


WOV AND ITALY 


WOV New York has sent to advertisers and 
agencies the annual Enit Diary, put out by an 
Italian tourist group to promote Italy and, 
in particular, Rome. The elaborate hard-back 
book is a 1955 calendar, describing events 
which are celebrated each month in modern- 
day Italy, parallelling them with events which 
enlivened the country centuries ago. Glossy 
prints of famous Italian art are presented 
throughout the book. WOV emphasizes Italy’s 
influence on American art, industry and science 
and points out the station’s value as a means 
of mass communication and as an advertising 
medium to “economically powerful” New 
York, which is “the most ‘Italian’ of American 
cities.” 


DRUM VS. MONROE 


TO ADD impetus to the additional airtime 
given Dewey Drum, personality of WSOC 
Charlotte, N. C., the station conducted a con- 
test in which listeners were asked to complete 
in 25 words or less “I would rather be ship- 
wrecked on a desert island with Dewey Drum 
than with Vaughn Monroe because....” A 
friendly feud exists between Mr. Drum and 
Mr. Monroe. The housewife whose letter won 
the contest received her weight in groceries. 


FORGETFUL ANNOUNCERS 


WHEN the Franklin Broadcasting Co. re- 
cently purchased WMIN Minneapolis-St. Paul 
from the WMIN Broadcasting Co., the station 
announced it would give $5 to the first listeners 
catching an announcer “flubbing” the new call 
letters, WMNS (weather, music, news, sports). 
Although nighttime disc m.c. Merle Edwards, 
who expected to miss the most, didn’t get it 
wrong once, the station passed out $65 in one 
day on other announcers. The new station, 
which officially started Jan. 1 at midnight, re- 


of operation. Music and news format changes 
also have been instituted by WMNS. 


| tenna, 
| studio-transmitter link, 


| Licensed (all on air) 


| Total on air 


FOR THE RECORD 


Station Authorizations, Applications 


(As Compiled by B ¢ T) 
January 13 through January 19 


Includes data on new stations, changes in existing stations, ownership changes, 
cases, rules & standards changes and routine roundup. 


Abbreviations: 


cCP—construction permit. DA—directional an- 
ERP—effective radiated power. STL— 
synch. amp.—synchro- 
nous amplifier. vhf—very high frequency. uhf— 
ultra high frequency. ant.—antenna. aur.—aural. 
vis. — visual. kw — kilowatts. w— watts. mc — 


megacycles, D—day. N—night. 
set. mod.— modification. trans, — 
unl. — unlimited hours. ke —kilocyeles, 
special service authorization. STA. 
porary authorization. (FCC file and 
docket numbers given in parentheses.) 


LS—local_ 


—— ee 


FCC Commercial Station Authorizations 


As of Dec. 31, 1953 * 
AM FM TV 


2,649 533 
CPs on air 20 20 
CPs not on air 105 7 
2,669 552 
Total authorized 

Applications in hearing 

New station requests 

New station bids in hearing 

Facilities change requests 

Total applications pending 

Licenses deleted in Dec. 

CPs deleted in Dec. 


* Does not include noncommercial educational 
fm and tv stations. 


+ Authorized to operate commercially. 
* * * 


Am and Fm Summary through Jan. 19 


In 
On Hear- 
Air Licensed CPs ing ing 


2,690 2,660 116 173 76 
557 535 23 8 0 


ACTIONS OF FCC 


New Tv Stations .. . 


APPLICATION 


Walla Walla, Wash.—KHQ Inc. (KHQ-AM-TV 
Spokane), vhf ch. 5 (76-82 mc); ERP 1.44 kw 
visual, 0.863 kw aural; antenna height above 
average terrain 1,272 ft., above ground 140 ft. 


| Estimated construction cost $136,626, first year 


operating cost $31,200, revenue none. Post office 
address 700 Radio Central Building, Spokane, 
Wash. Studio and transmitter location Pikes 
Peak, 10 miles SE of Walla Walla. Geographic 
coordinates 45° 59’ 32” N. Lat., 118° 10’ 22” W. 
Long. Transmitter and antenna RCA. Legal 


| counsel Kirkland, Fleming, Green, Martin & Ellis, 
ports doubling its billings in the first two weeks | 


Washington. Consulting engineer George C. Da- 
vis, Washington. Principals include Pres. Richard 
O. Dunning; Sec. Wm. B. Hyde, and Treas. Milton 


| O. Fritsch. Filed Jan. 12. 


ALLEN HANUER 


OC Vegotiator 


FOR THE PURCHASE AND SALE 
OF RADIO AND TELEVISION 
STATIONS 


1701 K St., N. W. 


@® Washington 6, D. C., NA. 8-3233 


Lincoln Building @® New York 17, N. Y., MU. 7-4242 
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Television Station Grants and 
Since April 14, 1952 
Grants since July 11, 1952: 


vhf uhf 
Commercial 269 316 
Educational 15 


Total Operating Stations in U, §; 


vhf 


Commercial on air 298 
Noncommercial on air 7 


Applications filed since April 14, 195. 
New Amend. vhf 


Commercial 946 337 731 
Educational 56 28 . * 


Total 1,002 337° 759 SLA 


1On - - 
Ome ave been delewed, °7” CP* Gt vai 
*One applicant did not specify channel. 
‘Includes 33 already granted. 

‘Includes 619 already granted. 


Existing Tv Stations . . . 


ACTIONS BY FCC 


KFIF (TV) Fairbanks, Alaska—Midnight $m 
Bestg. Co. granted mod. of CP for ch. 2 to change 
ERP to 5.6 kw visual, 2.76 kw aural; | 
studio and transmitter location to La 
ing, 516 2d Ave., Fairbanks. Granted ty 
announced Jan. 14. 

WABI-TV Bangor, Me.—Community Telecasting 
Service granted mod. of CP for ch. 5 a 
studio location to Route #1, Hampden, 
Granted Jan. 11; announced Jan. 18. 

KLRJ-TV Henderson, Nev.—Southwestern Pub. 
Co. granted STA to operate comm on 
ch. 2 for the period ending June 3. G Jan. 
13; announced Jan. 18. 


WCAN-TV Milwaukee, Wis.—Midwest Co. 
granted mod. of CP for ch. 25 to change to 
251 kw visual, 138 kw aural; change studid 
tion to Schroeder Hotel, Milwaukee; 
or. above average terrain 520 ft. Granted 

an. 14. 


WOKY-TV Milwaukee, Wis.—Columbia Bets. 
System Inc. granted mod. of CP for ch #0 
change ERP to 245 kw visual, 144 kw aural, a 
tenne height above average terrain 570 ft. Grant 
ed Jan. 14. 


STATIONS DELETED 


WILM-TV Wilmington, Del.—Delaware Bet. 
Co. FCC deleted tv station on ch. 83 at requet 
of station. Deleted Jan. 17. 

KLYN-TV Amarillo, Tex.—FCC deleted ty s# 
iy = ch. 7 for lack of prosecution. Deleted 

an. 14. 


CALL LETTERS ASSIGNED 


WGBS-TV Miami, Fla.—Storer Bests. 0) 

£3. Formerly WMIE-TV. ae 
KOTA-TV Rapid City, S. D.—Black ts 

Co. of Rapid City, ch. 3. py 


re 
New Am Stations... 


ACTIONS BY FCC 


Monticello, Ark.—James A. West JF 
Risinger, Delvin R. White & Bill 
College Bestg. Co. granted 1430 ke, 1 kW 
Post office address James A. West Jr. 
Bros., El Dorado, Ark. Estimated 
cost $15,510, first year operating cost 
nue $35,000. Principals in equal gen a 
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s A. West Jr., 44 partner of 
ship include vado, Ark.; Elgie M. Risinger, em- 
KDMS west Bros. dept. stores; Delvin R. White, 


ploye & jis, commercial manager KWRF 
ind Wanted — > Corp. granted 860 
dalk, Md.—Erway . office address 


Dun directional. Post o 
kz 500 w day ‘Baltimore, Md. Estimated con- 


,826, first year operating cost 

NT cost 563,000. Principals include Pres. 

‘ Erway (66.6%), insurance, and Vice Pres. 

hay mad A. Hall (33.3%), real estate and service 
station owner. Granted Jan. 12. 


APPLICATION 


x.—Raymond D. Hollingsworth, 

ee) A 5 ren Post office address 1009 
1360 Ke," marillo. Estimated construction cost 
Bonham, t year operating cost $37,600, revenue 
$16,855, Mr. Hollingsworth is executive secretary- 
ee of American Quarter Horse Assn. Filed 


Jan. 17. 
APPLICATIONS AMENDED 


Ohio — Greenville Bestg. Corp. 

Greeny tor new am station on 1550 kc 1 kw 

iuyti e, directional to specify 1320 ke 500 w. 
Filed Jan. 14. ds bid 

Va.—Louis Adelman amends bid for 

Ritmo tion on 1320 ke 1 kw daytime to 

thange transmitter and studio location to Mayos 

cand, Richmond. Filed Jan. 14. 


Existing Am Stations .. . 


ACTIONS BY FCC 


WKRG-AM-FM Mobile, Ala.—Giddens & Rester 
Radio granted mod. of license to change name to 
Kenneth R. Giddens, T. J. Rester Jr. & Shirley 
Rester Konrad d/b as Giddens & Rester Radio. 
Granted Jan. 10; announced Jan. 18. 

WVOP Vidalia, Ga.—Vidalia Bestg. Co. granted 

CP to increase power from 1 kw to 5 kw on 970 
ke daytime. Granted Jan. 12. 
KIER Lewiston, Idaho—Cole E. Wylie granted 
CP to change from 740 kc 250 w daytime to 1300 
ke 5 kw day, 1 kw night, directional night; sub- 
ject to engineering conditions including accept- 
ance of any interference which may result from 
the proposed operation on 1290 ke 1 kw by John 
Truhan at Pendleton, Ore. Granted Jan. 12. 

KCRB Chaute, Kan.—Cecil W. Roberts granted 
authority to sign off at 6 p.m. beginning March 
and ending October, 1955. Granted Jan. 13; an- 

Jan. 18. 

wena Colonial Heights, Va.—Harry A. Epper- 
son Jr. granted mod. of CP to identify station as 
Colonial Heights and Petersburg, Va. Granted 
iTmAS Spencer, W. Va.—Ohio Valley on the 
Air Inc. granted mod. of CP for approval of 
antenna-transmitter location and to specify studio 
location as 341 Main St., Spencer. Granted Jan. 
14; announced Jan. 18. 


New Fm Stations... . 
ACTIONS BY FCC 


Poughkeepsie, N. Y.—Dutchess County Bestg. 
Corp. (WKIP) granted CP for new class B fm 
station on ch. 284 (104.7 mc); ERP 2.3 kw; antenna 
height above average terrain 1,120 ft. Granted 


Jan. 12. 

Akron, Ohio—Bd. of Education granted CP for 
new noncommercial educational fm station on 
ch. 206 (89.1 mc); ERP 1.3 kw; antenna height 
above average terrain 44 ft. Granted Jan. 12. 


Existing Fm Stations . . . 
ACTIONS BY FCC 


KGO-FM San Francisco, Calif. — American 
Bestg.-Paramount Theatres Inc. granted CP to 
change from ch. 291 (106.1 mc) to ch. 279 (103.7 
me). Granted Jan. 14; announced Jan. 18. 

WOL-FM Washington, D. C.—The Washington 
Bestg. Co. granted CP to change ERP from 10 kw 
to 20 kw; antenna height above average terrain 
~~) g ft. to 170 ft. Granted Jan. 14; announced 
WJHP-FM Jacksonville, Fla.—The Jacksonville 
Journal Co. granted mod. of license to change 


from 32 kw to 9.7 kw. Granted Jan. 10; 
announced Jan. 18. 


BRONERS 20d FIMARCIAL 
RADIO and TELEVISH 


Ser. STREET 
wow vor a2, Y 
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STATION DELETED 


WLTN (FM) Lewistown, Pa.—Lewistown Bestg. 
Co. granted request to cancel license for fm sta- 
_ on ch. 250. Deleted Jan. 13; announced Jan. 


Ownership Changes... . 


ACTIONS BY FCC 


KLEE Ottumwa, Ilowa—Lee E. Baker granted 
assignment of license to David M. Segal through 
lease arrangement subject to purchase for $39,000. 
Mr. Segal has interests in 5 other am stations. 
Granted Jan. 19. 

KVOL-TV Lafayette, La.—Evangeline Bestg. Co. 
granted assignment of share-time CP for ch. 10 to 
its companion share-timer KLFY-TV for $45,000. 
Consideration represents expenditures of KVOL- 
TV in processing its application. Granted Jan. 19. 

KICA Clovis, N. M.—Hugh DeWitt Landis 
granted voluntary assignment to KICA Inc. for 
$125,000. Principals include Mae Strauss (50%), 
Chicago manufacturers representative; Pres.- 
Treas. Garfield C. Packard (30%), vice pres.-gen. 
mgr. of Paul H. Raymer, radio-tv station repre- 
sentatives, and Sec. Frank Lesley (20%), account- 
ant.. Granted Jan. 19. 

WKRC-AM-TV Cincinnati; WI'VN-AM-TV Co- 
lumbus, Ohio—Radio Cincinnati Inc. granted vol- 
untary acquisition of positive control (80%) by 
The Cincinnati Times Star Co. through stock 
transaction. Cincinnati Times Star Co. was for- 
mer owner of 50%, and receives additional in- 
terest from Taft family. Hulbert Taft will now 
own 18%, Hulbert Taft Jr. 1% and David G. Taft 
1%. Granted Jan. 14. 

WENS (TV) Pittsburgh, Pa.—Telecasting Inc. 
granted voluntary acquisition of negative control 
by L. H. Israel (50%), through stock transaction. 
No consideration involved. Granted Jan. 14. 

WOKY-TV Milwaukee, Wis.—Bartell Bestrs. Inc. 
granted assignment of CP for ch. 19 to CBS Inc. 
for $335,000. CBS also purchases physical assets 
of ch. 25 WCAN-TV Milwaukee for $786,000. 
WCAN-TV purchases WOKY-TV facilities from 
CBS for $286,000. Granted Jan. 14. 


APPLICATIONS 


KVOM Morrilton, Ark.—C. R. Horne, J. C. Wil- 
lis & L. L. Bryan d/b as Morrilton Bestg. Co. 
seeks voluntary assignment of license to J. C. 
Willis & L. L. Bryan d/b as Morrilton Bestg. Co. 
through purchase by Mr. Willis of Mr. Horne’s 
40% interest. Mr. Willis will now own 90%. 
Filed Jan. 14. 

KOBK Owatonna, Minn.—Owatonna Bestg. Co. 
seeks voluntary transfer of control to Harry 
Burlow Jr. through purchase of 726 shares of 
stock from Myles H. Johns for $10,890. Mr. Bur- 
low will now own 87.6% interest. Filed Jan. 14. 

W4JITN-AM-FM Jamestown, N. Y.—James Bestg. 
Co. seeks voluntary transfer of control to Simon 
Goldman through purchase by corporation of 
80.3% interest from Jay E. & Mabel Mason for 
$309,385. Filed Jan. 14. 

WJITN-AM-FM Jamestown, N. Y.—James Bestg. 
Co. seeks voluntary relinquishment of control by 
Simon Goldman through sale of 45.6% interest 
to Reginald A. Lenna for approximately $34,566. 
Mr. Lenna deals in appliances and automotive 
equipment. Mr. Goldman retains 45.6% interest. 
Filed Jan. 14. 

KTRN Wichita Falls, Tex.—Texoma Bestg. Co. 
seeks voluntary assignment to Texoma Bestg. Co. 
of Wichita Falls for $80,000. Principals include 
A. Boyd Kelley (94.5%), 45% owner of KPLT 
Paris, Tex., and pres.-2.5% owner of KTRN, and 
Robert A. Harmon (5%), chief engineer at KTRN. 
Filed Jan. 14. 


Hearing Cases... 


INITIAL DECISIONS 


Miami, Fla.—New tv, ch. 7. FCC Hearing Exam- 
iner James D. Cunningham issued initial decision 
looking toward grant of the application of Bis- 
cayne Television Corp. for a CP for new tv sta- 
tion on ch. 7 in Miami, Fla., subject to the condi- 
tion that, before the permit is issued to this party, 
its principals will have disposed of their interests 
in radio stations WQAM-AM-FM Miami; and de- 
nial of the competing applications of East Coast 
Television Corp., South Florida Television Corp., 
and Sunbeam Television Corp. Action Jan. 18. 

KTOE Mankato, Minn.—FCC Hearing Examiner 
Charles J. Frederick issued initial decision look- 
ing toward denial of the application of Minnesota 
Valley Bestg. Co. for a CP to increase nighttime 
power of station KTOE Mankato, Minn., from 
1 kw to 5 kw and make changes in directional 
antenna, operating on 1420 ke with 5 kw day. 
Action Jan. 17. 


OTHER ACTIONS 


WERD Atlanta, Ga.—FCC by Memorandum 
Opinion and Order denied petitions by WERD 
Atlanta, Ga., for reconsideration and enlargement 
of the issues, and petition by Dorsey Eugene 
Newman, Hartselle, Ala., for reconsideration, in 
the proceedings involving their conflicting am 
applications with that of WDMG Inc., Douglas, 
Ga., involving 860 kc; denial of Newman petition 
without prejudice to his filing a petition for 
waiver of 10% rule. Action Jan. 13. 


WKRZ Oil City, Pa.—By separate Orders the 
Commission dismissed its show cause proceedings 
against WKRZ Oil City, Pa.; Kenneth E. Renne- 
kamp, permittee of WEMR Emporium, Pa., and 
Curt Doelicke, employee of WEMR in connection 
with operating violations which have been reme- 
died, but all three parties are being reprimanded 
by letter. Action Jan. 13. 


gx sed Rule Making—FCC invited comments 
by Feb. 18 to proposed rule making to amend the 
tv table of assignments by adding ch. 14 to San 
Antonio, Tex., and deleting ch. 14 and adding 
ch. 30 to Seguin, Tex. The basic petition by 
KCOR-TV, ch. 41 at San Antonio, filed Nov. 22, 
requested a Show Cause Order to modify its au- 
thorization to specify operation on ch. 14 in lieu 
of ch. 41, but this was rejected. Action Jan. 12. 


Providence, R. I.—By Memorandum Opinion 
and Order, the Commission granted a petition 
filed Jan. 10 by Channel 16 of Rhode Island Inc., 
WNET (TV) Providence, R. I., insofar as it re- 
quests that the Commission give WNET notice of 
all requests filed by Cherry & Webb Bestg. Co. 
for any authorization pertaining to the construc- 
tion or operation of latter’s tv station WPRO- 
TV Providence; denied petition in all other re- 
ge Commissioner Hennock dissented. Action 

an. 19. 

KLYN-TV Amarillo, Tex.—No exceptions hav- 
ing been filed to the initial decision issued Dec. 
6 last, the Commission, by Order, dismissed with 
prejudice for failure to prosecute the application 
of Plains Empire Bestg. Co. for extension of time 
to complete construction of station KLYN-TV, 
ch. 7, Amarillo, Tex.; cancelled the CP and call 
letters; and dismissed as moot petition by Chief 
Broadcast Bureau to make the initial decision 
effective immediately. Comr. Hennock dissented. 
Action Jan. 14 

Houston-Galveston, Tex.—FCC by Order re- 
versed that part of a hearing examiner’s order 
denying request by Houston Consolidated Televi- 
sion Co., Houston, Tex., for an additional 10 days 
in which to file proposed findings in the proceed- 
ing involving its protest of application by the 
Gulf Television Co. (WGUL-TV), Galveston, for 
mod. of CP. Action Jan. 13. 

Manson, Wash.—Experimental Tv. FCC author- 
ized new experimental tv station to test low-cost 
operation at Manson, Wash., to the Manson Com- 
munity Tv Co. Experimental station will operate 
on ch. 16 with effective radiated power of 200 w, 
rebroadcasting signals of distant vhf stations. 
Action Jan. 13. 
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Tv Assignments—Michigan. FCC by Report and 
Order finalized rule making, effective Feb. 21, 
proposed Nov. 24 in response to a petition of Clair 
L. Taylor, State Superintendent of Public Instruc- 
tion, Lansing, Mich., and assigned for noncom- 
mercial use tv channels to the following commu- 
nities in Michigan: Alpena, *11; Escanaba, *49; 
Houghton, *25; Kalamazoo, *74, and Marquette, 
*35. Commissioner Lee dissented. Action Jan. 12. 
_Tv Assignments—By Report and Order, effec- 
tive immediately, the Commission finalized rule 
making proposed Nov. 3 and amended the table 
of tv assignments by substituting ch. 44 for ch. 
73 in Scranton, Pa., and educational ch. *48 for 
educational ch. *44 at State College, Pa. Commis- 
sioner Hennock dissented. The proposal was 
initiated by Appalachian Co., operator of WTVU 
(TV) on ch. 73, whose authorization is being 
modified to specify ch. 44. Action Jan. 12. 


Routine Roundup .. . 


January 17 Decisions 


ACTIONS ON MOTIONS 


The following actions on motions were taken 
as indicated: 


By Hearing Examiner Herbert Sharfman 
on Jan, 11 


Chief Broadcast Bureau—Granted petition for 
postponement of hearing from Jan. 18 to Feb. 9 
in re application of Dispatch Inc. for renewal of 
on of Station WICU (TV) Erie, Pa. (Docket 
11048). 


By Hearing Examiner William G. Butts 


WONN Lakeland, Fla., Coastal Bestg. Co.— 
Granted motion for continuance of prehearing 
conference from Jan. 12 to Feb. 2 for the purpose 
of considering matters specified in Sect. 1.813 of 
the rules, and the parties or their attorneys are 
directed to appear at that time (Docket 11145) 
re CP for am facilities. (Action 1/11.) 

Wellsville, N. Y., Radio Services of Wellisville— 
Ordered that applicant and respondent shall each, 
not later than Feb. 15, provide all parties to the 
hearings, including the Examiner, with a full set 
of exhibits in accordance with Sect. 1.841 of the 
rules (Docket 11186) re CP for am station. (Ac- 
tion 1/14.) 


By Hearing Examiner Isadore A. Honig on Jan. 13 


Omaha, Neb:., KFAB Bestg. Co.; Herald ——— 
Granted motion of KFAB for extension of time 
from Jan. 14 to Jan. 17 in which to file proposed 
findings in re applications for ch. 7 (Dockets 
9009, 10909), with no change in date for filing 
replies thereto (i.e., Jan. 31); further ordered on 
the Examiner’s own motion, that the time for 
filing proposed corrections to the transcript by all 
= is likewise extended from Jan. 14 to 
an. 17. 


By Hearing Examiner Fanney N. Litvin 


KFKU Lawrence, Kan., University of Kan.— 
Granted petition requesting acceptance of its 
non-timely filed appearance in re application of 
Broadcast Group Inc. for a new am station at 
St. Joseph, Mo. (Docket 11147). 

By Hearing Examiner Annie Neal Huntting 

on Jan, 14 

Corpus Christi, Tex., Corpus Christi Bcstg. Co. 
—Granted motion for continuance of prehearing 
conference scheduled for Jan. 20 and hearing 
scheduled for Feb. 1, to March 1 and March 14, 
respectively, in re am facilities of KVOZ Laredo, 
Tex., et al. (Dockets 11119 et al.). 

By Hearing Examiner Charles J. Frederick 

on Jan. 13 


Pittsburgh, Pa., WWSW Inc.; Pittsburgh Radio 
Supply House Inc.—Granted motion of WWSW 
Inc. for postponement of further hearing from 
Jan. 17 to Jan. 20 in re applications for ch. 11 
(Dockets 8730, 8840). 


January 17 Applications 


ACCEPTED FOR FILING 


Modification of CP 


WCAR Detroit, Mich., WCAR Inc.—Mod. of CP 
(BP-5971) as mod. which authorized change 
power and hours of operation from 1 kw day 
10 kw night and 50 kw daytime (unlimited hours); 
installation of a new transmitter and DA for day 
and night (DA-2) and change transmitter and 
studio locations) for extension of completion 
date (BMP-6749). P 

WCAR-FM Pontiac, Mich., WCAR Inc.—Mod. 
of CP (BPH-538) as mod. which authorized new 
fm _ station for extension of completion date 
(BMPH-4944). 

WSTF (TV) Stamford, Conn., Stamford-Nor- 
walk Television Corp.—Mod. of CP (BPCT-1672) 
as mod. which authorized new tv station to ex- 
tend completion date (BMPCT-2731). 

WKAR-TV East Lansing, Mich., Michigan State 
Board of Agriculture—Mod. of CP (BPCT-1126) 
as mod. which authorized new tv station to ex- 
tend completion date to 8-15-55 (BMPCT-2732). 

WPBN-TV Traverse City, Mich., Midwestern 
Bestg. Co.—Mod. of CP (BPCT-1781) as mod. 
which authorized new tv station to extend com- 
pletion date to 4-25-55 (BMPCT-2733). 

KETX (TV) Tyler, Tex., Jacob A. Newborn Jr. 
—CP to replace expired CP (BPCT-1422) as mod. 
which authorized new tv station (BPCT-1839). 

WILD Homewood, Ala., Johnston Bestg. Co. 
(George Johnston and George Johnston Jr., part- 
ners)—Mod. of CP (BP-8656) as mod. which au- 
thorized changes in the antenna system by adding 
tv antenna (increase in height) for extension of 
completion date (BMP-6751). 


Renewal of License 


KCBS San Jose, Calif., Columbia Bestg. System 
Inc. of California—Amended to change name to: 
Columbia Bestg. System Inc. (BR-46). 

WDEC Americus, Ga., The American Bestg. Co.. 
—(BR-1568). 

WABB-FM Mobile, Ala., The Mobile Press 
Register—(BRH-394). 


Remote Control 

WWWB Jasper, Ala., Bankhead Bestg. Co.— 
(BRC-632). 

KARK Little Rock, Ark.—Arkansas Radio & 
Equipment Co.—(BRC-629). 

WFPG Atlantic City, N. J., Neptune Bestg. Corp. 
—(BRC-631). 

WBLK Clarksburg, W. Va., Ohio Valley Bestg. 
Corp.—(BRC-630). 


Renewal of License 
WPRY Perry, Fla., Taylor County Bestg. Co.— 
(BR-2927). 
WIAC Santurce, P. R., Radio Station WIBS Inc. 
—(BR-1860). 


Applications Returned 

WETO Gadsden, Ala., Gadsden Radio Co.— 
Renewal of license (Incomplete). 

WPFD Darlington, S. C., Frank A. Hull, tr/as 
Darlington Bestg. Co.—Voluntary assignment of 
CP to Blue Ridge Bestg. Co. (Not complete). 

WWON-FM Woonsocket, R. 1, Woonsocket 
Bestg. Co.—License to cover CP to make changes 
in licensed station. Filed on wrong form. 

WEMC (FM) Harrisonburg, Va., Board of 
Trustees of Eastern Mennonite College Inc.— 
Mod. of CP to make changes. 


License for CP 
WFMF (FM) Chicago, Ill., Functional Music Inc. 
—License to cover CP (BPH-1975) which author- 
ized changes in licensed station (BLH-1026). 


Modification of CP 


KOPO-TV Tucson, Ariz., Old Pueblo Bestg. Co. 
—Mod. of CP (BPCT-1169) as mod. which author- 
ized new tv station to extend completion date to 
12-1-55 (BMPCT-2740). 


AM Station Wanted 
NORTHERN CALIFORNIA 


We have a well qualified buyer seeking a single station market 
with profitable record. Can pay up to $125,000.00. 


We have a number of capable buyers ready to move on any 
good radio or television property. All negotiations are handled 


confidentially. 


Appraisals e 


Negotiations e 


Financing 


BLACKBURN - HAMILTON COMPANY 
RADIO-TV-NEWSPAPER BROKERS 


WASHINGTON, D. C. 
James W. Blackburn 
Clifford Marshall 
Washington Bidg. 
Sterling 3-4341- 
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CHICAGO 
Ray V. Hamilton 
Phil Jackson 
Tribune Tower 
Delaware 7-2755-6 


SAN FRANCISCO 
William T. Stubblefield 


235 Montgomery St. 
Exbrook 2-5671-2 


WKIG-TV Fort Wayne, Ind., No: 
diana Bestg. Co.—Mod. of CP (BPOT sain 
which authorized new tv station to extend 
pletion date to 7-1-55 (BMPCT Con, 

WBAL-TV Baltimore, Md., The Hearg 
Mod. of CP (BPCT-652) as mod. which 
changes in facilities of existing ty station 4 
tend completion date to 5-1-55 (BMPCT.97 toa. 

WRTV (TV) Asbury Park, N. J.. atiacy) 


. Corp.—Mod. of CP (BPCT-1213 


. ) as mod 

authorized new tv station to e » Whit 

date to 5-1-55 (BMPCT-2743), -**°"4 COmpleta 
WPTR-TV Albany, N. Y., Patroon 

Mod. of CP (BPCT~405) as tod. which authors 

new tv station to exten 

PM UME Aca Pa, Eaxtern me on" 

= eading, Pa., Eastern 

Mod. of CP (BPCT-268) as’mod. whi 

new tv_ station to extend c 

AEM wlliaeport. vx. waar ay 

- msport, Pa., 

Mod. of CP (BPCT-521) as mod. which pr Rare 

new tv station to extend com i 

7-12-55 (BMPCT-2735). pletion date 
WBTW (TV) Florence, S. C., Jefferson 

Bestg. Co.—Mod. of CP (BPCT-1341) as 

which authorized new tv station to exteng = 

pletion date to 4-15-55 (BMPCT-2741) eo ™ 
WJHL-TV Johnson City, Tenn., w 

Mod. - Ce mod. which ay 

new tv s on to extend com 

7-29-55 (BMPCT-2734). completion date i 
WSAZ-TV Huntington, W. Va., WSaz Inc~ 

Mod. of CP (BPCT-896) as mod. which authorizes 

changes in facilities of existing tv station to 

tend completion date to 8-1-55 (BMPCT.-214)" 


January 18 Decisions 


BROADCAST ACTIONS 


By the Broadcast Bureau 
Actions of Jan. 14 
Granted License 
_ Braco ise — Calif., Los 

estg. Co. ranted license coveri hang: 
fm station (BLH-1024). — ee 

WMAX Grand Rapids, Mich., WMAX In 
Granted license for am station; 1480 ke, 500 w.D 
(BL-5571). 

Granted CP 

KETX (TV) Tyler, Tex., Jacob A. Newborn ir, 
—Granted CP to replace expired permit (BPcT. 
1422) as mod. which authorized new tv station 
on ch. 19 (BPCT-1939). 

Remote Control 

The following stations were granted au 
to operate transmitters by remote control: 

KARK Little Rock, Ark.; WBLK Clarksburg 
W. Va.; WFPG Atlantic City, N. J. 

Modification of CP 

The following stations were granted extension 
of completion dates as shown: 

WPBN-TV Traverse City, Mich., to 1-25-5 
WSTF Stamford, Conn., to 17-27-55: WJHL-TV 
Johnson City, Tenn., to 7-28-55; WTVN-TV Co 
lumbus, Ohio, to 7-21-55. 


Actions of Jan. 13 
Granted License 
KCCT-FM Corpus Christi, Tex., Internation 
—— Co.—Granted license for fm station (BLH- 
KCOV Corvallis, Ore., Mid-Land Best, On 
Granted license for am station; 1240 ke, 250 wT 
(BL-5568) . 
WFHG Bristol, Va., Bristol Bestg. Co.—Grantel 
license covering increase in day power to 5 kv 
and installation of new transmitter (BL-5583). 


Modification of CP 
KTYL Mesa, Ariz., Harkins Bestg. Inc.—Granted 
Mod. of CP for change in type_ transmitter, 
(BMP-6712); also extension of completion date t 
5-9-55 (BMP-6743). 


Remote Control 
WWWB Jasper, Ala., Bankhead Bestg. (0. 
—Granted authority to operate transmitter ty 
remote control (BRC-632). 


Granted CP % 

KTVE (TV) Longview, Tex., East Texas Tv (0 

—Granted CP to replace expired CP (BPCT-117) 
as mod. which authorized replacement of 

CP (BPCT-607) for new tv station (BPCT-19%). 


Modification of CP 


KVOS-TV Bellingham, Wash., KVOS vi 
Granted extension of completion date to 7- 


Actions of Jan. 12 
Granted License 

WBOF Virginia Beach, Va., Virginia oo 
Bestg. Corp.—Granted license for am station, 
1600 kc, 1 kw-D (BL-5562). 

KVIN Vinita, Okla., Vinita Bests. Co.—Granted 
Moonee for new am station; 1470 ke, 500 ¥, 
( -5573) . 

KACT Andrews, Tex., Andrews Bestrs.—Gret 
ed license for am station, 1360 kc, 500 w- 


567). " 

KSML Seminole, Tex., Seminole Bestrs—Gret 
ed license for am station; 1250 kc, 1 kw- 
5572) 


KBRL McCook, Neb., The McCook Beste, 
Granted license covering changes in am 
1300 ke, 1 kw, D (BL-5555). 


(Continued on page 94) 
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TANSKY & BAILEY INC. 


ices 
ee St, N.W. ME. 8.5411 


Laboratories 
“a Wisconsin Ave., N. W. 
ADams 4-2414 










L. Dillard, Gen. Mgr. 
NATIONAL BLDG. DI. 7-1319 
WASHINGTON, D. C. 

», BOX 7037 JACKSON 5302 


SAS CITY, MO. 
_~ AFCCE * 








PANK H. McINTOSH 
rONSULTING RADIO ENGINEER 
1216 WYATT BLDG. 
WASHINGTCN, D. C. 
Metropolitan 8-4477 
Member AFCCE * 


KEAR & KENNEDY 
0 18th St., N. W. Hudson 3-9000 
WASHINGTON 6, D. C. 
Member AFCCE * 





LYNNE C. SMEBY 


d Professional Engineer” 


1G St, N. W. EX 3-8073 
WASHINGTON 5, D. C. 


ROBERT L. HAMMETT 
CONSULTING RADIO ENGINEER 
821 MARKET STREET 
FRANCISCO 3, CALIFORNIA 
SUTTER 1.7545 


1.G. ROUNTREE, JR. 
4515 Prentice Street 
EMerson 3266 
Dallas 6, Texas 


SERVICE D 


A. D. RING & ASSOCIATES 


Pennsylvania Bldg. 











JAMES C. McNARY 
Consulting Engineer 
National Press Bidg., Wash. 4, D. C. 
Telephone District 7-1205 

Member AFCCE * 


30 Years’ Experience in Radio 
Engineering 
Republic 7-2347 
WASHINGTON 4, D. C. 
Member AFCCE * 


RUSSELL P. 


711 14th St., N. W. Sheraton Bidg. 
Washington 5, D. C. REpublic 7-3984 


Member AFCCE * 


MAY 


A. EARL CULLUM, JR. 
CONSULTING RADIO ENGINEERS 
HIGHLAND PARK- VILLAGE 
DALLAS 5, TEXAS 


JUSTIN 6108 
Member AFCCE * 


GEORGE P. ADAIR 
Consulting Radio Engineers ‘ 
Quarter Century Professional Experience 

~ jo-T 


1610 Eye St., N. W., Wash. 6, D. C. 

Executive 3-1230—E-secutive 3-5851 

(Nights-holidays, Lockwood 
Member AFCCE * 


JOHN B. HEFFELFINGER 


815 E. 83rd St. Hiland 7010 


KANSAS CITY, MISSOURI 


VIR N. JAMES 


SPECIALTY 
Directional Antenna Proofs 
Mountain and Plain Terrain 
3955 S. Broadway Sunset 9-9182 


Denver, Colorado 













—Established 1926— 
PAUL GODLEY CO. 


Upper Montclair, N. J. MO. 3-3000 


Laboratories Great Notch, N. J. 
Member AFCCE * 


GAUTNEY & JONES 
CONSULTING RADIO ENGINEERS 
1052 Warner Bldg. National 8-7757 


Washington 4, D. C. 
Member AFCCE * 










WELDON & CARR 
Consulting 
Radio & Television 


Engineers 
Washington 6, D. C 
1001 Conn. Ave. 


A Dallas, Texas 
4212 S. Buckner Bivd. 


Member AFCCE * 


GUY C. HUTCHESON 


P. O. Box 32 AR. 4-8721 
1100 W. Abram 
ARLINGTON, TEXAS 


WALTER F. KEAN 
AN-TV BROADCAST ALLOCATION 
FCC & FIELD ENGINEERING 
1 Riverside Road—Riverside 7-2153 


Riverside, Ill. 
(A Chicago suburb) 


Vandivere, 
Cohen & Wearn 


Consulting Electronic Engineers 
612 Evans Bldg. NA. 8-2698 
1420 New York Ave., N. W. 
Washington 5, D. C. 


SPOT YOUR FIRM’S NAME HERE, 
To Be Seen by 75,956* Readers 
—among them, the decision-making 
station owners and managers, chief 
engineers and technicians—applicants 
for am, fm, tv and facsimile facilities. 
* 1953 ARB Projected Readership Survey 





501-514 Munsey Bldg. STerling 3-0111 

















GEORGE C. DAVIS 


Washington 4, D. C. 
Member AFCCE * 








Craven, Lohnes & Culver 
MUNSEY BUILDING DISTRICT 7-8215 


WASHINGTON 4, D. C. 
Member AFCCE* 


PAGE, CREUTZ, 
GARRISON & WALDSCHMITT 


CONSULTING ENGINEERS 


710 14th St.,N. W. Executive 3-5670 
Washington 5, D. C. 
Member AFCCE * 


ROBERT M. SILLIMAN 
John A. Moffet—Associate 
1405 G St., N. W. 
Republic 7-6646 
Washington 5, D. C. 
Member AFCCE * 





WILLIAM E. BENNS, JR. 
Consulting Radio Engineer 


3738 Kanawha St., N. W., Wash., D. C. 
Phone EMerson 2-8071 
Box 2468, Birmingham, Ala. 
jone 6-2924 
Member AFCCE * 


CARL E. SMITH 
CONSULTING RADIO ENGINEERS 
4900 Euclid Avenue 
Cleveland 3, Ohio 


HEnderson 2-3177 
Member AFCCE * 


Member AFCCE * 
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ustom-Built Equipment 
- $. RECORDING CO. 


12) Vermont Ave., Wash. 5, D. C. 
Uncoln 3.2705 
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COMMERCIAL RADIO 


MONITORING COMPANY 
MOBILE FREQUENCY MEASUREMENT 
SERVICE FOR FM & TV 
Engineer on duty all night every night 
JACKSON 5302 
P. O. Box 7037 Kensas City, Me. 





CAPITOL RADIO 
ENGINEERING INSTITUTE 


Accredited Technical Institute Curricula 
3224 16th St., N.W., Wash. 10, D. C. 
Practical Broadcast, TV, Electronics en- 
gineering home study and _ residence 
courses. Write For Free Catalog, specify 
course. 



















iF YOU 
DESIRE TO JOIN 
THESE ENGINEERS 
in Service Directory advertising 
contact 


BROADCASTING @ TELECASTING 
1735 DeSales St., N. W., Wash. 6, D. C. 
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CLASSIFIED ADVERTISEMENTS 


Payable in advance. Checks and money orders only. 
Deadline: Undisplayed—Monday preceding publication date. Display—Tuesday 


preceding publication date. 


Situations Wanted 20¢ per word—$2.00 minimum @ Help Wanted 25¢ per word— 


$2.00 minimum. 


All other classifications 30¢ per word—$4.00 minimum ® Display ads $15.00 per inch 


No charge for blind box number. 
BROADCASTING @ TELECASTING, 1735 DeSales St. N. W 


, ete., sent to 
liability or responsibility for their custody or return. 


Arruicants: If transcriptions or bulk 
separately, please). All transcriptions, p 
more * TexecasTina expressly repudiates any 


RADIO 
Help Wanted 


Managerial 





Sales manager. Growing national company offers 
” for man who has a solid and 


y, liberal commission and travel expenses. 
Box 999F, BeT. 








Salesmen 


Florida—experienced draw against 15% 


Box 661F, BeT. 


Wanted: Salesman or woman. Big pay, 
percentage. Write Box 847F, BeT. 


man, 
large 


Salesman -announcer. Opportunity to make 
commission. 

Must be 

top announcer, willing to work. Send tape, all 


information first letter, Box 900F, BeT. 


Radio salesman for prosperous Pennsylvania 
market. Supply employment record and mini- 
mum income requirements with application. Box 
938F, BeT. 





Salesman—assistant manager for kilowatt day- 
time station in southern city of 8,500 population 
Must be experienced in sales and programming 
and should have a good background of small city 
operation. Send picture and complete details 
to Box 948F, BeT. 


BROADCASTERS EXECUTIVE 
PLACEMENT SERVICE 


EXECUTIVE & STAFF LEVELS 
CONFIDENTIAL CONTACT 
NATIONWIDE SERVICE 


CORRECTION .. . 


In our advertisement last week, in this 
same space, the printer omitted several 
words from the last paragraph. We are 
NOT looking for top executives who just 
want “to change jobs.” We ARE looking 
for able executives and staff personnel... 
qualified for career advancement. 


Just to set the record straight . 
is the full copy. 

Whether you are looking for a top ex- 
ecutive, or want to change jobs, investigate 
with complete confidence our service for 
managerial, sales, programming, engineer- 
ing and all staff positions. 


EXPERIENCE... 


This is a specialized professional service 
that taps wide resources, headed by a man 
of long experience in TV and Radio... 
Howard S. Frazier. Broadcasters Place- 
ment Service, established in 1950, is a 
division of this pioneer station manage- 
ment firm. 


FRAZIER TV-AM MANAGEMENT 
SERVICES 


Programming 

Sales & Promotion 
Expert Testimony 
Rate Studies 

low Cost Operation 


.. here 


Revenue Estimates 
Station Appraisals 
Operation Analysis 
Station Plant Desi 
Station Organization 


HOWARD S. FRAZIER 


TV & Radio Management 
Consultant 


708 Bond Bldg., Washington 5, D. C. 
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Send box replies to 
, ‘ Washington 6, D. Tics 
‘pumbers -AyF. at - a. risk. enssese- 





RADIOL 
Help Wanted—(Cont’d) 


Florida . . . Want qualified salesman-announcer. 
Want’a make money. $100.00 guarantee week, 
right man, three openings, two pop and one hill- 
billy field. Must be tops. Good past record. Full 
information first letter. Box 19G, BeT. 














Radio salesman—top commissions, drawing ac- 
count, insurance, retirement plan. 5000 watt radio 
station with tv affiliate in rich upper midwest. 
Box 20G, BeT 


Radio salesman needed at once. Excellent Cali- 
fornia market. Experience and previous sales 
record required when applying. Opportunity of 
earning $6000—$10,000. Ed Urner, KERO, Bakers- 
field, California. Phone Fairview 7-1441. 





KVOU-MBS, Uvalde, Texas, needs experienced 
salesman with ability to hold down an an- 
nouncing position. Send references in first letter. 








Long established 5kw CBS affiliate wants experi- 
enced radio salesman. Opportunity good income 
based on guarantee plus commission. Pleasant 
university town. Send complete resumé, picture 
and references to J. D. Swan, Manager, CAX, 
Burlington, Vt. 


Nashville’s most promotion minded, progressive, 
independent with top local sponsor acceptance 
wants 2 experienced, creative radio salesmen. 
Guaranteed draw against high commission. Only 
high caliber, sober, intelligent, permanent men 
with proven record need apply. Contact Harvey 
L. Glascock, Executive VP, General Manager, 
WKDA, Nashville, Tenn. 


Experienced man for limited sales force in active 
market. Excellent ratings, public acceptance and 
negro specialization will allow top earnings. 
Company is important group operation with full 
benefits. Advancement to commercial manager 
good possibility. Full details immediately to 
Manager, WRAP, Norfolk, Virginia. 





Announcers 


Ist combo, announcing, management new 500 
watt DT. Oklahoma. Box 84F, BeT. 


Program minded announcers with Ist tickets. 
Indiana. Box 262F, BeT. 


Florida—pop DJ personality. 
resume. Box 662F, BeT. 


Send tape and 


Experienced announcer morning shift, friendly 
Pennsylvania ind. DT. $75. No drifters or begin- 
ners. Send tape, references and background. Box 
804F, BeT. 


Man with a one-two punch! Illinois independent 
kilowatter, in the nation’s most attractive and 
fastest growing industry—farm area, will pay 
handsome salary to a man who can: (1) entertain 
with a microphone, (2) sell with a microphone. 
We want an experienced, versatile young man 
who can do disc shows with humor and sparkle 
and an authoritative newscast. Best working con- 
ditions, modern, well equipped, attractive station; 
liberal extra benefits. Write full information to 
Box 827F, BeT. 


Experienced announcer for permanent position 
with south Texas independent. Box 981F, BeT. 








Need immediately, experienced staff announcer. 
Eastern North Carolina kilowatt station. Send 
full details first letter. Box 36G, BeT. 





Announcer wanted Mature voice, prefer 
married man, news & sports plus commercials 
if desired. Send tape and detailed information. 
College town, east Texas, regional independent. 
KSFA, P.O. Box 56, North Street Station, Nacog- 
doches, Texas. 


RADIO 
a Help Wanted— (Cont'd) 


Immediate opening, experienced 
first class ticket. Send full details 
KSTT, Davenport, Iowa. tape 











Immediately good hillbilly and po 
Send full details and tape to James Pillar m 
WBML, Macon, Georgia. » Wilt 


Wanted—experienced staff annou 
details to WCNH, Quincy, Florida" Send ty 





Immediate opening for experienced 
nouncer. Aggressive lkw independent 
5000 watts fulltime. Good working cong 

Prefer personal interview if possible o 
Manager, WCOJ, Coatesville, Pa. . 


ONtar| 


Experienced announcer wanted. Ad-lib 

Salary open. No floaters. Excellent working ; 
ditions. George Shurden, WMFC, Monne. 
Alabama. ' 


Experienced versatile announcer, p 

mediately. Send tape along with resume syn 
age, experience, martial status and salay 4 
pected to Radio Station WSOO, Sault st 4. 
Michigan. ines 





Announcer, first phone immediately, Empys 

on announcing. Send tape, references and bad 

== Howard Ward, WWBG, Bowling Grea 
oO. 


ee 
We want a thoroughly experienced DJ and sg 
man with pleasant, mature voice, strong . 
mercial delivery. Fine opportunity. Appi 
WWIM, Baltimore 1, Maryland. ; 





Technical 


SS 
West Texas kilowatt independent needs exper 
enced first-phone man for chief engineer and a 
nouncing or sales. Good salary for right ma 
cond Gomis including audition recording to Bg 
ee 


Chief engineer with good announcing abilit 
Starting pay $90.00 a week. Prefer family ma 
a a ee. Southern network station, iy 


Wanted: Qualified first phone combo man tif 
upcoming chief engineer position. Progresip 
daytimer. Kansas City area. Good sain 
pleasant working conditions for sober, cooper 
tive man. Send tape, background, references # 
Box 985F, BeT. 





Transmitter operator—Leading station in sou 
east has opening for transmitter operator wit 
first class license. Previous broadcast experien: 
not required, but prefer young man with am 
teur background or similar aptitudes and » 
terests who can learn and develop in ane 
panding organization. Box 59G, BrT. 


First-phone operator. 
particulars first letter. 
Maryland. 


Immediate opening. hil 
WASA, Havre de Gre 





Television and radio technicians wanted ¥ 
WKZO AM and TV, Kalamazoo, Michigan. Ts 
vhf station wants men who are intersted 2 
working for a prestige station that offers ext: 
lent working conditions and many benefit 
WKZO is interested in men with sound tet 
nical training who have a sincere desire to & 
come an integral part of an established al 
stable company. Send complete information » 
Arthur Covell, Chief Engineer, WKZO, Kalatr 
zoo, Michigan. All replies confidential. 


Production-Programming, Others 


Opening about April ist for experienced atte 
tive gal with flair for selling, copywriting, 
motion—to be commercial manager at fast gm 
ing 250 watt on east coast of Florida. Sala 
plus commission. Real opportunity for right 
son not afraid to work. Send _ sample 0, 
resume, photo and full details. Also whether® 
not you own a car. Personal interview wil ® 
required. We pay transportation one way. B# 
26G, BeT. 





Girl able to write letters, rapid typist, bookkee®, 
familiar all phases radio. Ideal opportut 
Box 58G, BeT. 

eee 


Wanted—experienced female continuity cit 
good pay—air work—40 hour week—car 
sary for position at 1000 watt station sow 
job open February—send details to Dave Bult 
KSVP, Artesia, New Mexico. 

a 


Copywriter: Qualified, experienced radio # 
writer needed at once. Apply by letter 
experience, references, etc., to Continuity 


tor, WILS, Lansing, Michigan. 
ceiiitadietenandanenieeeimaiinshensieasieeeenttneamtiaanmetantenaeal 
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——~ RADIO 


Help Wanted— (Cont'd) 


newsman needed at northern 
sxperienced enti jependent. Must have experi- 
piinois dayrering and writing local news. Start- 
ence $85 per week. P. O. Box 500, Waukegan, 


tinols. 


Situations Wanted 


Managerial 


assistant manager, program manager. 
Se ee years experience in all phases of 
0. Complete history in industry available. 
Box 897F, BeT. 
manager—am-tv. Top record in four sta- 
General is bringing non-profitable operation 
tions. Exside of ledger and keeping it there. Will 
P e am-tv operation, or will lease or manage 
am station. Excellent references. Box 986F, BeT. 








<< : . . 

n only—manager. Capable administrator, 
— PD, announcer. Employed—available 30 
days. Box 23G, BeT 
aS caiman 

ral—commercial manager with well rounded 
saaienee. proof of performance, and ideas that 
build ratings and increase sales. Box 24G, BeT. 








\ cord 
Station manager—experienced, well qualified. 
Seeking advancement opportunity radio or tele- 
vision management. Box 39G, BeT. 
i _ . 
Manager .. . 22 years experience. Radio and tv. 
All phases. Excellent references. Box 62G, BeT. 


St TT TTR 
Salesman 


— Een 
Station reorganization makes available one of our 
top salesmen. Excellent character, occupational 
references. Family man, 34, hard worker. Rec- 
ommended very highly. Also first class license 
control operator capable of maintenance, highly 
recommended. Box 998F, BeT. 





Announcers 
a a 


Announcer—1 year wants to move up. Strong 
on commercials, news, music, sports. Operates 
console. Tape and photo available. Will travel. 
Box 838F, BeT. 


Announcer, Light experience—relaxed. DJ-idea 
man, veteran, 23, car. Box 896F, BeT. 


Staff announcer—three years experience. Versa- 
tile, alert. Have handled sports. Good back- 
ground. Permanent position only. Box 977F, BeT. 





Smiles-a-plenty, clever, amusing morning team, 
8 years experience, vets, married, looking for 
bigger market. Sample tape, resume available. 
Best reference present employer. Package AFTRA 
min., plus talent. Box 983F, BeT. 





Handsome, likeable fellow desiring to relocate up 
north. If you need a good announcer, not a hot 
shot, try me. Box 984F, BeT. 





Announcer, mature, single, reliable. Excellent on 
commercials, strong news, good DJ. Engaging per- 
sonality. Tape on request. Box 990F, BeT. 





Announcer: All phases, 4 years—married, veteran. 
Prefer Chicago area or midwest. Box 991F, BeT. 





5 watt sportscaster, best references, outstand- 

ing play-by-play, desires 5000 watt calibre posi- 

tion in sports-minded station. Midwest only. 

Strong on all major sports, able to produce imme- 

diately. 4 years experience, single, vet. Minimum 
, $5000 per year. Box 994F, BeT. 





Announcer—deejay, thorough knowledge of mu- 
sie. Limited experience, trained by top profes- 


sionals, single, will 
05, Fe travel, tape, resume. Box 





Experienced versatile announcer presently em- 
cd as morning.man seeks position with pro- 
sessive organization. North central location pre- 


» Background and ability will please. Tape 
M request. Box 997F, BT. - ” 





Experienced announcer, copy and rewrite. wants 
Permanent position. Box 12G, BeT. 


RADIO 
Situations Wanted—(Cont’d) 


Morning man, married, capable and dependable 
seeks permanent employment. Box 14G, BeT. 








Twelve (12) years experience—sales, announcing, 
programming, copy. Family man, non-drinker, 
excellent references. Stable, dependable. Satis- 
faction guaranteed. Box 15G, BeT. 





College grad, vet, 26, for permanent position. DJ, 
news, announcing. Pleasant disposition, nice 
voice, knowledge of music, do singing commer- 
cials. Grad Fort Monmouth microwave school; 
have 3rd phone ticket; advanced degree courses 
Columbia University and WRCA studios. Box 
25G, BeT. 





Thorough experience, mature style. Would locate 
as announcer, PD or writer in Florida. Perma- 
nent, reliable. $80 weekly minimum. Box 27G, 
BeT. 





RADIO 
Situations Wanted—(Cont’d) 


Announcer, single 4 years experience, interested 
in programming. Manager knows of this ad, will 
give recommendation. Stewart Chamerlain, 
KGAK, Gallup, N. M. 








Sports announcer—4 years experience. Play-by- 
play. Familiar all phases radio. Desires position 
with progressive station. Steady, sober and very 
dependable. The best of references. Contact Ken 
es 2977 Merrill Avenue, Huntington, West Vir- 
ginia, 





Negro staff announcer, board, copy, news and DJ, 

College degrees and public relations experience. 

Salary secondary to opportunity. Milton McFar- 

_, + ae Street, N. W., Washington, D. C. 
e. 8- 3 





All-around announcer. Strong on news, pleasant 
personality, 3rd ticket. Coached by top New York 
announcer. Desires community minded station. 
Phil Roberts, 1623 St. Johns Place, Brooklyn, New 
York. PR 4-7671. 





“Do nothin’ till you hear from me’’—DJ, sports, 
play-by-play, versatile, employed, 2 years expe- 
rience, vet, married, 28, reliable. Box 28G, BeT. 





Can you use top notch play-by-play announcer 
who’s no slouch at DJ, news or sales. Employed. 
26. Family. Box 33G, BeT. 





First phone, 30, single, 342 years am transmitter 
experience, availabile immediately. Box 34G, 
BeT. 





Announcer, presently working, copy writer, 26, 
college graduate, single, veteran. Box 40G, BeT. 





All phases of radio, strong sports, pleasant per- 
sonality. Desires community minded station. 3rd 
ticket. Box 42G, BeT. 





Staff announcer, strong on writing, news, DJ, 3rd 
class ticket. Single. Box 43G, BeT. 


Staff announcer—strong news, sports—commer- 
cial DJ. Single, veteran—travel—tape on request. 
Box 45G, BeT. 





Announcer, smooth DJ, strong on news, friendly, 
hard worker, travel, married. Box 46G, BeT. 





All around staff announcer, strong on news. De- 
sires permanent position, 3rd ticket. Box 50G, 
BeT. 





Announcer, deejay, available now. Go anywhere, 
eager to please. Coached by top New York an- 
nouncers, but not hot-shot. Looking for oppor- 
tunity to prove myself an asset to your station. 
Sober, dependable. Tape and resume on request. 
Box 51G, BeT. 





Announcer, light experience, single, good DJ, 
news, sports, board, tape. Box 52G, BeT. 





Announcer, light experience, commercial voice, 
DJ, news, sports, board, tape. Box 53G, BeT. 


Announcer—strong on music, news, sports. 
pert console operator. 
Box 56G, BeT. 


Ex- 
Graduate Midwestern. 


News, commercial, DJ. Vet.: College. Presently 
1 kw. Desire advancement. Box 67G, BeT. q 





Announcer—seeking position with future—single, 
veteran, will travel. Board—restricted license. 
Limited experience. Tape and resume on request. 
Bill Alden, 24 Fairfield Avenue, Stamford, Conn. 





Negro DJ. Tape, references. Walter Betner, 
106-18 Ruscoe Street, Jamaica, L. 1, N?-Y. | 





—— 


Announcer, 30, single, draft exempt, 16 months 
experience staff announcer, permit. Specialty— 
sports play-by-play. Prefer midwest. Station 
where employed curtailed’ broadcasting. Avail- 
able for interview. Ken Burkhardt, 919 W: Peral, 
Staunton, Illinois. Telephone—328W. Se 








Sports-staff announcer, 9 years experience at 
three stations. Is Brooklyn Dodger scout. Reli- 
able, no floater. Married, one child. Prefer north- 
east. Contact Phil Spencer, 6 Curtis Street, Glov- 
ersville, N. Y. 


Sports—basketball, football, very much interested 
in baseball, 2 years commercial experience. Tem- 
ple University graduate. Travel anywhere. Con- 
tact Nicholas Virgilio, WCMC, Wildwood, N. J. 








Wanted: Announcing position in southeast. 21 
months’ experience; third class license; age 25 
Ed Whitehead, 233 College Street, Macon, Ga. 





If that is what you need—HELP—you 
should be interested in our Placement 
Department. We offer you graduates 
who can double in several capacities. 
They are not “specialists”, but have 
been thoroughly trained for a com- 
bination of jobs by professionals using 
standard commercial equipment in our 
studios. 


@ Announcers 
(Tv & Radio) 
@ Camera Men 


@ Continuity Writers 
(Tv & Radio) 


@ Floor Men 
@ Salesmen 
@ Sales Service Men 


e@ Traffic Assistants 
(Tv & Radio) 


@ Film Editors 
® Projectionists 


e Artists 
(Comm. lettering & Design) 
Remember, our service is FREE. We 
are not an employment agency. We 
simply supply you with trained grad- 
uates from our School who have been 
screened for ability and willingness to 
work. Write John Birrel, Placement 


Director, for complete background 
data. 


NORTHWEST RADIO & TELEVISION SCHOOL 
1221 N.W. 2ist Avenue 
Portland 9, Oregon 
with schools in 


HOLLYWOOD © CHICAGO © PORTLAND 





RADIO 
Situations Wanted—(Cont’d) 


Announcers-writers, thoroughly trained all phases 
by top professionals. Midwestern Broadcasting 
School, 228 S. Wabash Ave., Chicago 4, Ill. 
Wabash 2-0712. 


Trained announcers and copywriters. National 
Academy of Broadcasting, 3338 16th Street, N.W., 
Washington, D. C. DE 2-5580. 


Staff announcers (4). Board trained for tough 
commercial schedule. Pathfinder School of Ra- 
dio, 737 11th Street, N.W., Washington, D. C. 
Me. 8-5255. 


Technical 


Engineer—six years experience studio, transmit- 
ter, remotes, recordings. Box 680F, BeT. 


Radio telephone operator first class license. One 
year am experience. Three years schooling in- 
cluding tv and radio service and repair. Desire 
position with radio broadcasting or tv station. 
Box 978F, BeT. 


Experienced am-tv engineer, Ist phone, desires 
permanent job with future. Am all phases; tv 
xmtr, switcher, camera, microwave maintenance. 
Box 987F, BeT. 


Chief engineer for small station. Technician tv. 
Seventeen years experience. Strong on installa- 
tion and maintenance. Mature, married, sober. 
No drifter. Desire permanence. All offers con- 
sidered. Interested south. Box 989F, BeT. 


Chief engineer with experience in all phases of 
radio broadcasting desires position in east or 
midwest. Can install and maintain all equipment. 
Box 992F, BeT. 


Chief engineer, long experience, maintenance 
and construction. Responsible, steady worker. 
Own car and tools. Best references, including 
present employer. Box 16G, BrT. 


First phone man with 142 years in am-fm. Can 
also handle RCA video equipment. Available in 
two weeks. Box 18G, BeT. 


Engineer, ist phone. Experience; studio and 
transmitter. Available immediately. Box 22G, 
BeT. 


Thoroughly experienced audio and transmitter 
operator, 50kw experience, car. Box 30G, BeT. 


Chief engineer, experienced in installation, con- 
struction, maintenance, directional antenna am- 
fm-tv, prefer east. Box 37G, BeT. 


Production-Programming, Others 


Television and radio director and producer 
thoroughly experienced in every phase of pro- 
duction, creation, budget administration, direc- 
tion, agency relations, talent negotiations . . 

Desires position of program and/or production 
manager of station or network, or television and 
radio director of advertising agency. Long rec- 
ord of successful, high-rate shows from comedy 
to opera. Excellent references. Box 975F, BeT. 


Young man, 23, mild cerebral palsy handicap, 
very ambitious, good references, seeks beginners 
clerical opportunity with radio station. Box 
916F, BT. 


Canadian newsman desires position as news di- 
rector in US. Was senior member news service 
that won RTNDA award two successive years. 
Can handle men. Authoritative voice. Six years 
radio experience, some television. Will form 
news service if offer attractive. Box 980F, BT. 


All around production assistant—SRT graduate 
—light experience in all phases. 3rd class license. 
Resume on request. Box 996F, BT. 


Program director—announcer—experienced with 
ability to create new business for you. Will go 
anywhere for opportunity. Box 41G, BeT. 


RADIO 
Situations Wanted—(Cont’d) 


Programming-production: Young man; veteran; 
7 years theatre experience; SRT graduate de- 
sires position with progressive station seeking 
imaginative, aggressive production aide. Thor- 
ough knowledge of sets and lighting. Economic- 
ally minded. Can double in brass on a 
= class phone. Knowledge of music. 


Program or production director with five years 
experience in direction, news, continuity, sports 
and music. Independent and network operation. 
Some tv. Available now. Far, west or major city 
location preferred. Salary open. Box 47G, BeT. 


Program director-salesman, announcer, produc- 
tion. a phone. Salary plus commission. Box 


TELEVISION 
Help Wanted 


Technical 


Transmitter engineer—New York State am-tv— 
vhf—has opening. Box 11G, BeT. 


Wanted immediately, two television transmitter 
engineers for California’s first fifty kw vhf. 18 
months tv transmitter experience, preferably on 
General Electric transmitters desired. $105. per 
40 hours, 5 day week. Send full background to 
Peter Onnigian, Chief Engineer, KBET-TV, 601 
7th Ave., Sacramento, California. 


Experienced tv engineer, capable of assuming 
chief's responsibilities for Fairbanks, Alaska. 
Write air mail full qualifications and references 
to A. G. Hiebert, KTVA, Anchorage, Alaska. 


Assistant chief engineer for 100kw vhf. Must 
have thorough knowledge video circuits and cap- 
able full maintenance responsibility. Permanent 
position with good organization. WJBF-TV, 
Augusta, Georgia. 


Situations Wanted 


Managerial 


Manager, 2 years tv, 12 years radio in both large 
and medium markets. Available at once. Reason 
for leaving confidential. Excellent references in- 
cluding present owner. Box 924F, BeT. 


Wish to relocate, preferably managerial, produc- 
tion background; NBC-TV, local experience. 
Box 964F, BeT. 


Assistant station manager—31, unusually broad 
background in most phases of programming, en- 
gineering and FCC procedure. Excellent “num- 
ber 2” man with highly specialized knowledge 
oeteiey va to station starters and ap- 
plicants. x 933F, BeT. 


Sales management, leading account executive 
with 5 years successful major market tv station 
experience, seeks sales management opportunity. 
Sensational tv record; sound business back- 
a? college grad; 36; family man. Box 


Manager ... mature. Experienced radio and tv. 
Family man. Best references. Box 63G, BeT. 


Manager, assistant ——| or program manager, 
enced all phases and radio. Currently 
pan ae maneens for —e pasts, var. 13 veers ex- 
perience including network and agency. 36, mar- 
ried, one child. Best references, t and 
eraployers. Robert Williams, -TV, Wichita, 


Announcer 


Am announcer, good appearance and voice wants 
tv break, midwest. Box 13G, BT. 


Television-radio staff announcer. 8 years radio, 
16 months television experience. Live television 
commercials, personality shows. Seeks new op- 
portunity in larger market. Single, veteran, 31, 
ear. Box 17G, BeT. 


Tv announcer . « proven camera ability in 
major southern vhf market. Looking to locate 
in northeast, must vhf. Box 57G, BeT. 


ox 44G, - 


- ‘TELEVISION 
Situations Wanted— (Cong) 
Technicia cs 





Technician, 31 years old, 1st ph 
pefienced, Mutual radio and CHS Tadic: 
operations. Location secondary to 
Reply Box 962F, BeT. 


bz. 


Due to ownership change of ful) 

the chief engineer will probably relocaie 
and comprehensive experience. Oyr mut, 
quaintances are my references. Box one 


Experienced chief engineer of radio stati 
sires permanent position in t sient 
993F, BeT. elevisiot, 


a 


Sef. 


2 


LS 
Ten years am experience, first phon 
ing. Can travel. Box 31G, BT + tY seh 


° oe 
Production-Programming, Others 


Cameraman—excellent small station and 
experience. All studio operations. Box gqgp Br 


Film editor, 1 year experience, exceljent { 
and tv background. Can double as a 
man. Single, 27 years old, vet. Box 9s6P, pr 


Producer-director. 3 years television 

Broad tv background; directing, talent peat 
tion, writing. College degrees. Stock thei, 
Good references. Brochure available, Box sy 


BeT 


es 
Producer-director, presently employed 
ee, —- Much experience live p ‘ 
ming. ave ideas, energy. Want cha 
both. Box 10G, BrT. sat 


Tv cameraman—2 years experience. All stujy 
operations. Video, audio, floor manager, sm 
directing. Desires position leading to productioy, 
ad east. Will consider all replies. Box % 


For Sale 


Stations 


250 watt fulltime independent. Only station » 
growing Pacific northwest community. 
excellent return on investment. Box 6G, BT 





Comparatively small money will buy 75 
interest in Montana unlimited station. Infustal 


area. Only station, no competition. Loca 
within 15 miles of new major damsite. Devotd 
manager and staff. Manager and corporatin 
attorney own remaining 25 percent of sto 
Contact absentee owners direct. Contact 0. ¢ 
Coburn, Box 447, Lawrence, Kansas. 


Free list of good radio and tv station now 
ready .Jack L. Stoll & Associates, 4958 
Los Angeles 29, California. 


Radio and television stations bought and si 
Theatre Exchange. Licensed Brokers. Portia 
22, Oregon. 


Equipment Etc. 


For Sale: Complete fm station equipment incu 
ing 10kw transmitter, control console, antem 
and lines, monitors, receiver, STL 

unit, misc. amplifiers etc. Write for compl 
list and details. Box 902F, BeT. 


300 foot Lehigh, self-suporting, double 
ized tower mieable Y  g tv. Design 
available. Best offer takes it. Write or 
Hatfield, KIRO, Seattle, Washington. 


Field intensity meter, Federal 101-C, good ct 
dition. First $400 check. KONI, Phoenix, 4 
zona. 


1-RCA 70-C turntable complete with pick-up 
oe fi a 1% C— —_ “= : 

im pylon. separately 0 
Contact James M. Wilder, WBML, Macon, & 
Telephone 3-5454. 


Tower for sale . . . IDECO Bz2 triangular 

duty self-supported, 30-lb. wind loading, 

Now suppo TF 3C tv antenna 

4 section fm heavy duty pylon. Both 

and tower for sale on_ location. 

would cost about $30,000 new. 

offer? Fm antenna worth over $ . 

epeap. All offers will be considered. 

W. E. Neill, WFMY-TV, Greensbaro, N. © 
ae 



















——For Sale—(Cont’d) 





transmitte for sale . . . 10 kw Western Elec- 
Fog B2 oad 131, excellent condition. Used 
Oe ‘19,700 plate hours. Make offer to W. E. 
on mngy 


Neill WFMY-TV, Greensboro, N. C. 
—————— 





P pay RCA super turnstile antenna 
For oe iB. Will work on channel 8 through 
condition, reasonably priced. WLWA, 


Trusc triangular self-supporting F-30 

perfect condition. Designed for 65 ft. TV 
= Ib. wind load. May be extended sev- 
eared feet. Available in May. Save thou- 
= py purchasing this 5 years old super tower. 
WMRI, Marion, Indiana. 
_——$_—_ 
Used 1 kw transmitter available—1 kw Raytheon 






























itter, with tubes, directly off of 
they Bar. In addition, available now a used 
——————_ Andrew phaser. Write, wire or phone Wallace 
and net wurz, Chief Engineer, WTVH-TV, aun Illinois. 
OX 803F, Bit . 
a Gate’s model 51-CS studioette. Console with 
kcellent iy power supply. In good condition. W. C. Goodall, 
| tV camer. Valparaiso Tech., Valparaiso, Indiana. 
x 956F, Br ———————————— 
ae -4875-G universal pickups complete 
n and radi = i new spare head. All for $175. 
sek te E mpex 402P factory reconditioned $650. United 
2. Bor ee ME Radio Supply, 22 N. W. 9th, Portland, Ore. 


———————————EE———_—_———_————_ 


Wanted to Buy 





Stations 








































































Study essful, aggressive partnership, now operating 
~~ Some cieedent desires own station. Sale, lease or 
A. Box 26 management contract. Box 787F, BeT. 

Not bargain hunting. Want good station in good 
area. Preferably west. Will pay good price. 
Box 935F, BeT. 

Radio stations, Missouri, Arkansas, Kansas, Okla- 

. homa. Ralph Erwin, Theatre Broker, Box 811, 
gy, ation HE Tusa. 

x 64G, Bt 

Equipment Etc. 

y 75 

n. Industria - 

on. Located 4 foot self-supporting insulated tower. Will 

ite. Devote MP purchase standing or from storage. Write or wire 

{SS details of tower and price to Box 781F, BeT. 

ontact 0. ¢ a 

q Cash for good used 1000 watt transmitter. Give 
all details including price. Box 901F, BeT. 

on now 

1958 Good used equipment for remote controlled 250 
watt am. Transmitter, consoles, turntables, etc. 
Box 979F, BeT. 

va. ‘ord iE II 

- Used equipment for 1000 watt station from micro- 
phone to tower. Give make, model, condition and 
price in first letter. Box 35G, BeT. 

" Want to buy uhf equipment. Highest cash prices 
ment inclu 
ole, antem ap Pad. Box 4G, B-T. 

, microwart - 
for complet Used Andrew Co. “V" fm antenna. Two or four 
ae high or low band operation. Box 65G, 
uble galvar ee ne ee 
Pa ‘al Used rear screen projector unit, complete with 
“5 &xl0 foot screen. Send full details and price, 
KSCJ-TV Pueblo, Colorado. 
——e i 
P Con . 
A -- Ate ee Andrew 4-bay multi-V fm antenna, 200 
eet 154” transmission line. Akers, 246 Baldwin 
—_—_— J Steet, Bloomfield, New Jersey. 
pick-up 38 
nd four-ba ; 
eae Instruction 
Macon, Gi. ee 
FCC operator license i 
quickly. Individualized 
a brochure ngeorresPondence or residence. Free 
gular . Grantham, 6064 Hollywood Blvd., Hol- 
ing ar lywood, California. sa 
and BF 
1 fm antentt <2 
That to 
. a KVBC, Farmington, N. M., owns several mystery 
N.C sows—Do you? Let's swap. 


I 


itintessiesonsiiosich sesh 








RADIO 
Help Wanted 


Managerial 


ARE YOU READY TO ADVANCE? Salary 
plus percentage from 5 kw AM Mid-South 
major market station to hard hitting man- 
ager—ours moving to bigger station. Pre- 


fer man under 35, successful in small mar- 
ket. Send photo, full details. Confidential 
reply promised. 

Box 66G, B-T 





Announcers 


TOP MORNING MAN 
WANTED 


YOU MUST BE GOOD! 


Top NBC Station in Southeast’s 
greatest growth area. Dependa- 
bility and originality. Contact. 


J. T. SNOWDEN 


RADIO STATION WIBA 
AUGUSTA, GEORGIA 





Production-Programming, Others 


MEN WANTED! 


Needed at once: Two ace promo- 
tion assistants. Company operating 
the top radio station and the top 
television station in one of the 
nation’s biggest markets needs two 
assistant promotion directors. 
Ambitious, able young men well 


grounded in sales promotion are 


invited to send complete informa- 


tion to Box 517F, BeT. 





Situations Wanted 


Announcers 


RADIO-TV 
SPORTSCASTER 


Midwest's Top rated Sports Authority 
offering nine years AM-TV experience. 
Free lance Regional and National 
AM-TV Network play-by-play all! 
sports. Currently employed NBC AM- 
TV affiliate large midwestern market. 
Available for move to major Sports 
market April 1. Established reputa- 
tion with leading National Agencies. 
Tapes, films, ratings and references 
available. 


Box 49G, BeT 





RADIO 
Situations Wanted—(Cont’d) 


Technical 





Position Wanted—Technical 


Chief Maintenance and Construction 
Engineer for a division of Major Net- 
work wishes to relocate. Many years 
engineering experience in Radio and 
Television. Successful development 
work on electronic products. Several 


years as Senior Project Engineer for 
the same network. 

As present employment is very secure, 
new position must constitute a definite 


advance. Interested only in a good 
organization that desires quality 
transmissions. Best references. 


Box 38G, BeT 








Production-Programming, Others 


TO STATION OWNERS 


Available to you now 
Vast Radio-TV Background 
37 years old, married, vet. 18 years 
Radio-TV, related Fields. Pro- 
ducer-Announcer many net pro- 


' 
' 
grams. News =a 
' 


D> DD) DOG 


also sports both mediums. Expe- 
rienced in programming and sales. 


RADIO-TV DIRECTOR 
AD AGENCY 


Copy Supervisor-Time Buyer-Acc’t 
Exec. Producer-Announcer TV 


Shows and Spots. Good Manager 
of personnel. 


NOW ASSOCIATED WITH KEY 
NET STATION. MUST RESIGN 
—PERSONAL REASONS. 


Box 29G, B.T 


TELEVISION 
Help Wanted 


ee — 



















TV AND RADIO ENGINEER 
WANTED 


WQEM AM AND TV 






QUINCY, Ill. 
NBC e ABC AFFILIATE 


Send complete information to 
Chief Engineer 
WQEM 
Quincy, Il. 
































Situations Wanted 
Production-Programming, Others 







TV NEWS BROADCASTER: 


FACTS: 
TV-Radio Newscaster, Writer, Re- 
poston Editor, TV Newsfilm, 3 Years 
izeable Midwestern City, 27, Mar- 
ried, University Degrees. 
ANALYSIS: 
Relocating, “Born to Broadcast,” 
Assignment, U.S.A. or Abroad. 




























































































(Continued from page 88) 


The following were granted licenses covering 
installation of new transmitters: 


KEBE Jacksonville, Tex. (BL-5564); KVRH 
Salida, Colo. (BL-5565); KBUR Burlington, Iowa 
(BL-5570). 


Modification of CP 


The following were granted extension of com- 
pletion dates as shown: 

WHAT Philadelphia, Pa., to 2-15-55; WHAT-FM 
Philadelphia, to 2-15-55; WAZL-FM Hazleton, Pa., 
to 7-14-55; WILK-TV Wilkes-Barre, Pa., to 7-25- 
55; KIVA Yuma, Ariz., to 7-25-55; WFAM-TV 
Lafayette, Ind., to 7-23-55; WHK-TV Cleveland, 
Ohio, to 7-25-55; KFSA-TV Fort Smith, Ark., to 
7-31-55: KAKE-TV Wichita, Kan. to 7-29-55; 
WTVU (TV) Scranton, Pa., to 7-29-55. 


Actions of Jan. 11 
Granted License 
WHAB Baxley, Ga., Farnell O’Quinn—Granted 
license for am station; 1260 kc, 1 kw-D (BL-5557). 
WCBL Benton, Ky., Purchase Bestg. Co.— 
Granted license for am station; 1290 kc, 1 kw, D 
<(BL-5551). 


WMTM Moultrie, Ga., Colquitt Bestg. Co.— 
Granted license covering increase in daytime 
power to 5 kw and installation of new transmitter 
(BL-5561). 

WDIX Orangeburg, S. C., WDIX Inc.—Granted 
license covering changes in facilities (BL-5500). 


Modification of CP 


WKMC Roaring Spring, Pa., Carl W. Kensinger 
and Robert E. Meredith—Granted Mod. of CP to 
change antenna, transmitter and studio location 
(BMP-6714). 


WMTA Central City, Ky., Central City-Green- 


Situations Wanted—(Cont’d) 





| 


NEXT RUNG, PLEASE 


PRODUCER-DIRECTOR-CAMERAMAN, graduate TV 
Workshop NYC, ist in class, Gold Camera Award. 
Previcusly NYC Movie siudio as film editor, asst. 


cameraman, all other studio capacities at various times. 


presently employed past year midwest UHF, 30 live 
shows weekly. Ready for stepup to production capacity 
larger market TV with more stimulating environment, 
facilities, opportunity. Vet, 26, single. 


Box 55G, BeT 





FOR SALE 


Equipment 





TOWERS 
RADIO—TELEVISION 


ntcennas Loox a 


Tower Sales & Erecting Co 


oe mbia Bivd 


Instruction 





WANT a TV or RADIO JOB? 


Trained announcers, producers, writers 
now in demand 


NATIONAL 
ACADEMY 


OF 
BROADCASTING 


(Est. 1934) 

3338 16th Street N.W. 
Washington, D. C. 
Starts new term Jan. 31 
Enroll Now. DE 2-5580 
Placement Service 








Employment Services 


We screen New York's vast 
source 3 
take the guesswerk out of hir- 
ing for stations anywhere. Tell 


us your needs, we do the rest! 


Marjorie Witty, Director, 
35 West 53rd St., New York 19 © PL 7-6385 


GE te ID 
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ville Bestg. Co.—Granted Mod. of CP for ap- 
proval of antenna-transmitter location; specify 
studio location and change type transmitter 
(BMP-6670). Also granted authority to operate 
transmitter by remote control. 

The following were granted Mod. of CP’s for 
extension of completion dates: 

KFBB-TV Great Falls, Mont., to 7-16-55; WTVQ 
(TV) Pittsburgh, Pa., to 17-6-55; KGO-TV San 
Francisco, to 7-18-55; WTBO-TV Cumberland, 
Md., to 7-12-55. 


Actions of Jan. 10 


Remote Control 
The following stations were granted authority 
to operate transmitters by remote control: 
WPEO Peoria, Ill.; KFAR Fairbanks, Alaska; 
WICK Scranton, Pa.; WNLK Norwalk, Conn. 


Modification of CP 
WKOP Binghamton, N. Y., The Binghamton 
Bestrs. Inc. ranted Mod. of CP for extension 
of completion date to 4-2-55. 


January 18 Applications 


ACCEPTED FOR FILING 
License for CP 


KDTA Delta, Colo., Monarch Bestg. Co.— 
License to cover CP (BP-9372) which authorized 
new standard broadcast station (BL-5593). 

WOCH North Vernon, Ind., Dorrell Ochs— 
License to cover CP (BP-9389) as mod. which 
ees new standard broadcast station (BL- 


WDKN Dickson, Tenn., Dickson County Bestg. 
Co.—License to cover CP (BP-8876) as mod. 
which authorized new standard broadcast station 
(BL-5588). 

Renewal of License 

WRFS Alexander City, Ala., Piedmont Service 
Corp.—(BR-1671). 

WEBJ Brewton, Ala., 
(BR-1561). 


WBAM Montgomery, Ala., Deep South Bestg. 
Co.—( BR-2959). 


Brewton Bestg. Co.— 


WKEU Griffin, Ga., Radio Station WKEU— 
(BR-819). 
WMAZ Macon, Ga., Southeastern Bestg. Co.— 


(BR-442). 
Remote Control 


KLWT Lebanon, Mo., Lebanon Bestg. Co.— 
(BRC-633). 


Modification of CP 


WPFA-TV Pensacola, Fla., Charles W. Lamar Jr. 
—Mod. of CP. (BPCT-1187) as mod. which au- 
thorized new tv station to extend completion 
date to 8-4-55 (BMPCT-2747). 

WKLO-TV Louisville, Ky., Mid-America Bestg. 
Corp.—Mod. of CP (BPCT-552) as mod. which 
authorized new tv station to extend completion 
date to 8-1-55 (BMPCT-2745). 

WKNX-TV Saginaw, Mich., Lake Huron Bestg. 
Corp.—Mod. of CP (BPCT-1200) as mod. which 
authorized new tv station to extend completion 
date to 8-2-55 (BMPCT-2749). 

WTVN-TV Columbus, Ohio, WTVN Inc.— Mod. 
of CP (BPCT-928) as mod. which authorized 
changes in facilities of existing tv station to ex- 
tend completion date to 7-21-55 (BMPCT-2726). 

WOTV (TV) Richmond, Va., Winston-Salem 
Bestg. Co.—Mod. of CP (BPCT-1623) as mod. 
which authorized new tv station to extend com- 
pletion date to 8-2-55 (BMPCT-2746). 


January 19 Decisions 


BROADCAST ACTIONS 
By the Commission en banc 
Renewal of License 


Granted renewal of licenses of following sta- 
tions (Comr. Lee dissenting) : 


WHNC-AM-FM Henderson, N. C.; WJNC Jack- 
sonville, N. C.; WEGO Concord, N. C.; WAIM, 
WCAC (FM) Anderson, S. C.; WRAL-AM-FM 
Raleigh, N. C.; KTTV (TV) Los Angeles, Calif.; 
WAYN Rockingham, N. C. 


Granted renewal of licenses of following sta- 
tions: 


WLAT Conway, S. C.; WMBL Morehead City, 
N. C.; WMSC Columbia, S. C.; WDIX Orangeburg, 
Ss. C.: WOOW New Bern, N. C.; WEAT Lake 
Worth, Fla.: WWPG-FM Palm Beach, Fia.; 
WPRK-FM Winter Park, Fla. 


January 19 Applications 


ACCEPTED FOR FILING 


License for CP . 


KLAK Lakewood, Colo., Maurice J. DaVolt, 
Julia W. DaVolt and Edythe G. Sweeney d/b as 
Lakewood Bestg. Service—License to cover CP 
(BP-9442) which authorized new standard broad- 
cast station (BL-5595). 


WMFG Hibbing, Minn., Head of the Lakes: 


plete (BR-2820). 





Bestg. Co.—License to cover CP (BP-9289) 


authorized change in transmitt Whig 
tions (BL-5596). Cr and studio log, 


Renewal of License 
WRLD Lanett, Ala., Valley Bestg. Co im, 


1198). 
Renewal of License Returneg 
WOZK Ozark, Ala., Ozark Bestg. Corp.—Inoo 
WCRI Scottsboro, Ala., Pat M. 
Name incorrect (BR-2478). Courington. 


Renewal of License 
WFSU-FM Tallahassee, Fla., Boar 
Acting for and on behalf of the ria un 
(BRED-119). a 
WABE (FM) Atlanta, Ga., Board 
of the City of Atlanta—(BRED-i8),- "aueatin 


License for CP 
WGRE (FM) Greencastle, Ind., DePauw 1 
License to cover CP (BPED-257) which authos,y 
changes in licensed station (BLED-166) hora 


Modification of CP 


WLAP-TV Lexington, Ky., Amer 
Corp.—Mod. of CP (BPCT-1140) as may Bt 
authorized new tv station to extend coments 
date to 8-3-55 (BMPCT-2753). letin 

WJIM-TV Lansing, Mich., WJIM Inc—y, 
CP (BPCT-883) as mod. which authorized ¢ 
in facilities of existing tv station to extend op 
pletion date to 4-18-55 (BMPCT-2751) ° 

WTOK-TV Meridian, Miss., Southern visio, 
Corp.—Mod. of CP (BPCT-1183) as eat 
authorized new tv station to extend completin 
date to 8-3-55 (BMPCT-2754). 

WSLS-TV Roanoke, Va., Shenandoah 
tions Inc.—Mod. of CP (BPCT-855) as malin 
authorized new tv station to extend completig 
date to 8-1-55 (BMPCT-2752). 


License for CP 


KOMO-TV Seattle, Wash., Fisher's Televisin 
Co.—License to cover CP (BPCT-407) as mod. 
which authorized new tv station to change &. 
scription of transmitter location to 157 Galer 
Street, Seattle, Washington (street changed )y 
city of Seattle) (BLCT-264). " 


License for CP 


WCLS Columbus, Ga., Muscogee Bestg, (- 
License to cover CP (BP-8845) as mod. whic 
ees new standard broadcast station (BL. 
5 . 

WINN Louisville, Ky., Kentucky Bestg. Com- 
License to cover CP (BP-9404) as mod. whid 
authorized change transmitter location and ney 
transmitter and make changes in the antem 
system (BL-5597). 

WWOK Charlotte, N. C., Rounsaville of Chu. 
lotte Inc.—License to cover CP (BP-9398) as moi 
which authorized new standard broadcast statin 
(BL-5598). 

KDUB Lubbock, Tex., Texas Telecasting Inc- 
License to cover CP (BP-8772) as mod. whic 
authorized new standard broadcast station (BL 
5602). 

KOL Seattle, Wash., Seattle Bestg. Co.—Licem 
to cover CP (BP-9062) as mod. which authoriz 
change from employing DA day and night (DA-1 
to DA for night use only (DA-N) (BL-560l). 





Renewal of License 

WAVU Albertville, Ala., Sand Mountain Best. 
Service—(BR-2071). 

WAUD Auburn, 
(BR-2075). 

WSGN Birmingham, Ala., Jemison Bestg. (0- 
(BR-420). 

WVOK Birmingham, Ala., Voice of Dixie ln- 
(BR-1897). 

WGWD Gadsden, Ala., 
(BR-2031). 

WGEA Geneva, Ala., Geneva County Reape- 
(BR-2791). 

WGSV Guntersville, 
Co.—(BR-2472). 

WERH Hamilton, Ala.—Marion County Best 
Co,—(BR-2521). 

WSFA Montgomery, Ala., Montgomery Best 
Co.—(BR-778). 

WJHO Opelika, Ala., Opelika-Auburn Bestg. (0 
—(BR-1066). 

WCLB Camilla, Ga., Capel Bestg. Co—( 
2916). 

WGAA Cedartown, Ga., Polk County Bests. 0 
—(BR-1142). 


Ala., Auburn Bests. Co- 





Etowah Bestrs. In- 


Ala., Guntersville Besy 


Remote Control 


KLAC Los Angeles, Calif., KMTR Radio Com- 
(BRC-635) . 


Renewal of License Returned 

WCRL Oneonta, Ala., Blount County Best 
Service Inc.—Section II, not signed or da’ B 

WCON Cornelia, Ga., Haversham Bests. 0 
Incomptete. 

Application Returned 

WWWB Jasper, Ala., Bankhead Bests. Co. Ts 
License. to cover CP (BP-938) as m powe. 
authorized ‘change frequency, increase 


change hours of operation and i a nef 
transmitter. (Signed by Manager.) 
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TELESTAT US January 24, 1955 
Ty Stations on the Air With Market Set Count K D 


And Reports of Grantees’ Target Dates 


aov’s note: This directory is weekly status report of (1) stations that are operating as commercial Byeliter 
per ght cational outlets and (2) grantees. Triangle (®) indicates stations now on air with reg- 
ps srogrammiNg. Each is listed in the city where it is licensed. Stations, vhf or uhf, report re- Covers the Largest 
jar 
t them should be directed to that source. Total U. S. sets in use is unduplicated B«*T estimate. T E L t Vv | 5 ‘ Oo tN 
on not preceded by triangle (m) are grantees, not yet operating. 


‘ve set estimates of their coverage areas. Where estimates differ among stations in same city, 
—. figures are shown for each as claimed. Set estimates are from the station. Further queries 
sepa 
ALABAMA Little Rock— M A R a E T 












































pga RABY Thy Braman 64 Urine 

1 " have (11) Branham; -Unknown 

> WABT (9) NEC ee | » KATV (7) (See Pine Bluff) Southwest 
owe -TV (48) 12/10/52-Unknown Pine Bluffi— 





JLN ks 
WEDB (*10) 10/13/54-Unknown » KATV (7) ABC, CBS; Avery-Knodel; 91,389 


Decatur?— : : Texarkana— with 
» WMSL-TV (23) CBS, NBC; Walker; 25,125 » KCMC-TV (6) See Texarkana, Tex. 
Dothan*— 


WTVY (9) Hollingbery; 7/2/54-Unknown | CALIFORNIA al A > 4 i ial U RA 


: Bakersfield— 
Mobile*+— | 






















































































; ,. | ®» KBAK-TV (29) ABC, DuM; Weed; 84,000 

PWALA-TY Oy” ABC, CBS, NBC; Headley- | | XERO-TV (10) CBS, NBC; Avery-Knodel; Pp @ ] WER 
We AB-TV (48) See footnote (c) | 146,398 
The Mobile Tv Corp. (95) Initial Decision 2/12/54 Berkeley (San Francisco)— 100,000 Watts Video 

> KQED (*9) 

Montgomery— , 

»WCOV-TV (20) ABC, CBS, DuM; Raymer; | Chico— 50,000 Watts Audio 
WePe-TV (12) NBC; Headley-Reed » KHSL-TV (12) ABC, CBS, NBC, DuM; Avery- 

> < - : 








Knodel; 48,962 


ae | Coronat— DALLAS and 
WEDM (*7) 6/2/54-Unknown | KCOA (52), 9/16/53-Unknown 
























































Selmat— , ; | Kurekat— 
WSLA (8) 2/24/54-Unknown > KIEM-TV (3) ABC, CBS, NBC, DuM; Hoag- 
Blair, Blair Tv; 18,778 
ARIZONA r 
} resno— illi 
: re than a Million 
Mesa (Phoenix)— KBID-TV (63) See footnote (c) mer 





»KVAR (12) NBC, DuM; Raymer; 101,523 | ® KJEO (47) ABC, CBS, DuM; Branham; 156,035 


®»KMJ-TV (24) CBS, NBC; Raymer; 142,000 

















urban population in the 

























































































Phoenix— a, The George Harm Station (12) Bolling; 
»KOOL-TV (10) ABC; Hollingbery; 109,204 nitial Decision 8/31/54 Tt > 
»KPHO-TV (5) CBS, DuM; Katz; 103,800 ep er 50-mile area 
KTVK (3) Weed; 6/10/54-2/1/55 | +08 Angeics— 
» KABC-TV (7) ABC; Petry; 1,983,873 
Tucson— | Lp (9) 2/tee-Veknown More than TWO MILLION 
»KOPO-TV (13) CBS, DuM; Hollingbery; 36,013 | (13) Katz; 1,983,873 
»KVOA-TV (4) ABC, NBC; Raymer; 36,013 > KHJ-TV (9) DuM; H-R; 1,983,873 in the 100-mile arec 
| & KNXT (2) CBS; CBS Spot Sis.; 1,983,873 in e ea... 

Yumat— > KRCA (4) NBC; NBC Spot Sls.; 1,983,873 

> etal | (*28). See footnote (c) 
> KIVA (11) NBC, DuM; Grant; 25,975 ®» KTLA (5) Raymer: 1,983,873 Ay OW 

a » KTTV (11) Biair; 1,983,873 

ARKANSAS Siena, 

El Doradot— 



































} KTRB-TV (14) 2/17/54-Unknown 
KRBB (10) 2/24/54-Unknown 
oe | Monterey+— 
Fort Smitht+— » KMBY-TV (8) ABC, CBS, NBC, DuM; Holling- 
>KESA-TV (22) ABC, CBS, NBC, DuM; Pearson; | —bery; 492,371 » | 

















KNAC-TV (5) Rambeau; 6/3/54-Feb. °55 | Sacramento— 
“et | » KCCC-TV (40) ABC, CBS, NBC: Weed 
Regional Bestg. Co. (8) 1/12/55-Unknown | » KCCC- (40) . : C; Weed; 119,000 
Hot nals <P cal Pee KCRA Inc. (3) Initial Decision 6/3/51 TELEVISION HOMES 











KTVR (9) 1/20/54-Unknown 





KBET-TV (10) H-R; 9/29/54-2/15/55 
Salinas? 


KRLD-TV’S 
» KSBW-TV (8) ABC, CBS, NBC, DuM; Holling- IN 


bery; 492,371 


























Total stations on air in U. S. and possessions: 






















































































422; total cities with stations on air: 278. Both : EFFECTIVE COVERAGE 
totals include XEJ-TV Juarez and XETV (TV) | San Diego— 
Tijuana, Mexico, as well as educational outlets | » KFMB-TV (8) ABC, CBS; McKinnie; 285,333 AREA 
that are operating. Total sets in use 35,123,710. | ® KFSD-TV (10) NBC; Katz; 285,333' 
*Indicates educational stations. | KUSH (21) 12/23/53—Unknown 
Cities NOT interconnecte iv yo | Se rr 20— 
= d to receive network | San Francisco FXCLUSIVE CBS 
} KBAY-TV (20) 3/11/53-Unknown (granted STA 
(a) Two Buffalo, N. Y., tv stations, in addition to | Sevt. 15 ane 
their U. S. set counts, report the following set » KGO-TV (7) ABC; Petry; 1,044;914 TELEVISION OUT 
Tee in Canada: WBEN-TV, 421,917; WGR- | » KPIX (5) CBS; Katz; 1,044,914 
» 370,842. | ® KRON-TV (4) NBC; Free & Peters; 1,044,914 DALLAS-FORT WORTH 
Ty tember of sets not currently reported by | ® KSAN-TV (32) McGillvra; 164,000 
-TV Louisville, Ky. y | ae 4 
Mon July 10. 1952, Ky Last report was 205 | San Jose+— AREAS 
o> following stations have suspended regular KQXI (11) 4/15/54-Unknown 





TV Mobile = have not turned in CP's: WKAB- | San Luis Obispo+— 
_— -TV Fresno, Calif.; KTHE ¢ 
oy) Los Angeles; WRAY-TV Princeton, Ind.; | » KVEC-TV (6) ABC, CBS, DuM; Grant; 80,018 
Me; WFTV (rv) Dui th, 4 WPMT (EV) Fortiand, | Santa Barbara— 
dian uluth, Minn.; WCOC-TV Meri- > 
Miss; KACY (TV) Festus, Mo.; KOPR-TV » KEYT (3) ABC,-CBS, NBC, DuM; Hollingbery; 
































This is why 


WIVE Mont.; WFPG-TV Atlantic City, N: J.; 4,188 

Ohio: Keep as *, LZ a (TV) Dayton, Stocktont— = 
’ ulsa, Okla; WLBR-TV ' — 

Lebanon, Pa.; WKST-TV New Castle, Pa.: WKJF- > KOVR (13) DuM; Blair; 1,054,000 


















































TV Pittsburgh, Pa.; KNUZ-TV Houston Tex, | KTVU (36) NBC; Hollingbery; 112,000 
WT (TV) Tyler, Tex.; WBITM-TV Danville, Va.; Tulare (Fresno)— 


OV-T 
ea VE. : >» KVVG (27) DuM; Forjoe; 150,000 
4 favoring “itt ¥ ee oy initial deci- — A 
or ch. » which is currently : 
Operated Directory information is in following order: call : a 
©) aod Interim Tv Corp. [KSLA (TV)]. letters, chanhel, network affiliation, national rep- : em, —— 
erations -TV Neenah, Wis., has suspended op- resehtativé; market set count for operating sta- ' 
Bay. Pending merger with WFRV-TV Green | tions;. date of grant and commencement target its BRANHAM Jompany 


date for grantees. 




















is your best buy 
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Visaliat— 
KAKI (43) 10/6/54-Unknown 


COLORADO 


Colorado Springs— 

>» KKTV (11) ABC, CBS, DuM; Hollingbery; 
53,604 

®» KRDO-TV (13) NBC; McGillvra; 35,000 

Denver— 


®» KBTV (9) ABC; Free & Peters; 273,069 
® KFEL-TV (2) DuM; Blair; 273,069 
®» KLZ-TV (7) CBS; Katz; 273,069 
®» KOA-TV (4) NBC; Petry; 273,069 
KRMA-TV (*6) 7/1/53-Unknown 
Grand Junctiont— 
» KFXJ-TV (5) NBC, ABC, CBS, DuM; Holman; 
7,600 


Pueblo— 
®» KCSJ-TV (5) NBC; Avery-Knodel; 50,906 


CONNECTICUT 

Bridgeport— 

WCBE (*71) 1/29/53-Unknown 
& WICC-TV (43) ABC, DuM; Young; 72,340 
Hartford?— 

WCHF (*24) 1/29/53-Unknown 
®» WGTH-TV (18) ABC, DuM; H-R; 241,236 
New Britain— 
> WKNB-TV (30) CBS; Bolling; 219,422 


New Haven— 
WELI-TV (59) H-R; 6/24/53-Unknown 
®» WNHC-TV (8) ABC, CBS, NBC, DuM; Katz; 
899,957 
New London?t— 
WNLC-TV (26) 12/31/52-Unknown 


Norwich*— 

WCNE (*63) 1/29/53-Unknown 
Stamford+— 

WSTF (27) 5/27/53-Unknown 
Waterbury— 


® WATR-TV (53) ABC; Stuart; 190,320 


DELAWARE 
Wilmington— 
® WDEL-TV (12) NBC, DuM; Meeker; 223,029 


DISTRICT OF COLUMBIA 


Washington— 


®» WMAL-TV (7) ABC; Katz; 600,000 
WOOK-TV (50) 2/24/54-Unknown 
® WRC-TV (4) NBC; NBC Spot Sls.; 698,000 
» WTOP-TV (9) CBS; CBS Spot Sis.; 646,900 
& WTTG (5) DuM; Blair; 626,500 
Washington Metropolitan Tv Corp. (20) 
10/21/54-Unknown 


FLORIDA 


Clearwater?t— 

WPGT (32) 12/2/53-Unknown 
Daytona Beacht}—— 

WMFJ-TV (2) 7/8/54-7/1/55 
Fort Lauderdale— 


®» WITV (17) ABC, DuM; Bolling; 145,600 (also 
Miami) 


Fort Myerst— 
®» WINK-TV (11) ABC, CBS; Weed; 11,726 
Jacksonville— 


®» WJHP-TV (36) ABC, NBC, DuM; Perry; 75,600 
- be “ahd (4) ABC, CBS, DuM; CBS Spot Sls.; 


WOBS-TV (30) Stars National; 8/12/53-Spring 


Miami— 


» WGBS-TV (23) NBC; Katz 
WMFL (33) 12/9/53-Unknown 
WTHS-TV (*2) 11/12/53-Unknown 
&WTVJ (4) . ABC, NBC, DuM; Free & 
Peters; 301,000 


ed Tv Soap. (7) Initial Decision 1/17/55 
>wWw (17) See Fort Lauderdale 


Orlando— 


» WDBO-TV (6) CBS, ABC, NBC, DuM; Blair; 
70,000 


Panama Cityt— 
at 4 (7) ABC, NBC, DuM; Hollingbery; 


Pensacolat— 
a." (3) ABC, CBS, DuM: Hollingbery; 
» WPFA (15) Young; 31,000 
St. Petersburg— 
» WSUN-TV (38) ABC, CBS, DuM; Weed; 134,000 
Tampat— 

WFLA-TV (8) Blair; 8/4/54-2/14/55 

WTVT (13) Avery-Knodel; 9/2/54-Spring ‘55 
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West Palm Beach— 


®» WEAT-TV (12) ABC; Walker 
» WIRK-TV (21) ABC, DuM; Weed; 42,708 
» WJNO-TV (5) NBC, CBS, DuM; Meeker; 225,000 


GEORGIA 
Albany?— 


®» WALB-TV (10) ABC, NBC, DuM; Burn-Smith; 
45,000 
Atlanta— 


®» WAGA-TV (5) CBS, DuM; Katz; 456,190 

®» WLWA (11) ABC; Crosley Sls.; 460,430 

> WQXI-TV (36) 22,517 

» WSB-TV (2) NBC; Petry; 484,725 

Augusta— 

= ba + age ABC, NBC, DuM; Hollingbery; 
130,6 

> WRDW-TV (12) CBS; Headley-Reed; 130,000 

Columbus— 


®» WDAK-TV (28) ABC, NBC, DuM; Headley- 
Reed; 80,220 

» WRBL-TV (4) CBS; Hollingbery; 89,177 

Macon— 

®» WMAZ-TV (13) ABC, CBS, DuM; Avery- 
Knodel; 81,588 

&» WNEX-TV (47) NBC; Branham; 62,032 

Romet— 

>» WROM-TV (9) Weed; 145,800 

Savannah— 

®» WTOC-TV (11) ABC, CBS, NBC, DuM; Avery- 
Knodel; 56,241 

WSAYV Inc. (3) Initial Decision 3/31/54 
Thomasvillej— 


WCTV (6) Stars National; 12/23/53-Spring '55 


IDAHO 
Boisey (Meridian)— 
» KBOI (2) CBS, DuM; Free & Peters; 42,225 
» KIDO-TV (7) ABC, NBC; Blair; 37,800 
Idaho Falls— 
= se (3) ABC, CBS, NBC, DuM; Gill-Perna; 


Pocatellot— 
KWIK-TV (6) ABC; Hollingbery; 3/26/53-Un- 
known 
Twin Fallstj— 
KLIX-TV (11) ABC; Hollingbery; 3/19/53- 
Unknown 
ILLINOIS 
Belleville (St. Louis, Mo.)— 


» WTVI (54) ABC, CBS, DuM; Radio Tv Repre- 
sentatives; 304,200 


Bloomington— 
> WBLN.(15) McGillvra; 113,242 


Champaign— 


> WCIA (3) CBS, NBC, DuM; Hollingbery; 307,000 
WTLC (*12) 11/4/53-Unknown 


Chicago— 
» WBBM-TV (2) CBS; CBS Spot Sls.; 1,871,800 
> WBKB (7) ABC; Blair; 2,074,000 
> WGN-TV (9) DuM; Hollingbery; 2,050,000 
WHFC-TV (26) 1/8/53-Unknown 
WIND-TV (20) 3/9/53-Unknown 
>» WNBQ (5) NBC; NBC Spot Sls.; 2,043,000 
wo (44) 2/10/54-Unknown 
WTTW (*11) 11/5/53-Unknown 
Danville— 
» WDAN-TV (24) ABC; Everett-McKinney; 35,000 
Decatur— 
®» WTVP (17) ABC, DuM; Bolling; 151,534 
Evanstont— 
WTLE (32) 8/12/53-Unknown 
Harrisburgt— 
®» WSIL-TV (22) ABC; Walker; 30,000 
Peoria— 
~ av (43) CBS, NBC; Headley-Reed; 
> WTVH-TV (19) CBS, ABC, DuM; Petry; 214,000 
WIRL Tv Co. (8) Initial Decision 11/5/54 
Quincy+ (Hannibal, Mo.)— 
~ wav (10) ABC, NBC; Avery-Knodel; 


128, 
» KHQA-TV (7) See Hannibal, Mo. 


Rockford— 

» WREX-TV (13) ABC, CBS; H-R; 219,257 

&» WTVO (39) NBC, DuM; Weed; 94,000 

Rock Island (Davenport, Moline)— 

- be hd (4) ABC, CBS, DuM; Avery-Knodel; 


Springfield— 
» WICS (20) ABC, NBC, DuM; Young; 


95,000 
Sangamon Valley Tv Corp. (2) Initial Decision 
__ art 


Directory information is in following order: call 
letters, "channel, network affiliation, national rep- 


resentative; market set count for % ope sta- 
fones date of grant and commencement get 
date for grantees. ‘ 





Bloomington— 


&» WTTV (4) NBC, ABC, DuM; 
(also Indianapolis) 


Elkhartt— 


> WSJV (52) ABC, NBC, DuM; H-R; 204,103 


‘Evansville— 
» WFIE (62) ABC, NBC, DuM; V 
®» WEHT (50) See Henderson, Ky. 

Evansville Tv Inc. (7) Initial Deana 10/47y 


Fort Wayne— 


& WKJG-TV (33) NBC, DuM; Ra 
®& WINT (15) See Waterloo 
WANE-TV (69) Bolling; 9/29/54-Unknown 


Indianapolis— 


» WFBM-TV (6) ABC, CBS, NBC; Katz 
®& WISH-TV (8) ABC, CBS, DuM; Bolli 
&» WTTV (4) See Bloomington 


Lafayettej— 


WFAM-TV (59) ABC, CBS, N 


beau; 64,250 
Muncie— 


®» WLBC-TV (49) ABC, CBS, NBC, 
man, Walker; 97,500 


Notre Dame (South Bend)j— 
WNDU-TV (46) NBC; 8/12/54-Unknown 


Princetont— 


WRAY-TV (52) See footnote (c) 


South Bend— 


> WSBT-TV (34) CBS, DuM; Raymer; 206,473 


Terre Haute— 


» WTHI-TV (10) ABC, CBS, DuM; Bolling; ima 


Waterloo (Fort Wayne)— 
®» WINT (15) ABC, CBS; H-R; 117,028 


Ames— 


» WOI-TV (5) ABC, CBS, DuM; Weed; 28994 


Cedar Rapids— 


®» KCRG-TV (9) ABC, DuM; Venard; 116333 
> WMT-TV (2) CBS; Katz; 245,120 


Davenport (Moline, Rock Island)— 
®&» WOC-TV (6) NBC; Free & Peters; 295,156 


Des Moines— 


®» KGTV (17) ABC; Hollingbery; 
®» WHO-TV (13) NBC; Free & 
Cowles Broadcasting Co. 


8/26/54 
Fort Dodgej—— 


®» KQTV (21) ABC; Pearson; 42,100 


Mason City— 


» KGLO-TV (3) CBS, DuM; Weed; 117,892 


Sioux City— 


» KTIV (4) NBC, ABC, DuM; Hollingbery; 14,7) 
®»KVTV (9) ABC, CBS, DuM; Katz; 131,938 


Waterloo— 


>» KWWL-TV (7) 


140,763 


Great Bendt— 


» KCKT (2) NBC; Bolling; 110,213 


Hutchinson— 


> KTVH (12) CBS, DuM; H-R; 158,652 


Manhattantj— 


KSAC-TV (*8) 7/24/53-Unknown 


Pittsburgt— 


» KOAM-TV (7) ABC, NBC, DuM; Katz, 81 


Topeka— 


> WIBW-TV (13) ABC, CBS, DuM; Capper Si: 
402-584 


Wichita— 


» KAKE-TV (10) ABC; Boltagony 
» KEDD (16) NBC; Petry; 124,3 
Wichita Tv Corp. (3) Initial Decision 8/9/44 


Ashlandjj— 


WPTV (59) Petry; 8/14/52-Unknown 


Henderson (Evansville, Ind.)— 
® WEHT (50) CBS; Meeker; 69,067 


Lexingtont— 


WLAP-TV (27) 12/3/53-Unknown 
WLEX-TV (18) Forjoe; 4/13/54-3/1/55 


Louisville— 


>w hg MY £3) 
Sls.; 


Newporti— 


WNOP-TV (74) 12/24/53-Unknown 
BROADCASTING @ TeELECASTIN 





BC, DuM; Ra 


(8) Initial Decision 


NBC, DuM; Headley-Reed; 


KENTUCKY 


, DuM; NBC Sp 


> WHAS-TV ti) CBs; nituaniien Righter & 
Parsons. See footnote (b) 
WKLO-TV (21) See footnote 
WQXL-TV (41) Forjoe; n71s/35-Early 'S 









Ker; S8hny 


04,103 


; 94.315 
sion 10/474 


> 112,195 


tz; 
ig 


uM; Ran. 
DuM; ky. 


own 


- 206,473 


ling; 14,95 


atz, 81,42 


Capper Sis. 


yn 8/9/54 


55 


NBC Spot 
| Righter & 


rly "55 


LECASTING 









LOUISIANA 


pKALB-TV (5) Weed 


PMArB.TV (28) ABC, CBS, NBC, DuM; Young; 


wan (2) Hollingbery; 1/28/54-March '55 
a 10) Rambeau; 9/16/53-June '55 
KVOL-TV (10) 9/16/53-Unknown 
Charles— 


Lake 
x ABC, NBC; Weed; 55,935 
p PLE 725) CBS, ABC, DuM; Young; 35,000 












ae KNOE-TV (8) CBS, NBC, ABC, DuM; 


191,500 
Orleans— 
MeCKG (26) Gill-Perna; 4/2/53-Early '55 


32) Forjoe; 4/2/53-Unknown 
> wDsu-tV (6) ABC, CBS, NBC, DuM; Blair; 





H-R; 











> WMR-TV (61) ABC, CBS, DuM; Bolling; 
108,992 
veport— 
oRSLA. (12) ABC, CBS, NBC, DuM; Raymer; 
pm Tv Co. (12) Initial Decision 6/7/54- 





ote (d) 
witis Ine. (3) Initial Decision 6/11/54 





MAINE 






Bangor— 
>WABI-TY (5) ABC, CBS, NBC, DuM; Holling- 


»wIwo 12) CBS; Venard 










Lewiston— 
>» WLAM-TV (17) DuM; Everett-McKinney; 
24,000 
Poland Spring— 
>WMTW (8) ABC, CBS, DuM; Harrington, 





Righter & Parsons; 259,933 


Portland— 


>» WCSH-TV (6) NBC, DuM; Weed; 150,004 
> WGAN-TV (13) ABC, CBS; Avery-Knodel 
WPMT (53) See footnote (c) 


ila, 






























Represented nationally by: 


BMoaDcAsTING © TELECASTING 





Y 
—~F 


The Bolling Co. New York & Chicago 


———@o™"--=@="“<e SS 


MARYLAND 


Baltimore— 


®» WAAM (13) ABC, DuM; Harrington, Righter 
& Parsons; 575, 174 
» WBAL-TV (11) NBC; Petry; 575,174 
WITH-TV (72) Forjoe; 12/18/52-Unknown 
>» WMAR-TV (2) CBS; Katz; 575,174 
WTLF (18) 12/9/53-Unknown 
Cumberlandt— 
WTBO-TV (17) 11/12/53-Unknown 
Salisburyt— 


» WBOC-TV (16) ABC, CBS, DuM; Burn-Smith; 
40,760 


MASSACHUSETTS 

Adams (Pittsfield)— 
>» WMGT (19) DuM; Walker; 169,015 
Boston— 
» WBZ-TV (4) NBC; Free & Peters; 1,253,379 

WGBH-TV (*2) 7/16/53- -April '55 

WIDW (44) 8/12/53-Unknown 
®» WNAC-TV (7) ABC, CBS, DuM; H- R; 1,250,000 
Brocktont— 

WHEF-TV (62) 7/30/53-Unknown 
Cambridge (Boston)— 
&» WTAO-TV (56) 

178,800 

Springfield— 
®» WHYN-TV (55) CBS, DuM; Branham; 160,000 
» WWLP (61) ABC, NBC; Hollingbery; 160,000 
Worcester— 


WAAB-TV (20) Forjoe; 8/12/53-Unknown 
> WWOR-TV (14) ABC, DuM; Raymer; 71,674 


DuM;  Everett-McKinney; 


MICHIGAN 
Ann Arbor— 


> WPAG-TV (20) DuM; Everett-McKinney; 22,400 
WUOM-TV (*26) 11/4/53-Unknown 


Battle Creek— 
WBCK-TV 
known 
Bay City (Midland, Saginaw)— 


>» WNEM-TV (5) NBC, DuM; Headley-Reed; 
289,793 


(58) Headley-Reed; 11/20/52-Un- 





Cadillact— 
» WWTV (13) ABC, CBS, DuM; Weed; 64,920 
Detroit— 


WBID-TV (62) 11/19/53-Unknown 
» WJBK-TV (2) CBS; Katz; 1,468,400 
WTVS (*56) 7/14/54-Unknown 
>» WWJ-TV (4) NBC; Hollingbery; 1,466,000 
» WXYZ-TV (7) ABC; Blair; 1,469,000 
» CKLW-TV (9) See Windsor, Ont. 


East Lansingt— 
> WKAR-TV (*60) 
Flint— 
WIRT (12) 5/12/54-Early '55 
Grand Rapids— 


» WOOD-TV (8) ABC, NBC, DuM; Katz; 488,490 
WMCN (23) 9/2/54-Unknown 


Kalamazoo— 


» WKZO-TV (3) ABC, CBS, NBC, DuM; Avery- 
Knodel; 539,390 


Lansing— 
> va TV (54) ABC, DuM; Everett-McKinney; 


5,000 

> wiih. TV (6) ABC, CBS, NBC; Petry; 415,232 
Marquettet— 

WAGE-TV (6) 4/7/54-Unknown 
Muskegont— 

WTVM (35) 12/23/52-Unknown 
Saginaw (Bay City, Midland)— 
>» WKNX-TV (57) ABC, CBS; Gill-Perna; 140,000 
Traverse Cityi— 
®» WPBN-TV (7) NBC; Holman, 35,110 


MINNESOTA 
Austin— 
®» KMMT (6) ABC; Pearson; 95,951 
Duluth (Superior, Wis.)— 


» KDAL-TV (3) ABC, NBC; Avery-Knodel; 75,500 
» WDSM-TV (6). See Superior, Wis. 
WFTV (38) See footnote (c) 


Hibbingt— 
KHTV (10) 1/13/54-Unknown 


0) a close look at facts... 


WTHI-TV Channel 10 is the ONLY station with 


complete coverage of the Greater 


TERRE HAUTE, IND. 


316,000 Watts 


WABASH VALLEY 


One of the Mid-west’s most prosperous industrial and agricultural markets 
$714,500,000 Retail Sales in year °53-’54 
Blanketed ONLY by WTHI-TV’s 316,000 watt signal 


227,000 Homes (147,000 TV homes) 


1 1 8 ,000 UNDUPLICATED. WTHI-CBS TV HOMES! 
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Minneapolis (St. Paul)— 

» KEYD-TV (9) DuM; H-R 

® WCCO-TV (4) CBS; Free & Peters; 568,500 
®» WTCN-TV (11) ABC; Blair; 568,500 
Rochester— 

®» KROC-TV (10) NBC; Meeker; 92,386 


St. Paul (Minneapolis)— 


» KSTP-TV (5) NBC; Petry; 568,500 
> WMIN-TV (11) ABC; Blair; 568,500 


MISSISSIPPI 
Biloxit— 


Radio Assoc. Inc. (13) 
Columbust— 
WCBI-TV (4) McGillvra; 7/28/54-Early °55 


Jackson— 

&» WJTV (25) CBS, DuM; Katz; 68,404 
® WLBT (3) NBC; Hollingbery; 122,765 
& WSLI-TV (12) ABC; Weed; 110,000 


Meridian*— 
WCOC-TV (30) See footnote (c) 
> WTOK-TV (11) ABC, CBS, NBC, DuM; Head- 
ley-Reed; 56,800 
Tupelo*— 
Tupelo Citizens TV Co. (9) 12/8/54-Fall ’55 


Initial Decision 7/1/54 


MISSOURI 
Cape Girardeau— 
» KFVS-TV (12) CBS, NBC, DuM; 110,000 
Clayton*— 
KFUO-TV (30) 2/5/53-Unknown 
Columbia— 
®» KOMU-TV (8) ABC, CBS, NBC, DuM; H-R; 
53,048 


Festust— 
KACY (14) See footnote (c) 
Hannibal+ (Quincy, Il.)— 
&> KHQA-TV (7) CBS, DuM; Weed; 140,856 
&» WGEM-TV (10) See Quincy, IIl. 
Jefferson City7— 
KRCG (13) 6/10/54-Unknown 
Joplin— 
>» KSWM-TV (12) CBS; Venard; 81,270 


| » WDAF-TV (4) 


Kansas City— 
®» KCMO-TV (5) ABC, DuM; Katz; 466,136 
» KMBC-TV (9) CBS; Free & Peters; 466,136 
NBC; Harrington, Righter & 
Parsons; 466,136 
Kirksville,— 
KTVO (3) 12/16/53-Unknown 


| St. Joseph— 
| ® KFEQ-TV (2) CBS, DuM; Headley-Reed; 120,863 


St. Louis— 


» KETC (*9) 500,000 
> (5) ABC, CBS, NBC; NBC Spot Sls.; 
» KWK-TV (4) CBS; Katz 
WIL-TV (42) 2/12/53-Unknown 
KACY (14) See Festus 
» WTVI (54) See Belleville, Il. 
Sedaliat— 


®» KDRO-TV (6) Pearson; 57,000 
Springfield— 


» KTTS-TV (10) CBS, DuM; Weed; 56,880 
» KYTV (3) ABC, NBC; Hollingbery; 64,750 


MONTANA 
Billings*+— 
» KOOK-TV (2) ABC, CBS, NBC, DuM; Headley- 
Reed; 20,000 
Butte7— 
KOPR-TV (4) See footnote (c) 
» KXLF-TV (6) ABC; No estimate given 
Great Fallsi— 
» KFBB-TV (5) CBS, ABC, DuM; Hoag-Blair, 
Blair-Tv; 19,000 
Missoula*— 


» KGVO-TV (13) ABC, CBS, NBC, DuM; Gill- 
Perna; 17,450 


NEBRASKA 


Hastings*— 


The Seaton Publishing Co. (5) Initial Decision 
1/5/55 


Directory information is in following order: call 


letters, channel, network affiliation, national rep- 
resentative; market set count for operating sta- 


| tions; date of grant and commencement target 
| date for grantees. 


NOW!... double the wallop 
in the Detroit area! 


MOST POWERFUL 
RADIO AND TELEVISION 
COVERAGE 
IN THE 
MARKET! 


Adam J. Young Jr. inc. 
National Rep. 


Page 98 © January 24, 1955 


J. E. Campeau, Pres. 


Guardian Bidg. 
Detroit 





Kearney (Holdrege)— 
» KHOL-TV (13) ABC, CBS, NBC, 6 
47,538 ©, DUM; Mette 


Lincoln— 
» KOLN-TV (10) ABC, CBS, Du 
del; 107,204 
> KUON-TV (*12) 
Omaha— 
> KMTV (3) ABC. CBS, DuM; Petry; 236.09 
> WOW-TV (6) NBC, DuM; Blair; 286,099 ° 
Scottsblufft— 
KSTF (10) 8/18/54-Unknown 


M; Avery-Kiy, 


NEVADA 
Henderson}— 


KLRJ-TV (2) NBC; Pearson; 


(granted STA June 13) 7/2/54-1/23)53 


| Las Vegas— 
®» KLAS-TV (8) ABC, CBS, DuM; Weed; 20,239 


Reno— 


| » KZTV (8) ABC, CBS, NBC, Dum; 
17,250 uM; Peat 


NEW HAMPSHIRE 
Keenet— 
WKNE-TV (45) 4/22/53-Unknown 


Manchester— 


| ® WMUR-TV (9) ABC, DuM; Weed; 381,333 


Mt. Washingtont— 
» WMTW (8) See Poland Spring, Me. 


NEW JERSEY 
Asbury Park?t— 


| & WRTV (58) 6,000 


Atlantic City— 
WFPG-TV (46) See footnote (c) 
WOCN (52) 1/8/53-Unknown 
Camden+— 
WKDN-TV (17) 1/28/54-Unknown 


Newark (New York City)— 
& WATVYV (13) Petry; 4,290,000 


New Brunswick?— 
WTLV (*19) 12/4/52-Unknown 


NEW MEXICO 
Albuquerque— 


®» KOAT-TV (7) ABC, DuM; Hollingbery; 5m 
> KOB-TV (4) NBC; Branham; 53,496 

>» KGGM-TV (13) CBS; Weed; 53,496 
Roswell+— 


» KSWS-TV (8) NBC, ABC, CBS, DuM; Meeker 
25,427 


NEW YORK 


Albany (Schenectady, Troy)— 


WPTR-TV (23) 6/10/53-Unknown 
> WROW-TV (41) ABC, DuM; Bolling; 13,0 
®& WTRI (35) CBS; Blair; 127,165 

WTVZ (*17) 7/24/52-Unknown 


Binghamton— 
®» WNBF-TV (12) ABC, CBS, NBC, DuM; Bol 
ling; 312,160 
WQTV (*46) 8/14/52-Unknown 
WINR-TV (40) 9/29/54-Unknown 
Buffalo— 


®» WBEN-TV (4) ABC, CBS, DuM; Harrington 
Righter & Parsons; 437,522. See footnote (2) 
ate + th (17) ABC, CBS, NBC, DuM; HR 
0,000 
>» WGR-TV (2) ABC, NBC, DuM; Headley-Reed 
432,819. See footnote (a). 
WTVYF (*23) 7/24/52-Unknown 


Carthage (Watertown)— ’ 
» WCNY-TV (7) ABC, CBS; Weed; 47,300 
Elmira— 

WTVE (24) See footnote (c) 
Ithacat— 


WHCU-TYV (20) CBS: 1/8/53-Unknown 
WIET (*14) 1/8/53-Unknown 


Kingston— 


| » WKNY-TV (66) ABC, CBS, NBC, DuM; Meeker 


21,000 


Lake Placid +(Plattsburg)— 
> WIRI (5) Young 


New York— 


®» WABC-TV (7) ABC; Weed; 4,290,000 

> WABD (5) DuM: Avery-Knodel; 4,290,000 

> WCBS-TV (2) CBS: CBS Spot Sls.; 4,290,000 
WGTV (*25) 8/14/52-Unknown 
WNYC-TV (31) 5/12/54-Unknown 

> WOR-TV (9) WOR; WOR-TV Sls.; 4,290,000 

> WPIX (11) Free & Peters; 4,290,000 ow 

® WRCA-TV (4) NBC; NBC Spot Sls.; 4,29) 

& WATV (13) See Newark, N. J. 


Rochester— 
WCBF-TV (15) 6/10/53-Unknown 


+-»WHAM-TV (5) NBC; Hollingbery; 295,000 
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VEry-Rio, 


2/51/24) 


di; 20,239 


+ Pearson: 


8 1,338 









bery; 50,00 


M; Meeker, 







ing; 125,00 






DuM; Bol- 







Harrington 
‘ootnote (a) 
DuM; #-R; 


adley-Reed 










300 

























Ty (10) ABC, CBS; Everett-McKinney; 


261,790 (27) 4/2/53-Unknown 
WROH (*21) 7/24/52-Unknown _ 
WVET-TV (10) ABC, CBS; Bolling; 281,790 


4 


a 
tady (Albany, Troy)— 

an (6) ABC, CBS, NBC, DuM; NBC Spot 

* SIs.; 413,000 

Ss THEN-TV (8) ABC, CBS, DuM; Katz; 354,950 


9/18/52-Unknown 
wR-TV (3) NBC: Headley-Reed; 354,960 


vyKTy (13) ABC, CBS, NBC, DuM; Cooke: 


155,000 
NORTH CAROLINA 


Ashevillet— : 
¥ ) CBS, NBC; Bolling; 33,000 
> WISE TY (13) ABC, DuM; Venard; 299,780 


Chapel Hilli— 
p»WUNC-TV (*4) 
Charlotte— ; 
* (36) ABC, NBC; Bolling; 56,338 
ew ANT) CBS, ABC, NBC, DuM; CBS Spot 
Sls.; 449,864 


Durham— 
pWTVD (11) ABC, NBC; Headley-Reed; 185,690 


Fayettevillej— 
WFLB-TV (18) 4/13/54-Unknown 


Gastoniat— 
WTVX (48) 4/7/54-Unknown 


Greensboro— i Dis 
FMY-TV (2) ABC, CBS, uM; arrington, 
» Weighter & Parsons; 283,591 


Greenville— 
»WNCT (9) ABC, CBS, NBC, DuM; Pearson; 
93,370 


Raleigh— 

>» WNAO-TV (28) ABC, CBS, DuM; Avery- 
Knodel; 112,600 

Washington}— 


North Carolina Tv Inc. (7) 10/27/54-Unknown 


Wilmington}— 

>» WMFD-TV (6) ABC, NBC; Weed; 43,600 
WTHT (3) 2/17/54-Unknown 

Winston-Salem— 


> WSJS-TV (12) NBC; Headley-Reed; 251,317 
> WTOB-TV (26) ABC; DuM; H-R; 84,300 


NORTH DAKOTA 
Bismarck}¥— 


»KFYR-TV (5) CBS, NBC, DuM; Hoag-Blair, 
Blair-Tv; 24,315 


Fargoi— 


» WDAY-TV (6) ABC, CBS, NBC, DuM; Free & 
Peters; 65,000 


Grand Forkst— 
KNOX-TV (10) 3/10/54-Unknown 

Minot}— 

»KCJB-TV (13) ABC, CBS, NBC, DuM; Weed; 
26,000 


Valley Cityj— 
»>KXJB-TV (4) CBS, DuM; Weed; 75,000 


OHIO 
Akron— 
> WAKR-TV (49) ABC; Weed; 174,066 
Ashtabulatj— 
PWICA-TV (15) 25,000 
Cantonij— 


Tri-Cities Telecasting Inc. (29) Initial Decision 
11/17/54 
Cincinnati— 
>» WCET (*48) 2,000 
>» WCPO-TV (9) ABC, DuM; Branham; 724,140 
>» WKRC-TV (12) CBS: Katz; 662,236 
> WLWT (5) NBC; WLW Sls.; 525,000 
WQXN-TV (54) Forjue; 5/14/53-Early '55 
Cleveland— 


WERE-TV (65) 6/18/53-Unknown 
> WEWS (5) CBS; Branham; 1,070,360 
WHK-TV (19) 11/25/53-Unknown 
> WNBK (3) NBC: NBC Spot Sls.; 1,045,000 
» WXEL (8) ABC, CBS, DuM; Katz: 1,069,000 
Columbus— 


> WBNS-TV (10) CBS; Blair; 427,239 

> WLWC (4) NBC; WLW Sls.; 307,000 

» WOSU-TV (*34) 4/22/53-Unknown 
TVN-TV (6) ABC, DuM; Katz; 381,451 


Dayton— 


PTaO-Ty (7) CBS, DuM; Hollingbery; 637,330 
‘. IFE (22) See footnote (c) 
WLWD (2) ABC, NBC; WLW Sls.; 320,000 


Elyriat— 
WEOL-TV (31) 2/11/54-Unknown 
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ee ee 





| » KBES-TV (5) ABC, 








Lima— 

WIMA-TV (35) Weed; 1/24/52-Early ‘55 
®& WLOK-TV (73) NBC; H-R; 69,105 
Mansfieldt— 

WTVG (36) 6/3/54-Unknown 


Massillon}— 

WMAC-TV (23) Petry; 9/4/52-Unknown 
Steubenville (Wheeling, W. Va.)— 
» WSTV-TV (9) CBS; Avery-Knodel; 1,083,900 


Toledo— 
®» WSPD-TV (13) ABC, CBS, NBC, DuM; Katz; 
310.170 
WTOH-TV (79) 10/20/54-Unknown 
Youngstown— 
» WFMJ-TV (21) NBC; Headley-Reed; 146,000 


>» WKBN-TV (27) ABC, CBS, DuM; Raymer; 
148,588 
Zanesville— 
®» WHIZ-TV (18) ABC, CBS, NBC, DuM:; Pear- 
son; 45,000 
OKLAHOMA 
Ada— 
>» KTEN (10) ABC; Venard; 182,000 
Ardmorej— 
KVSO-TV (12) 5/12/54-Unknown 
Enid+— 
®» KGEO-TV (5) ABC; Pearson; 118,000 
Lawton+— 
®» KSWO-TV (7) DuM; Pearson; 54,540 
Miamitj— 
KMIV (58) 4/22/53-Unknown 
Muskogeej— 
>» KTVX (8) ABC, CBS, NBC, DuM; Avery- 


Knodel; 245,000 


Oklahoma City— 


KETA (*13) 12/2/53-Unknown 
> KMPT (19) DuM; Bolling; 98,267 
> KTVQ (25) ABC; H-R; 167,381 
>» KWTV (9) CBS, DuM; Avery-Knodel; 256,102 
» WKY-TV (4) ABC, NBC; Katz; 296,081 


Tulsa— 


KCEB (23) See footnote (c) 

» KOTV (6) CBS; Petry; 248,651 
KSPG (17) 2/4/54-Unknown 

>» KVOO-TV (2) NBC; Blair; 242,000 
KOED-TV (*11) 7/21/54-Unknown 


OREGON 
Eugene— 
ate: ad (13) ABC, NBC, DuM; Hollingbery; 
35, 


Klamath Falls+— 
KFJI-TV (2) Grant; 12/2/54-Unknown 
Medford— 


CBS, NBC, DuM; Hoag- 
Blair, Blair-Tv; 25,925 


Portland— 

KLOR (12) ABC; Hollingbery; 7/22/54-3/9/55 
the vit (6) ABC, CBS; CBS Spot Sls.; 240,- 
>» KPTV (27) ABC, NBC, DuM; NBC Spot Sls.; 

212,436 


North Pacific Tv Inc. (8) Initial Decision 6/16/54 
Salemj— 
KSLM-TV (3) 9/30/53-Unknown 


PENNSYLVANIA 
Allentownt— 
&» WFMZ-TV (67) Avery-Knodel; 32,000 
WQCY (39) Weed; 8/12/53-Unknown 
Altoona— 


>» WFBG-TV (10) ABC, CBS, NBC, DuM; H-R; 
447,128 


Bethlehem— 

®» WLEV-TV (51) NBC; Meeker; 89,307 

Easton— 

®&» WGLV (57) ABC, DuM; Headley-Reed; 84,915 
Erie— 

®» WICU (12) ABC, NBC, DuM; Petry; 208,500 


WLEU-TV (66) 12/31/53-Unknown 
» WSEE (35) CBS, DuM; Avery-Knodel; 


Harrisburg— 
» WCMB-TV (27) Forjoe 
®» WHP-TV (55) CBS; Bolling; 193,002 
» WTPA (71) ABC, NBC; Headley-Reed; 193,002 
Hazletont— 
WAZL-TV (63) Meeker; 12/18/52-Unknown 


Johnstown— 


>» WARD-TV (56) ABC, CBS, DuM; Weed 
» WJAC-TV (6) CBS, NBC, DuM; Katz; 831,303 


Lancaster— 


» WGAL-TV (8) CBS, NBC, DuM; Meeker; 602,350 
WWLA (21) 5/7/53-Unknown 


48,309 










































When that 1 buy is WJAC-TV, 
Johnstown, you not only steer 
your way into the rich Johns- 
town area, but you coast right 
into the Pittsburgh and AIl- 
toona markets, as well! 
Latest Hoopers show WJAC- 
TV: 
FIRST in Johnstown 
(a 2-station market) 
SECOND in Pittsburgh 
(a 3-station market) 
FIRST in Altoona 
(a 2-station market) 


Smooth the way for more 
sales with the 1 buy that 
covers 3... 





Get full details from your KATZ man! 
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FOR THE 


Lebanon*— 
WLBR-TV (15) See footnote (¢) 
New Castle— 
WKST-TV (45) See footnote (c) 
Philadelphia— 


®» WCAU-TV (10) CBS: CBS Spot Sls.; 1,904,946 

» WFIL-TV (6) ABC, DuM; Blair; 2,043,972 
WIBG-TV (23) 10/21/53-Unknown 

®» WPTZ (3) NBC; Free & Peters; 1,878,519 


Pittsburgh— 
» wery,. 2 CBS, NBC, DuM; Free & Peters; 
®» WENS (16) ABC, CBS, NBC; Petry; 412,465 


WKJF-TV (53) See footnote (c) 
& WQED (*13) 


WTVQ (47) Headley-Reed; 12/23/52-Unknown 





















































































































Reading— 

> WEEU-TV (33) ABC, NBC; Headley-Reed; | 
95, 

>» WHUM-TV (61) CBS; H-R; 219,370 

Scranton— | 








®» WARM-TV (16) ABC; Hollingbery; 200,000 
®»> WGBI-TV (22) CBS; Blair; 195,000 

& WTVU (73) Everett-McKinney; 150,424 
Wilkes-Barre— 


> WBRE-TV (28) NBC; Headley-Reed; 210,000 

® WILK-TV (34) ABC, DuM; Avery-Knodel; 
250,000 

Williamsport+— 
be 5 ~ fad (36) Everett-McKinney; 11/13/52- 
Jan. '55 

York— 


®&» WNOW-TV (49) DuM; Forjoe; 87,400 
®» WSBA-TV (43) ABC; Young; 88,000 






























































RHODE ISLAND 
Providence— 
» WJAR-TV (10) ABC, CBS, NBC, DuM; Weed; 
1,382,853 
®» WNET (16) ABC, CBS, DuM; Raymer; 80,000 


WPRO-TV (12) Blair; 9/2/53-Unknown (grant- 
ed STA 9/23/53) } 










SOUTH CAROLINA 
Anderson— 


®» WAIM-TV (40) CBS; Headley-Reed; 175,000 
Camden*— 
WACA-TV (15) 6/3/53-Unknown 
Charleston— 
® WCSC-TV (5) ABC, CBS; Free & Peters; 

























144,121 

® WUSN-TV (2) NBC; H-R; 138,500 

Columbia— 

7 wee tv (25) ABC, DuM; Headley-Reed; 
vu, 






> WIS-TV (10) NBC, DuM; Free & Peters; 138,992 
®» WNOK-TV (67) CBS; Raymer; 69,300 


Florence— 
®» WBTW (8) ABC, CBS; CBS Spot Sls.; 100,000 
Greenville— 


» WFBC-TV (4) NBC; Weed; 443,850 
» WGVL (23) ABC, DuM; H-R; 101,200 
















Spartanburgij— | 
WSPA-TV (7) CBS; Hollingbery; 11/25/53- | 
Early 55 
SOUTH DAKOTA } 

Rapid City7— 








KOTA-TV (3) 12/8/54-6/1/55 
Sioux Falls— 


®» KELO-TV (11) ABC, CBS, NBC, DuM; Raymer; 
110,262 
















TENNESSEE 
Chattanooga— 
®» WDEF-TV (12) ABC, CBS, NBC, DuM; Bran- | 
ham; 121,100 
Mountain City Tv Inc. (3) Initial Decision 
7/5/54 
Jackson?— 


WDXI-TV (7) Burn-Smith; 12/2/53-3/1/55 
Johnson City— 
®» WJHL-TV (11) ABC, CBS, NBC, DuM; Pear- 
son; 129,360 
Knoxville— 


®» WATE (6) ABC, NBC; Avery-Knodel; 98,560 
WBIR-TV (10) Initial Decision 1/5/55 

> WTSK-TV (26) ABC, CBS, DuM; Pearson; 
80,050 

Memphis— 


> WHBQ-TYV (13) CBS; Blair; 330,647 

»WMCT (5) ABC, NBC, DuM; Branham; 330,647 
WREC Broadcasting Service (3) Initial Deci- 

sion 8/27/54 

Nashville— 

» WSIX-TV (8) ABC; Hollingbery; 225,520 

®» WSM-TV (4) NBC, DuM; Petry; 208,985 

Old Hickory (Nashville)— 

®» WLAC-TV (5) CBS; Katz; 219,217 
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Abilene+— 
» KRBC-TV (9) ABC, NBC, DuM; Pearson; 39,983 
Amarillo— 


» KFDA-TV (10) ABC, CBS; H-R; 65,587 
» KGNC-TV (4) NBC, DuM; Katz; 65,587 


| Austin— 


- a (7) ABC, CBS, NBC, DuM; Raymer; 


Beaumontit— 
» KBMT (31) ABC, NBC, DuM; Forjoe; 40,000 
Beaumont Bestg. Corp. (6) CBS; Free & Peters; 
8/4/54-Spring °55 
Big Spring?— 
KBST-TV (4) 7/22/54-Unknown 


| Corpus Christif— 


» KVDO-TV (22) ABC, NBC, DuM; Young; 37,360 
KTLG (43) 12/9/53-Unknown 
Gulf Coast Bestg. Co. (6) Initial Decision 6/17/54 


Dallas— 


KDTX (23) 1/15/53-Unknown 

KLIF-TV (29) 2/12/53-Unknown 
®» KRLD-TV (4) CBS; Branham; 422,000 
» WFAA-TV (8) ABC, NBC, DuM; Petry; 422,000 
El Paso— 

KOKE (13) Forjoe; 3/18/54-Unknown 
tees tahed (4) ABC, CBS, DuM; Branham; 
» KTSM-TV (9) NBC; Hollingbery; 60,385 


Ft. Worth— 


» WBAP-TV (5) ABC, NBC; Free & Peters; 


440,000 
KFJZ-TV (11) 9/17/54-Unknown 


Galveston— 
» KGUL-TV (11) CBS; CBS Spot Sls.; 378,000 


Harlingent (Brownsville, McAllen, Weslaco)— 
» KGBT-TV (4) ABC, CBS, DuM; H-R; 47,673 


Houston— 


KNUZ-TV (39) See footnote (c) 

» KPRC-TV (2) NBC; Petry: 387,000 

» KTRK-TV (13) ABC, DuM; Blair; 387,000 
KTVP (23) 1/8/53-Unknown 

» KUHT (*8) 300,000 
KXYZ-TV (29) 6/18/53-Unknown 


| Longview7— 


®» KTVE (32) Forjoe; 40,000 
Lubbock— 


| ® KCBD-TV (11) ABC, NBC; Raymer; 67,878 


7 wr TV (13) CBS, DuM; Avery-Knodel; 
7,878 
KFYO- TV (5) Katz; 5/7/53-Unknown 


| Lufkint— 


KTRE-TV (9) Venard; 11/17/54-Unknown 


Midland— 
®» KMID-TV (2) ABC, CBS, NBC, DuM; Venard; 
39,250 
Odessa*— 
Odessa Tv Co. (7) Initial Decision 11/18/54 
San Angelo— 
» KTXL-TV (8) CBS; Melville; 38,598 
San Antonio— 
KALA (35) 3/26/53-Unknown : 
KCOR-TV (41) O’Connell; 5/12/54-April °55 
7 re (5) ABC, CBS, DuM; Free & Peters; 
» WAOI-TV (4) ABC, NBC; Petry; 232,993 
Sweetwater7— 
KPAR-TV (12) CBS; Avery-Knodel; 8/26/53- 
Unknown 
Temple— 
>» KCEN-TV (6) NBC; Hollingbery; 98,617 


| Texarkana (also Texarkana, Ark.)— 


» KCMC-TV (6) ABC, CBS, DuM; Venard; 103,760 
Tyler7— 
KETX (19) See footnote (c) 
®» KLTV (7) ABC, CBS, NBC; DuM; Pearson; 
74,140 
Waco7t— 
» KANG-TV (34) ABC, DuM; Raymer; 43,673 
KWTX-TV (10) 12/1/54-Unknown 
Weslaco+ (Brownsville, Harlingen, McAllen)— 
» KRGV-TV (5) NBC; Raymer; 47,673 
Wichita Falls— 


» KFDX-TV (3) ABC, NBC; Raymer; 80,910 
» KWFT-TV (6) CBS, DuM; Blair; 85,300 


UTAH 
Provoj— 


KOVO-TV (11) 12/2/53-Unknown 


Directory information is in following order: call 
letters, channel, network affiliation, national rep- 
resentative; market set count for operating sta- 
tions; date of grant and commencement target 
date for grantees. 








Salt Lake City— 


> KSL-TV (5) CBS, DuM; CBS s 
®&» KTVT (4) NBC; Katz; 167,200 
>» KUTV (2) ABC; Hollingbery; 181,509 


Montpelier?— 


> WMVT (3) ABC, CBS, NBC; Weed; 106,009 


Danville+— 


WBTM-TV (24) See footnote (c) 


Hampton (Norfolk)— 
& WVEC-TV (15) 


125,000 
Harrisonburg— 


» WSVA-TV (3) ABC, CBS, NBC, Dum: 
97,354 UM; Pearson 


Lynchburg— 


> WLVA- hd (13) ABC, CBS, DuM; Ho 


173,00 
Newport News — 


® WACH-TV (33) Walker 


Norfolk— 


&» WTAR-TV (3) ABC, CBS, DuM; Pe 
WTOV-TV (27) See footnote (c) 
Beachview Bestg. Corp. 


12/23/54 


Petersburgt— 


WPRG (8) 9/29/54-Unknown 


Richmond— 


WOTYV (29) 12/2/53-Unknown 
> WTVR (6) NBC; Blair; 477,318 


Roanoke— 


> WSLS-TV (10) 


300,749 


WASHINGTON 


Bellingham— 


» KVOS-TV (12) CBS, DuM; Forjoe; 155,153 


Pascot— 
> KEPR-TV (19) 


Seattle (Tacoma)— 


» KING-TV (5) ABC; Blair: 408,100 
®» KOMO-TV (4) NBC; Hollingbery; 408,10 


> KCTS (*9) 


KCTL (20) 4/7/54-Unknown 


Spokane— 


®» KHQ-TV (6) NBC: Katz; 96,770 
®> KREM-TV (2) ABC; Petry; 95, 
» KXLY-TV (4) CBS, DuM; Avery-Knodel; 933 


Tacoma (Seattle)— 
> KTVW (13) Barry, 
408,100 


»KTNT-TV (11) CBS, DuM; Weed; 408,100 


Vancouvert— 


KVAN-TV (21) Bolling; 9/25/53-Unknown 


Yakima— 


» KIMA-TV (29) ABC, CBS, NBC, DuM; Wee; 
30,789 


WEST VIRGINIA 


Bluefieldt— 


WHIS-TV (6) Katz; 10/29/54-Unknown 


Charleston— 
oe — TV (8) 


Clarksburgi— 


WBLK-TV (12) Branham; 2/17/54-Spring 'S 


Fairmonti— 


> WJPB-TV (35) ABC, NBC, DuM; Gill-Peré, 
35,200 


Huntington— 


> WSAZ-TV (3) ABC, NBC; Katz; 478,777 
WHTN-TV (13) 9/2/54-Spring '55 


Oak Hill (Beckley)*— 
®» WOAY-TV (4) ABC; Weed 


Parkersburgi— 


» WTAP (15) ABC, DuM; Forjoe; 30,000 


Wheeling— 


WLTV (51) 9(21/s0- -Unknown 
» WTRF-TV (7) AB 
» WSTV-TV (9) See 


Eau Claire— 


> WEAU-TV (13) ABC, NBC, DuM; Hollingbey: 


75,000 
Green Bay— 


» WBAY-TV (2) ABC, CBS, DuM; Weed; 210,00 
WFRV-TV (5) ABC: 3/10/54-Unknown 
> WMBV-TV (11) See Marinette 
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NBC, DuM; 


(10) Initial Decision 
®» WVEC-TV (15) See Hampton 


ABC, NBC; Avery-Knode: 


Clark, Chicago; 


ABC, CBS, DuM; Branham 
2,584 
> WENA, TV (49) ABC, DuM; Weed; 51,130 


Llingbery; 30428 
 Dasuipaieedlia, Ohio 


WISCONSIN 








try; 346,00 
il Decision 


Ty-Knodel: 


5,153 


408,100 


odel; 99,53 


t, Chicago; 
B,100 


known 


uM; Weed; 


wo 


Branham, 
51,130 


Spring 'S 


Gill-Perné; 












p WKBT vm ABC, CBS, NBC, DuM; Raymer; 
WTILB (38) 12/16/53-Unknown 





. 
ATV ean CBS; Headley-Reed; 103,000 
r WKY (33) ABC, NBC, DuM; Bolling; 63,500 
Badger Television Co. (3) Initial Decision 


1/31/54 


inettet— (Green Bay)— 
YMBV-TV (11) ABC, NBC; Venard; 175,000 







Milwaukee— 

WCAN-TV (25) CBS: Rosenman, 408,900 
PWOKY-TV (19) DuM; Bolling; 398,255 
> “rv (4) NBC; Harrington, Righter & 


® 
+ 746,982 
»wrvw (12) ABC, DuM; Petry 








ah— 
MOUNAM-TV (42) See footnote (e) 





Superior? (Duluth, Minn.)— 
WDSM-TV (6) CBS, DuM; Free & Peters; 70,000 
» KDAL-TV (3). See Duluth, Minn. 


Wausau— 
pWSAU-TV (7) ABC, CBS, NBC, DuM; Meeker; 
50,100 







WYOMING 






Cheyenne7— 
»KFBC-TV (5) ABC, CBS, NBC, DuM; Holling- 
bery; 49,000 







ALASKA 






—— d; 14,000 

KFIA (2) ABC, CBS; Wed; 14, 

P KIVA (11) NBC, DuM; Alaska Radio-Tv Sls.; 
15,000 


Fairbankst— 
KFIF (2) ABC, CBS; 7/1/53-Unknown 
Northern Tv Inc. (11) 12/29/54-Unknown 










HAWAII 





Honolulut— 

»KGMB-TV (9) CBS; Free & Peters; 60,000 
» KONA (11) NBC; NBC Spot Sls.; 60,000 
»KULA-TV (4) ABC, DuM; Young; 67,000 

















PUERTO RICO 


San Juant— 

»WAPA-TV (4) ABC, NBC, DuM; Caribbean 
Networks; 43,345 

>» WKAQ-TV (2) CBS; Inter-American; 65,000 

















CANADA 







Calgary, Alt.— 
>CHCT-TV (2) CBC; All Canada, Weed; 9,654 
Edmonton, Alt.— 
>CFRN-TV (3) CBC; Radio Rep., Young; 10,000 
Halifax, N. S.+— 

»>CBHT (3) CBC, CBS 

Hamilton, Ont.— 


»>CHCH-TV (11) CBC, CBS, NBC; All-Canada, 
Young; 316,101 


Kingston, Ont.+— 

>CKWS-TV (11) 30,000 

Kitchener, Ont.— 

>CKCO-TV (13) CBC, CBS; Hardy, Weed; 85,000 
London, Ont:— 


>CFPL-TV (10) CBC, ABC, CBS, NBC, DuM; 
All-Canada, Weed; 91,078 


Montreal, Que.— 


>CBFT (2) CBC French; CBC; 221,216 
»CBMT (6) CBC; CBC; 221,216 


Ottawa, Ont.— 

>CBOT (4) CBC; CBC; 38,500 

Port Arthur, Ont.— 

>CFPA-TV (2) CBC; All-Canada, Weed; 4,806 
Quebec City, Que.— 

»CFCM-TV (4) CBC; Hardy; 6,000 estimate 
Regina, Sask.+— 

>= TV (2) CBC, CBS; All-Canada, Weed; 








Rimouski, Que.j— 

> CJBR-TV (3) CBC; CBC 

St. John, N. B.j— 

»CHSJ-TV (4) CBC; All-Canada, Weed; 16,842 
Sault Ste, Marie, Ont.7;— 

>CIIC-TV (2) CBS; CBC: 5,000 
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Sudbury, Ont.+— 

®» CKSO-TV (5) CBC, ABC, CBS, NBC; All-Can- 
Canada, Weed; 13,653 

Sydney, N. S.j— 

» CJCB-TV (4) 8,940 


Toronto, Ont.— 

» CBLT (9) CBC, ABC, CBS, NBC, DuM; CBC; 
280,000 

Vancouver, B. C.j— 

» CBUT (2) CBC; CBC; 30,000 


Windsor, Ont. (Detroit, Mich.)— 

&» CKLW-TV (9) CBC, DuM; Young; 1,238,585 
Winnipeg, Man.+— 

&» CBWT (4) CBC; CBC; 5,000 


MEXICO 


Juarez{ (El Paso, Tex.)— 


» XEJ-TV (5) National Time Sales; 43,650 


Tijuanaj (San Diego)— 


> XETV (6) Weed; 296,402 


UPCOMING 


Jan. 24: RAB Clinic, Chattanooga, Tenn. 

Jan. 25: RAB Clinic, Nashville, Tenn. 

Jan. 25: Radio & Television Executives Society 
Seminar, Toots Shor’s Restaurant, New York. 

Jan. 26: RAB Clinic, Columbia, S. C. 

Jan. 26-28: NARTB Radio, Tv Boards meet, Holly- 
wood Beach, Fla. 


Jan. 26-28: Geergia Radio-Tv Institute, Henry W. 
Grady School of Journalism, U. of Georgia, 
Athens. 

Jan. 27: Radio & Television Executives Society 
workshop session, Hotel Roosevelt, New York. 

Jan. 27: RAB Clinic, Charlotte, N. C. 

Jan. 27-29: South Carolina Radio & Tv Broad- 
casters Assn., Clemson House, Clemson, S. C. 

Jan. 28: RAB Clinic, Raleigh, N. C. 

Jan. 31: Television Workshop for Community Or- 
ganizations, U. of Kansas City, Kansas City, Mo. 

Jan. 31-Feb. 4: American Institute of Electrical 
Engineers mid-winter general meeting, Hotels 
Statler and Governor Clinton, New York. 


FEBRUARY 


Feb. 1: Deadline, Entries for Sigma Delta Chi 
Radio-Tv Reporting, Newswriting and Public 
Service Awards, Chicago. 

Feb. 1: Deadline, CARTB Gillin Community Serv- 
ice Memorial Award, Ottawa, Canada. 


SOME VERY 





REVEALING FIGURES 


El Paso Telepulse 
Shows 18 Out of 

25 Top Programs 
on KROD-TV* 


Feb. 4-5: Ninth Annual Radio-Tv News Short 
Course, School of Journalism, U. of Minnesota, 
Minneapolis. 


Feb. 5: Radio & Television Correspondents Assn., 
Hotel Statler, Washington, D. C. 


Feb. 7: RAB Clinic, Phoenix, Ariz. 
Feb. 8: RAB Clinic, Los Angeles. 
Feb. 9: RAB Clinic, Fresno, Calif. 
Feb. 10: RAB Clinic, San Francisco. 


Feb. 10: Deadline, American Women in Radio and 
Television Scholarship Award, New York. 


Feb. 10-12: Southwestern region, Institute of Ra- 
dio Engineers, Dallas. 


Feb. 11: RAB Clinic, Sacramento, Calif. 


Feb. 13: Fourth Annual Screen Directors Guild 
Awards Dinner, Biltmore Hotel, Los Angeles. 


Feb. 13-19: National Advertising Week. 


Feb. 14: Deadline, Entries for National Board of 
Fire Underwriters Gold Medal Award for pub- 
lic service work in fire prevention and fire 
safety, New York. 


Feb. 21: RAB Clinic, Washington, D. C. 


Feb. 23: Presentation, Voice of Democracy 
Awards, Shoreham Hotel, Washington, D. C. 


Feb. 23: RAB Clinic, Richmond, Va. 
Feb. 24: RAB Clinic, Roanoke, Va. 
Feb. 25: RAB Clinic, Baltimore, Md. 






Talk about leadership, take a look at the latest Telepulse for El Paso, Texas. 
KROD-TV continues to dominate America’s largest trade area. The first four, and 
11 out of the top 15 once-a-week shows, are on KROD-TV. And, in multi-weekly 
shows, KROD-TV leads the way with 7 out of the top 10—for an over-all score of 

18 out of 25... The reason? Good programming with top 


KROD-TV 


‘ 


channel 4 








CBS, ABC, DuMont and local shows! Ask your Branham man 
for the complete story. 


*El Paso Telepulse Report, Nov. 1954 


KROD-TV @¢ CHANNEL 4 e EL PASO, TEXAS 
Affiliated with KROD — 600 KC — 5,000 watts 
Owned and Operated by the El Paso Times, Inc. 

Roderick Broadcasting Company 
Dorrance D. Roderick, President ud 
Val Lawrence, Vice Pres. & General Mgr. 
Dick Watts, General Sales Manager 
Represented Nationally by The BRANHAM Co. 
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— editorials 
Ike, Mike & Camera 


HE television filming of the President’s news conference last 

week constituted one of the most important advances ever 
achieved in the long campaign by radio and television to obtain 
equal access to the news. 

Now that the White House is committed to a continuation of 
sound and film recording of Presidential news conferences, radio 
and tv should find it easier to gain admission to lesser places from 
which they have heretofore been excluded. If the President is 
willing to face microphones and cameras, how can a Congressional 
committee, sitting at a public hearing, explain its unwillingness to 
do so? How can the full bodies of the Senate or the House adhere 
to their archaic policy of banning radio-tv? The precedent set by the 
President will be of immense value to radio, tv and the U. S. public. 

The one detracting feature last Wednesday was the White 
House’s insistence on the right to censor films before releasing 
them. The reasoning behind that policy is explainable; some 
control must be retained over release of the questions and answers 
in such a conference lest, in the give-and-take, the President mis- 
states a situation or lets something slip that he shouldn’t. 

Because world events can turn on what the President says in 
a news conference, it has been traditional that reporters respect 
off-the-record remarks and quote him only indirectly except when 
specifically authorized to use his own words. It is not easy to 
transfer that control from reporters with pad and pencil to re- 
porters filming every detail. Probably some form of White 
House review of films is necessary, at least for the time being, 
but the danger is that it could get out of hand. 


Star Chamber to Sunlight 


IMPLE words need saying to bring home the importance of 
current top-side deliberations on spectrum allocation—a highly 
complex field usually left to the long-hairs and the engineers. 

A cabinet-level committee is in the act, which involves use of 
the spectrum by government and non-government (broadcast and 
other) services. The FCC, through a courageous dissenting opinion 
by two of its members in an innocent-appearing common carrier 
case, has brought the issue into focus. Our lead story in last Mon- 
day’s issue, tells of the implications that, in the extreme, could de- 
stroy billions invested by the public in television sets and throw 
the telecasting field into chaos by forcing low band stations (ch. 
2-6) into uhf. 

This is not a will-o-the-wisp. The story will be thrown down 
as fantastic, premature and illogical. It will be recalled, however, 
that in 1949, Wayne Coy, then FCC chairman, sent up trial balloons 
on movement of all tv into uhf, because of demands of the mili- 
tary and of non-broadcast services for the coveted vhf space, with 
its propensity for long-range, reliable propagation. It has all been 
behind the scenes since then, but the struggle has intensified. 

The crux is the demand of the Navy, in those high level inner- 
councils, for spectrum space that apparently would preempt all of 
the low-band vhf area, plus a big hunk of the band allotted for 
fm. The contention is that fleet dispersal plans, attuned to the 
atomic age, need vhf range channels to span the required distances. 

That’s part of the story. Government assignments now are 
handed out by the President, without regard to requirements of 
other services. There is no liaison with the FCC, except through 
the Interdepartment Radio Advisory Committee, made up of Gov- 
ernment representatives. The FCC is notified, not consulted. 

Now that the story is out in the open, steps can be taken. Gov- 
ernment should be required to justify allocation claims, on equal 
footing with private applicants. Obviously, national defense is 
paramount. But the mere statement that tremendous expanses of 
spectrum are needed does not make it so. Can other channels be 
used by the military, without disrupting a public investment of per- 
haps $6 billion, simply to set up stand-by services? In a national 
emergency, the President can commandeer all private services 
anyway. 

There should be established promptly an ad hoc committee to 
study the spectrum problem. It should be prepared to report when 
Congress calls, because it is inevitable that a Congressional com- 
mittee will move in—soon. 

We agree with Comrs. Robert F. Bartley and Robert E. Lee on 
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“Mind if I count him as a viewer, too?” 


——— 


the need for a “general allocation proceeding” looking toward , 
“sound, efficient and equitable” allocation as between government 
and non-government services. But we go further: there should 
a super board, embracing both Executive (White House) and 0c 
members, presided over by a chairman selected by the Presiden 
to take spectrum allocation proceedings out of the Star Chamber 
and into the sunlight. 


Working Blueprints for RAB and TyB 


OR newspaper advertising salesmen, the broadcast media (pa. 
ticularly television) have now been identified as principal 
targets to shoot at in the competition for the advertising dollar, 

A fortnight ago the president of a leading advertising agency 
publicly put broadcasting on the spot. F. Kenneth Beirn, president 
of Biow-Beirn-Toigo, said that broadcasting had wrested news leat 
ership from newspapers and that the air media were doing “a red 
promotional job for themselves.” Mr. Beirn made his remarks 
the New York Chapter of the American Assn. of Newspaper Rep- 
resentatives [B®T, Jan. 17]. 

When major advertising customers begin to talk like that, new 
papermen are bound to listen. They are bound to begin figurig 
out how to improve their own product and their own promotio 
to meet the competition. 

Last week in Chicago they were hard at work on part of thi 
job—beefing up their promotion and selling efforts. The them 
of last week’s annual convention of the newspapers’ National At 
vertising Executives Assn. was better selling by spacemen. From 
various speakers, including the promotional experts of the Burew 
of Advertising of the American Newspaper Publishers Assn., the 
newspaper executives got lots of pep talks and advice. It was plain 
that all of them were counting on a period of intense competition 

It would be easier on their nerves if broadcasters could interprt 
all this to mean that radio and television have the newspapers 0 
the run and that the worst of the struggle for recognition is ov. 
But the worst (if that is the proper word) is yet to come. New 
papers may be on the run, but toward a fight, not away from om 

They will not default their billing leadership to a dynamic 8 
system. They will do everything they can to sell against radio and. 

It is up to radio and tv to invigorate the conditioning procs 
that Mr. Beirn described. ' 

Radio, he said, caused a revolution in the field of advertising 
“The advertising dollar had to be split up to provide for a 0 
medium.” 

Television, “with its scientists, its research and its ‘progres 
dynamism’, its preparations for color,” is creating another 
“on that same advertising dollar.” 

True, the advertising dollar has grown, but so have the demans 
on its parts. If radio and tv are to continue to take impresit 
shares of the dollar, they can no more ignore the challenge 
Mr. Beirn’s remarks than the newspapers can. 
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IN INLAND CALIFORNIA ano western NEVADA) 


TRY OVE 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local 
stations . . . and in Inland California more listeners than the 
2 leading San Francisco stations and the 3 leading Los 
Angeles stations combined . . . and at the lowest cost per 
thousand! (SAMS and SR&D) 


Beeline listeners in this independent inland market spend 
over $3 billion annually at retail, nearly a billion annually 


for food alone. (Sales Management’s 1954 Copyrighted 
Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA © Paul H. Raymer Co., National Representative 





Executive Vice President 
Gibson Refrigerator Co., says: 


“Our Diamond Jubilee marked a high 
point in the growth of our company... 
from the nation’s largest manufacturer 
of ice boxes to one of the nation’s 
leading producers of refrigerators, 
food freezers, ranges and air 
conditioners. This growth has taken 
place in the heart of the area 

served by WOOD.TV — the thriving 
community which, by its industry, 
creates success and fosters prosperity.” 


WOODland-TV is big territory! 


Gibson Refrigerator Company is one of 


the many nationally famous manufactur- 
ers established in the WOODland area, 
Western Michigan’s richest trading center. 
As one of the nation’s top ten growing 
business communities, the market covered 
by WOOD.-TV is big territory, with a con- 


sistent potential for expansion and in- 


creased productivity. This is the market 
which has fostered the growth of WOOD- 
TV ... making it the first station in the 
country to deliver 316,000 watts from a 
tower 1000’ above average terrain. For 
top coverage of the primary Grand Rapids 
market — plus Muskegon, Battle Creek, 
Lansing, and Kalamazoo, schedule WOOD- 
TV, Grand Rapids’ only television station! 


woopD-TV 


GRAND RAPIDS, MICHIGAN a 


GRANDWOOD BROADCASTING COMPANY ® NBC, BASIC; ABC, DUMONT, SUPPLEMENTARY @ ASSOCIATED WITH WFBM-AM AND 
TV, INDIANAPOLIS, IND. ¢ WFDF, FLINT, MICH., WEOA, EVANSVILLE, IND. © WOOD-AM, WOOD-TV, REPRESENTED BY KATZ AGENCY 





